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Wall  Street  Reporters  Have  Their  Day  On 
Page  One  As  Tickers  Spin  New  Records 

Writer’s  Calculation  of  Motor  Stock’s  Value  Made  Record  Week  for  Wall  Street,  as  Figure  Was 
Attributed  to  Financial  Leader — Papers  Differ  on  First  4,000,000-Share  Day 


for  the  Street,  which  had  alleys  extend¬ 
ing  from  coast  to  coast,  and  this  clientele 
was  principally  interested  in  whatever 


^•T'HE  bigger  the  day,  the  duller  the  By  PHIL  D.  STONG  for  the  Street,  which  had  alleys  extend- 

A  news.”  That  might  have  been  true  .  'ng  from  coast  to  coast,  and  this  clientele 

in  Wall  Street  20  years,  or  even  10  years  Vork  Sun,  the  reporters  may  have  re-  eral  Motors  finance  committee,  that  was  principally  interested  in  whatever 
aeo  but  it  is  not  true '  now,  and  partic-  turned  to  their  office  to  write  their  stories,  (General  Motors  should  sell  for  225.  The  “inside”  the  reporters  could  dig  out  of 
i^lv  after  more  than  two  weeks  of  leaving  a  man  or  two  to  cover  possible  statement  was  published  in  a  Wall  Street  the  offices  about  the  Exchange, 
record  breaking  days.  Wall  Street  is  last  developments.  But  for  the  most  part,  paper  and  picked  up  by  the  newspapers.  Even  today  the  principal  workaday 
front  page,  and  Newspapwr  Row  is  meet-  with  the  average  reporter’s  understanding  There  was  no  possibility  that  the  regulars  business  of  the  Wall  Street  reporter  ii 
ine  the  successitwt  of  prize  performances,  of  the  Wall  Street  background,  the  could  have  prevented  the  scoop,  because,  to  make  acquaintances  on  the  Street,  to 
whh  a  series  of  prize  performances  of  its  ticker  which  runs  into  every  office  will  as  a  matter  of  fact,  Mr.  Raskob  did  not  get  the  big  traders’  views  on  what  has 

cover  the  last  minute  breaks  well  enough,  say  that.  He  said  casually  to  the  inter-  liappened  and  what  will  happen,  and  the 
\t  3:15  on  Tuesday  afternoon  the  New  But  the  grief  is  not  half  over.  For  viewer  that  General  Motors  should  sell  solid  facts  in  the  way  of  dividends,  sales 
York  Stock  Exchange  was  as  peaceable  Bie  Wall  Street  Final,  the  offices  have  up  with  the  industrials,  acci>rding  to  a  and  personalities  which  underlie  the  more 
as  an  adjourning  Sunday  School.  Ac-  niade  their  best  guesses  on  the  total  sales  statement  of  his  office,  authorized  by  him,  accurate  Wall  Street  quotations, 

cording  to  the  movies,  the  pastoral  quiet  — based  on  a  sub-total  furnished  by  the  to  Editor  &  Publisher,  and  the  reporter.  But  the  “big  days”  are  cause  and  effect 

should  have  been  broken  by  the  incessant  Western  Union  at  2  o’clock,  and  their  as  a  piece  of  enterprise  averaged  the  of  a  phenomenon  which  is  making  the 

iv«nirnr  of  nistols  as  defeated  operators  own  computations  from  two  to  three,  industrials,  set  a  figure,  and  forced  the  average  easy-going  Wall  Street  reporter 

yupyilib  K..  _ - - T-U,.  ,..,.^1.1:.,,.  ....KK..  ...  1 - -  U.... 


^ed  it  all  but  they  were  all  figuring  This  tabulation  must  be  checked  and  re-  remark  to  appear  as  a  deliberate,  calcu-  hustle.  The  gamtding  public  at  large  has 

commissions'  and  estimating  the  possible  checked,  it  won’t  agree  with  the  total  of  lated,  statistical  utterance.  I)egun  to  realize  that  the  telegraph  will 

capacity  of  the  suckers  to  come  back  for  •'"'y  other  paper,  anyway,  but  it  must  be  He  was  safe,  because  a  denial  from  bring  this  .American  Monte  Carlo  to  its 


capacity  of  the  suckers  to  come  back  for  ‘""'y  other  paper,  anyway,  but  it  must  be  He  was  safe,  because  a  denial  from  bring  this  .American  Monte  Carlo  to  its 
another  act  of  the  riot  that  has  been  free  from  error  as  possible.  There  Mr.  Raskob  would  certainly  have  meant  door.  Placing  a  bet  on  the  vagaries  of 
staged  on  Wall  Street  for  the  past  16  ^^re  more  editions  to  come  out  before  the  one  of  those  hysterical,  inaccurate  and  the  market  furnishes  a  rapid,  effortless 


days.  The  pages  moved  languidly.  The 
galleries  dissolved.  Nothing  but  another 

®  <  «  .1  • _  .  _i _ ..  e  rwvA 


mornings  take  up  their  tale. 

Before  the  next  edition  goes  to  the 


unreasonable  reactions  in  which  Wall  and  exciting  way  of  making  or  losing 
Street  specializes.  .An  honest  denial  a  g^reat  deal  of  money.  W’all  Street  is 


record  breaking  day _ about  5,000,000  presses,  the  absolutely  final  Wall  Street  would  have  been  more  disastrous  in  its  rapidly  passing  the  ponies  as  an  outlet 


‘shares— the  Herald  Tributte, 


Final  story  is  in  the  paper,  with  the  final  effect  than  the  original  lie.  By  the  time  for  the  surplus  earnings  of  $12  a  week 


World  and  Journal  of  Commerce  all  tabulation  of  shares  sold,  and  the  day’s  the  market  felt  the  effect  of  the  “state-  office  boys  and  $22  clerks. 


gave  different  figures  the  next  morning 
but  all  near  4,800,000  shares. 


work  is  over  for  the  evening  paper  re-  ment,”  Mr.  Raskob  was  on  his  way  to  To  most  of  these  customers,  the  ordi- 
porter,  unless  someone  has  given  him  in  Italy.  Editor  &  Publisher  reached  him  nary  market  write-up  is  uninspiring  if 


But  for  the  one  place  the  fever  had  Bie  meanwhile  a  hot  tip  on  the  next  day’s  in  mid-ocean  by  radio 


quieted,  there  were  a  dozen  where  it  had  market,  or  a  new  and  improved  explana 
broken  out  with  a  vigor  the  Stock  Ex-  'mn  of  the  past  day  s  trading. 


not  unintelligible.  What  they  want  to  read 


market,  or  a  new  and  improved  explana-  Reporters  and  editors  are  perfectly  well  is  how  Radio  socked  a  home-run  in  the 
tion  of  the  past  day’s  trading.  aware  that  the  Street  is  no  aggregation  ninth  with  two  on;  how  the  bears  nosed 

change  never  knows.  In  press  rooms.  Rumors,  interpretations  and  details  that  of  calm  wizards  of  financial  science.  It  out  the  bulls  by  a  whisker  at  the  General 

loading  stations  and  news  stands,  news-  breed  in  a  big  market — these  are  what  is  a  paranoiac  ward  for  frantic  children.  Electric  wire.  They  want  action  and 

paper  New  York  is  putting  on  a  show  cause  replates,  rewrites,  make  the  usually  That  is  one  of  the  problems  of  the  color,  and  it  is  the  reporter’s  business  to 

that  would  drive  the  average  broker  to  rather  stereotyped  market  lead  a  hot  page  financial  department.  furnish  it. 

the  river  in  10  seconds  flat.  And  on  the  story,  turn  the  reporter’s  hair  gray  A  few  years  ago,  the  watchword  In  1918  there  were  only  627  stocks  on 
second  floor  of  the  Stock  Exchange  endanger  the  mechanical  boss’s  im-  among  reporters  on  the  Street  was,  the  Exchange.  Today  there  are  1,096. 
ixiilding,  in  the  reporters’  room,  there  is  mortal  soul.  Except  for  the  page  one  “The  bigger  the  market,  the  duller  the  The  reporter  has  to  watch  them  all ;  cover 

a  riot  which  would  grind  Thomas  l^mont  *cad,  there  is  not  really  so  much  more  news.”  When  the  principal  men  of  the  the  offices  where  news  of  them  is  to 

to  a  powder.  work.  It  is  as  easy  to  write  5,000,000  street  had  gone  down  to  the  Exchange,  be  had ;  chronicle  their  dividends,  profits. 

First  in  Wall  Street  with  the  closing,  as  it  is  3,000,000.  the  newspapers  couldn’t  get  stories  from  losses,  changes  of  management,  etc.  In 


to  a  powder. 

First  in  Wall  Street  with  the  closing. 
Some  days  it  is  one  paper;  some  days 


shares  as  it  is  3,000,000. 


One  of  the  important  factors  in  the  them,  of  course.  The  country  at  large  days  of  old.  Wall  Street  reporters  were 


another,  but  always  it  is  a  miracle.  On  present  flurry  was  the  alleged  statement  was  comparatively  indifferent  to  the  notorious  loafers.  Today,  even  with  the 
Tuesday  the  market  closed,  as  usual,  at  J-  Raskob,  chairman  of  the  Gen-  Street ;  the  financial  sections  were  written  new  Wall  Street  staffs,  and  a  reporter 


three  o’clock.  The  tickers,  behind  all  day, 
clicked  off  the  last  transactions  eight 
minutes  later.  Six  and  one-half  minutes 
later  the  last  sales  had  been  set,  jammed 
into  the  plate,  the  presses  were  turning 
<md  the  first  loads  of  papers  were  honk¬ 
ing  through  the  downtown  traffic  toward 
Wall  Street. 

At  3:27j4  one  Wall  Street  final  was 
selling  off  the  stands — at  3 :30  another — 
the  last  evening  appeared  with  its  Wall 
Street  closing  at  3:33  25  minutes 

after  the  tickers  stopped,  and  this  in 
spite  of  the  fact  that  it  is  almost  im¬ 
possible  to  drive  a  truck  from  the  nearest 
newspaper  office  to  the  Street  in  less  than 
15  minutes,  through  the  traffic,  even  if 
the  lights  are  favorable  the  whole  way. 

Not  much  fancy  writing  on  the  stories 
in  the  Wall  Street  Final.  A  story  has 
been  building  all  day,  the  lead  of  the 
first  edition  of  the  evening  paper  has 
become  the  last  paragraph  of  the  final 
summary.  The  Wall  Street  story  builds 
hack  from  the  end.  The  lead  which  ap¬ 
pears  in  the  final  was  phoned  in  from 
the  reporters’  room,  with  corrections  on 
the  earlier  accretion,  a  short  time  be¬ 
fore  the  bell  rang  in  the  Stock  Exchange 
—or  it  may  have  been  written  and  sent 
up  to  the  office  by  messenger  some  time 
before,  or,  as  in  the  case  of  the  New 


The  above  photograph,  made  March  3,  1926,  by  a  New  York  Daily  News 
photographer  is  the  only  one  ever  taken  of  the  Stock  Exchange  in  action. 


assigned  to  each  division — industrials, 
railroads,  public  utilities,  etc.,  life  is  be¬ 
coming  more  and  more  complicated  for 
the  scribe. 

But  even  with  the  crush  of  the  last 
16  days,  niost  of  the  reporters  have  time 
to  look  leisurely  and  cynical.  No  Walt 
Street  reporter  in  his  right  senses  ever 
iiolherr.  to  visit  the  Exchange  itself  cn 
a  busy  day.  One  of  the  men  in  the 
second  floor  room  has  not  visited  the 
Exchange  for  two  weeks;  another  has' 
only  seen  it  twice  in  the  17  months  he 
has  been  on  the  street. 

One  big  day  looks  exactly  like  every 
other  big  day,  except  that  the  maniacs 
on  the  floor  gather  around  different  posts. 

On  Tuesday  it  was  the  General  Motors 
and  Radio  posts.  The  narrow  gallery 
around  the  post-studded  floor  is  crowded 
with  visitors.  Below,  two  loosely  de¬ 
fined  mobs  surge  at  opposite  ends  of  the 
west  side  of  the  floor.  The  east  side  is 
almost  deserted.  .A  crackling,  echoing 
dissonances  of  voices  rolls  up  to  the  gal¬ 
leries — like  an  amateur  night  at  Madison 
S(|uare  Garden,  or  a  basketball  game. 

The  noise  is  from  those  two  posts, 
where  General  Motors  is  slowly  recover¬ 
ing  from  the  morning’s  succession  of  lefts 
to  the  button— -where  Radio  is  pounding 
(Continued  on  page  46) 
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HEARST  MERGES  OAKLAND  TIMES  WITH 
’FRISCO  EXAMINER— OTHER  CHANGES 

Last  Separate  Issue  of  New  California  Daily  Printed  March  24 
— Stanton  Made  M.E.  on  Chicago  Herald-Examiner 
with  Rose  Assistant — New  Wire  Policy 


/ ’OXSOLIDATIUX  of  the  Oakland 
(Cal. )  7  iiiii’s  with  the  San  Fratu'isco 
Examiner  was  announced  this  week  in 
Xcw  ^’ork  by  Col.  Frank  Knox,  general 
manager  of  the  flearst  Xewspapers.  Col. 
Knox  also  explained  a  change  in  policy 
effected  by  Universal  Service,  announced 
the  appointment  of  Charles  S.  Stanton  as 
managing  editor  of  the  Chicago  Herald- 
Examiner  with  Marc  A.  Rose  his  assist¬ 
ant,  and  the  transfer  to  Xew  York  of 
T.  Y.  Ranck  as  editorial  assistant  to  the 
general  manager. 

The  Oakland  Times  printed  its  last  is¬ 
sue  as  a  separate  daily  March  24.  It 
started  as  a  separate  Hearst  publication 
Feb.  1.  The  morning  edition  of  March 
24  carried  this  statement  in  a  two  col¬ 
umn  box : 

“Beginning  next  Monday  the  Oakland 
Times  will  be  incorporated  with  tlte  San 
Francisco  Examiner.  All  important 
news  of  Alameda  and  Contra  Costa 
Counties  hereafter  will  be  published  daily 
and  Sunday  in  the  Eiast  Bay  edition  of 
the  Examiner.” 

That  announcement  and  a  large  “30” 
dash  at  the  bottom  of  a  nearby  column 
were  the  only  memorials  marking  the 
end  of  the  paper.  E.  A.  \’andeventer  was 
editor  and  publisher  of  the  Times. 

Mr.  Ranck,  who  has  been  managing 
editor  of  the  Chicago  Herald-Examiner, 
will  come  to  Xew  York  to  make  his 
headquarters  at  the  Hearst  e.xecutive  of¬ 
fices.  His  successor  in  Chicago,  Mr. 
Stanton,  has  been  day  managing  editor 
of  the  Herald-Examiner.  Mr.  Rose,  the 
new  assistant  managing  editor  on  the 
Herald-Examiner,  has  been  editorial 
manager  of  International  Xews  Service, 
and  that  position  will  not  be  filled.  Mr. 
Stanton  rejoined  the  Hearst  organization 
in  (Chicago  after  selling  an  interest  he 
held  in  the  San  Francisco  Bulletin.  He 
was  at  one  time  assistant  managing  editor 
of  the  Nen’  York  World.  From  1894  to 
1906  he  was  night  editor  and  later  edi¬ 
torial  writer  under  Joseph  Medill  on  the 
Chicago  Tributic.  He  joined  the  Hearst 
organization  first  in  1906  as  managing 
editor  of  the  San  Francisco  Examiner. 
He  was  editor  of  the  Chicago  Examiner 
from  1918  to  1924  when  he  left  to  pur¬ 
chase  an  interest  in  the  San  Francisco 
Bulletin.  Mr.  Rose  is  a  pnxluct  of  the 
New  York  Sun.  He  became  associated 
with  the  Hearst  organization  from  the 
managing  editorship  of  the  Buffalo  Eve¬ 
ning  News. 

W'^ith  Universal  Service  definitely  out 
of  the  spot  news  field,  as  announced  last 
week  in  Editor  &  Publisher,  this  serv¬ 
ice,  it  was  pointed  out  this  week,  is  no 
longer  in  competition  with  the  Associated 
Press  and  its  wires  can  be  run  into 
A.P.  member  offices.  Col  Knox  said  that 
Universal  was  now  being  sold  as  a  sup¬ 
plementary  ser\’ice  exclusively.  There  is 
only  one  Hearst  morning  newspaper  with¬ 
out  an  A.P.  membership,  the  lYashingfon 
Herald,  and  there  was  no  reason  for  con¬ 
tinuing  a  morning  news  report  to  benefit 
that  one  paper. 

International  Xews  Service  began 
Monday  of  this  week  extending  its  wire 
time  from  six  o’clock  at  night  to  11 
o’clock  Xew  York  time,  to  furnish  news 
for  Hearst  morning  paiiers  that  get  out 
early  editions  for  which  the  .\.P.  report 
is  not  available  under  the  by-laws.  The 
I.X.S.  wires  are  also  opened  three  hours 
earlier  in  the  morning  in  order  to  carry 
special  features  to  Hearst  newspapers. 

Col.  Knox  will  be  in  his  new  offices 
in  the  new  Hearst  building  at  57th  street 
and  Eighth  avenue,  Xew  York,  on  .\pril 
14.  With  the  exception  of  one  trip  the 
second  week  in  April  which  will  carry 
him  to  Chicago  and  Milwaukee,  the  gen¬ 
eral  manager  expects  to  remain  in  New 
^’o^k  until  May  1,  when  he  will  leave 
for  a  month’s  trip  to  the  Pacific  Coast. 
On  the  trip  to  California  and  Washing¬ 
ton.  Col.  Knox  will  also  visit  San  An¬ 


tonio,  and  on  its  completion  he  will  have 
visited  evciy  Hearst  plant  in  tlie  coun¬ 
try.  Meanwhile  this  month  many  Hearst 
publishers  are  visiting  Xew  York  to  dis¬ 
cuss  business  affairs  with  the  general 
manager. 

In  tliese  .liscussions  and  on  his  visits 
to  the  various  offices.  Col.  Knox  is  striv¬ 
ing  to  put  across  the  idea  of  stressing 
local  apiK-al  in  Hearst  newspapers,  elimi¬ 
nating,  as  much  as  possible  tlie  standard¬ 
ization  sometimes  coiKomitant  with  a 
national  new  simper  group. 

NEWSBOY  BILL  SIGNED 

New  N.  Y.  Law  Prohibits  Night  Selling 
and  Limits  Age 

Xewsboys  working  at  night  liave  been 
put  out  of  business  by  Governor  Smith 
in  signing  the  Dick  compulsory  education 
bill,  which  became  Chapter  646  of  the 
laws  of  1928,  effective  March  28. 

"Xo  boy  shall  be  engaged  in  a  street 
trade  before  6  a.m  nor  after  7  p.m.,  nor 
during  the  time  he  is  required  to  attend 
upon  instruction,”  the  law'  reads.  In  ad¬ 
dition,  newsboys  under  12  years  of  age 
are  barred  from  the  streets  entirely. 

"Xo  boy  under  12,”  the  law  also  reads, 
“and  no  girl  under  18  shall  be  engaged 
in  a  street  trade;  and  no  boy  from  12 
to  17  shall  be  so  engaged,  unless  a  street 
trades  badge  sliall  have  been  lawfully 
issued  to  him.” 

In  reality  the  new  law  makes  the  same 
provisions  as  the  old  compulsory  school 
code,  but  shifts  the  responsibility  for  en¬ 
forcement  from  the  school  attendance  of¬ 
ficers  to  the  city  police  officers.  The 
“street  trades  badges”  are  to  be  issued 
by  local  education  authorities. 

Governor  Smith  also  signed  this  week 
the  Downing  bill  which  abolishes  the 
“state  paper”  and  provides  for  publica¬ 
tion  of  official  notices  hereafter  in  a  bul¬ 
letin  of  the  state  department. 

NEYLAN  IN  NEW  YORK 

John  Francis  Xeylan,  publisher  of  the 
San  Fraticisco  Call,  and  Pacific  Coast 
regional  director  of  the  Hearst  Xews- 
liapers,  arrived  in  Xew  York  this  week 
on  business. 


INDIA  TEA  APPROPRIATION 

Leopold  Beling,  director  in  the  United 
States  of  the  India  Tea  Growers’  .\sso- 
ciation.  was  to  be  informed  by  telephone 
from  London  March  30  of  the  advertis¬ 
ing  appropriation  to  be  spent  this  year 
by  the  association  in  AnK’rican  news¬ 
papers. 

S.  S.  CARVALHO  RESIGNS 
AS  HEARST  CHIEF 


LANCASTER  NEW  ERA 
SOLD  BY  BLOCK 

Purchased  by  Lancaster  Newspapers, 
Inc.,  With  J.  H.  Steinman, 
President,  Which  Now  Con¬ 
trols  Local  Field 

The  Lancaster  (Pa.)  New  Era,  owned 
by  Paul  Block,  Inc.,  was  sold  March  21 
to  Lancaster  Xewspapers,  Inc.  The 


David  E.  Town  Succeeds  Him  as  Presi¬ 
dent  of  Executive  Council  and 
Head  of  Executive 
Committee 

S.  S.  Carvalho,  for  many  years  presi¬ 
dent  of  the  executive  council  and  chair¬ 
man  of  the  executive  committee  of  the 


S.  S.  C.'svALHo  D.  E.  Town 

Hearst  Xewspapers,  will  withdraw  today 
from  that  roganization. 

Mr.  Carvalho  is  not  withdrawing  from 
active  business  life,  as  he  is  still  as 
vigorous  as  he  was  20  years  ago. 

David  E.  Town,  who  has  been  a  mem¬ 
ber  of  the  executive  couiKil  and  the 
executive  committee  ot  the  Hearst  News¬ 
papers  for  the  past  three  years,  by  ap 
jiointment  of  Mr.  Hearst,  will  succeed 
Mr.  Carvalho  in  these  positions. 

It  is  known  Mr.  Hearst  was  very 
anxious  to  retain  Mr.  Carvalho  as  ad¬ 
visory  counsiel  for  his  various  enterprises 
and  publications,  but  Mr.  Carvalho  pre¬ 
fers  to  be  absolutely  free. 

Mr.  Town  has  had  wide  experience  in 
newsiiaper  ownership,  management  and 
administration.  He  was  for  many  years 
in  charge  of  the  newspaper  interests  of 
John  C.  Shaffer  of  Chicago,  Indianapolis, 
Denver  and  Louisville.  He  is  a  former 
director  of  the  Associated  Press  and  one 
of  the  priiKipal  owners  of  the  Watab 
Paper  Ylills.  He  is  in  the  prime  of  life 
and  has  the  confidence  of  the  organiza¬ 
tion  and  Mr.  Hearst. 
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price  involved  was  not  stated.  This 
organization  now  controls  all  daily  news¬ 
papers  in  Lancaster.  The  officers  of  lan- 
caster  Xewspapers,  Inc.,  are  J.  H.  Stein-  ; 
man,  president  and  J.  F.  Steinman,  vice- 
president  and  treasurer.  The  Messrs. 
Steinman  have  for  many  years  published  ! 
the  Lancaster  Intelligencer,  the  Lan¬ 
caster  N etes-J ournal  and  the  Lancaster  ] 
Sunday  News.  ' 

On  Monday  of  this  week  a  $600,000 
15-year  6  per  cent  bond  issue  was  floated 
by  Lancaster  Xewspapers,  Inc.,  in  con¬ 
nection  with  the  purchase  of  the  Xew 
Era.  The  bonds  were  handled  by 
Janney  &  Co.,  Philadelphia  and  were  all 
disposed  of  by  Tuesday. 

The  Xew  Era,  the  News-Journal,  the  ; 
Intelligencer  and  Sunday  Xews  will  all  i 
be  operated  as  separate  units,  although 
owned  by  the  same  concern.  There  will 
be  no  change  in  the  editorial  policy  of  ■ 
any  of  the  -papers.  , 

The  managing  editors  of  all  news-  : 
papers  will  remain  the  same,  .Austin  Mc- 
Collough  for  the  Intelligencer,  Elmer 
Curry  for  the  Xew  Era.  Wallace  Robin-  I 
son  for  the  Xews-Journal  and  John  • 
Carter  for  the  Sunday  Xews. 

The  executive  staff  of  the  Xew  Era  ’ 
retain  their  regular  titles  and  in  addition 
become  officer.s  of  the  Xew  Era.  Elmer  ; 
Curry  is  president  and  managing  editor;  > 
Amos  Harnish  is  business  manager,  vice-  1 
president  and  treasurer ;  Edgar  Levan  is  j 
secretary  and  advertising  'manager.  The  | 
ilirectors  of  the  New  Era  are  Elmer  ; 
Curry,  John  E.  Malone,  William  E.  i 
Xeuhauscr  and  1.  Z.  Buckwalter.  | 

.All  four  newspapers  will  be  represent¬ 
ed  in  the  national  field  by  Paul  Block, 
Inc..  247  Park  avenue,  Xew  Y'ork. 

The  Intelligencer,  established  in  1799  is 
the  oldest  13emocratic  daily  newspaper  in 
the  United  States.  The  Xew  Era  was 
established  in  1877  and  in  1920  it  ab¬ 
sorbed  the  E.ramhter.  The  Xews-Joumal 
dates  back  to  George  Washington’s  ad¬ 
ministration,  having  been  established 
June  17,  1794,  as  the  Journal.  In  1915 
it  was  combined  with  the  Xews.  The 
.Sunday  Xews  was  established  in  1924. 

Palmer,  DeAV’itt  &  Palmer,  of  Xew 
York,  were  retained  by  the  Steinman 
Brothers  as  advisers  in  the  purchase. 

ALLEN  RETURNS 

Coa«t  Publisher  Invited  South  Ameri¬ 
can  Editors  to  1932  Press  Congress 

Crombie  .Allen,  part  owner  of  the 
Ontario  (Cal.)  Daily  Report  and  former 
president  of  the  Southern  California  .As¬ 
sociated  Dailies,  has  returned  from  a 
three  months’  tour  of  South  .America. 
Mr.  Allen  made  the  trip  in  order  to 
extend  an  invitation  personally  to  the 
South  American  publishers  to  attend  the 
1932  session  of  the  Press  Congress  of 
the  World  in  California  and  also  the 
Olympic  Games  to  be  held  in  Los  .Angela 
at  that  time.  This  invitation  was  origi-' 
nally  extended  to  the  Press  Congress  in 
Geneva  in  1926. 
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HOW  SPACE  BUYERS  MAKE  UP  NEWSPAPER  LISTS 

Circulation  Factors,  Market  Information  and  Other  Data  Agencies  Need  Explained  Advertisers  Not 
Interested  in  Dailies  but  in  the  Kind  of  People  Who  Read  Them 


AXI'MBER  of  advertising  agency 
space  buyers  have  responded  to  an 
Editor  &  Publisher  request  and  stripped 
some  of  the  mystery  from  that  frequently 
heard  advertising  phrase,  “making  up  a 
newspaper  list.” 

The  many  circulation  factors  that  must 
be  considered,  the  type  of  market  in¬ 
formation  desired,  and  the  importance  of 
position  were  some  of  the  points  experts 
discussed  when  they  stepped  from  shadow 
to  explain  the  methods  they  are  employ¬ 
ing  to  use  the  daily  press  with  profit  as 
an  advertising  medium. 

The  space  buyers  sought  out  by 
Editor  &  Publisher  are  men  experienced 
in  their  difficult  task  of  selecting  news¬ 
papers  which  will  pay  for  advertising  pur¬ 
poses.  They  were  frank  in  their  responses 
to  questions  put  to  them.  They  represent 
some  of  the  best  and  most  pro<luctive 
newspaper  advertising  accounts,  and 
pointed  out  the  difficulty  of  always  making 
concise  replies  to  queries,  since,  as  C.  B. 
Donovan,  manager  of  the  contract  depart¬ 
ment  of  the  Charles  \V.  Hoyt  Company, 
Inc.,  pointed  out.  client  firms  all  “have 
different  problems  and  markets  and  the 
selection  of  newspaj^rs  to  carry  their 
business,  depends  entirely  on  the  account 
under  consideration.” 

Mr.  Donovan,  for  Giarles  W.  Hoyt 
Company,  Inc.,  places  newspaper  copy  for 
such  concerns  as  the  Rabalm  Company, 
Gloucester,  Mass. ;  Charles  Gulden,  Inc., 
manufacturers  of  Gulden’s  Mustard ;  Rus¬ 
sell  Manufacturing  Company,  manufac¬ 
turers  of  Rusco  Brake  Lining;  the  Hoff¬ 
man  \acuum  Valves :  Beacon  Falls 
Rubber  Shoe  Company ;  H.  B.  Smith 
Company,  manufacturers  of  H.  B.  Smith 
boilers;  Sessions  Clock  Company;  A.  C. 
Gilbert  Company,  manufacturer  of  Erec¬ 
tor  Toys,  Ives  Manufacturing  Company, 
manufacturers  of  Ives  trains. 

“There  are  many  circulation  factors  to 
be  considered  in  the  selection  of  a  news- 
l^per  list.”  Mr.  Donovan  began.  “These 
factors  vary  according  to  the  type  of 
product  to  be  advertised. 


By  PHILIP  SCHUYLER 

First  of  three  Editor  &  Pubi.isher  articles  on  the  general  subject: 
“Making  «/>  a  \cwspaf>er  List." 


■Are  they  in  a  position  to  react  sale-wise?  the  character  of  the  reader  class  repre- 
“At  times  we  have  called  upon  news-  sented.  I  want  to  know,  if  p<is.>.ible.  to 
papers  to  render  merchandising  co-opera-  what  group  of  people  the  newspaper  a 


William  M.  Englemann 


tion.  In  this  way  we  have  broken  down  in 
many  cases  the  sales  resistance  on  the 
part  of  the  retailers. 

“We  have  also  stres.sed  at  all  times  the 
fact  that  position  is  an  important  factor. 
The  ideal  newspaper  is  one  bought  Advertisements  buried,  no  matter  ho^' 


without  inducements  of  any  kind,  except 
confidence  created  by  the  newspaper  be¬ 
cause  of  truthful  news,  accuracy,  timeli¬ 
ness,  progressiveness,  etc.,  as  well  as  the 
political  complexion  of  the  paper  if  it 
happens  to  represent  the  dominant  party 
in  that  city.  The  distribution  of  the  cir¬ 
culation  is  an  important  factor  as  ap¬ 
plied  to  the  type  of  product  to  be  adver 


C.  B.  Donovan 

client  is  advertising  in  goes — that  is, 
upper,  medium  or  lower  income  groups. 

“In  regard  to  markets  the  first  factor 
I  consider  is  the  population  in  the  city 
and  its  trading  areas.  Then  I  ascertain 
the  kind  and  number  of  industries  repre¬ 
sented.  Whether  the  inciime-producing 
proportion  of  the  population  is  skilled  or 
unskilled  and  the  number  of  income  tax 
returns  filed.  The  percentage  of  home 
( wners  compared  to  the  number  of 
families  within  the  trading  territory,  are 
also  influential  factors  in  making  up  a 
list  of  newspapers.” 

Mr.  Englemann  was  asked  what  he 
lixiked  for  in  newspapers  besides  the  re¬ 


good  the  newspapers  may  be,  are  ineffec 
tive.  \\  hen  advertisements  are  positioned 
well  and  next  to  live  news,  the  chances 
for  a  successful  campaign  are  greatly 
enhanced. 

“We  believe  so  strongly  in  this  idea  that 
at  all  times,  where  the  appropriation 
permits,  we  purchase  the  most  desirable 
.  .  position  in  newspapers,  despite  the  fact 

tised.  The  quality  ol  the  circulation  of  j^at  an  extra  cost  is  involved.  We  have 

any  given  newspaper  is  an  important  proved  beyond  doubt  that  one  position  is  «iuirements  of  circulation  and  markets 

factor.”  good,  but  that  if  we  improve  upon  it.  and  “One  of  the  most  important  require- 

“What  market  factors  enter  into  the  get  on  pages  two  or  three  and  in  full  posi-  rnents,  from  our  standpoint,  is  the  make- 
selection  of  newspapers?”  was  asked  Mr.  tion,  for  instance,  that  we  will  double  or  up  of  the  entire  paper,  particularly  the 
Donovan.  triple  the  inquiries  received  should  the  ratio  of  advertising  to  current  and  inter- 

“This  question  can  be  answered  in  many  advertisement  carry  a  coupon.  esting  news,”  he  replied.  “We  are  also 

ways,”  he  replied,  “inasmuch  as  the  market  “Naturally  the  appropriation  governs  very  much  interested  in  the  question  of 

depends  entirely  on  the  product  advertised  the  numlier  of  newspapers  that  will  be  in  advertising  censorship.  • 

and  its  distribution.  For  instance,  in  the  a  newspaper  list.  One  appropriation  might  "If  I  were  choosing  between  two  news- 
case  of  a  manufacturer  having  a  number  permit  using  all  cities  of  UK),000  or  up-  papers  of  a  town  to  place  a  client’s  ad- 

of  dealers  located  in  the  metropolitan  New  wards.  Another  would  permit  only  high-  vertising,  and  all  other  things  were  equal, 

York  area  with  the  majority  located  in  the  spottqjg  the  country,  going  into  such  cities  but  one  paper  allowed  solid  black  in  its 
^eater  city  itself,  and  a  fair  proportion  as  N'ew  York,  Philadelphia. ‘Boston,  Chi-  advertising  columns  and  the  other  didn’t, 
in  the  suburban  areas,  you  must  consider  cage,  Pittsburgh,  San  Francisco,  St.  I  would  choose  the  latter, 
at  all  times,  rather  than  the  city  itself,  Louis  and  Cleveland.”  “The  quality  of  your  product  governs 

the  entire  metropolitan  area.  On  another  In  making  up  newspaper  lists  for  clients  the  quality  you  seek  in  a  new’spaper  you 
product  local  likes  and  dislikes  make  for  of  Pedlar  &  Ryan,  Inc.,  William  M.  expect  to  use  for  advertising  purposes.  If 

a  good  or  bad  market.  A  section  with  a  Englemann,  the  space  buyer,  makes  good  I  have  a  cheap  product  to  advertise.  I 

high  electric  rate  would  not  prove  as  good  use  of  the  information  contained  in  the 

as  a  section  with  low  rate  with  reference  A.  B.  C.  reports.  This  agency,  among 

to  the  marketing  of  an  electrical  heater,  other  accounts,  handles  the  newspaper  ad- 

“Market  and  circulation  data  today  can  vertising  being  placed  by  the  Bristol- 

be  obtained  from  many  sources.  First,  of  Myers  Company  for  Ipana  tooth  paste, 

cour^,  there  is  the  Audit  Bureau  of  Cir-  and  Sal  Hepatica. 

culations.  For  more  detailed  information  “I  always  try  to  find  out  whether  or 
as  to  the  market  and  trading  area  covered  not  premiums  are  given  to  obtain  cir- 

by  the  newspapers,  we  have  for  reference  culation,”  Mr.  Englemann  de.lared.  “I 

purposes,  ‘the  100,000  Group  of  American  also  like  to  know  how  the  percentage  of  behind  mere  linage  statistics.  To  the 
Cities,’  and  the  ‘Editor  &  Pubusher  home  delivered  copies  compares  with  paper  that  says  it  carries  more  radio 

Market  Guide  for  1928.’  street  sales.  In  studying  the  reports  I  advertising  than  its  competitior,  I  ask, 

“Advertisers  are  interested  not  in  news-  look  to  see  how’  many  editions  are  printed  ‘What  kind  of  radio  advertising?’  I’m 
papers  primarily  but  rather  in  their  daily  and  whether  there  is  any  predate,  not  so  interested  in  the  space  placed  by 

readers.  Are  the  readers  of  newspapers  and  if  so,  what  its  circulation  is  in  relation  ‘gyp’  radio  stores  as  by  reputable  radio 

selected  to  carry  advertising  the  type  of  to  the  total.  dealers. 

people  that  will  prove  most  responsive?  “.Another  important  circulation  factor  is  “Retailers  get  to  know  their  local 


rai)cr>  very  well,  and  I  follow  their 
selections  frequently  in  preparing  a 
n.'itioiia!  .schedule.  You  will  find  in  a 
town  that  one  pajier  will  carry  the  ‘base- 
ir.eiit  sjiecials’  of  a  big  department  store, 
while  its  competitior  will  carry  all  the 
expensive  upstairs  items.  The  man  on 
the  field  has  learned  by  e.xperience  the 
different  classes  representerl  in  the  cir¬ 
culations  of  his  two  local  papers. 

“.At  the  present  time  I  am  studying  the 
papers  of  a  New  England  city,  trying  to 
pick  one  that  will  prove  to  be  the  best 
medium  in  which  to  advertise  a  high  class 
product.  One  of  the  factors  I  am  taking 
into  consideration  is  the  kind  of  adver¬ 
tising  carried  by  the  newspapers  in  the 
city  in  question.  1  am  looking  for  the 
paper  that  carries  the  most  financial 
linage,  and  is  also  ahead  in  the  railroad, 
resort,  and  other  similar  classifications 
designed  to  influence  the  wealthy.  If  I 
had  a  cheap  product  I  would  look  for  the 
paper  that  was  ahead  in  other  cheaper 
grades  of  advertising.” 

G.  F.  Ganser,  manager  of  the  space  de¬ 
partment  of  Henri,  Hurst  &  McDonald, 
Chicago,  among  other  things,  interests 
himself  in  local  conditions  as  far  as  gen¬ 
eral  business  is  concerned,  when  he  starts 
studying  markets  with  a  view  to  making 
up  a  newspaper  list.  He  ascertains,  often 
with  the  assistance  of  the  newspaper,  the 
strength  of  his  client’s  competitors,  already 
entrenched  in  the  local  market.  He  makes 
sure  that  his  client  has  proper  distribution 
in  a  city  before  he  starts  his  campaign. 

Choosing  between  newspapers  of  a 
town,  he  tests  them  as  to  character  and 
the  amount  of  linage  carried.  He  also,  he 
said,  sounds  them  out  for  position  and  co¬ 
operation  possibilities. 

Four  big  advantages  of  the  newspaper 
as  an  advertising  medium  were  cited  by- 
Mr.  Ganser.  as  follows; 

“1.  Csing  the  newspapers  an  adver¬ 
tiser  can  concentrate  on  any  locality  de¬ 
sired. 

“2.  The  newspaper  is  a  direct  method 
of  stimulating  quick  sales. 

“3.  It  offers  the  advantage  of  includ¬ 
ing  local  signatures  in  advertisements. 

"4.  It  offers  the  advantage  of  starting 
campaigns  immediately  and  the  flexibility, 
which  allows  a  change  in  schedules 
quickly  when  necessary.” 

Mr.  Ganser  buys  spiice  for  such  clients 
as  Blue  Valley  Creamery  Company;  the 
Conlon  Corporation;  Jose  Escalante  & 
Co. ;  Goodyear  Tire  &  Rubber  Company 
( partially)  ;  Pierce-Arrow  Motor  Car 
Company :  Timken- Detroit  Company  ; 
.Sherwin-Williams  Company,  and  Weil- 
McLain  Company. 

(Next  K'eek  in  Editor  &  Publisher 
this  series  unit  he  continued  unth  an 
article  entitled:  “Space  Buyers  Advocate 
Standardised  Information") 


INSTALL  TELEPHOTO  EQUIPMENT 


look  for  the  sensational  paper.  If  my 
product  is  more  expensive,  it  is  the 
columns  of  the  conservative  daily  to 
which  I  turn. 

“When  I  am  obtaining  information 
about  newspapers  I  like  to  know  the  char¬ 
acter  of  advertising,  which  is  already- 
being  handled  by  prospects  for  the 
schedule.  In  other  words  I  try  to  get 


Two  London  Dailies  Adopt  U.  S.  and 

German  Systems  Respectively 

(Special  to  Editor  &  Publishes) 

London,  March  20. — Several  British 
dailies  last  week  announced  the  installa¬ 
tion  of  one  or  other  of  the  systems  of 
transmission  of  photographs  by  tele¬ 
graphy.  The  London  Daily  Express  has 
installed  equipment  supplied  by  the 
American  Telephone  and  Telegraph  Com- 
l>any,  in  its  London  and  Manchester  of¬ 
fices.  The  London  Daily  Mail  has 
installed  the  Siemens-Karolus-Telefunken 
system,  by  which  photographs  may  be 
sent  either  by  wire,  cable,  or  radio.  It 
will  be  possible  for  photographs  to  be 
sent  by  this  system  from  XortlKliffe 
House,  London,  to  any  of  the  series  of 
evening  new-spapers  that  Lord  Rother- 
mere  is  founding  in  chief  towns  through¬ 
out  Great  Britain. 

The  London  Daily  Telegraph.  Liver¬ 
pool  Daily  Post  and  Echo,  and  the  Lon- 
d(m  Daily  Chronicle  have  installed  the 
Siemens-Karolus-Telefunken  svstem. 
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SCRIPPS  SUIT  INVOLVING  MILLIONS 
COMPLETED  IN  FIVE  DAYS’  TIME 


Lawyers’  Briefs  Now  Being  Prepared  for  Submission  to  Judge 
— Baker  Declares  No  Partnership  Existed  Between 
Father  and  Son 


CINCINNATI,  March  28.— Trial  of 
the  suit  of  Mrs.  Josephine  Scripps, 
widow  of  James  G.  Scripps,  son  of  the 
late  Edward  W.  Scripps,  multimillionaire 
newspaper  publisher  of  the  Scripps- 
Howard  newspapers,  ended  the  first 
chapter  in  its  litigation  last  Saturday 
when  it  was  taken  under  advertisement 
by  U.  S.  Judge  Smith  Hickenlooper 
pending  the  filing  of  briefs  by  the  attor¬ 
neys  within  three  weeks. 

The  trial  proper  lasted  only  a  part 
of  five  days,  and  for  the  sums  involved 
going  up  into  the  millions  and  the  num¬ 
bers  of  documents  submitted,  it  is  re¬ 
garded  as  having  made  a  record  for  speed 
and  dispatch. 

There  were  introduced  more  than  160 
documents  a  large  part  of  which  were 
read  to  the  court;  there  were  examined 
a  number  of  witnesses,  and  two  of  the 
giants  of  the  American  Bar  engaged  in 
about  six  hours  of  debate. 

All  this  was  accomplished  between 
Tuesday  and  Saturday.  Lawyers,  seek¬ 
ing  for  causes  of  this,  pointed  out  that 
this  case  was  unusual  in  several  respects ; 
the  lawyers  did  not  engage  in  pun^e- 
less  squabbles;  they  made  few  objections, 
but  each  side  seemed  intent  upon  devel¬ 
oping  the  truth ;  neither  side  attempted 
to  “put  over”  anything  on  the  other.  But. 
on  the  cotitrary,  one  permitted  the  other 
to  examine  its  papers  before  the  trial 
commenced. 

The  trial  being  concluded,  both  sides 
will  submit  briefs  within  three  weeks  to 
Judge  Smith  Hickenlooper,  who  will  take 
under  advisement  Mrs.  Scripps’  plea  for 
an  accounting  of  monies  and  other  prop¬ 
erties  alleged  to  have  been  due  her  late 
husband,  James  G.  Scripps,  associated 
with  his  father  in  the  publication  of  the 
newspapers. 

The  hearings  closed  with  a  rebuttal 
by  Charles  E.  Hughes,  former  Secretary 
of  State,  in  his  debate  of  Friday  with 
Newton  D.  Baker,  former  Secretary  of 
War. 

Mr.  Baker,  beginning  at  9:30  a.  m,, 
had  spoken  three  hours  when  Hughes 
arose  to  put  in  the  final  blows  for  the 
plaintiff, 


letter  whose  importance  had  been  empha¬ 
sized  by  Hughes. 

He  pointed  out  that  James  G.  Scripps 
himself  did  not  appear  to  consider  that 
he  was  working  under  a  contract.  On 
the  contrary.  Baker  said.  James  G. 
Scripps  had  declared  himself  as  satisfied 
if  no  further  division  of  increment  from 
the  newspapers  was  made  with  him.  He 
quoted  Mr.  Scripps  as  saying  that  he  was 
very  well  satisfied  with  what  he  already 
had  received. 

“If  there  were  a  contract,  the  son 
would  have  had  certain  rights  to  claim, 
but  he  never  made  such  claims,”  Mr. 
Baker  said.  “Nor  did  E.  W.  Scripps 
consider  that  he  was  under  any  contract 
obligotions,  on  one  occasion,  when  he 
distributed  property  among  his  sons,  he 
specifically  says  that  it  was  not  given 
for  past  performances,  but  as  encourage¬ 
ment  for  the  future.” 

Mr.  Hughes  had  quoted  another  case 
in  which  a  federal  court  had  held  that 
a  partner.ship  need  not  necessarily  be 
defined  by  contract,  but  can  be  made  by 
circumstances.  Mr.  Baker  tried  to  show 
tliat  none  of  the  circumstances  cited  in 
that  case  prevailed  in  the  relationship 
l^etween  the  elder  Scripps  and  his  son. 

The  increase  in  profits  of  the  Scripps 
newspaper  chain  under  the  management 
of  James  G.  Scripps  from  1908  until  1920 
was  $1,784,000  and  during  that  time  the 
increase  in  value  of  the  papers  was 
$13,258,000. 

This  was  brought  out  March  22  by 
Charles  Evans  Hughes,  through  testi¬ 
mony  of  J.  W.  Curts  of  Oakland,  Cal., 
former  general  counsel  for  the  Scripps. 


EDITOR  &  PUBLISHER 
CALEND.4R 

April  6 — Second  Minnesota  Dis¬ 
trict  Editorial  Assn.,  meeting, 
Mankato,  Minn. 

April  10 — Quarter  Century  Assn., 
New  York  World,  annual  meeting. 
New  York. 

April  11 — Alabama  Press  Assn., 
meets  at  Dotham,  Ala.,  to  start 
10-day  outing  to  Cuba. 

April  11-14 — National  Negro 
Press  Assn.,  annual  convention, 
Louisville.  Ky. 

April  17-18 — New  York  State 
Circulation  Managers  Assn.,  an¬ 
nual  convention.  Hotel  Rochester, 
Rochester,  N.  Y. 

April  20-21 — ^South  Texas  Press 
Assn.,  annual  meeting,  San  An¬ 
tonio,  Tex. 

April  20-21 — Iowa  College  Press 
Assn.,  12th  annuel  meeting.  Uni¬ 
versity  of  Iowa,  Iowa  City. 

April  20-21 — Panhandle  Press 
Assn.,  annual  meeting.  Childress, 
Tex. 

April  20-21 — .American  Society  of 
Newspaper  Editors,  annual  con¬ 
vention,  Washington,  D.  C. 


MELLETT  REWARDS  PAID 


$50,000  LIBEL  SUIT 

The  Oklahoma  Publishing  Company, 
publisher  of  the  Oklahoma  City  (Okla.) 
Daily  Oklahoman  and  Times,  is  defendant 
in  a  $50,000  libel  action  instituted  by  J.  B. 
Massy  of  Oklahoma  City  who  com¬ 
plains  of  published  stories  alleged  to 
have  wrongfully  directed  public  suspicion 
against  him  in  connection  with  the  mur¬ 
der  of  E.  C.  Rowlett,  Oklahoma  City 


Steve  Kascholk  Receives  Largest  Share 

of  $24,000  Fund  as  Principal  Witness 

The  ^4,000  reward  fund  raised  to  bring 
to  justice  the  assassins  of  Don  R.  Mellet 
was  distributed  March  26  by  Common 
Pleas  Judges  Charles  Kirschbaum  and 
-A.  W.  Agler,  of  Canton.  Steve  Kascholk 
of  Cleveland,  the  State’s  principal  witness, 
who  spent  almost  a  year  in  custody  as  a 
material  witness,  while  trials  were  in 
progress,  received  $10,000,  the  largest 
amount  paid  to  one  person. 

William  Betzler  and  his  wife,  Eva,  of 
Canton,  received  $3,000  each.  Ora  M 
Slater,  Cincinnati  detective,  was  given 
$1,000  and  smaller  amounts  were  dis¬ 
tributed  among  a  score  of  other  persons. 


ENGLEHART  APPOINTS 


„  ,  ,  ,  ,  ,  .  ,  hanker,  Aug.  15,  1925.  The  suit  is  filed 

Mr.  Baker  had _  concluded  for  Pawnee  county,  Oklahoma. 


the  defense  with  a  peroration  reminiscent 
of  the  poetic  quality  of  the  introduction 
to  his  argument. 

“John  Scripps  is  dead,”  he  said.  “James 
Scripps  is  dead.  E.  W.  Scripps  is  dead. 
The  father  thought  it  was  b^t  for  the 
institution  not  to  have  a  contract.  If 
this  were  so,  then  it  is  a  ^cataclysm  to 
have  this  claim  pressed  long  after  his 
death.  There  are  new  partners,  new  men 
of  genius,  all  of  whom  are  affected  by 
it.” 

Throughout  the  three  hours  of  Baker  s 
address,  Hughes  was  preparing  to  answer. 

If  on  Friday  Baker’s  speech  had  poetic 
beauty  this  day  he  was  as  coldly  analy¬ 
tical  as  Hu.ghes  had  been.  If  or.  Friday 
Baker  discussed  eloquently  the  father- 
and-son  relationship,  his  speech  Satur¬ 
day  was  on  contracts  and  partnerships. 
He  maintained  that  there  was  no  contract 
between  E.  W.  Scripps,  the  father,  and 
James  G.  Scripps,  the  son. 

It  is  the  claim  of  Mrs.  Josephine 
Scripps  that  there  was  an  agreement  and 
partnership,  and  she  is  suing  for  an  ac¬ 
counting  of  monies  and  other  properties 
alleged  to  have  been  due  her  husband, 
the  late  James  G.  Scripps. 

“No  contract  has  been  proved,”  Baker 
declared.  He  pointed  out  that  after  the 
year  1911  the  minds  of  father  and  son 
never  met  on  the  subject  of  contract  or 
the  desirability  of  contract.  He  said  that 
the  correspondence  indicates  that  the  son 
did  not  want  a  contract ;  that  he  was  con¬ 
tent  tp  be  paid  every  Saturday  night, 
as  any  other  Scripps’  employe;  that  he 
was  satisfied  to  receive  as  distributions 
from  the  business  whatever  his  father 
thought  he  deserved  to  get. 

Baker  called  attention  to  a  certain 


Names  McLaughlin  Assistant  and  Harris 
National  Manager 

William  1.  Ehiglehart,  who  recently 
succeeded  Harry  Ahearn  as  advertising 
manager  of  the  New  York  Evening 
Graphic,  has  appointed  E.  J.  McLaughlin 
his  assistant  and  Kennett  Harris,  Jr.,  as 
acting  national  advertising  manager. 


N.  Y.  AMERICAN  PLANE  HOPS  OFF 


The  Netc  York  American — Toledo  Leadership  monoplane  with  its  five  pas¬ 
sengers,  photographed  before  the  start  of  a  nation-wide  flight  March  17,  to 
demonstrate  the  feasibility  of  using  aircraft  in  business.  The  plane  will  be 
in  constant  communication  with  the  ground  by  radio,  and  business  appoint¬ 
ments,  made  from  the  air,  will  be  kept  by  the  fliers  on  their  arrival  at  various 
cities.  The  men  engaged  in  this  mission  are,  left  to  right:  Richard  J.  Wall 
Toledo;  George  Hopkins,  pilot;  W.  G.  Kiske  of  the  Radio  Corporation  of 
America;  H.  G.  Smith  and  John  C.  Ingram  of  the  New  York  American  staff. 


DAILY  SHOWS  KLAN 
CONTROL  OF  TROOPS 


Three  Rhode  Island  Companies  Dis¬ 
banded  Following  Providence  Jour¬ 
nal’s  Expose — Reporter 
Joined  Company 

1  - 

As  a  result  of  an  expose  last  week 
by  the  Providence  (R.  1.)  Journal  show¬ 
ing  Klan  control  of  the  First  Light  In¬ 
fantry  of  that  state  three  companies  were 
disbanded  by  official  order. 

In  January  the  Journal  became  aware 
that  the  Ku  Klux  Klan  had  gained  con¬ 
trol  of  the  First  Infantry,  one  of  the 
statets  oldest  chartered  ctimmands.  It  is 
a  militia  unit  which  only  goes  on  active 
duty  when  the  National  Guard  leaves 
the  state,  and  is  110  years  old. 

Journal  reporter,  R.  F.  Harber, 
was  assigned  to  join  the  Infantry  and 
the  Klan  if  possible  in  order  to  get  the 
story.  The  reporter  became  acquainted 
w'ith  a  man  already  in  the  dual  outfit 
who  was  willing  to  give  some  assistance. 

On  Friday  evening,  Feb.  3,  the  re¬ 
porter  went  to  the  Cranston  Street 
.Armory,  Providence,  where  he  was  in¬ 
troduced  to  recruiting  sergeants  and  was 
given  two  application  blanks,  one  ob¬ 
viously  for  the  First  Light  Infantry. 
The  other  liad  no  heading  but  contain^ 
numerous  questions,  particularly  on  ap¬ 
plicant’s  religion  and  whether  any  mem¬ 
ber  of  his  family  had  ever  been  con¬ 
nected  with  the  Catholic  Church. 

It  was  proved  later  that  this  applica¬ 
tion  was  for  admission  to  the  Klaa 
Harber  paid  $15  initiation  fee  after  mak¬ 
ing  it  out.  although  it  costs  nothing  to 
join  the  Infantrv.  The  $15  was  for  the 
Klan. 

In  minding  with  the  men  on  drill 
nights  the  reporter  found  that  Com¬ 
panies  EL  E'  and  H  were  nearly  100 
per  cent  Khnsmen;  that  it  was  the  ob¬ 
ject  of  the  Ku  Klux  Klan  to  get  con¬ 
trol  of  all  chartered  commands  of  the 
state  and  then  go  into  the  National 
Guard,  gaining  control  of  that  body; 
that  no  one  ‘could  join  Companies  E.  F 
or  H  unless  he  was  willing  to  join  the 
Klan  at  the  same  time. 

During  his  enlistment  Harber  heard 
much  wild  talk  from  the  men  about  an 
imminent  religious  war. 


FEEHAN  CLEVELAND  M.  E. 


Succeod*  Au«tin  on  Press  Who  Goes 
to  San  Diego  Sun  as  M.  E. 

Ted  O.  Thackery,  editor  of  the  Cleve¬ 
land  (O.)  Press,  has  named  John  T. 
Feehan,  formerly  news  editor,  managing 
editor,  succeeding  Edward  T.  Austin,  who 
has  been  sent  to  San  Diego,  Cal.,  to 
become  managing  editor  of  the  Sun  of 
that  city  succeeding  L.  W.  Randall,  who 
has  joined  the  San  Francisco  Daily 
News  as  financial  editor. 

Feehan  has  been  with  the  Press  for  three 
years.  He  also  served  in  an  editorial 
capacity  with  NE.A  Service,  Inc.,  and  was 
at  one  time  managing  editor  of  the 
Cleveland  Times.  He  went  to  the  NEA 
service  from  the  Des  Moines  (la.)  Naes 
of  which  he  was  managing  editor.  Austin 
was  with  the  Press  two  years. 


CAN’T  COVER  EXECUTIONS 

The  Canadian  Provincial  government 
has  announced  that  the  judicial  execu¬ 
tions  in  the  Province  of  Quebec  would 
no  longer  be  witnessed  by  newspaper  men 
or  any  of  the  public.  This  decision  was 
made  because  of  the  hundreds  of  appli¬ 
cations  received  for  the  executions  of 
Doris  and  George  McDonald,  scheduled 
for  March  23.  Hereafter  only  the  sheriff 
and  a  physician  will  witness  the  hangings. 


SEATTLE  TO  ADVERTISE 

The  advantages  of  Seattle.  Wash.,  will 
be  made  known  to  newspaper  and  maga¬ 
zine  readers  all  over  the  country  in  paid 
space,  according  to  Wylie  Hemphill, 
chairman  of  the  publicity  committee  of 
the  Seattle  chamber  of  commerce.  The 
campaign  is  expected  to  increase  the 
number  of  tourists  visiting  Seattle, 
particularly  business  men. 
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REVIVAL  OF  SMALL  COPY  IDEA  UNDER  WAY 


Tests  Conducted  by  Agencies  Show  Pulling  Power  of  Single  Column  Advertisements- 

in  20  Papers  $25,000 — Complete  Coverage  $500,000 


-Three  Months 


Ax  old  advertising  theory  that  has  have  shown  this  method  to  be  very  ad- 
withstood  the  test  of  time  is  today  visable. 

But,  it  was  pointed  out  to  Editor  & 
Publisher,  that  one  of  the  main  reasons 
for  the  current  revival  of  this  old  adver¬ 
tising  idea  is  the  increasing  practice  of 
dailies  to  charge  high  position  rates.  Ad¬ 
vertisers  are  willing  to  pay  position  rates 
and  use  small  copy  to  be  seen,  rather  than 
to  be  jammed  on  a  page  that  has  little  or 
no  reading  matter  on  it.  Thus  consider¬ 
able  small  copy  for  food  products  is 
appearing  on  women’s  pages. 

An  agency  that  has  shown  beyond  ques¬ 
tion  the  effectiveness  of  small  copy  con- 

■^p,  Carbona,  Lea  and  Perrin’s  Sauce,  E.T.  Howard 

A..K„rn  Mow  r=.r  Moon  of  New  \  ork,  which,  for  some  15  years 
has  used  the  idea  for  copy  designed  and 


X  old  advertising  theory  that  has 
withstood  the  test  of  time  is  toifey 
experiencing  a  marked  revival,  according 
to  agency  executives,  who  have  proved  out 
the  theory  by  practice.  The  theory, 
briefly  stated,  is  that  a  continuous  stream 
of  small  advertising  copy  placed  in  daily 
newspapers  has  an  astounding  pulling 
power,  outclassing  the  lazy  intermittent 
full-page  splash.  In  the  epigram  of 
Arthur  Brisbane.  “Repetition  Makes 
Reputation.’’ 

Chief  followers  of  this  theory,  old 
timers  as  well  as  newcomers  in  the  cur¬ 
rent  revival,  include  Sweetheart  Toilet 


all  the  greater  New  York  evening  news-  which  disclosed  the  fact  that  the  Cun- 


papers  through  the  citrus  fruit  season,  the 
shipping  period  of  which  begins  in  late 
fall  and  continues  until  late  spring.  At 
no  time  during  the  drive  was  copy  over 
80  lines  by  single  column.  But  the  inser¬ 
tions  were  frequent  and  persistent.  One 
thought  only  was  stressed.  The  copy  was 
designed  to  put  over  the  idea  that  Acme 


Knox  Gelatin,  Auburn  Motor  Car,  Moon 
Motor  Car,  Pratt  Cheese,  Kellogg’s  Pep, 
Natco,  Last- Long  Underwear,  Scholl 
Manufacturing  Company,  Scott’s  Emul¬ 
sion,  Durkee’s  Salad  Dressing,  Rexall 
Orderlies,  and  Whitehouse  Coffee.  There 
are  others  too  numerous  to  mention,  and 
the  argument  they  advance  for  the  ef¬ 
fectiveness  of  this  type  of  copy,  which 


placed  for  the  Carbona  Company. 

F.  B.  Ivy  is  the  executive  on  this 
agency,  responsible  for  the  Carbona  copy. 
One  point  he  has  hammered  home  in  all 
advertisements  in  this  account  is  that 
carbona  will  not  burn  or  explode.  He 
has  seen  to  it  that  this  fact  has  been  en¬ 
graved  on  the  public  consciousnes  by  con- 


Ln,  ,.p..i,io,r  in  .h,  n^spap.,,  of 


over  long  periods,  is  expressed  thus; 

“Constant  reminder  in  the  daily  press 
is  one  of  the  most  valuable  sales  makers 
possible.  It  allows  for  repetition  and  re¬ 
iteration,  impossible  when  less  frequent 
insertions  of  large  space  are  used.” 

And,  compared  with  results  obtained, 
agency  experts  in  this  type  of  advertising 
declare  that  the  cost  is  remarkably  cheap. 

“You  can  hit  the  high  spots,  what  might 
be  called  the  jobbing  and  distribution 


drawing  showing  a  bottle  of  the  cleaning 
fluid  being  held  under  a  lighted  match. 
This  picture  at  first  dominated  all  adver¬ 
tisements.  Now  it  appears  as  a  small 
vignette  near  the  signature.  It  has  never 
been  left  out.  The  newspaper  list  varies 
at  different  times  of  the  year,  but  the 
advertising  from  this  company  runs 
steadily  into  the  dailies. 

Mr.  Ivy  said  he  learned  about  the  value 
of  continuity  in  daily  newspaper  adver- 


centers,  on  an  intensive  three  months  small  tising  back  in  pre-prohibition  days,  when 
repeated  copy  campaign  for  $25,000.”  his  agency  was  handling  the  account  of 
James  Mackay,  vice-president  and  general  E.  &  J.  Burke. 

manager  of  the  H.  E.  Lesan  Advertising  “We  ran  a  one-inch  advertisement  in 
Company,  declared.  “That  would  mean  every  New  York  newspaper  every  day  in 
using  the  newspapers  in  20  leading  cities,  the  yeaj;  for  Burke’s  stout,”  Mr.  Ivy 


For  a  national  campaign,  which  would  be 
small  copy  running  virtually  continuously 
in  all  important  dailies,  the  cost  amounts 
to  $500,000.” 


said.  “The  campaign  was  a  marked  suc¬ 
cess.  The  company  showed  considerably 
more  than  the  normal  gain. 

“The  chief  essential  of  small  copy,  we 


\  notable  example  of  the  small  copy  then  learned,  was  the  possibility  of  its 
idea  is  handled  by  Lesan.  that  of  the 


Scholl  Manufacturing  Company,  Inc.,  of 
Chicago.  This  company  makes  a  large 
number  of  products,  one  of  the  most 
frequently  seen  in  the  daily  press  being 
Dr.  Scholl’s  Zino-pads,  a  corn  remover. 

Copy  for  this  product  demonstrates 
clearly  several  important  points  in  favor 
of  the  small  copy  idea.  Demand  for  a 
corn  remover  is  not  necessarily  constant. 
Suppose  a  full  page  were  used  and  then 
all  advertising  discontinued  for  a  period. 
A  certain  number  of  people  would  of 
course  respond  to  the  first  advertisement. 
But  there  would  be  a  number  of  people 
who  wouldn’t  need  the  Zino-pads  at  the 
moment.  The  constant  reminder  copy  in 
the  newspapers  catches  the  needs  of  the 
public  as  they  arise. 

“We  often  begin  a  campaign  in  a 
market  with  large  space  to  create  a  big 
hullabaloo,”  Mr.  Mackay  declared.  “Then 
we  leave  the  flag  flying  with  a  series  of 
small  advertisements. 

“A  fallacy  of  some  advertisers  is  to  run 
the  big  space  then  kiss  the  town  goodbye. 
They  have  put  goods  in  the  store,  but  they 
haven’t  taken  them  out  of  the  store,  which 
is  the  all-important  fact.  The  small  copy 
performs  this  duty.” 

Another  Lesan  account  which  is  placing 
by  far  the  bulk  of  its  advertising  in 
smaller  units  in  daily  newspapers  is 
Sweetheart  Toilet  Soap.  The  agency  had 
^n  using  large  space,  with  infrequent 
insertions,  and  then  resorted  to  a  test. 
They  placed  copy  in  newspapers  in  two 
cities  using  the  small  and  the  large  copy 
idea,  and  checked  the  results.  This  test 


Satin  and  Kid 

Slippers 


Your  slippers  must  be  immac¬ 
ulate  on  all  occasions.  Carbona 
removes  all  Grease  and  Soil  and 
makes  it  very  easy  for  you  to 
keep  them  clean  and  new  look¬ 
ing.  It  dries  instantly  and  you 
can  wear  them  immediately — 
Leaves  absolutely  no  after-odor. 

For  Safety's  Sake -demand 

GVRPQNA 

^^UHBURNABU  SNOM-EWJDSIVlXjSrX 

Cleaning  Fluid 

Removes  Crease  Spots 

IWiout  laiurr  to  Fabric  or  Color 

10«30'60«  Sue  Bottler  at  all  Prut 


A  heavy  black  border  calls  ulteiition 
to  this  Carbona  newspaper  ad,  which 
is  shown  in  exact  size. 


WHITE 

HOUSE 

COFFEE 

The  Tlavor  is  Kpasted  In! 


This 


forceful  White  Hbuse  Coffee 
is  reproduced  exact  size. 


ningham  Company  had  97  per  cent  dis¬ 
tribution  and  that  in  60  per  cent  of  the 
stores  visited  the  demand  for  the  Cun¬ 
ningham  tube  was  dominant. 

“Effectiveness  of  the  persistent  small 
bulldog  copy  was  fiu^her  proved  in  this 
case  by  the  fact  that  through  the  entire 
two  years,  despite  price  cutting  and  price 
wars,  sold  at  retail  25  to  30  cents  higher 
than  any  competing  tube. 

“We  used  practically  every  paper  for 
this  campaign  and  kept  the  copy  running 
steadily,  regardless  of  the  fact  that  the 
article  was  looked  upon  as  a  seasonal 
proposition,  and  many  people  considered 
our  steady  advertising  through  summer  as 
well  as  winter,  foolhardy. 

“E.  T.  Cunningham’s  idea  was  that  so 
long  as  you  kept  demand  ahead  of  supply 
you  were  master  of  your  distribution  and 
resale  price.  He  proved  his  theory  con¬ 
clusively  through  the  small  constant  copy 
route  by  that  jump  in  two  years  from 
scratch  to  97  per  cent  distribution.” 

Copy  in  this  series  explained  tersely 
what  a  tube  meant  to  a  radio  set.  Each 
piece  of  copy  was  designed  to  tell  in  a 
few  words  one  particular  attribute  of  the 
tube,  not  saying  it  was  better  than  any 
other,  on  the  market. 

One  side  of  the  small  copy  story  which 
Mr.  Nixon  wanted  stressed  was  that  to 
be  successful  this  kind  of  campaign  re¬ 
quired  the  support  of  the  newspaper.  It 
was  to  the  advantage  of  the  newspaper  to 
see  that  small  advertisements  were  not 
buried,  since  the  series  would  be  given  up 
if  they  were  hidden  so  often  as  to  become 
ineffective. 

Street  &  Finney,  Inc.,  another  New 
York  advertising  agency,  has  had  con¬ 
siderable  success  with  the  small  copy  idea. 
The  bulk  of  the  White  House  Coffee  cam¬ 
paign  directed  by  this  agency  runs  in  63 
lines  single  column  in  some  300  news¬ 
papers. 

“An  important  phase  in  the  small  copy 
technique  is  to  say  the  same  thing  in  your 
advertisements  over  and  over  again  to 
gain  the  cumulative  value  of  repetition,” 
Guy  Gaylord  Qark,  the  art  director  who 
designs  the  White  House  Coffee  adver¬ 
tisements,  said.  “These  advertisements 


fruit  w^  Indian  River  fruit  and  that  repeat  the  likeness  of  a  kindly  old  gentle- 
Indian  River  fruit  was  the  finest  citrus  man  sipping  his  coffee  with  evident  en- 
.  joyment.  The  picture  is  so  common  in 

Now_  Iruit  IS  a  peculiar  product  to  many  communities  because  of  its  repeated 
market,  in  that  all  fruit  coming  into  New  publication  in  newspapers  that  now  the 


York  is  sold  at  auction.  The  price  is 
absolutely  governed  by  demand.  The  ad¬ 
vertiser’s  object  in  such  a  case  is  primarily 
the  creation  of  consumer  demand. 


merest  glance  reminds  the  reader  of  the 
particular  brand  of  coffee  it  represents. 
The  same  idea  is  seen  in  most  “bulldt^” 
copy.  Scott’s  Emulsion,  for  instance,  pic- 


The  company’s  advertising  campaign  tures  the  raincoated  boy  bearing  a  cod 
ran  thrqugh  one  season,  beginning  when  fish  on  his  back. 


Acme  fruit  was  known  to  the  trade  as 
high  grade,  but  at  a  time  when  it  occupied 
no  dominant  position  in  the  auction 
market. 


“A  most  effective  way  to  prepare  small 
space  advertising  is  to  create  unequal 
space  divisions.  It  is  also  wise  to  intro¬ 
duce  contrasting  shapes,  such  as  silhou- 


“In  the  fall  following  the  campaign,  ettes,  or  an  eccentric  geometric  design  to 


when  the  first  shipment  of  Acme  fruit 
came  in,  it  sold  at  auction  for  the  highest 
price  grapefruit  ever  brought  in  the  New 
York  market.  Felix  Dalbora  &  Co.,  the 
New  York  distributors,  have  the  record 
of  that  sale  framed  in  their  office  now. 
This  was  in  the  fall  of  1927. 

“A  few  years  ago.  E.  T.  Cunningham 
Company,  manufacturers  of  radio  tubes, 
came  into  the  New  York  market.  At  the 
time  very  few  dealers  even  knew  there 
was  such  a  product  as  the  Cunningham 
tube.  The  Radio  Corporation  of  America 
had  the  market  in  the  palm  of  its  hand. 
This  firm  had  complete  distribution. 

“The  Cunningham  Company  began  a 
campaign  in  New  York  newspapers.  The 
copy  ran  once  a  week,  52  times  a  year, 
and  measured  200  lines.  There  was  little 
variation  in  the  copy,  which  was  primarily 
designed  for  display.  It  couldn’t  be 


gain  visibility.  Of  course  the  display  text 
should  be  as  brief  as  possible  in  order  to 
insure  legibility.” 


NEW  HELD  MANAGER 

Harry  B.  Rutledge  of  Denver  has  been 
appointed  field  manager  for  the  Oklahoma 
Press  Association  and  will  begin  his 
work  this  week  organizing.  His  office 
will  be  located  at  Norman  in  the  Univer¬ 
sity  of  Oklahoma  school  of  journalism. 
Dr.  W.  B.  Bizzell,  president  of  the  uni¬ 
versity,  offered  the  press  association  the 
full  facilities  of  the  school  to  help  estab¬ 
lish  the  work  of  the  state. 


frequent  appearance  at  a  cost  which  was 
l^oved  the  greater  effectiveness  of  con-  not  prohibitive.” 

tinually  appearing  small  advertisements,  John  M.  Nixon  of  the  same  agency,  also 
and  this  plan  has  been  adopted  for  the  related  experiences  which  supported  the 
current  campaign.  use  of  the  small  copy  plan  . 

The  small  copy  idea  based  on  repetition  “We  placed  the  advertising,  for  in- 
has  also  been  tested  by  New  York  Uni-  stance,  for  the  Acme  Fruit  Company, 
versity  and  proved  satisfactory.  Other  oranges  and  grapefruit,”  he  said.  “The  American  made  a  survey  of  the  New  York 
agencies  have  also  conducted  tests  which  campaign  ran  consistently  in  practically  retail  radio  market  in  New  York  City, 


NEW  ST.  LOUIS  STORE  NEWS 

The  St.  Louis  Retail  Ledger,  a  10- 
page  tabloid  shopping  news,  with  a 
claimed  distribution  of  100,000  copies,  ap- 
buried,  because  we  used  rather  bold  black  peared  recently.  It  will  contain  com- 
and  whites.  petitive  advertising  if  any  is  obtained. 

“In  January,  1925,  after  the  campaign  The  present  non-competitive  shopping 
had  run  for  two  years,  the  New  York  news,  St.  Louis  Shopping  Bulletin,  has 


announced  that  it  will  soon  go  from  10 
to  12  pages. 
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PUBLIC  LEDGER  EXPLAINS  NEW  MARKET 
ANALYSIS  TO  ADVERTISING  MEN 

300  Agents  and  Advertisers  Hear  Buying  Power  Survey 
Described  by  Prof.  Cawl  at  New  York 
Luncheon 

TOIIN  C.  MARTIN,  of  the  Curtis-  has  always  made  it  a  point  in  its  division 


tication  of  $1,(XI0  to  ^lj999;  that  13,382 
families  fall  in  the  class  of  $2,000  to 
$2,999,  and  so  on  up  the  scale.” 

Mr.  Caw!  presented  to  guests  present 
mimeographed  Specimen  Sheets  No.  1  to 
No.  13  inclusive  with  the  exception  of 
Sheet  No.  7,  presenting  basic  data  for 
the  72  Philadelphia  districts  as  well  as 
for  Camden  and  greater  Philadelphia. 

Totals  in  groups  of  readers,  income- 
for  Philadelphia  and  for  readers  of 
morning  and  evening  and  Sunday  Phila- 


Tribune  Inaugurate  Phone  Service 

The  first  commercial  use  of  the  New 
York  to  Paris  telephone  was  made  when 


J  Martin  Newspapers  of  New  York  and  of  a  survey  area  of  providing  as  nearly  ^  .  j  ^  ^  °  5  ^  ° 

Philadelphia  was  host  to  about  300  ad-  as  possible  fer  homogeneous  market  sec-  ”^'V.Pf  I^rcentage  ot 

I  miauciiMim,  nas  ly  ^  ^  =■  readers  by  districts  in  educational  groups 

vertising  agents  and  national  advertisers  tions.  _ irraHnatpc  nf  mllpo-pc  nr^rtnal  and  Id^Vi 

at  luncheon  at  the  Roosevelt  Hotel  on  “hor  Philadelpnia  and  Camden  57  scl^ls  and  natrona!ftv  wereal^av^fl- 
Tuesday,  March  27.  at  which  Dr.  Frank-  districts  were  used  and  the  results  of  schwls ,  an  1  nationality,  were  also  avail 

lin  R.  Cawl,  assistant  professor  of  mer-  the  survey  can  be  furnished  by  districts,  .u. 

chandising  of  the  Wharton  School  of  by  totals  for  Philadelphia,  by  totals  for  . numlLr  of  famdies  Mr  dwelli^^^ 
Finance  and  Commerce  of  the  University  Camden,  or  by  totals  for  Philadelphia  phiird^^L  tml  Camden^^^  dwelling  m 
of  Pennsylvania,  presented  the  results  of  and  Camden  cabined.  We  plan,  as  Cawl  closed  his  remarks  bv  statine 

an  exhaustive  nine  months’  analytical  sur-  rapidly  as  possible,  to  enter  on  separate  ^ ^at  this  studv  is  a^seSntifif 

vey  and  study  of  Philadelphia  newspaper  maps  each  income  group.  Every  inter-  contribution  to  the  fidd  of  adveSn^ 
markets,  readers,  hOTes  mcomes,  rents,  v,y_  that  nas  made  «,  be  rep^sentrf  j,  .hig! 

education  and  distribution.  oy  a  dot  on  tP.c  map  which  represents  .  methods  of  buvine  sMce 

James  CyShaughnessy,  executive  secre-  ns  meome  level.  present  methods  ot  bu>  mg  space. 

tarv  of  the  American  Association  of  Having  completed  the  maps  for  in-  - 

Advertising  Agencies,  praised  Mr.  Mar-  comes,  we  propose  to  make  a  similar  set 

tin  for  the  vision  and  generosity  he  had  for  rental  gradations  and  still  another  set  TALKING  TO  PARIS  NOW 

displayed  in  underwriting  the  expense  of  for  education.  It  will  be  possible  then  - 

this  qualitative  analvsis  presenting  more  by  superimposing  the  income,  rental  and  n.  y.  Evening  World  and  Herald 
basic  data,  Mr.  O’Shaughnessy  believed,  educational  maps  that  fit  the  prospects  x^ibune  Inaugurate  Phone  Service 

of  a  scientific  sort  regarding  underlying  m  which  you  are  interested  to  determine  e  Inaugu  ate  Phone  Service 

marketing  conditions  and  prospects,  than  the  points  m  the  city  at  which  they  are  The  first  commercial  use  of  the  New 
had  heretofore  been  disclosed  regarding  located.  lork  to  Pans  telephone  was  made  when 

any  Jther  market  in  the  country.  ^  “In  all  we  tabulated  almost  3,000  dif-  ^  .c/rcuit  was  established  connecting  the 

Irving  Parsons,  advertising  director  of  fF«-ent  types  and  grades  of  employment,  ^ditonal  r^m  oi  the  New  Y^k  Ev^ng 
the  Public  Ledger,  disavowed  any  in-  Each  ^pe  of  empl<yment  received  its  IFor/d  with  Lc  Qim/idicn  m  Paris,  Wed- 
tention  to  ‘put  over”  a  sales  talk  for  ovvn  c(^e  number  and  in  due  course  the  nesday  of  this  week.  Herbert  ^litzer, 
the  Public  Ledger  or  any  other  medium,  original  card  had  entered  upon  it  the  of  the  World  talked  with  Henri  Dumay, 
wished  mCTelv  to  oresent  for  the  number  and  income  to  which  it  was  en-  editor  of  Le  Quotidien. 
service  V  nation!^  advertisers  and  ad-  This  is  one  of  the  things  that  will  Executives  of  the  Herald 

vertising  agents  the  facts  that  the  ex-  one  of  real  economic  rn^ealsousedthenewtelephone  con- 

haustive  study  of  Dr.  Cawl  had  disclosed,  value  u  •  •  u-  u,  .  u,  u  >^ction.  exchangmg  news  with  the  Pans 

Mr.  Martin  recalled  a  little  incident  .  Although  it  is  highly  valuable  to  have  Herdd,  European  edition  of  the  Her^d 
Mr  riiriis’  sea  poimr  vacht  One  ^e  average  income  for  each  city  district  Tribune.  Laurence  Hills,  editor  of  the 
of  mI-.‘ Curtis’  guests  said-‘^Mr.  Curtis,  and  ^e  average  for  the  city  as  a  whole,  Pans  Herald,  talked  to  Stanley  Walker. 

ie  ->  Twrfrrtlv  maowifirent  vacht  ®till  this  method  does  not  aid  us  in  the  city  editor  of  the  Herald  Tribune.  Later 
ien’t  it?”  Mr  riirti<!’  renlv  was  ‘‘W’ell"  solution  of  our  problem,  namely,  how  Inland  Stowe,  Paris  correspondent, 
i  sn't,  I  tave  KIn  Sdled.”  .W  !™;y  Pjopjejs  are  there  in  TOMripWa  Herald  Tribnne  t ,  Erie  Ha»kins  man- 
that  ii  the  wav  Mr  Martin  felt  about  ’n  the  $1,000  or  other  groups  in  which  aging  editor.  Pans  Herald,  and  Hubert 
the  niialitative^analUis  made  bv  Dr  “ny  particular  article  sells?  For  that  Rocmer  and  Joseph  Phillips,  of  the  Paris 
Cawl  he  said  vvCTe  Herald  staff,  spoke  from  Paris.  From 

rir’  r’awl  KTwke  frrvtTi  voluminous  sorted  by  groups  for  the  entire  city.  New  York  Roland  Kilbon,  correspondent 
notes  charts  soecimen  reports  maps  and  result  showed  24,511  families  out  of  the  Paris  Herald,  filed  his  schedule  of 

em  in  Mrt  aThlll^s?  interview^  in  Phila-  American  news  over  the  telephone  for 

‘‘i  have  had  some  experience  with  com-  delphia,  have  incomes  falling  in  the  classi-  the  first  time. 

mercial  research  and  there  are  too  many  - — - 

instances  in  which  something  must  be  _ _ _ 

proven,  not  information  gathered.  In  LEDGER  SURVEY  SHOWS  SALES  PROSPECTS 
'£ii“udS?S"fS’how'’m*h  PER  DOLLAR  OF  ADVERTISING  COST 

it  would  cost  to  do  the  job  or  interfered  * 

in  any  way  with  the  carrying  out  of  the 

project.  The  only  thing  that  stands  out  _  _ 

in  my  mind  is  their  fervent  and  oft 

repeated  prayer,  ‘When  may  we  have  ^ 

some  results.’ 

“With  an  opportunitv  like  this  before  acoa  mean  cm  mm  enmunw  -auLi;  ep 

me  is  it  any  wonder  that  I  set  out  to  ^o.ooo  *  a,  r.»  a.m  u.i,  z'iU 

make  a  survev  entirelv  dinerent  irom  «•«  n.a  13^  19.70  *7.73  43.u  37.30  99.U  pacara* 

any  other  that  had  e’ver  been  made?  ui  »».ooo  ».«  mo  “I*  “|*  ‘V  “f  "]*  ’"l‘  ‘“f 

When  it  is  completed  it  will  be  the  _ [ 

largest  and  most  complete  study  that  ^ 

has  ever  been  made  of  any  aty  in  the 

country,  as  far  as  I  have  been  able  to  *•**  - 

determine.  Questionnaires  were  received  i*i  ♦  ».<»«  »•«  o.ms  u.n»_ _ 

from  more  ‘han  90,000  homes  and  to  take  (ri  $  4,000  t.oe  s,sm  is,»8i _ 

off  all  the  information  received  would  ,n4«.  a.^o, _ 

require  at  least  six  tabulating  machines  uott  4s.u  n.m  mJwt 

and  operators  for  a  period  of  two  years.  Sb - fSi 

It  is  the  first  study  that  has  ever  made  *"“■  -»«»*  JUSi 

a  direct  hook-up  between  the  income  of  in  ♦  *»“®  m.ou  az.tm  _ 

the  inhabitants  of  a  city  and  the  readers  (n  #1,000  ii,oa  <z,iot  B,4ti 

of  its  newspapers.  Every  precaution  has  mi*  #1.000  _oj.  ’ui  ’at 

been  taken  to  insure  correct  results. 

“The  project  as  ccmceived  was  designed  i”.*" 

to  cover,  by  personal  interview,  every  *  u  •en  oo»a.ti»»  nxxi*  >»Md  «oMt  «f  •»  muomi  wt#.. 

tenth  family  in  the  city  of  Philadelphia  ttna  1.  m*  oowrunt  i<a. 

and  in  all  suburbs  of  1,000  population  muo  U4«.r.’ 

within  a  20  mile  radius  of  City  Hall. 

This  percentage  vyas  decided  upon  after  r/ic  foUmeing  analysis  of  the  Philadel-  the  different  income  groups,  that  are 
careful  consideration  had  been  given  to  phia  Public  Ledger’s  nexu  market  survey  offered  per  dollar  cost  of  advertising  by 

other  percentages.  Although  our  every  Tvas  written  for  Editor  &  Publisher  by  each  newspaper  in  the  city, 

tenth  family  check  proved  accurate  A.  J.  Slomatison,  space  buyer  for  the  Heretofore  manufacturers  when  de¬ 
enough  in  the  city  when  checked  against  C.  J.  Oliphant  Advertising  Agency,  New  termining  the  value  of  a  market  asked: 

100  per  cent  test  areas,  it  was  not  ac-  York.  “Who  are  my  prospects  in  this  city?” 

curate  for  the  suburban  areas.  In  all  “How  many  prospects  are  there  in  this 

suburban  territory  it  was  necessary,  mUHAI  will  indubitably  create  the  city?”  and  “How  can  I  reach  these 
mainly  because  of  the  rapidly  changing  renaissance  in  market  research  is  prospects  at  the  lowest  cost?”  It  is 

character  of  the  homes  to  check  every  the  recently  completed  Cawl  Survey  obvious  that  the  first  question  could  be 
second  family.  With  this  problem  settled  sponsored  by  the  Philadelphia  Public  readily  answered  when  knowing  what 
our  attention  was  directed  to  the  district-  Ledger.  It  will  enable  advertisers  and  the  product  is  or  does.  An  answer  to 
ing  of  the  city.  The  divisions  used  were  agencies  to  know  how  many  sales  pros-  the  second  questiem  could  be  determined 
purely  convenience  divisions.  They  did,  pects,  with  different  incomes,  may  be  by  a  study  of  income  returns  in  the  re- 


.\merican  news  over  the  telephone  for 


LEDGER  SURVEY  SHOWS  SALES  PROSPECTS 
PER  DOLLAR  OF  ADVERTISING  COST 

■wasiK  niBLic  txxsn  cemaBss  cxscrLiaar  Bxsuoc^t  nr  uccks  BiiaaTs 

BtMl  m  of  Citr  of  and  Q>iwi*i> 

Ttt»a  froa  Flndlacs  of  tte  CMl  Rdlado^U  C«Bn«  .ad  B^lnc  Povw  Sttraj 
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The  foil mAng  analysis  of  the  Philadel-  the  different  income  groups,  that 
phia  Public  Ledger  s  new  market  survey  offered  per  dollar  cost  of  advertisinj 


however,  follow  the  districting  used  bv  reached  in  the  Philadelphia  territory,  spective  city.  As  to  the  third  question 
a  large  commercial  organization  which  and  the  number  of  such  prospects,  in  a  study  of  circulation  figures  of  the 


various  newspapers  in  the  city,  and  an 
analysis  of  their  editor-al  contents  wouy 
furnish  the  information  as  to  the  most 
logical  medium  to  use  to  reach  the 
potential  prosf^ts  in  the  city  in  ques¬ 
tion.  The  milline  rate  has  also  l>een 
tised  as  a  cost  factor  in  buying  space. 
.\11  tliese  methods,  however,  have  ncx 
proved  satisfactory  since  the  kind  of 
circulation  of  each  paper  was  never 
known.  In  other  words  the  manufacturer 
never  knew  how  many  prospects  of  a 
certmn  class  he  could  reach  from  ad¬ 
vertising  in  a  certain  paper  and  the  cost 
to  reach  these  prospects  through  pur 
chase  of  advertising  space. 

Determining  the  value  of  a  market  in 
the  past  has  been  a  matter  of  knowing 
the  income  returns  in  a  city.  This 
method,  in  no  way,  showed  the  manu¬ 
facturer  how  many  people  with  higha 
or  lower  incomes  re.ad  which  paper  in 
the  city.  .\nd  here  is  where  the  Cawl 
Survey  will  revolutionize  the  determina- 
tion  of  the  value  of  newspapers  in  Phila¬ 
delphia  in  that  it  will  show  an  adver¬ 
tiser  the  number  of  sales  prospects  there 
are  in  the  city  according  to  their  incomes, 
and  then  show  how  many  of  these 
prospects  in  the  different  income  groups 
each  i»per  can  offer  him  per  dollar  of 
advertising  cost.  The  result  of  the 
investigation  covering  only  one  paper  is 
.shown  on  the  following  chart. 

In  explanation  of  the  above  cliart  the 
$5,000  income  group  will  be  taken  as  an 
example  of  that  classification  of  readers 
who  a  manufacturer  might  want  to 
reach ;  let  us  say  a  manufacturer  of  a 
medium  priced  oil  burner.  The  Cawl 
Survey  figures  show  that  in  the  57  db- 
tricts  covered  there  were  a  total  of  4,468 
families  interviewed,  with  incomes  of 
$5,000,  who  read  the  morning  Public 
'L^ger.  This  number  represented  6.47 
per  cent  of  the  total  number  of  families 
(69,000)  reading  the  moming  PuMic 
Ledger  in  the  city  and  suburbs.  The 
total  number  of  the  morning  Publk 
Ledger  readers,  including  70  per  cent  of 
the  new  audience  acquired  through  the 
discontinuance  of  the  Sun,  was  173,301. 
SiiKe  one  fam.ily  in  every  ten  was  inter¬ 
viewed  in  the  city,  and  every  other 
family  in  tlie  suburbs,  the  comparatire 
types  of  families  not  interview-ed  would 
check  closely  with  those  who  were  in¬ 
terviewed  so  that  it  would  be  in  order 
to  take  6.47  per  cent  of  tlie  total  circula¬ 
tion  (173.301)  which  equals  11,213 
readers  in  the  $5,0(X)  croup  of  sdes 
prospects  offered  by  the  morning  PuWk 
Ledger. 

By  using  this  same  method  to  deter 
mine  the  number  of  readers  in  each  in 
come  bracket  and  then  including  all  the 
income  brackets  at  $5,000  and  over  equals 
34,140  readers  of  the  morning  PuWk 
Ledger  who  have  family  incomes  of 
$5,000  or  more,  representing  19.7  per 
cent  of  the  entire  circulation.  It  \^1 
be  noticed  that  the  morning  Publk 
Ledger  offers  the  manufacturer  of  a 
medium  priced  oil  burner  35.9  sales 
prospects  per  dollar  based  on  cost  of  a 
page  advertisement  at  the  general  rate. 
Cost  per  page  at  40  cents  a  line,  2,376 
lines.  $950.40.  Divide  cost  per  page  into 
34,140,  the  number  of  families  with  in¬ 
comes  of  $5,000  and  over,  equals  the  35.9 
sales  prospects  who  can  be  reached  for 
each  advertising  page  dollar  of  cost 
Similar  charts  show  the  advertising  cost 
offered  by  each  newspaper’s  circulatioit 
and  each  combination  of  papers  in  the 
city,  and  another  chart  shows  a  recapitu¬ 
lation  of  all  with  the  respective  com¬ 
parisons. 

The  Cawl  Survey  also  covered  ana 
lytical  reports  anent  incomes,  rentals,  edu 
cational  ratings,  racial  groupings,  auto¬ 
mobile  ownerships,  occupations,  and  news¬ 
paper  preferences,  all  in  the  form  of  totals 
and  breakdowns  by  districts  for  each 
newspaper  or  combinations  of  news¬ 
papers.  The  majority  of  these  classifi¬ 
cations  are  shown  by  $1,000  income 
groups. 

Advertisers  and  their  agencies  have 
been  dem.anding  more  definite  researtk 
facts  from  newspapers  regarding  their 
circnilations  and  markets  and  the  Cawl 
Survey  will  be  welcomed  as  one  of  the 
most  informative  reports  on  market  re¬ 
search  yet  promulgated  by  any  news¬ 
paper. 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  31,  1928 
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;  $16,000,000  LUMBER  CAMPAIGN  TO  START  JULY  1 

les-  ~~ 

S  I  Association  of  Retail  Dealers  Will  Spend  from  $4,000,000  to  $6,000,000  Yearly  for  Four  Years  Chiefly 
"of  Newspapers — Largest  Co-operative  Drive  in  History 
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Indi-t-nai'"*-''''  Iiid..  March  27. — The 
biggest  co-operative  advertising  cam- 
paigTi  in  history  in  the  amount  of  money 
to  be  spent  annually  and  in  the  extent 
to  which  the  campaign  will  worked 
out  among  various  media,  will  be  the 
campaign  of  the  National  Retail  Lumber 
Dealers’  Association,  to  start  July  1  and 
continue  for  four  years. 

The  purpo.se  of  the  campaign  is,  of 
course,  to  build  up  the  retail  lumber  busi¬ 
ness  in  the  country,  and  especially  the 
business  of  those  dealers  who  participate 
in  the  cost.  It  will  be  carried  on  along 
two  main  lines :  First,  to  stimulate  the 
building  of  new  homes  and  new  business 
structures,  supplemented  with  the  thought 
that  it  is  good  business  to  keep  present 
structures  in  repair  and  with  m^ern  im¬ 
provements,  and  second,  to  educate  the 
prospective  home  builder  or  buyer  and 
the  industrial  buyer  that  the  retail  lum¬ 
ber  yard,  conducted  according  to  the 
standards  of  the  national  association,  is 
the  safe,  lexical  and  econpmical  place  to 
buy  all  building  materials. 

The  total  of  the  advertising  fund  of 
the  association  is  expected  to  range 
somewhere  between  $16,000,000  and  $25,- 
000.000  for  the  four  years,  or  from  $4,- 
000,000  to  $6,000,000  a  year.  The  actual 
amount,  of  course,  can  not  be  stated  with 
accuracy  until  the  close  of  the  pre¬ 
liminary  campaign  among  dealers  of  the 
country,  which  has  just  begun,  but  there 
seems  little  question,  according  to  the 
confident  prediction  of  leaders  of  the  in¬ 
dustry,  that  at  least  the  minimum  amount 
stated  will  be  reached.  In  addition  to 
that,  it  is  expected  the  stimulus  which 
the  national  campaign  will  give  to  retail 
lumber  advertising  by  individual  dealers 
and  allied  industry  will  cause  the  ex¬ 
penditure  of  additional  millions  in  local 
newspapers,  trade  magazines,  posters, 
direct  mail,  etc.,  so  that  the  total  amount 
expended  during  the  four  years  by  the 
industrv  is  likelv  to  run  around  $35,- 
000,000'  to  $40,000,000. 

The  extent  of  the  advertising  and  its 
working  out  among  the  media  to  be  em¬ 
ployed  is  indicated  to  some  degree  by  the 
following : 

(1)  The  bulk  of  the  association’s 
fund  will  be  spent  in  advertising  in  daily 
newspapers  in  cities  and  towns  where 
there  are  subscriber  dealers.  In  each  of 
these  cities  and  towns  a  20.0(X>-line 


schedule  will  be  run  each  of  the  four 
years.  The  newspapers  chosen  will  be 
daily  papers  printed  in  English,  the  paper 
having  the  largest  circulation  to  be 
selected,  except  in  case  the  city  circula¬ 
tion  of  the  largest  paper  does  not  ex¬ 
ceed  by  50  per  cent  the  combined  city 
circulation  of  all  other  such  newspapers 
in  that  city.  In  such  cases  two  papers 
will  be  used,  the  largest  and  second  larg¬ 
est. 

(2)  National  magazitve  advertising. 
To  be  conducted  throughout  the  four 
years  in  the  standard  magazines  of  na¬ 
tional  circulation. 

(3)  National  and  sectional  farm 
journal  advertising.  To  be  conducted 
throughout  the  four  years  in  magazines 
of  this  character,  to  reach  those  com¬ 
munities  not  thoroughly  covered  by  the 
national  magazines  of  general  character, 
and  especially  to  urge  building  and  build¬ 
ing  repair  by  farmers. 

(4)  Beyond  these  three  general  divi¬ 
sions,  there  will  be  extensive  outdoor 
advertising  in  the  form  of  poster  paper, 
metal  road  signs,  signs  for  dealers’ 
trucks  and  so  on,  and  likewise  window- 
displays  and  similar  advertising  helps, 
along  with  mats  and  electros  for  tie-up 
advertising  by  local  dealers. 

Tire  campai^  will  be  conducted  by  the 
Minis  Advertising  Company  of  Indian¬ 
apolis,  under  the  direction  of  a  committee 
of  the  association  termed  the  trustees 
of  the  advertising  program.  They  are: 
Hawley  Wilbur.  West  Allis,  Wis. ; 
Thornton  Estes,  Birmingham,  Ala. ;  Fred 
H.  Ludwig,  Reading,  Pa. :  L.  P.  Lewin, 
Cincinnati,  O.,  and  Adolph  Pfund, 
Chicago,  Ill. 

Officers  of  the  association  arc:  L.  P. 
Lewin,  president;  Adolph  Pfund.  secre¬ 
tary-manager  ;  W.  G.  Sweet,  Elmira, 
N.  Y.,  vice-president ;  J.  D.  Loizeaux, 
Plainfield,  N.  J.,  vice  president ;  Harry 
D.  Knoop,  New  Orleans,  La.,  vice  presi¬ 
dent;  Peter  DeVries,  Chicago,  Ill.,  vice 
president ;  C.  W.  Pinkerton.  Whittier, 
Cal.,  vice  president;  J.  B.  McFarland. 
Houston,  Tex.,  vice  president ;  C.  J. 
Baldwin.  Bridger,  Mont.,  vice  president, 
and  John  Claney,  Chicago,  Ill.,  treasurer. 

The  Minis  company,  pioneer  in 
co-operative  advertising  of  this  type,  has 
conducted  some  of  the  largest  campaigns 
of  this  sort  in  advertising  history.  The 
campaign  of  the  Society  of  .Xmerican 


Florists  and  Ornamental  Horticulturists, 
with  the  famous  slogan,  "Say  It  With 
Flowers;”  the  campaign  of  the  Photogra¬ 
phers’  .Association  of  America,  with  the 
slogans  “Photographs  Live  I-'orever”  and 
"Pliotographs  Tell  the  Story” ;  the 
campaign  of  the  American  Bottlers  of 
Carbonated  Beverages,  the  makers  of 
soft  drinks,  with  the  slogan  ‘‘They’re 
Good  and  Good  For  You,”  are  examtdes. 

For  the  lumber  dealers’  campaign,  the 
slogan  chosen  is  “Build  Now  With 
Safety.”  It  embodies  two  sales  messages, 
which  will  be  carried  through  the  cam¬ 
paign.  The  first  will  be  the  “own  your 
liome”  idea,  supplemented  with  the 
thought  that  it  is  economical  to  keep  a 
structure  always  in  repair  or  to  modern¬ 
ize  it.  Secoi^,  millions  of  prospective 
home  buyers  and  the  professional  pur¬ 
chasing  agents  will  be  told  that  safety 
and  economy  in  purchase  of  building 
materials  will  be  insured  only  by  dealing 
with  one  of  the  co-operating  lumber 
yards. 

The  public  will  be  educated  to  expect 
and  demand  a  “certificate  of  safety.” 
This  guarantees  the  purchaser  by  actual 
bond,  underwritten  by  the  association, 
that  the  material  sold  him  conforms  in 
grading  with  the  national  manufacturers’ 
standards,  and  in  quantity  with  the  in¬ 
voice  rendered  him. 

It  is  expected  that  these  two  thoughts 
— building  now  and  buying  safely — when 
nationalized  by  this  slogan,  will  energize 
the  merchandising  of  thousands  of 
lumber  dealers.  Instead  of  their  main¬ 
taining  building  material  storage  yards, 
and  bidding  for  business  through  second 
and  third  parties,  allowing  mail  order 
houses  and  direct  shippers  to  take  an 
ever-increasing  amount  of  profitable  busi¬ 
ness  that  is  economically  theirs,  the 
lumber  dealers’  contacts  will  come  more 
and  more  directly  with  the  actual  pros¬ 
pective  homebuilders.  Instead  of  merely 
competing  among  themselves  as  buyers 
of  low-profit  lumber  bills  that  have  for 
the  most  part  been  already  sold  by  a  third 
party,  the  co-operating  dealers  will  be¬ 
come  active  merchandisers  of  building 
materials. 

The  quota  system  will  be  used  in 
raising  the  fun<l  for  the  advertising. 
The  lumber  dealers  in  each  of  the  3.400 
counties  in  the  United  States  are  asked 
to  put  in  80  per  cent  of  the  fund,  which 


will  actually  be  spent  in  advertising, 
publicity  and  merchandising  in  tluit 
county.  The  remaining  20  per  cent  is 
asked  of  the  manufacturers  and  allied 
industries. 

Fred  Millis  is  president  of  the  Millis 
Advertising  Company.  He  is  a  former 
newspaper  advertising  manager  and  for 
three  years  was  secretary-treasurer  of 
the  Daily  Newspaper  Advertising  Man¬ 
agers’  -Association. 

SCHUYLER  APPOINTS  FINNERAN 

Gardner  Agency  Executive  Joins  Na¬ 
tional  Dept.,  Scripps-Howard  Papers 

John  E.  Finneran.  formerly  a  vice- 
president  and  a  director  of  the  Gardner 
-Advertising  Company,  has  resigned  to 
take  charge  of  a  new  department  of  sales 
promotion  in  the  National  Advertising 
Department  of  the  Scripps-Howard 
Newspapers. 

-Announcement  of  Mr.  Finneran’s  ap- 
ITointment  was  made  by  Stuart  S. 
Schuyler,  director  of  the  National  .Ad¬ 
vertising  Department. 

NEW  PROMOTION  COPY 

N.  Y.  Daily  News  Using  White  Letter¬ 
ing  on  Black  Background 

-A  new  idea  in  promotion  advertising 
has  been  inaugurated  by  the  Neu'  York 
Daily  Nnos  in  the  form  of  small  reverse 
plate  advertisements  at  the  foot  of  news 
columns,  with  letters  showing  white.  The 
advertisements  measure  on  an  average 
of  ten  agate  lines  and  one  or  two  are 
run  in  each  edition. 

The  idea  started  two  weeks  ago  with 
copy  advertising  the  Daily  News'  golden 
gloves  boxing  tcHirnament.  The  copy  in 
recent  advertisements  calls  attention  to 
Mark  Hellinger’s  column  “Behind  The 
News”  and  moving  picture  criticisms  and 
other  editc»rial  features.  The  reverse 
plate  which  forms  the  background  of 
the  advertisements  is  treated  with  the 
Ben  Day  process. 


REOPEN  RADIO  STATION 

Radio  station  CJGC,  operated  by  the 
London  (Ont.)  Free  Press,  will  be  re¬ 
opened  Monday  evening.  .April  2. 


AGENCY  MEN  AND  ADVERTISERS  HEAR  NEW  SURVEY  EXPLAINED 


Luncheon  scene  at  Hold  Roosevelt,  New  York,  March  27,  when  Prof.  Cawl  told  of  his  Philadelphia  market  surveys  said  to  be  most  detailed  ever  made.  TTie 
survey  was  made  for  the  Philadelphia  Public  Ledger,  which  was  host  at  the  New  York  Luncheon. 


Romances  of  American  J ournalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 
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By  J.  H.  WEBB 


be  better  written  is  mostly  nonsense.” 

He  thinks  the  old  idea  of  personal 
journalism  in  the  days  now  gone  leads 
many  critics  to  contend  that  newspapers 
are  now  not  so  well  written  or  edited. 

A  check  of  the  Plain  I>ealer  staff,  he 
says,  during  the  past  15  years  or  more 
shows  “we  have  better  reporters  today 
than  we  had  then.” 

He  thinks  the  successor  to  the  old 
ill-educated,  journeyman  reporter,  who 
“knew  all  the  bar  rooms  from  Sandy 
Hook  to  the  Golden  Gate,”  has  passed. 

:  Bellamy’s  contention  is  that  “his  suc- 

k  cessor  is  better  educated,  more  depend¬ 

able  and  more  accurate,  though  still  far 

J  enough  from  perfection,  like  the  rest  of 

us,  to  leave  plenty  of  room  for  improve- 
I  ment. 

'  Speaking  of  the  newspaper’s  future, 

^  Bellamy  says ; 

s  “The  genius  of  a  free  people  will  not 

j  let  the  newspaper  wither.  If  we  read 

aright  the  destiny  of  our  country  we  shall 
continue  to  be  its  chroniclers ;  if  not, 
Jj/K  better  men  will  succeed  us,  but  in  any 
event  the  profession  goes  marching  on.” 
Like  many  other  newspaper  men 
M  Bellamy  once  quit  journalism  for  business. 

^  W  going  with  a  Chicago  concern  which  pub- 
y’  M  lished  a  bank  directory. 

•JS  Selling  out  his  interests  in  the  directory 

"y  concern,  he  returned  to  the  Plain  Dealer 

/  ten  years  ago  and  for  several  months 

served  as  a  special  writer  under  the  direc¬ 
tion  of  Mr.  Hopwood.  He  wrote  mainly 
of  business  affairs  and  politics. 

In  June.  1920,  he  was  made  managing 
editor.  He  is  a  graduate  of  Chicopee 
Falls  High  School  and  Harvard  Uni- 

►  versity.  .\s  a  member  of  the  Harvard 

'  class  of  1906,  he  completed  the  four-year 

coure  in  three  years. 

ipl  Influenced  by  his  father’s  example,  he 
turned  to  writing  as  a  career,  taking  a 
job  on  the  Springfield  (Mass.)  Union,  a 
position  he  held  a  year  and  a  half  before 
Nu  )  joining  the  Plain  Dealer  staff  in  February. 

1  •'Iji  1907.  He  served  the  paper  as  reporter 

desk  man  until  1909,  when  he  was 
made  city  editor.  Seven  years  later  he 
resigned  to  go  to  Chicago,  and  for  twc 
years  was  vice-president  of  the  Credit 
Company,  the  bank  directory  company. 

During  the  World  War  he  enlisted  as  a 
private  and  went  at  once  to  the  field 
artillery  officers’  training  school  at  Camp 
Zachary  Taylor,  near  Louisville,  Ky.  He 
had  not  completed  his  course,  when  the 
war  ended  and  he  was  mustered  out  as  a 
first  lieutenant  in  the  reserve  corps. 

He  married  Miss  Marguerite  Scott 
Stark,  of  Boston,  July  7,  1908.  They 
have  four  children,  John  Stark,  18; 
Richard  King,  16;  Peter,  13,  and  Joan 
Marguerite,  aged  one  year. 

The  new  Plain  Dealer  editor  is  not  a 
club  man  in  the  sense  of  “joining.”  yet 
takes  a  keen  interest  in  the  City  Gub  of 
Cle\eland,  an  organization  which  E.  C. 
recognize  Hopwood  helped  to  found  and  was  one  of 
its  presidents. 

The  “homing”  instinct  in  Paul  is  strong. 
During  fit  weather  he  likes  to  take  his 
This  boys  on  long  hikes  and  is  one  of  them 
their  rambles  through  fields,  and 

id  others.  Occasionally  he  goes  fishing.  Four 
k ^  Herald  years  ago  he,  “Dick”  Harding,  editor  of 
ilitzer.  the  feature  magazine  of  the  Sunday  Plain 
ants  con-  Dealer,  and  others  went  up  into  the  wilds 
of  adver-  of  Canada  to  spend  their  vacation, 
that  as  a  It  is  related  that  one  day  the  group 
nowledge  broke  camp.  Each  of  the  men  shouldered 
ext  to  never  hear  any  about  ISO  pounds  of  the  camp  equipment, 

lis  class  of  advertisers  in  and  then  it  was  discovered,  according  to 

national,  state  or  local  one  of  the  campers,  that  Paul  was  about 

they,  who  largely  help  to  start  with  the  fishing  poles  and  tackle 

.  'i-  as  his  part  of  the  equipment. 

A  tremendous  worker  when  he  works, 
says  he  is  a  good  “loafer”  when  he  goes 

.  .  _ ‘‘  -  loafing.  He  enjoys  tennis  and  often 

and  have  staffs  of  Joseph  Conrads,  Rudyard  plays  doubles  with  three  P.  D.  staff  mea 

news  Kiplings  and  Arnold  Bennetts,  though  earning  him  the  title  of  “one  of  the  four 

we  should  need  a  few  reporters  to  worst  tennis  players  in  America.”  Golf 
„  _  .  .  „  --  -  news.  But  I  think  the  has  not  yet  interested  him. 

are  so  incompetently  conducted  that  they  idea  that  .\merican  newspapers  used  to  “I’m  not  old  enough  yet.”  he  declares. 
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kept  him  from  “firing”  some  shiftless  m 

office  kid.  jm 

“Once  when  I  was  on  the  copy  desk 
we  had  an  office  kid  who  was  about  the 
worst  I  ever  knew.,”  said  Robert  1. 

Snajdr,  one  of  the  present  editorial  staff 
in  the  Sunday  department.  “I  called 

Paul’s  attention  to  this  fact  and  remarked  w  'W 

that  the  kid  was  probably  somewhere  ’ 

shooting  craps.” 

“You  were  a  kid  once.  Bob.”  was  the 

retort  and  the  boy  was  n(>t  “^unc^”  ^  ^ 

Getting  down  to  his  business  prin¬ 
ciples”  in  newspaperdom.  Bellamy  is  a  Paul  Bellamy 

stickler  for  clean  journalism.  Fie  is  a 

member  of  the  American  Society  of  He  takes  the  position  that  the  editor  are  unable  either  to  get  or 

Newspapier  Editors  whicli  was  headed  by  of  a  modern  newspaper  comes  to  feel  real  news,  or  to  present  news  or  com- 

Mr.  Hopwood.  Before  the  organization  that  his  position  is  like  that  of  a  squad  ment  accurately  and  in  good,  clear  Eng- 

in  Atlantic  City,  April  25, _  1924,  he  out-  in  a  concrere  block  house,  ahead  of  the  lish. 

lined  his  viewpoints  regarding  newspaper  front  line  trenches,  exposed  day  and  “There  must  be  a  man  behind.”  Tl.L 
ethics.  It  was  a  hit-from-the-shoulder  night  to  fire  from  all  angles,  including  is  his  logic  in  discussing  newspapers  like  or.  t.. 

reply  to  attacks  upon  the  integrity  of  the  the  air.  and  asks — “Is  it  any  wonder  he  the  New  York  Times,  the  New  York  woods, 

press.  ^  becomes  somewhat  of  a  fire-eater?”  World,  the  C '  ~  “ 

There  is  humor  in  his  expression.  He  admits  that  some  newspapers  have  He  contends 
“blessed  be  the  critics  of  the  newspapers.”  abused  the  public  trust.  In  analyzing  reflected  Beni 
One  of  his  beliefs  is  summed  up  thus:  the  charges  against  newspapers  he  has  He  reasons 
“If  it  were  not  for  the  critics  and  all  put  them  in  three  classes,  or  indictments,  stitute  the  lar 

their  w-orks  we  should  find  ourselves  in  He  calls  them  the  “Big  Three.”  They  tisers  in  new: 

far  greater  danger  than  the  most  un-  are,  he  adds :  matter  of  fai 

compromising  of  them  now  think  us  of  First — It  is  charged  that  newspapers  newspapers  ‘ 

growing  fat  in  the  head,  paralyzed  in  quite  generally  are  controlled  or  influ-  appeals  from 

the  will  and  soon  ceasing  to  cumber  the  enced  by  forces  behind  those  publically  favor  of  an; 

earth.”  ^  appearing  as  their  owners  and  editors  policy — hence,  — ,  _  r>— .,  . 

He  contends  that  in  the  last  aialysis  and  that  this  affects  both  their  news  and  support  newspapers  do  not  dictate  poli- 

^‘our  ability  to  get  ourselves  read  is  the  editorial  positions.  cies  of  these  papers. 

sine  qua  non  of  existence  itself.”  Second — It  is  charged  that  newspapers,  “In  the  matter  of  news  writing,’ 

“I  am  speaking  of  newspapers  as  they  in  order  to  gain  large  circulations,  de-  Bellamy,  “I  sincerely  _  wish  we  could  a- 
are  and  not  one  of  the  endowed  institu-  bauch  their  readers  with  sex,  crime  ■' 
tions  we  sometimes  hear  of  put  forward  trivalities  of  all  sorts,  leaving  out 

as  the  pure  ethereal  counterparts  in  the  of  real  significance  to  do  this.  _  _ 

Sweet  Bye-and-Bye  of  our  fleshly,  cor- .  Third — It  is  charged  that  newspapers  dig  out  the 

poreal,  imperfect  selves,”  he  says. 
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24.DAY  BOYCOTT  ENDS 
IN  A  COMPROMISE 

merchants  Resume  Advertisiiic  in  Ro¬ 
chester  Times-Union  Followfing  Rate 
Adjustment — Position  Evil 
Cured  by  Figbt 

After  a  24-day  boycott,  Rochester  re¬ 
tail  merchants  resum^  advertising  in  the 
Rochester  (N.  Y.)  Times-Union,  a  Gan¬ 
nett  newspaper,  on  Friday,  March  30.  A 
compromise  in  local  rate,  adjusting"  terms 
to  a  figure  halfway  between  the  old  rate 
t  and  a  previously  annouiKed  increase, 
I  paved  the  way  for  the  agreement  ending 

*  j  local  advertising  war  begun  last  Feb- 
k  rnarv. 

"  The  newspaper  refused  to  allow  the 
k  merchants  to  make  good  an  attempt  to 
■  dictate  a  maximum  milline  rate  of  $1.25 
E  and  in  that  sense  claims  a  victory.  The 
L  new  rate  agreed  upon  figures  to  a  milline 

*  of  $i-26r  one  cent  above  the  maximum 

*  demanded  by  tte  merdiants,  and  the 
J  Times-UiMon  maintains  the  right  to  ad- 
?  jnst  its  rates  a^rding  to  production 

costs  and  not  merely  on  a  basis  of  cir- 
cnlation. 

The  Times-Union  also  refused  to  yield 
to  a  request  for  a  2-per  cent  cash  dis¬ 
count  made  by  the  merchants.  The  14 
stores  which  had  quit  advertising  in  the 
Times-Union  March  6  following  dis¬ 
agreement  over  a  new  rate  card  issued  by 
the  Times-Union  admitted  a  loss  in  busi- 


WILLIAM  R.  HEARST,  JR.,  AND  HIS  BRIDE 


William  Randolph  Hearst,  Jr.,  and  his  bride  are  shown  leaving  the  Interde- 

Roy  Kates,  business  manager  of  the  nominational  Church  in  Piedmont,  Cal.,  just  after  the  wedding  ceremony,  outside  the  court  room  during  the  recess. 

Times-Union '  who  handled  all  negotia-  March  24.  The  bride  was  formerly  Miss  Alma  Walker,  daughter  of  Mr.  and  “It  ^ems  to  me  that  I  am  having  a 

tions  widi  the  merchants,  pointed  out  to  Mrs.  Clinton  L.  Walker.  Just  back  of  Mr.  and  Mrs.  Hearst,  Jr.,  are  Miss  Har-  hard  time  to  convince  you  of  tjie  cor- 
Editor  &  PuBUSHER  that  an  important  Walker,  sister  of  the  bride,  who  was  bridesmaid,  and  George  Hearst,  the  rectness  of  my  figures,”  Fritchey  says 

change  resulting  from  the  agreement  ter-  bridegroom  s  brother  and  best  man.  Gxryer  told  him. 

minating  the  advertising  war  was  the  -  —  '  -  :  ,  .  .  t— ■  .  '  ■  i  Fritchey  had  asked  (^rver  several 

ivw  oolicv  adoDted  bv  the  Times-Union  . , _ . _  ,  .  w  ,  questions  during  the  trial  regarding  the 

'  Mwi  ^rmted  bv  the  merchants  which  CEIME 1  ERY  LOT  SALES  operators  imke  nwe  circulation  books  of  the  Press-Scimitar. 


MEMPHIS  WITNESS  IS 
CITED  FOR  CONTEMPT 

J.  H.  Coerver  Talked  with  Juror  in 
$1,000,000  Libel  Case  Attomeya 
for  Commercial  Company 
la  Charge 

A  new  sensation  developed  March  23 
in  the  $1,000,000  libel  suit  brought  by 
the  Memphis  Press-Scimitar  against  the 
Commercial  Publishing  Company  when 
Joseph  H.  Coerver  of  St.  Louis,  auditor 
for  Haskins  &  Sells,  auditors,  was  cited 
by  Grcuit  Judp;e  H.  W.  Leughlin  to 
appear  before  him  on  Aih41  2  a^  show 
cause  why  he  should  not  be  held  in  con¬ 
tempt  for  alleged  tampering  with  a  juror 
and  “otherwise  interfering  with  the  pro¬ 
ceeding  then  on  trial." 

Coerver  was  the  main  witness  for  the 
Memphis  Press- Scimitar  Company.  The 
citation  was  issued  on  a  petition  filed  by 
Lovick  P.  Miles,  president,  and  Gaston 
T.  FitzhugK  attorney,  for  the  Commer¬ 
cial  Publishing  Company,  former  owners 
of  Memphis  Commercial- Appeal  and 
Evening  Appeal. 

Accompanying  the  petition  is  an  affi¬ 
davit  made  by  A.  G.  Fritchey,  lumber¬ 
man  and  member  of  the  libel  suit  jury. 
The  affidavit  states  that  Coerver,  who 
went  over  the  Press-Scimitar’s  books 
following  the  charge  published  in  the 
Commercial-Appeal  last  April  that  the 
Press- Scimitar’s  circulation  statement 
was  false,  accosted  Fritchey  in  a  hall 
outside  the  court  room  during  the  recess. 

“It  seems  to  me  that  I  am  having  a 
hard  time  to  convince  you  of  the  cor¬ 
rectness  of  my  figures,”  Fritchey  says 
Coerver  told  him. 

Fritchey  had  asked  Coerver  several 


'  and  accepted  by  the  merchants  which  k^EdVir.  1 I  I  OALXO 

oSe VZ  Sfu^'J^n  STOPPED  BY  DAILY  “the  greatest  tr^tation  prob* 

« i?®  u  Ti,  ^  I  -  the  world,”  said  McCulloh,  re( 

IS  diat  no  merchant  *wiU  ^”granted*  a  Michigan  Orders  Indiana  Concern  to  $75,000,000  new  capital  this  year, 
spedal  position  except  on  a  rate  basis.  Cease  Activities  Following  Investi- 
*  A  majority  of  the  stores  whose  ad-  gation  Made  by  Lansing  **•  WINNERS  ANNOUNt 

Rising  was  kept  out  of  the  Times-  Capiul-News  ^  ,  . - 


sptdal  ^sition  except  on  a  rate  basis. 

'  A  majority  of  the  stores  whose  ad¬ 
vertising  was  kept  out  of  the  Times- 
Union  for  24  days  return  under  new 
contracts. 

The  fight  between  the  advertisers  and 
the  paper  first  got  under  way  when  the 


Complete  List  of  1927  Contests  to 

(Special  to  Edito*  &  Publishes)  Editors  and  Writers  vertising  agency  in  London,  arrived  in 

.Mich  M.rch  27.^Vi,h  ^  N-  Vork,  March  30  lor  a  brief  visit 

Times-Union  issued  a  new  rate  card  J^suance  Monday  b\  the  State  Securities  receiving  honorable  mention  in  the  _  — ® 

^‘^“an  '  Editorial  Awards  for  1^7  has  been  i^^^^ 

r  Sd  reJdinr  in'  effect  ^Tthout  Indianapolis  of  the  Glen  Haren  Cernetery  ‘’"i.fciassUh^  prizTo/  for  best 

change  as  far  as  national  advertising  is  Association,  the  Lading  Capttal-Neuv  editorial  w'ent  to  Sydney  A.  Hale.  Mc- 

concemed.  The  only  change  in  the  card  ^  .three  weeks  fight  to  force  in-  (^raw-Hill  Publishing  Company  for  his 

concerns  the  comnromise  with  the  local  vestigation  of  a  concern  that  sought  to  o  ®  ,  .® 

2^Srs  raise  $7,400,000  outside  of  Indiana.  No  More  P^aceas,  published  in 

The  compromise  agreement  between  the  ,  honorable  mentions  in  this  class  were 

paper  and  th«,™rcham,  »as  reached  iTrdhSS,"’  to 'cfeT'  siiS  b7cT  Kl,  JrrAaLT- 

at  a  meeting  held  Wednesday,  March  oramanOT  in  etlect  since  .  ji.q-  o  Goods  Economist  •  F  I 

28  with  Mr  Kates  renresetinir  the  dailv  ^tld  against  which  tWO  attacks  by  c.  a  ’  j-,  vT 

^  Ls  T  D  D^v  o  fhe  Cemetery  Association  has  failed,  S  ^'"hoff,  Brxck  &  Clay;  W.  V. 

,  ^  jaires  1.  U.  uuny,  ot  ttie  Uutt>  prevents  the  buildinv  of  a  cemetery  on  editor.  Furniture  Manufacturer; 

I  Powers  Company,  spokesman  for  the  ad-  me  Dunamg  01  a  eatery  on  ,  I  eyden  White  associate  editor  The 

vertisers  Mr  Diiffv  wa.s  actiniz  for  Gil-  ^he  land  controlled  by  Glen  Haven.  -"j  *  asswime  eaiior,  me  ..cauMUku- 

klU  M  V'  j'  ‘  The  Canital-Ncws  at  no  time  con-  •■I>”<’ru:an  Painter  and  Decorator;  and  ters  in  Manches- 

bert  McCurdy  of  the  McCurdy  Com-  ^  j  j  ^puai  i^c^ys  at  no  time  con  p  Wi^ht  editor  Fnomeerino  n  c  R„vn.  1  ^  ^lancncs 

oam-  who  is  oresident  of  the  Rochester  tended  the  proposition  was  fraudulent  p  editor,  t.ngmeenng  G.  S.  Royds  ter,  up  to  a  year 

R^l  MercLmf  As?oc?atilm  the  m^m  P^^^ed  the  fact  that  Glen  Haven  ^^i^^-I^fcord  ,  r  u  ^SO.  when  he 

bers  of  which  were  in  revolt  airainst  the  I*’®  stands  de-  ®  severed  connections  with  that  organiza- 

Hmes-Union’s  new  rate  card.  ^  selling.  awarded  to  tion  to  direct  his  own  agency.  The  ac- 

“Nothing  but  the  best  of  good  feeling  Herbert  Hall  of  the  Capitd-News  staff  dISS  ’ Maclean ®PuS’  r'lf*  MF**' 

-now  exists  beUveen  the  Timel-Union  and  was  assigned  to  col  ect  all  the  f^ts  con-  "  LtT  ’Tor^  o  ff  ^  T  Specialties, 

■the  retail  merchants  association.”  Mr.  cernmg  the  Glen  Haven  plan  This  in-  -fje  K  ^  h  "I 

Kates  said  to  EniTOR  &  Publisher.  “In  fprtnation  was  turned  over  to  the  Secun-  '^7  '"^titled  “OU  ci^^^  ret  es  Beecham  s  Pills  and  Roger  & 

'the  discussion  we  had  with  the  merchants  I'®®  Commission  and  the  order  followed,  Uii  Lompanies  t^t  VU.WW  Gallet  s  Perfumery. 

Ne  came  to  an  understanding  which  al  Hfewer  is  publisher  of  the  Revenue  and  Now  They  Mr.  Royds  will  study  American  adver¬ 
ts  uTtoadFus^our  rates  It  at^^^  Capital-News  and  Kenneth  Duncan  ^Vant  More.”  Using  methods  during  his  visit. 

,  US  10  aojusT  our  rates  at  any  time  Those  who  received  honorable  mention 

;  <m  a  basis  of  production  costs  as  well  as  _  were  P.  E.  Fansler,  editor.  Heafmg 

tt  ,  *  •  ,  N.  Y.  HAS  1,500,000  TELEPHONES  C^'dilathig  Magazine;  Frederick  E.  EUROPEAN  CLUBS  TO  MEET 

.  Th'  T'^I^on  expects  to  move  into  *•  "  ^  ’  ’  Schmitt,  associate  editor.  Engineering  _ 

|a  new  $1.0^,000  plant  May  I-  Th.e  „  _  v  *  «  *  News-Record;  K.  W.  Stillman,  editor.  ContinenUl  AdvertiBiiiw  Association 

.  plant  entered  into  the  dispute,  m  that  it  McCulloh  Describes  Vast  System  in  Automotive  Industries;  and  Douglas  G.  w-n  r  •  n  "  w 

'was  contended  by  representatives  the  Advertising  Club  Speech  Wolf,  editor.  Textile  World.  Pans  May  22-27 

ilMwspaper  that  money  ^expended  in  im-  McCulloh,  president  of  the  New  In  Class  C  the  trophy  for  service  to  The  first  convention  of  the  Continental 


t^n  7,000,000  completed  calls  a  day,  Fritchey  says  one  of  the  Press-Scimitar 
the  greatest  transportation  problem  in  attorneys  was  with  the  auditor. 

the  world,”  said  McCulloh,  requiring  _ ~ 

$75,000,000  new  capital  this  year.  BRITISH  AGENT  HERE 

A.  B.  P.  WINNERS  ANNOUNCED  G.  S.  Royds  to  Study  American  Ad- 

- -  vertising  Practices 

Complete  List  of  1927  Contests  to  G.  S.  Royds,  director  of  his  own  ad- 
Editors  and  Writers  vertising  agency  in  London,  arrived  in 

.  .  New  York,  March  30  for  a  brief  visit, 

complete  list  of  prize-winners  and  He  is  one  of  the 

those  rpeeivintr  honorahle  menHon  in  the -  yOUngCSt  agency 

men  in  England 
still  in  his  early 
thirties,  and  is 
the  youngest 
member  of  the 
Thirty  Club  of 
London. 

Mr.  Royds  was 
in  charge  of  the 
London  office  of 
Osborne-  Peacock 
-Agency,  which 

r,  •  ’  ,  - ’  ■  its  headquar- 

.■imcrtcan  Painter  and  Decorator;  and  ters  in  Manches- 

Frank  C.  Wight,  editor.  Engineering  G.  S.  Royds  ter,  up  to  a  year 

Sm’s-Record.  ago  when  he 


1^5  'the  discussion  we  had  with  the  merchants  ^'^1,  CommisMon 

Z  Ne  came  to  an  understanding  which  al-  Canita  AVw^'^'a 
nj  ,  lows  us  to  adjust  our  rates  at  any  time  Lapitai-*\c\\.  .1 
;  a  basis  of  production  costs  as  well  as  eiht^ 

wr  ;i'"p'afion.” 

_f  The  Times-Union  expects  to  move  into  ^  • 

jjn  I*  now  $1,000,000  plant  May  1.  The 
Ids  entered  into  the  dispute,  in  that  it  McCulloh  Desci 

'was  contended  by  representatives  ''f  the  Adverti»i 

Mip  ilno^spaper  that  money  expended  in  im-  t  5  McCullol 


McCulloh  Describes  Vast  System  in 
Advertising  Club  Speech 

J.  S.  McCulloh,  president  of  the  New 


Mr.  Royds  will  study  American  adver¬ 
tising  methods  during  his  visit. 

EUROPEAN  CLUBS  TO  MEET 

Continental  Advertising  Association 
Will  Convene  in  Paris  May  22-27 

The  first  convention  of  the  Continental 


t-u\ing  the  newspaper  s  service  to  its  York  Teleplione  Company,  told  the  mem-  industry  was  won  by  the  Electnc  Rail-  Advertising  Association  will  be  held  in 

iC.;''"  ^  benefit  to  advertisers  in  Advertising  Oub  of  New  way  Journal,  McGraw--Hill  Publishing  Paris  May  22-27.  This  organization  was 

ettorts  to  reach  that  public.  York  at  the  Wednesday  luncheon  con-  Company,  for  “Modernizing  an  Industry  founded  as  a  result  of  a  resolution  taken 

rnRRFrxiON  ference  broadcast  by  WE.AF,  that  New  Back  to  Prosperity,”  submitted  by  at  the  British  Advertising  Association 

LORKECTION  York  City  now  has  in  operation  over  Charles  Gordon,  editor.  Convention  in  London  last  July. 

Th«  Trenton  (N.  J.)  Courier,  new  1,500,000  telephones;  that  New  A’ork  Honorable  mention  in  this  class  went  Resolutions  were  also  passed  at  that 
■  Ciicly,  is  not  a  free  distribution  paper  State  outside  of  New  York  City  has  to  Daily  Metal  Trade,  published  by  The  meeting  to  form  the  Kontinentaler  •  Rek- 

‘S  stated  in  a  recent  Editor  &  Publisher  another  1,500,000;  that  continental  United  Penton  Publishing  Company;  Hotel  lame  Verband  and  the  Union  Continentale 

m  announcing  the  Courier’s  start.  It  States  has  more  than  18,000,000  tele-  Manageiwnt,  published  by  the  Ahrens  de  la  Publicite.  Etienne  Damour  is 

^  snore  than  4,500  paid  subscribers  phones;  and  that  if  the  present  rate  of  Publishing  Company;  Motor  World  president  of  the  combined  organizations, 

l-^iirding  to  R.  J.  Hillyer,  publisher,  increase  centinues.  New  York  City  alone  Wholesale,  published  by  the  Chilton  At  the  meeting  in  May  the  question  of 

_ '•‘ror  occurred  through  the  fact  that  will  have  more  than  3,000,000  telephones  Gass  Journal  Company;  and  Textile  affiliating  the  Continental  Advertising 

|‘’■w  copies  were  distributed  to  advertise  in  1945.  This  would  mean  more  than  World,  published  by  Bragdon,  Lord  &  Association  with  the  International  Adver- 


new  paper  when  it  was  launched.  500,000  operators  on  the  manuel  basis.  Nagle  Company. 


tising  Association  will  be  discussed. 
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KEY  TO  CONSUMER  BUYING  ABILITY 

Statistical  Rating  of  Pennsylvania  Counties  and  Cities  for  Prod* 
ucts  of  General  Appeal,  in  Six  Major  Classes  of 
Quality  and  Cost — An  Original  Simplified 
and  Tested  Formula  from  Basic  Data 


By  NELSON  H.*  SEUBERT 

Copyright  1928  hy  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  attd  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Company, 
will  constitute  copyright  infringement,  i 


BUYING  POWER  ANALYZED  BY.  PRODUCT 
CLASSES  FOR  PENNSYLVANIA 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point,*' 


Counties  in  bold  face  capitals — Cities 

in  capitals 

and  lower 

’  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL 

No.  4  CL 

No.  5  CL 

No.  6 

PENNSYLVANIA  .. 

83529 

86670 

89810 

92951 

96092 

99602 

ADAMS  . 

284 

240 

.  196 

152 

108 

95 

ALLEGHENY  .... 

12532 

15069  i 

17607 

20144 

22683 

19873 

Braddock  . 

209 

245  , 

282 

318 

354 

309 

Carnegie  . 

127 

163  k 

199  .  234 

270 

230 

Carrick  . 

112 

108 

104  -v.  99  s 

95 

85 

Clairton  . 

132 

133 

135 

137 

138 

123 

Duquesne  . 

192 

209 ; 

226 

242 

259 

226 

Homestead  . . 

204 

235  • 

266 

297 

328 

287 

McKeesport  .... 

491 

609 

727 

845 

963 

844 

McKees  Rocks  . 

180 

221 

263 

304 

345 

302 

N.  Braddock  .... 

147 

148 

148 

148 

149 

131 

Pittsburgh  . 

6390 

8059 

9728 

11397 

13065 

14347 

Swissvale  . 

137 

184 

231 

278 

325 

283 

Wilkinsburg  .... 

318 

471 

624 

777 

930 

811 

ARMSTRONG  ... 

690 

663 

636 

609 

582 

236 

BEAVER  . 

1205 

1317 

1431 

1545 

1659 

587 

Ambridge  . 

157 

174 

191 

207 

224 

79 

Beaver  Falls  . . . . 

131 

161 

192 

222 

252 

85 

Woodlawn . 

177 

200 

223 

245 

268 

94 

BEDFORD  . 

299 

248 

197 

146 

95 

93 

BERKS  . 

1877 

1923 

1970 

2014 

2062 

2231 

Reading  . 

1032 

1113 

1194 

1275 

1356 

1468 

BLAIR  . 

1253 

1306 

1360 

1413 

1469 

694 

Altoona  . 

616 

685 

753 

721 

900 

411 

Tyrone  . 

90 

93 

96 

98 

101 

51 

BRADFORD  .... 

436 

405 

374 

343 

312 

130 

BUCKS . 

724 

662 

600 

538 

476 

544 

Bristol  . 

109 

100 

92 

84 

75 

85 

BUTLER  . 

694 

677 

661 

644 

622 

469 

Butler . 

238 

271 

304 

336 

369 

269 

CAMBRIA . 

1875 

1831 

1785 

1740 

1696 

888 

Johnstown . 

644 

673 

703 

732 

761 

388 

CAMERON  . 

52 

50 

48 

45 

43 

16 

CARBON  . 

615 

647 

679 

710 

742 

190 

Lansford  . 

98 

111 

124 

137 

150 

37 

CENTER  . 

386 

370 

354 

338 

322 

142 

CHESTER  . 

1015  ' 

962 

909 

856 

803 

1003 

Coatesville . 

143  ' 

138 

134 

129 

124 

156 

Phoenixville  . . . . 

94 

99 

103 

107 

112 

143 

West  Chester  . , . 

107 

116 

125 

134 

143 

180 

CLARION  . 

299 

282 

266 

249 

232 

150 

CLEARFIELD  . 

909 

818 

727 

636 

545 

375 

Dubois  . 

131 

140 

150 

160 

169 

108 

CLINTON  . 

303 

298 

294 

290 

285 

161 

COLUMBIA  .... 

391 

354 

317 

280 

243 

151 

Berwick  . 

120 

111 

101 

91 

82 

51 

CRAWFORD  ... 

515 

516 

517 

518 

519 

390 

Meadville  . 

144 

158 

173 

187 

201 

148 

CUMBERLAND 

518 

481 

444 

407 

370 

304 

Carlisle  . 

102 

104 

106 

108 

no 

91 

DAUPHIN  . 

1443 

1467 

1490 

1514 

1538 

1322 

Harrisburg  .... 

770 

842 

914 

986 

1058 

906 

Steelton  . 

114 

106 

98 

90 

82 

72 

DELAWARE  ... 

.  1858 

1984 

2107 

2231 

2357 

4030 

Chester  . 

590 

563 

537 

510 

483 

773 

ELK  . 

298 

301 

304 

306 

309 

248 

ERIE  . 

.  1555 

1587 

1617 

1648 

1679 

1562 

Erie  . 

1051 

1144 

1237 

1329 

1422 

1322 

FAYETTE  . 

1741 

1712 

1681 

1651 

1621 

740 

Connellsville  . . . 

135 

152 

170 

188 

205 

86 

Uniontown . 

167 

225 

283 

340 

398 

166 

FOREST  . 

59 

50 

42 

34 

25 

17 

FRANKLIN  .... 

531 

468 

406 

343 

280 

332 

Chambersburg  . 

122 

121 

120 

119 

118 

143 

Waynesboro  . . . 

96 

93 

91 

89 

86 

105 

FULTON  . 

77 

61 

45 

28 

12 

9 

GREENE  . 

274 

260 

247 

233 

219 

92 

HUNTINGDON 

336 

291 

247 

203 

158 

184 

INDIANA  . 

748 

673 

599 

524 

449 

251 

JEFFERSON  ... 

505 

464 

423 

382 

341 

183 

Punxsutawney  . 

98 

99 

100 

101 

102 

52 

JUNIATA . 

117 

98 

79 

59 

40 

37 

Counties  in 

bold  face  capitals — Cities  in  capitals 

and  lower 

case 

CL  No.  1 

CL  No.  2  CL 

No.  3  CL 

No.  4  CL 

No.  5 

CL  Na,' 

LACKAWANNA 

. .  2744 

2930 

3115 

3302 

3487 

ref 

Carbondale  . . . 

197 

248 

298 

348 

399 

24 

Dickson  City  . . 

99 

84 

69 

54 

39 

Dunmore  . 

192 

193 

194 

195 

196 

i.'i 

Old  Forge  .... 

107 

96 

86 

75 

64 

Olyphant  . 

102 

109 

115 

121 

128 

f- 

Scranton  . 

...  1360 

1578 

1797 

2015 

2233 

14> 

Tavlor  . 

87 

78 

68 

58 

49 

LANCASTER.  . 

. . .  1546 

1514 

1481 

1450 

1418 

U- 

Columbia  .... 

98 

105 

111 

117 

124 

v 

Lancaster  _ 

529 

594 

659 

723 

788 

h 

LAWRENCE  .. 

862 

927 

991 

1055 

1120 

5- 

Ellwood  City  . 

110 

129 

147 

165 

184 

New  Castle  . . . 

476 

551 

626 

701 

776 

37 

LEBANON  .... 

555 

520 

485 

450 

415 

ii' 

Lebanon  . 

224 

228 

232 

235 

239 

lp‘ 

LEHIGH  . 

1435 

1406 

1377 

1349 

1320 

14?- 

Allentown  .... 

828 

861 

894 

927 

960 

104'| 

LUZERNE . 

. . .  3698 

3741 

3782 

3825 

3868 

Hazleton  . 

316 

311 

307 

303 

298 

21:! 

11-; 

■  Kingston  . 

163 

172 

182 

192 

201 

Nanticoke  .... 

216 

212  , 

208 

204 

200 

ii 

Pittston  . 

190 

221 

253 

285 

316 

2: 

Plymouth  .... 

...  143 

140 

137 

133 

130 

Wilkes-Barre  . 

757 

904 

1051 

1198 

1345 

9S 

LYCOMING  ... 

764 

808 

853 

897 

941 

Williamsport.  . 

404 

461 

518 

575 

632 

ft 

McKEON  . 

452 

483 

515 

547 

578 

6;; 

Bradford  . 

156 

189 

222 

255 

288 

32; 

MERCER  . 

887 

852 

816 

780 

745 

a 

Farrell  . 

158 

145 

132 

119 

106 

Sharon  . 

229 

247 

266 

284 

302 

2i; 

MIFFLIN  . 

286 

267 

248 

229 

210 

fe 

Lewistown  . . . 

98 

107 

116 

124 

133 

MONROE  . 

208 

184 

160 

135 

111 

12; 

{Continued  on  page  14) 
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This  chart  shows  the  relative  variation  of  the  State  of  Pennsylvania  above  *! 
below  the  United  States  average  for  cities  of  10,000  or  more  popnl*^^ 
cities  of  less  than  10,000  and  rural  popnlation  and  the  entire  Slate  of  esal 
merchandising  class.  I 
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If  You  Could  Have  Seen 
Through  Lindbergh’s  Eyes 

WHEN  Col.  Charles  A.  Lindbergh  circled  Jacksonville 
before  landing  at  the  municipal  airport,  he  saw  a  city 
which  is  “leaping  forward  towards  a  point  of  supremacy:  as  an 
industrial  center  in  the  Southeast.”  He  was  one  of  our  first 
visitors  from  the  air  and  expressed  pleasure  over  Jacksonville’s 
joining  in  the  flight  of  aerial  progress. 


What  Col.  Lind¬ 
bergh  saw  was  a 
wide  sweep  of  pop¬ 
ulation  area  repre¬ 
senting  purchasers 
in  the  home,  and 
earning  power  in 
the  factories  and 
on  outlying  farms. 

Through  advertising 
eyes  he  would  have  seen 
an  area  of  35,000  fami¬ 
lies,  82  percent  of  whom 
regularly  read  The 
Florida  Times  -  Union. 


Through  the  use  of 

property  already 
owned  by  the  city,  and 
through  geographical 
economies  in  construction, 
the  airport  of  Jacksonville 
represents  an  investment 
which  would  have  cost 
other  cities  half  a  million 
dollars.  There  are  two 
cinder  runways,  north  and 
south,  and  east  and  west, 
with  a  third  diagonal  run¬ 
way  under  construction ; 
all  three  more  than  2,000 
feet  long  and  100  feet 
wide.  One  hangar  and  a 
waiting  room  with  sleep¬ 
ing  quarters  have  been 
completed  and  a  loo-foot 
diameter  circle  marker 
designates  the  field  from 
the  air. 


If  you  could  have  seen 
through  Lindbergh’s 
eyes  you  would  have 
realized  the  energy  of 
Jacksonville,  the  com¬ 
fort  of  its  people,  the 
prosperity  of  its  fine 
stores  and  shops  which 
lay  great  store  by  sys¬ 
tematic  local  advertis- 


Here  is  a  city  as  mod¬ 
ern  in  thought  as  in 
action.  Hence  adver¬ 
tising  in  Jacksonville 
finds  a  ready  response 
when  it  appears  in 


Mortba  STim^a-iSnton 

JACKSONVILLE.  FLA. 
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Counties  in  bold  face  capitals — Cities  in  capitals 
CL  No.  1  CL  No.  2  CL  No.  3  CL 

MONTGOMERY  ..  1998  2189  2380 

and  lower 
No.  4  CL 

2573 

case 

No.  S  CL 

2764 

No.  6 

7325 

Norristown  . 

319 

346 

373 

400 

427 

1128 

Pottstown  . 

165 

170 

175 

180 

185 

485 

MONTOUR  . 

111 

96 

81 

65 

SO 

69 

NORTHAMiPTON 

1494 

1523 

1552 

1582 

1611 

1295 

Bethlehem . 

565 

589 

614 

638 

662 

531 

Easton  . 

358 

425 

493 

561 

628 

499 

NORTHUM¬ 
BERLAND  . 

1136 

1154 

1172 

1191 

1209 

642 

Mt.  Carmel  . 

155 

156 

157 

158 

159 

86 

Shamokin  . 

206 

235 

265 

295 

324 

168 

Sunbury  . 

165 

200 

235 

269 

304 

156 

PERRY  . 

180 

152 

125 

97 

69 

30 

PHILADELPHIA 

.  17828 

18665 

19500 

20337 

21173 

35126 

Philadelphia  . 

.  17828 

18665 

19500 

20337 

21173 

35126 

PIKE  . 

55 

48 

41 

34 

27 

20 

POTTER  . 

169 

148 

128 

108 

87 

32 

SCHUYLKILL  ... 

.  1931 

1864 

1796 

1729 

1662 

959 

Mahoney  City  . . . . 

134 

127 

121 

115 

108 

63 

Pottsville  . 

212 

233 

255 

276 

297 

165 

Shenandoah  . 

209 

192 

175 

158 

141 

86 

Tamaqua  . 

127 

136 

144 

152 

161 

90 

SNYDER  . 

140 

115 

91 

66 

41 

30 

SOMERSET  . 

751 

665 

579 

493 

407 

178 

Windber  . 

93 

98 

103 

108 

113 

37 

SULLIVAN  . 

78 

71 

64 

57 

50 

36 

SUSQUEHANNA 

293 

290 

286 

282 

279 

72 

TIOGA  . 

300 

269 

238 

207 

176 

70 

UNION  . 

126 

111 

96 

81 

66 

28 

VENANGO  . 

546 

568 

591 

613 

635 

671 

t  Franklin . 

K)0 

117 

134 

150 

167 

175 

Oil  City  . 

221 

253 

286 

318 

350 

370 

WARREN  . 

348 

335 

323 

311 

298 

416 

Warren . . 

142 

159 

176 

193 

210 

300 

WASHINGTON  . 

.  1920 

1983 

2046 

2111 

2174 

944 

Canonsburg  .... 

126 

141 

155 

169 

184 

79 

Charleroi  . 

120 

139 

157 

175 

194 

81 

Donora  . 

153 

159 

165 

170 

176 

75 

Washington  .... 

225 

271 

317 

362 

408 

169 

WAYNE  . 

220 

193 

166 

139 

112 

115 

WESTMORELAND  2669 

2774 

2877 

2982 

3087 

1437 

Greensburg . 

167 

218 

269 

320 

371 

163 

Jeannette  . 

105 

122 

138 

154 

171 

76 

Latrobe  . 

96 

111 

126 

140 

155 

69 

Monessen  . 

194 

207 

221 

235 

248 

114 

New  Kensington 

149 

192 

235 

278 

321 

140 

Vandergrift  .... 

101 

114 

127 

140 

153 

70 

WYOMING . 

112 

96 

81 

65 

49 

51 

YORK  . 

1273 

1194 

1115 

1036 

957 

1232 

York  . 

450 

485 

520 

555 

590 

770 

AHERN  IN  NEWARK 


Former  Adyertiting  M&nager  of  N.  Y. 

Graphic  Now  with  Ledger 

Harry  A.  Ahern,  formerly  advertis¬ 
ing  manager  of  the  New  York  Evening 
Graphic,  has  been  appointed  advertising 
promotion  man¬ 
ager  of  the 
Newark  (N.  J.) 

Ledger.  He 
assumes  his  new 
duties  Monday, 

April  2.  It  is  a 
newly  created  po¬ 
sition  on  the 
Ledger.  Mr. 

Ahern  first  be¬ 
came  associated 
with  the  Graphic 
in  May,  1925. 

Prior  to  that 
he  had  been  in 
the  advertising 

agency  business  with  the  World  Wide 
Advertising  Corporation  and  the  United 
Advertising  Corporation.  He  has  also 
been  connected  with  the  New  York  Eve¬ 
ning  Post,  the  Neu>  York  Atmrican, 
New  York  Journal,  and  the  New  York 
Tribune.  While  advertising  manager  of 
the  Post,  Mr.  Ahern  originated  the  idea 
of  the  Daily  Newspaper  Advertising 
Managers’  Association  of  New  York 
City.  He  served  this  association  as 
president  for  three  years. 


WARD  PRICE  PROMOTED 
BY  ROTHERMERE 


Director  of  Associated  Newspapars 
Named  Managing  Director  of 
New  NorthcUffe  News¬ 
papers,  Limited 


Harry  .V  Ahern 


FLORIDA  MEETING  APRIL  14 

Associated  Dailies  of  Florida  will  hold 
their  regular  quarterly  meeting  in  Tampa 
at  the  Hotel  Mirasol  on  Davis  Island, 
April  14.  Herbert  Felkel  is  president. 


(Special  to  Editor  &  Publisher) 

London,  March  20 — G.  Ward  Price, 
director  of  Associated  Newspapers,  I^d., 
proprietors  of  the  London  Daily  Mail, 
Weekly  Dispatch,  and  the  London  Eve¬ 
ning  News,  and  since  September,  1926, 
assistant  editor  of  the  Daily  Mail,  has 
been  appointed  managing  director  of 
Northcliffe  Newspapers,  Ltd.,  the  new 
company  founded  in  FAruary  by  Lord 
Rothermere  for  the  publication  of  a 
series  of  evening  newspapers  in  provin¬ 
cial  cities  throughout  Great  Britain. 

Mr.  Price  joined  the  Daily  Mail  in 
1908,  while  still  an  undergraduate  at 
Cambridge,  and  in  the  following  year 
became  a  special  correspondent.  Later 
he  was  resident  correspondent  for  the 
•Daily  Mail  before  the  European  war  in 
Vienna,  Constantinople,  Berlin  and  Paris. 
He  was  with  the  Turkish  Army  in  the 
Balkan  War  of  1912.  In  the  European 
war  Mr.  Ward  Price  was  official  war 
correspondent  at  the  Dardanelles  until 
the  evacuation,  and  afterwards  on  the 
Salonika  front  and  with  the  British 
Army  in  Italy. 

In  1925  Ward  Price  accompanied  the 
Prince  of  Wales  on  his  tour  of  Africa 
and  South  .\merica.  Since  1925  he  has 
been  on  the  administrative  staff  of  the 
Daily  Mail. 


These  Booth  Newspapers 

Offer  Concentrated  Coverage  of 

MICHIGAN 
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SEEK  IMPROVEMENT  IN 
CENSUS  DATA 

I.  A.  A.  Name*  Committee  to  Study 
Past  Reports  and  Suggest  Further 
Elaboration  for  Benefit  of 
Advertisers 


director  of  the  I.A.A.  Bureau  of  Re¬ 
search  and  Education,  Nathaniel  W. 
Barnes,  at  the  University  of  Chicago,  or 
to  members  of  the  special  I.A.A.  com¬ 
mittee. 
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TO  PROMOTE  NEWSPAPERS 


.'niK  Dvii.v  .Vi.ws 


Possible  improvements  in  the  1930 
census  and  other  statistical  reports  made 
by  the  United  States  Government  will 
be  studied  by  the  Bureau  of  Research 
and  Education  of  the  International  Ad¬ 
vertising  Association.  A  special  com¬ 
mittee  has  been  appointed,  consisting  of 
Henry  C.  ■Campbell  of  the  Chicago  office 
of  the  J.  Walter  Thompson  Company 
(chairman)  ;  L.  M.  Barton,  Chicago 
Daily  Neivs;  D.  R.  Cowan,  Swift  &  Co. ; 
1.  D.  Crain,  Jr.,  Class  and  Industrial 
Marketing:  F.  M.  Feiker,  Associate 
Business  Papers;  O.  C.  Harn,  Audit 
Bureau  of  Circulations;  and  J.  W. 
Hayes,  Crowell  Publishing  Company. 

Although  several  committees  have 
been  appointed  with  similar  purposes 
none  of  these  officially  represents  organ¬ 
ized  advertising.  Mr.  ■Campbell’s  com¬ 
mittee  expects  to  work  in  close  oo-opera- 
tion  with  all  these  groups,  especially  the 
Central  Committee  of  the  Market  Re¬ 
search  Conference  headed  by  Dr.  Frank 
M.  Surface.  The  I.  A.  A.  committee, 
it  is  expected,  will  be  able  to  uncover 
needs  for  statistical  information  among 
advertising  men  which  will  not  come  to 
the  attention  of  the  other  committees. 

The  Bureau  has  invited  the  co-opera¬ 
tion  of  all  who  use  government  data. 
Those  who  find  certain  facts  missing  in 
government  reports  or  facts  presented 
in  an  inconvenient  form  haive  been  urged 
to  offer  constructive  suggestions  at  once. 
Correspondence  may  be  addressed  to  the 


(.  A.  N.  A.  E.  Will  Stress  Dailies  as 

“Logical  Medium*’  at  I.  A.  A.  Meet 

The  International  Association  of  News¬ 
paper  Advertising  Executives  is  perfect¬ 
ing  plans  for  featuring  the  “Daily  News¬ 
paper  As  the  Logical  National  Medium’’ 
in  a  display  booth  at  the  convention  and 
exposition  at  Detroit,  July  8  to  12. 

Harvey  R.  Young,  advertising  director 
of  the  Columbus  Dispat dh  and  president 
of  the  group,  announced  this  week  that 
the  following  committee  is  now  at  work 
on  the  plan :  Earl  H.  Maloney,  Peoria 
Journal-Transcript,  chairman;  Grorge  M. 
Burbach,  St.  Louis  Post-Dispatch;  Hmer 
Robinson,  San  Francisco  Chronicle;  Jay 
Donovan,  Gannett  Newspapers;  W.  H. 
Moore,.  Detroit  News;  John  F.  Tims,  Jr., 
New  Orleans  Times-Picayune ;  Henry 
M.  McQaskey,  Louisville  Courier- 
Journal  and  Times;  L.  E.  West,  Detroit 
Free  Press;  John  E.  Daily,  Milwaukee 
Journal;  Oakes  Miller.  ,St.  Paul  Dis¬ 
patch-Pioneer  Press. 
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PRINTS  AVIATION  SECTION 

The  Springfield  (O.)  Sunday  Sun  pub¬ 
lished  a  14  page  special  aviation  section, 
March  18.  This  is  believed  to  be  the  first 
aviation  section  ever  published  by  a  daily 
newspaper,  according  to  E.  A.  Neutzen- 
holzer,  president  of  the  Sun.  The  editiem 
contained  advertisements  from  manufac¬ 
turers  of  airplane  products,  including  pro¬ 
pellers,  gears  and  metal  parts.  Other  ad¬ 
vertisers  in  the  section  tied  their  copy  to 
the  aviation  idea  in  appropriate  fashion. 
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(Outside  of  Detroit) 

1,254,000  Population 

There  are  more  than  a  mil¬ 
lion  and  a  quarter  population 
concentrated  within  the  trad¬ 
ing  areas  of  these  eight  prin¬ 
cipal  centers.  It  is  an  intel¬ 
ligent,  home  owning,  pros¬ 
perous  populace  that  has  the 
means  to  buy  and  responds 
readily  to  national  adver¬ 
tising. 

Booth  Newspapers 
Dominate  Their 
Markets 

They  are  all  evening  news¬ 
papers  and  in  seven  of  the 
eight  centers  The  Booth 
Newspaper  is  the  only  daily, 
while  in  the  eighth  it  is  the 
only  evening  medium  and 
thoroughly  dominates  its 
market. 

Combined  Circulation 
Statement 

For  six  months  endings 
Sept.  30,  1927 

City  . 164,686 

Suburban  .  77,771 
Country  .  .  23,080 
TOTAL  265,537 

As  made  to  A.  B.  C.  (Ann  Arbor  and 
Kalamazoo  are  for  8  month  periods)* 


THE  BOOTH  PUBU8HIN6  CO. 

Grand  Rapids  Press  Saginaw  Daily  News  Jackson  ChizenPatrint  MnskegM  Ckrnnidc 
FGnt  Daily  Journal  Kalamazoo  Gazette  Bay  Gty  Daily  Times  Au  Arbor  Daily  News 


L  A.  KLEIN,  Easttm  RsprsssntsHWo 
SO  East  42nd  SL,  New  York 


J.  E.  LUTZ.  Wmatmm  ftsprassnOsMs* 
6  North  Michigan  Avs.,  Chleng* 
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Every  Survey 

made 

of  the  New  York  Market 
has  emphasized  the 
unchallenged  leadership 
of  The  New  York  Times 
in  reaching 
the  greatest  number 
of  high  quality  readers 

Nfm  fork 

Net  paid  sales  weekdays  over  400,000 
Sundays  700,000 
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AUE  RE-ELECTED  PRESIDENT  OF  IOWA 
DAILIES— WEEKLIES  NAME  JARNIGAN 


“Pififle”  Social  Items  in  Country  Papers  Defended — Weekly 
Groups  Join  and  Will  Name  Field  Manager — 330 
Attend  Joint  Sessions 


rjISCUSSIONS  of  the  value  of 
^  country  news  items,  problems  of  dis¬ 
tribution  and  circulation  and  optimistic 
forecasts  of  the 
Hawkeye  state’s 
agricultural  and 
business  outlook 
for  1928  occupied 
attention  of  the 
330  members  of 
the  Iowa  Press 
and  the  Iowa 
Daily  Press  as¬ 
sociations  who 
held  their  13th 
annual  conven¬ 
tion  in  Des 
Moines,  March 
22-24. 

The  weeklies 
adopted  resolu¬ 
tions  disapproving  the  “practice  of  the 
United  States  government  in  entering 
competition  with  legitimate  private  in¬ 
dustries,”  referring  to  the  printing  of  re¬ 
turn  addresses  on  stamps  envelopes ; 
deploring  the  “tendency  of  the  Iowa 
state  b(»rd  of  control  to  use  convict 
labor  in  a  printing  industry  to  serve  the 
state  and  lesser  units  of  the  government 
in  the  state  with  printing;”  suggesting 
that  members  place  their  subscription  list 
on  a  cash-in-advance  basis  and  urging 
members  to  join  the  National  Editorial 
Associatimi. 

Following  the  precedent  of  advancing 
its  vice-president  to  the  presidency,  W. 
C.  Jarnigan,  Storm  Lake  Pilot-Tribune, 
former  managing  editor  of  the  Dei 
Moines  Capit^,  was  made  president  to 
succeed  John  W.  Carey  of  the  Sioux  City 
Journal.  W.  G.  Rae,  Grinnell  Herald, 
was  chosen  vice-president;  O.  E.  Hull, 
Leon  Reporter,  secretary  for  the  12th 
consecutive  year,  and  J.  G.  Lucas, 
Madrid  Register-News,  treasurer.  New 
directors  are;  J.  M.  Beck,  Centerville 
lowegian;  Fred  Bierman,  Decorah 
Journal;  Ralph  Overholser,  Red  Oak 
Express;  M.  ll  Curtis,  Knoxville  Journal; 
and  E.  L.  C  White,  Spencer  Nnvs- 
Herald. 

John  F.  D.  Aue,  Burlington  Hawk- 
Eye  was  re-elected  president  of  the  Daily 
Press  Association  and  S.  E.  Carrell, 
Keokuk,  secretary. 

A  special  resolution  introduced  by 
Editor  White  of  Spencer  and  Don  Beri’^'. 
Indianola  Record,  and  adopted  calls  upon 
the  federal  radio  commission  to  limit  the 
number  of  broadcasting  stations  and  in¬ 
vestigate  direct  advertising  by  these  sta¬ 
tions  “to  abolish  untruthful,  extravagent 
claims  made  by  advertisers  now  on  the 
air."  The  resolutions  also  seeks  to  pre¬ 
vent  any  two  stations  at  the  same  time 
using  identical  wave  lengths. 

Merle  Thorpe,  editor  of  Nation’s 
Business,  and  Harvey  Ingham,  editor  of 
the  Des  Moines  Register,  were  the  princi¬ 
pal  speakers  at  the  annual  banquet. 
John  Cowles,  associate  publisher  of  the 
Des  Moines  Register  and  Tribune -Capi¬ 
tal,  was  toastmaster  and  brief  talks  were 
given  by  President  Carey  of  the  dailies 
and  Governor  John  Hammill. 

The  question  of  obtaining  and  holding 
the  services  of  reliable  correspondents  in 
rural  districts  and  neighboring  small 
towns,  held  the  attention  of  the  weekly 
editors  during  the  opening  session  Thurs¬ 
day. 

Elmer  E.  Taylor,  owner  and  editor  of 
the  Truer  Star-Clipper,  said  he  keeps  in 
personal  touch  with  all  his  correspond¬ 
ents,  and  advocated  it  as  a  more  effective 
method  of  assuring  himself  of  protection 
than  the  payment  of  attractive  space 
rates.  He  seldom  pays  his  country  cor- 
resi)ondents,  he  said,  but  did  pay  those 
in  towns.  He  pays  between  $250  and 
$350  a  year  for  correspondence. 

In  regard  to  the  “piffle”  that  creeps 
into  the  columns  of  a  weekly,  a  sharp 
division  of  opinion  occurred.  Piffle,  the 


editors  defined  as  items  telling  of  Mrs, 
Jones  spending  Saturday  with  a  friend. 
Both  Mr.  Taylor  and  W.  C.  Jarnigin 
of  the  Storm  Lake  Pilot-Tribune  upheld 
the  use  of  the  personal  items,  the  former 
telling  how  “Tama  Jim”  Wilson,  former 
Secretary  of  Agriculture,  used  to  come 
to  his  office  and  demand  to  see  all  that 
had  been  printed  of  him,  during  his  ab¬ 
sence  in  Washington. 

Mr.  Jarnigin  declared  that,  so  long  as 
persons  wished  to  see  their  names  in  the 
news  columns,  the  use  of  “piffle”  was  as 
justified  as  the  society  items  in  any  met¬ 
ropolitan  daily. 

Mr.  Jarnigin  said  that  he  often  used 
material  a  week  late  in  order  to  preserve 
pleasant  relations  with  his  staff  of  corre¬ 
spondents. 

On  Friday  afternoon  the  consensus  was 
recorded  that  farm  sale  advertising 
rather  than  hand  bill  advertising  has  be¬ 
come  the  mainstay  of  the  county  weekly 
and  small  town  daily  paper. 

Editors  told  of  phenomenal  siiccess  in 
the  use  of  display  advertisements  of 
auction  sales.  Once  weaned  from  the 
handbill  habit,  farmers  are  enthusias¬ 
tically  turning  to  the  use  of  display  ads, 
they  declared.  Friday  evening  Merle 
Thorpe,  editor  of  the  Nation’s  Business, 
and  Harvey  Ingham,  editor  of  the  Des 
Moines  Register  and  Tribune-Capital, 
were  the  after  dinner  speakers  at  the  an¬ 
nual  banquet. 

Iowa  Newspapers,  Inc.,  was  organized 
at  the  session  as  a  merger  of  the  Iowa 
Associated  Newspapers  and  the  United 
Newspapers  of  Iowa  which  have  been 
handling  national  advertising  for  sep¬ 
arate  groups  of  Iowa  weeklies  during 
the  year.  Ed.  M.  Smith,  publisher  of 
the  Winterset  Madisonian,  and  secretary 
of  state,  and  W.  C.  Jarnigin,  Storm 
Lake,  who  headed  the  old  organizations, 
become  directors  of  the  new  agency  with 
M.  L.  Curtis,  Knoxville,  and  O.  J. 
Benjamin,  Nevada  as  other  members  of 
the  board.  Kenneth  Baldridge,  Bloom¬ 
field,  is  president  of  the  new  group;  Paul 
Woods,  Sheldon,  vice-president  aiid  Don 
Berry,  Indianola,  secretary-treasurer.  A 
field  agent  will  be  employed  by  the  as¬ 
sociation. 


LONG  DISTANCE  PHONE  RECORD 

The  record  for  long  distance  telephone 
conversation  was  equalled  last  week,  when 
Mrs.  Grant  Morden  of  Vancouver,  B.  C., 
Canada,  talked  to  her  husband  in  London, 
England,  while  seated  at  the  desk  of 
Frank  J.  Burd,  managing  director  of  the 
Vancotwer  Province.  The  first  Vancou¬ 
ver  to  London  telephone  call  was  made 
by  the  Malkin  Brothers,  wholesale  mer¬ 
chants  of  Vancouver. 


A4.ore  tKan 
200,000 
Daily 

Alore  than 
440,000 
Sunday  | 


RUMANIA  TIGHTENS  CENSORSHIP 

The  official  Rumanian  government  press 
spokesman  summoned  all  foreign  news¬ 
paper  correspondents  in  Bucharest  to  his 
office  at  noon,  March  21,  and  informed 
them  that  any  dispatch  presenting  the 
Rumanian  government  in  an  unfavorable 
light  would  cause  deportation  of  the 
sender.  Soon  after  this  information  was 
received  by  the  newspa^r  men,  it  became 
known  that  an  Austrian  correspondent 
had  already  received  notice  to  quit  the 
country  within  24  hours.  The  order  was 
withdrawn  only  when  the  Austrian  Mini¬ 
ster  in  Bucharest  intervened  in  the 
affair. 


TO  SELL  POST  ASSETS 

Sale  of  the  assets  of  the  Jndiaftapolis 
Post  Publishing  Company,  in  which  John 
L.  Duvall,  former  mayor,  and  members 
of  his  administration  were  large  stock¬ 
holders,  was  ordered  by  Carl  Wilde, 
Federal  referee  in  bankruptcy  last  week, 
to  be  held  at  the  office  of  Obie  J.  Smith, 
the  receiver,  from  April  2  at  10  a.  m.  to 
April  30.  If  bids  on  the  property  re¬ 
ceived  then  do  not  dispose  of  the  negoti¬ 
able  assets,  a  public  auction  of  the  prop¬ 
erties  will  be  held. 


ADOPTS  NEW  MASTHEAD 

The  Springfield  Illinois  State  JourtuU 
adopted  a  new  editorial  page  masthead 
March  26.  It  includes  the  paper’s  plat¬ 
form  in  addition  to  the  usual  post  office 
entry  and  A.  P.  notice.  It  carries  a  cut 
of  the  head  of  Abraham  Lincoln  and  a 
quotation,  “The  Journal,  paper,  was  al¬ 
ways  my  friend,  and  of  course,  its 
editors  the  same.” 


INJURED  IN  CRASH 


Indianapolis  Reporter  Near  Death  After 
Wreck  of  Police  Car 

Two  Indianapolis  reporters  and  four 
policemen  were  severely  injured  when  a 
police  car  in  which  they  were  riding  to 
the  scene  of  a  five-dollar  robbery  crashed 
into  a  brick  wall,  in  avoiding  another  car, 
March  26.  Griffith  Niblack,  22,  of  the 
Indianapolis  News,  received  a  fractured 
skull  and  was  not  expected  to  survive; 
Donovan  Turk,  25,  reporter  for  the 
Indianapolis  Star  suffered  a  dislocated 
shoulder  and  severe  laceration  of  one  leg, 
and  Benjamin  Makoroff,  19,  reporter  for 
the  Times,  received  a  fractured  hip  and 
possible  internal  injuries. 

The  car  was  traveling  about  45  miles  an 
hour,  when  another  machine,  driven  by 
John  B.  Stickel,  pulled  in  front  of  it. 
Stickel  has  been  arrested  charged  with 
assault  and  reckless  driving. 


RECEIVES  GOLF  TROPHY 

Harris  M.  Crist,  managing  editor  of 
the  Brooklyn  Daily  Eagle,  received  a 
silver  cup  trophy  recently  as  a  reward 
for  his  victory  in  the  mid-winter  editorial 
golfers’  tournament  at  Miami  in 
February.  The  score  which  won  the  cup 
for  Mr.  Crist  was  88. 


CIRCUS  P.  A.  RESIGNS 

Ed  Norwood,  for  16  years  press  agent 
for  Bamum  and  Bailey’s  circus,  has  re¬ 
signed.  Mr  Norwood,  already  the  author 
of  many  children’s  books,  is  planning  to 
devote  all  his  time  to  productions  in  this 
field. 


IN  TOLEDO— 

The  blade  leads 

IN  EVERYTHING 

Only  evening  newspaper  having  the  incom- 
parable  Associated  Press  Service  and 
exclusive  Consolidated  Press  Wire  Service. 

LARGEST  CIRCULATION— 

over  128,000  daily — 

2nd  paper  93,000 

MOST  ADVERTISING— 

155  million  lines  in  1927 — 
led  second  paper  by  5,913,058  lines 

It  is  interesting  to  note  that  during  the 
year  1927  the  BLADE  carried  432  exclu¬ 
sive  national  accounts,  as  compared  with 
33,  which  ran  in  the  second  newspaper. 

IN  TOLEDO— THE  BLADE 


Boston  New  York  PhUadelphia 

Detroit  Chicago  San  Francisco 
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The  Pony  Autoplate  Machine 

Once  More  Speaks  for  Itself 


THE  PORTLAND  NEWS 

February  14,  1928 

After  one  year  of  use  we  are  pleased  to  state  that 
our  Pony  Autoplate  is  giving  entire  satisfaction. 
In  our  opinion  it  is  a  most  efficient  machine,  and 
ours  is  installed  with  provision  for  an  additional 
Pony  which  our  rapidly  increasing  circulation 
^will  soon  require. 

THE  PORTLAND  NEWS 

C.  W.  Myers 

Business  Manager 


THE  BELLINGHAM  HERALD  | 

February  15,  1928  I 

We  are  highly  pleased  with  the  operation  of  our 
Pony  Autoplate.  It  is  a  decidedly  satisfactory  ! 
utility.  The  Pony  Autoplate  has  worked  for 
months  without  a  hitch. 

BELLINGHAM  PUBLISHING  CO. 

Frank  1.  Sefrit  1 

General  Manager  I 


The  SINGLE  TWIN  PONY  AUTOPLATE  Machine 

CONSISTS  of  two  of  the  three  nnits  of  e  Twin  Pony  Autoplatt  Machine.  It  is  identical  in  operation  and 
output  with  the  popular  Pony  Autoplate  Machine,  hul  iU  producing  capacity  map  bo  doubled  at  anp  time  bp 
the  simple  expedient  of  adding  a  second  casting  mechanism.  Thus  it  becomes  a  Twin  Pony  Autoplate  Machine. 

The  second  casting  unit  may  be  had  at  a  moment’s  notice,  and  costs  with  its  operating  mechanism  but  $2800. 

Price  $6250 


THE  MAIL  AND  EMPIRE 

TORONTO,  CANADA 

March  13,  1928 

We  have  been  using  two  of  your  Pony  Autoplates  for  about  a  year  now  and 
are  pleased  to  advise  you  that  they  are  giving  entire  satisfaction. 

They  have  effected  an  appreciable  saving  of  time  and  labor  over  the  hand 
boxes  which  they  replaced  and  have  not,  as  yet,  entailed  a  dollar  of  repair 
expense. 

GEO.  E.  SCROGGIE 

Business  Manager 


Wood  Newspaper  Machinery  Corporation 

501  Fifth  Avenue,  New  York 
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HOW  NEW  ENGLAND  HAS  ORGANIZED 
TO  ADVERTISE  VACATION  LAND 

100  Representatives  from  Various  States  Met  to  Co-ordinate 
Efforts — 45  Newspapers  in  22  Cities  Used — Several 
States  Have  Advertising  Budgets 

By  HAMMOND  EDWARD  FRANKLIN 


14  AC  npr*  AM17Fn  The  New  England  Hotel  Association,  SPEEDS  MATRICES  BY  PLANE  I 

learned,  carries  on  a  limited  - 

LCATION  land  amount  of  co-operative  advertising  wUh-  p^j  Havana,  Printing  an 

featuring  localities  or  houses  of  indi-  ,  ’  •  di 

-  vidual  members.  *30  Mile,  from  Mam  Plant  i 

s  States  Met  to  Co-ordinate  Since  there  had  been  no  piece  of  printed  El  Pais,  Havana  afternoon  newspape  | 

.o  /'•i*  11  J  c - matter  dealing  with  New  England  as  a  now  publishes  simultaneously  in  Havam 

.2  Cities  Used  Several  whole  and  acting  as  a  “directory”  of  and  in  the  city  of  Santa  Qara,  130  niil(,| 

tising  Budgets  literature  on  New  England’s  resources,  east. 

the  Council  published  one  and  distributed  Each  afternoon  at  4:15  a  fast  automo. 
55,000  copies.  bile  l^ves  the  Havana  plant  of  the  papt, 

After  consideration  of  summer  possi-  ^^rying  matrices  of  the  20-page  editical 
Sprivcfikiji  Maine  Eievelooment  bilities,  the  Council’s  committee  gave  Fifteen  mmu^s  later  the  ^trices  are  bt- 
mmkXn  Development  ^  mg  placed  aWd  one  of  El  Pais  fleet  « 


El  Pai.,  Havana,  Printing  an  EdilMil 
130  Mile,  from  Main  Plant 

El  Pais,  Havana  afternoon  newspape! 


WITH  the  arrival  of  spring  resort  Springfieiji.  Maine  Development  T wh^ could  be  done  to  de-  ingplacedaWdoneofElPais’fleeto,’ 

stock  of' S'i^"tLy7an  dftTtrin  a^'profit-  Syr.^cuse.  Maine  Development  Com-  ^IsXe'Ji'To'exS  tiirseasIS^o^U^^^^^  Aviation^Field  ^d  bf  7  p.i!S!V°pr2t 

MediZ  are  bring  selected,  copy  wTitten.  biJthSy.^il'S'*  spom  grinding  copies  for  ^’distribution ‘'th^iJuj!  ■ 

Many  hundreds  of  thousands  of  dollars  Commerce,  Maine  De%elopment  Com-  -phe  committee  decided  that  winter  sports  out  eastern  Cuba  I 

m  space,  in  the  aggregate,  are  m  the  Berkshire  Hills  Confer-  fhould  be  populariz^  among  New  Eng-  J^STa^mon  htof 

"tow  a  section  can  analyze  intelligently  ence,  Cape  Cod  Chamber  of  Commerce,  "j  "emplov“"brin?ng  S  b^h^wner  orsf 

its  problem  and  op^rtunity,  weld  the  Mmne  Development  Comm^sion.  can’^enjoy  outdoor  !ife!  Alfredo  Hornedo,  a  prominent  congre«.  | 

many  interests  together  and  encourage  New  York  Ba^or  (^amber  of  Com-  j^justries  to  t4  passers-by  A  large  tract  of  land  on  the  out- 1 

increased  effectiveness  in  advertising  is  Confermce,  Cape  factories  increasing  Santa  Qara  was  converted  into 

illustrated  in  a  study  completed  by  the  ^  Oam^r  of  Commerce  G  ou«ster  p^^pj,y  keeping  the  product  ^  suitable  landing  field,  several  hangar, 

committee  on  recreational  resources  of  C^^™ber  of  Comme^e,  Ideal  1  our,  -marketable”  bv  maintainiim  the  sood  constructed  and  a  modern  system  of 

the  New  England  Council,  now  creating  Maine  Development  will  of  the  vis'itors,  regulating  outdoor  the  field  for  night  landing  in. 

a  large  amount  of  mterest  in  resort  Haven  &  Harttord  Kailway,  advertisine  in  iustice  to  nublic  and  out-  stalled. 

circles  through  the  coUntry.  This  study  Publicity  Bureau,  State  of  New  Hamp-  companiei  licensing  and  directing  .  founded  six  years  ago  by 

demonstrates,  among  other  timely  facts,  s  tourist  camps,  and  maintaining  an  “open  ™  present  owner. 

that  the  newspaper  more  than  ever  is  be-  J"  floor”  policy  of  unlimited  perils  withwt  - 

“rt'adv£LTrr*‘^^  °  individual  advertisers  Ltie’en  $500,000  rt”  PRWTS  NEIGHBOR’S  PAPER 

"’AstnTrStel  with  the  use  of  a  handful  The  Elisatetk  (N.  J.)  Da.Vy 

^  ^^nddLe^Sinri^de^by  thf  failroad^  In  one  locality  last  year,  80  per  cent  of  a  helping  hand  to  the  PlainM 

3  453,828,  scattered  over  the  country  m  ‘be  visitors  calling  at  the  information  (N  h)  Cou^r-N^s,  by  printing  the 

1927,  New  E^land  recreational  adver-  ^d^eamshi^omgn^es^  which  also  con  ^  jatter  s  March  15  issue  when  its  pres, 

tisers  published  their  messages  in  45  rnoute  to  communny  ouagets.  ctated  thev  had  been  attracted  disabled  by  an  accident.  Mats  were 

-r?  »oct  th.  M  New  England  felt  that  m  its  many  '.ore  ana  statea  tney  naa  peen  attracted  i,„  _ _ u:i- 


PRINTS  NEIGHBOR’S  PAPER 

The  Elisabeth  (N.  J.)  Daily  Jounui 


tisers  published  their  messages  in  45  tribute  to  comniOThy  budgets.  fore  and'^stated  thev"  had  bee^atu^cted  was  disabled  by  an  accident.  Mats  wert 

newspapers  in  22  cities  east  of  the  Missis-  New  England  felt  that  m  its  many  publication  ^advertising  esoecial-  rushed  to  Elizabeth  by  automobile,  and  as 

sippi.  The  circulations  of  the  New  York  natural  resources  it  had  advantages  which  ,  soon  as  plates  were  cast  to  fit  the  Daili 

Sunday  newspapers  alone  equalled  that  should  make  it  the  playground  for  many  newspapers  Journal  press,  the  edition  was  run  o8 

of  all  the  magazines.  families  from  outside.  A  committee  in  What  is  true  of  New  England  holds  and  transported  to  Plainfield  by  auto 

Some  idea  of  where  and  how  exten-  charge  of  Hiram  W.  Ricker  of  Maine,  good  for  many  other  sections  of  the  truck. 

sively  newspaper  space  was  utilized  may  himself  an  alert  advertiser  of  a  Jamous  country,  both  as  regards  the  approach  to  _ 

be  gained  from  this  summary  of  cities  hostelry,  was  appointed  to  take  Jin  in-  the  problem  and  the  possibilities  of  what  CARD  GIVES  175  000  CAMP 
various  New  England  resort  advertisers  ventory.  A  get-together  was  held  of  can  be  ^complished.  A  large  amount  of  ’ 

- -  - ■  ■  ■  — - - - - “ - - -  Homer  Card,  publisher  of  the //aim/, M 


cultivated  by  w-ay  of  the  daily  press 


representatives  of  many  recreational  in-  foundation  activity  must  come  first ;  then 


Ati>AXTvr  Ma.-n.  n.vAlrmtnpnt  Cnm.  t^rests.  These  agencies  included  state  for  quick,  sure  communication  with  pros-  (O.)  Ez/enmg  /ourna/,  has  presented  tht 
. .  .  ■  ■  publicity  bureaus,  railroads,  hotels  and  pects  in  the  outside  world  and  their  im-  Hamilton  Y.M.CA.  with  a  camp  for  boys, 


■  Tj  1  u-  u-i,  n  f  hotel  associations,  regicmal  associations,  mediate,  spontaneous  response 

Atl.^nta.  Berkshire  Hills  Confer-  chambers  of  commerce,  automobile  clubs,  columns  of  the  newspapers ! 


Baltimore.  Ideal  Tour. 

Boston.  Bangor  Chamber  of  Com- 


etc.,  all  advertising  without  real  co¬ 
ordination  of  effort. 

The  meeting  of  some  100  representa- 


merce,  Berkshire  Hills  Conference,  Cape  tives  of  various  groups  revealed  the  need 
Cod  Chamber  of  Commerce,  Gloucester  of  a  thorough  “market  study.”  Maine 
Chamber  of  Commerce,  Ideal  Tour  of  has  undertaken  this  for  its  own  territory ; 
Naugatuck  Valley,  Maine  Development  other  states  are  preparing  to  follow  suit. 
Commission,  New  York,  New  Haven  &  The  need  for  a  single  symbol,  which 
Hartford  Railroad  and  publicity  bureau  could  be  used  by  all  advertisers  who 
of  New  Hampshire.  wished  to  do  so,  resulted  in  the  adoption 

Brooklyn.  Berkshire  Hills  Confer-  oI  a  silhouette  of  the  New  England  area 
ence.  Ideal  Tour  of  Naugatuck  Valley,  for  such  a  mark,  which  will  be  used  this 
Maine  Development  Commission,  New  year.  It  was  found  the  states,  through 
York,  New  Haven  &  Hartford  Railroad,  tax-supported  publicity  bureaus,  had  made 
Publicity  Bureau  of  New  Hampshire.  a"  excellent  start  m  group  advertising 

Chicago.  Berkshire  Hills  Conference, 

Cape  Cod  Chamber  of  Commerce.  Glou- 

cester  Chamber  of  Commerce.  Ideal  shme  \  ermont,  $15,000;  Rhode 

Tour  of  Naugatuck  Valley,  Maine  De-  ,  ,,  ,  ,  ,  . 

The  towns  of  the  state  of  Maine  are 

r-  /-  J  /-n.  u  e  authorized  by  law  to  make  limited  ap- 

CiNCiNNA^.  Cod  Chamber  of  propriations  from  their  revenues  for 

Commerce,  Ideal  Tour.  publicity.  Yet  in  1926,  while  two  Mass- 

Cleveland.  Berkshire  Hills  Confer-  achusetts  cities  conducted  paid  advertis- 
ence.  Cape  Cod  Chamber  of  Commerce,  ing,  29  Florida  towns.  41  California 
Gloucester  Chamber  of  Commerce,  Ideal  towns  and  6  North  Carolina  towns  used 
Tour,  Maine  Development  Commission,  space. 

Detroit.  Cape  Cod  Chamber  of  Com-  ^ _ 

merce,  Gloucester  Chamber  of  Com-  ^ 

merce.  A  J  A*  *  HHIII 

Hartfmid.  Maine  Development  Com-  /AQ VClllSlIlg  ^1 

mission.  q  I  I  || 

Montreal.  Gloucester  Chamber  of  •32li0SIllCri  D  I] 

Commerce,  Maine  Development  Com-  ||ll|| 

"'xf'”"’  u  1  u-  T  J  •  1  experienced,  wanted,  to  uH 

New  HAreN.  Berkshire  Industrial  ,  ,  n  || 

Conference.  work  on  well-known  sub-  U 

Philadelphia.  Bangor  Chamber  of  urban  newspaper.  | 

Commerce,  Berkshire  Hills  Conference,  t»  a  i  j-j  I  11 

Cape  Cod  Chamber  of  Commerce,  Glou-  ,  Position  offers  splendid  H  R 

cester  Chamber  of  Commerce,  Ideal  future  to  men  who  can  11  || 

Tour,  Maine  Development  Commission,  produce.  H  |1| 

New  York,  New  Haven  &  Hartford  l|l| 

Railroad.  Apply  to  M.  M.  MeCryttal  U 

Pittsburgh.  Gloucester  Chamber  of  11  I 

Commerce,  Ideal  Tour.  H| 

Providence.  Berkshire  Hills  Confer-  JohnB.  Gallagher  Company  U 

ence,  Maine  Development  Commission.  | 

Rochester,  N.  Y..  Berkshire  Hills  ^5  West  45th  Street  I 

Conference.  New  York  City  U  n 

St.  Louis.  Cape  Cod  Chamber  of  H 

Commerce,  Gloucester  Chamber  of  Com-  _  — llll||| 

merce.  =■  -  =^'lll 


the  which  cost  approximately  $75,{XX),  inchid- 
ing  the  land. 


mn 


Metropolitan  Di^rid 

statistically  proven  to  be  the  wealthiest  and  most 
populous  Home  Section  in  the  United  States. 

Served  by  One  Newspaper 
90%  Home  Delivered 


Eugene  W.  Farrell 


Business  and  Advertising  Manager 

215-221  Market  Street  Newark,  New  Jersey 

O’MARA  &  ORMSBEE,  Inc. 

General  Advertising  Representatives 

New  York  Chicago  Detroit  San  Francisco 
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Chicago 


John  E.  Finneran  Joins 
Scripps-Howard 


John  E.  Finneran 


OTUART  S.  SCHUYLER,  Director,  National  Advertising  Department 
^  of  the  Scripps-Howard  newspapers,  announces  the  appointment  of 
John  E.  Finneran  as  sales  and  promotion  manager.  Mr.  Finneran  was 
formerly  Vice-President  and  a  director  of  the  Gardner  Advertising 
Company. 


SCRIPPS-HOWARD  NEWSPAPERS 

National  Advertising  Department 
250  Park  Avenue,  New  York 

Detroit  Atlanta  San  Francisco  Los  Angeles  Portland 


Seattle 
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AMONG  his 

v<»nirc 


Eowabd  Marshall 


“SELF-FORGETFULNESS”  IS  ESSENCE  OF 
REAL  REPORTER,  MARSHALL  SAYS 

Syndicate  Man  Who  Was  Wounded  While  Reporting  Spanish 
American  War  for  Hearst  Says  He  Has  Found  That 
Quality  in  All  Successful  Newspaper  Men 

By  PHILIP  SCHUYLER 

Seventh  of  an  Editor  &  Pubusher  series  under  the  general  heading: 
"Extraordifiary  Men;  by  Virtue  of  Our  Craft.” 

and  easy  sports-writers  and  others. 
There  have  been  among  them  men  who 
did  not  pay  their  bills;  men  who  had 
trouble  with  their  wives,  many  ego 
maniacs  in  the  ordinary  activities  of  life. 
But  never  has  there  been  one  among 
the  really  successful  newsipaper  news 
writers  I  have  known  who  did  not  have, 
and  did  not  almost  invariably  use,  that 
faculty  of  complete  self-forgetfulness 
when  working  for  his  paper.” 

•Another  letter  Marshall  received  after 
his  story  of  the  Sussex  disaster  was 
from  Richard  Harding  Davis.  Davis  in 
it  recalled  that  he  had  never  expected 
to  see  Marshall  alive  again  when  he  had 
carried  one  end  of  a  blanket  on  which 
his  comrade  lay  wounded  by  Spanish 
gunshot.  That  was  in  the  Spanish 
•American  war,  when  Marshall  was  in 
charge  of  the  Hearst  correspondents  in 
the  field.  He  lost  his  le^  as  a  result 
of  this  wound,  but  as  Davis  wrote  in  his 
letter  of  March,  1916; 

“How  many  excellent  stories  you  have 
lived  to  write  since !” 

Behind  the  Sussex  disaster  story,  the 
handling  of  which  Northcliffe  and  Davis 
praised,  is  a  newspaper  adventure  which 
makes  that  phrase  of  Kipling^’s  ring  true ; 
that  newspaper  men  are  extraordinary 
men.  by  virtue  of  their  craft. 

Marshall  was  a  war  correspcmdent  for 
his  own  organization  in  1916,  sending  his 
stories  to  many  American  and  foreig;n 
papers,  among  them  the  New  York  Sun. 
He  had  been  in  England  and  being  ready 
to  return  to  France  obtained  passage  on 
the  Sussex. 

Now  Roosevelt,  the  elder  “Teddy,” 
was  one  of  Marshall’s  best  friends. 
Marshall  is  official  historian  of  the  Rough 
Riders’  permanent  organization,  and. 
whenever  he  can  find  someone  who  knew 
and  loved  Teddy  he  is  happy.  On  board 
ihe  Sussex  was  a  Holland  Dutchman, 
who,  Marshall  soon  learned,  was  a  per¬ 
sonal  friend  of  the  Colonel.  Arm  and 
arm  they  left  the  deck  for  the  smoking 
room  where  tjiey  ordered  coffee.  The 
two  were  sipping  their  drink.  Marshall 
had  not  yet  even  learned  the  name  of 
his  fellow  passenger,  when  a  deafening 
roar  shook  the  ship  from  stem  to  stem. 

Before  the  newspaper  man’s  eyes,  the 
Dutchman  was  catapulted  from  the  sta- 


many  newspaper  sou¬ 
venirs,  Edward  Marshall,  the  war 
correspondent  and  syndicate  man,  has  a 
letter  from  Lord 
Northcliffe  dated 
March  27,  1926. 
It  reads : 

“You  have  been 
spared  again  and 
all  your  friends 
are  very  delighted 
because  of  it — 
also  with  the 
calm  and  excel¬ 
lent  story  you 
wrote. 

“1  was  under 
the  impression 
that  you  had  re- 
turned  to  the 
United  States  and 
I  had  written  to  you  there.” 

The  famous  British  publisher  was 
praising  the  American  correspondent  for 
his  account  of  one  of  the  most  thrilling 
adventures  that  ever  could  happen  before 
the  trained  eyes  of  a  newspaper  _  man, 
the  sinking  of  the  steamer  Sussex  in  the 
English  Oianncl  by  a  German  torpedo 
12  years  ago  this  month.  Marshall  was 
aboard  the  boat,  half  of  whi<^  sank 
with  a  loss  of  more  than  300  lives,  all 
non-combatants,  while  the  other  half  re¬ 
mained  afloat  for  12  hours  before  the 
survivors  on  it  were  picked  up  by  a 
British  destroyer.  Marshall,  the  ,  only 
newspaper  man  witness  of  the  disaster, 
found  and  saved  fragments  of  the  tor¬ 
pedo,  which  proved  sufficient  answer  to 
the  Germans  who  denied  sinking  the 
boat,  declaring  it  had  hit  a  floating  mine. 

Mr.  Marshall  likes  the  letter  from 
Northcliffe.  And  he  is  particularly  fond 
of  one  word ;  that  is  “calm.”  It  im¬ 
plies  for  him  one  of  the  greatest  com¬ 
pliments  a  newspaper  man  can  r^eive 
from  another — the  fellow  “on  the  job” 
hadn’t  lost  liis  head  in  the  account  he 
wrote  of  an  adventure  in  which  he  was 
a  participant.  But  beyond  the  restrained 
writing  of  the  story,  the  fact  that  Mar¬ 
shall  had  faced  added  darker  to  dis¬ 
cover  and  bring  back  w'ith  him  the  cause 
of  the  sad  disaster  brings  up  a  point  in 
newspapering  about  which  I  asked  this 
veteran  reporter  of  world  news.  Marshall 
had  completely  forgotten  all  risk  to  him¬ 
self  in  his  desire  to  find  the  true  facts. 
Marshall’s  whole  life  story  indeed 
stands  as  evidence  to  substantiate  what 
he  himself  has  said : 

“The  essence  of  a  real  newspaper  man 
is  self-forgetfulness. 

“A  fellow  who  goes  into  the  netvs- 
paper  business  on  the  news  side  must 
forget  that  he  is  a  human  individual,” 
Marshall  expanded.  “He  must  remember 
that  he  is  only  a  cog  in  a  machine  that 
must  keep  going  round.  If  he  stops 
for  a  moment  to  think  of  himself  he 
must  cease  to  remember  his  paper,  and 
its  readers.  You  can’t  think  of  both  at 
the  same  time. 

“It  seems  to  me,  furthermore,  that  the 
ideal  behind  every  enthusiastic  newspaper 
man  must  be  that  his  job  entails  a  loyalty 
greater  than  even  faithfulness  to  his 
newspaper.  On  a  newspaper  man’s  ac¬ 
curacy,  intelligence  and  far-sightedness, 
as  observer  and  reporter  of  events,  must 
inevitably  depend  the  reaction  which 
those  events  have  on  the  public  mind, 
and  on  that  reaction  (speaking  very 
largely)  must  depend  the  prosperity,  pro¬ 
gressiveness  and  happiness  of  the  nation 
of  which  he,  the  newspaper  man,  is  a 
citizea 

“I  have  been  head  of  departments  in 


CROUSE  TO  PORTRAY  THE 
N.  Y.  REPORTER 
IJ  USSEL  CROUSE,  conductor 
of  the  New  York  Evening 
Post’s  daily  column,  “Left  At  The 
Post,”  will  attempt  to  show  New 
York's  theatre-going  public  what 
a  real  reporter  looks  like,  when 
he  treads  the  hoards  next  fall  in 
“Gentlemen  of  the  Press,”  written 
by  Ward  Morehouse,  dramatic  edi¬ 
tor  of  the  New  York  Sun. 

Mr.  Crouse's  sudden  interest  in 
acting  is  the  result  of  a  discussion 
between  the  columnist  and  the 
playright  on  the  merits  of  the 
usual  thespian's  portrayal  of  a  re¬ 
porter.  Mr.  Crouse  claimed  he 
could,  impersonate  a  reporter  as 
well  as  any  actor  and  Mr.  More¬ 
house  derided  to  let  him  try  it. 

He  will  continue  his  column. 


tionery  chair  of  the  smoking  room 
against  the  low  ceiling.  His  skull  was 
broken  and  he  fell  dead  at  Marshall’s 
feet. 

This  the  reporter  saw  before  he  knew 
what  had  happened.  Himself  dazed  from 
the  jar  which  had  greatly  shaken  him, 
but.  through  some  freak  of  the  ship’s 
construction,  had  not  done  him  serious 
injury,  he  made  his  way  to  the  deck. 
There,  a  hundred  yards  away  at  sea, 
directly  opposite  where  he  stood,  was 
what  apparently  was  the  disappearing 
bow  of  a  sinking  ship.  On  the  deck 
women  were  screaming.  Some  were 
leaping  into  the  water. 

“We’re  safe,  but  that  poor  ship's  been 
badly  hit,”  was  Marshall’s  first  thought. 

Then  he  turned  around  and  saw  that 
the  Sussex  itself  had  been  torpedoed. 
What  he  had  thought  was  another  boat 
was  the  forward  half  of  the  Sussex, 
which  had  been  shot  away,  and  no"*'  was 
slowly  sinking  before  his  eyes.  Water¬ 
tight  compartments  kept  afloat  the  stern 
end  on  which  Marshall  stood. 

It  was  noon  when  the  torpedo  struck. 
The  wireless  was  smashed  and  the  Sussex 
could  not  tell  others  of  her  plight.  The 
portion  of  the  ship  carrying  the  sur¬ 
vivors,  floated  on  the  rough  channel  until 
midnight,  when  a  British  destroyer  found 
them. 

“The  most  terrible  minutes  of  these 
terrible  12  hours  came  when  some  had 
to  fight  to  keep  others  from  committing 
suicide,”  Marshall  recalled.  “Panic- 
stricken  men  and  women  would  rush  to 
the  rail  and  try  to  jump  overboard. 
Some  ’couldn’t  be  persuaded  that  they 
were  safer  on  the  floating  hulk  than 
floundering  in  the  water.  A  famous 
opera  singer  of  Spain  and  his  wife  went 
down  this  wav.  Some  had  to  be  beaten 


back  from  certain  death  with  ea^ 
champagne  bottles  or  whatever  else  tfi 
more  sensible  could  lay  their  haai; 
upon.” 

During  the  height  of  this  exciten*# 
the  desire  to  get  a  picture  for  possiik 
publication  seized  Marshall.  He 
below,  hobbling  with  his  cane,  to  finj ; 
camera.  Some  of  the  pictures  he  na^ 
later  were  good.  Most  of  them  were  n* 
One  was  published  as  a  huge  doQ|i|( 
truck  by  L'lllustration  of  Paris.  ]. 
showed  about  70  people  struggling  f(,f 
life  in  the  icy  channel  water.  It  «]j[ 
while  he  was  below  decks  hunting  {gt 
his  camera  that  Marshall  discovtrejf 
fragments  of  the  torpedo  lying  on  tl»l 
floor  of  the  dining  saloon.  He  loadef 
these  into  his  pockets.  They  weight- 1 
so  many  pounds  that  their  sheer  weigtl 
tore  a  hole  in  one  pocket  of  the  or  i 
which  he  still  possesses.  This  load  a, 
good  German  cast  iron  was  weightio! 
him  down  when  the  destroyer  final]-! 
came  in  sight.  Others  of  ffie  sevta' 
hundred  survivors  had  been  transfen«j 
from  the  Sussex  to  the  destroyc 
Marshall,  being  handicapped  by  hji 
lameness,  was  the  last  on  deck  of  tltj 
torpedoed  ship.  ; 

-A  man  on  the  deck  of  the  destroyei 
put  a  megaphone  to  his  lips.  1 

“Jump  over  the  rail,  we’ll  pick  you  ap.’l 
he  shouted. 

Jump?  Have  you  ever  tried  to  jan| 
with  a  wooden  leg?  Marshall  indicate 
his  helplessness.  Trying  to  get  dost 
the  destroyer  smashed  against  the  sinkiE;j 
Sussex.  Finally  the  officer  with  tiit| 
megaphone  understood  Marshall’s  pligt 

“When  we  break  away  next  time  rot 
under  the  rail.  We’ll  pick  you  up,”  ht 
bellowed. 

Mailshall  did  as  he  was  told,  tbtj 
weight  of  metal  sagging  in  his  pocktti 
He  closed  his  eyes  and  as  he  felt  tht 
destroyer  strike  the  Sussex  let  himsd; 
go.  The  thought  of  “30”  in  his  nmd 
he  dropped  toward  the  dedc  of  the  dt 
stroyer  below.  He  missed  it  and  spldxil 
down  into  the  cold  brine.  When  he  can* 
up  he  was  dragged  aboard  the  warskipi 
by  the  collar.  ' 

“When  you  are  in  a  shipwreck  and  joo  j 
feel  you  may  have  to  be  snatched  fronj 
death  by  the  coat  collar,  don’t  wear  a  j 
Raglan  coat,”  Marshall  joked.  “Thri! 
are  loose  and  slip  over  your  arms  aai!: 
head,  letting  you  drop  back  toward  j 
death.  Luckily  my  arms  were  stroei: 
from  using  crutches.  I  could  keep 
coat  from  slipping  off.” 

For  a  day  after  the  survivors  of  thi 
Sussex  landed  in  England  they  wtrtj 
kept  at  Dover,  where,  since  it  was  a  J 
closed  port,  they  were  virtually  inconi 
municado  and  censorship  necessarily  lasi 
very  strict.  But  then  Marshall  g^i 
permission  to  tell  his  story,  minimiaB. 
the  loss  of  life,  somewhat,  on  advice  o;  I 
the  censors. 


THE  SEAL  OF  CIRCULATION 


The  great  majority  of  NEA  Service 
client  papers  rely  on  NEA  for  all 
their  needs  beyond  local  news  and 
wire  report. 

Those  papers  over  a  period  of 
years  have  enjoyed  a  tremendous 
and  constant  circulation  growth, 
individually  and  collectively. 
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Price  2  Minutes 


INCOME  TAX  RECEIPTS  INCREASE  8% 


Six-Million  Dollar  Market  for  Electric  Appliances 


POWER  AVAILABLE 
TO  99.7  PER  CENT 
OF  URBAN  HOMES 


Leadership  in  Eiectrifieation 
Creates  Opportunity  for 
Equipment  Saies 


882  OF  IOWA'S  INCORPORATED  COMMUNITIES  HAVE  ELECTRICITY 


The  importance  of  Iowa  as 
a  market  for  electrical  appli¬ 
ances  grows  out  of  the  fact 
that  Iowa  leads  the  entire 
United  States  in  the  electrifica¬ 
tion  of  its  cities  and  towns.  : 

With  99.7  per  cent  of  the  ur¬ 
ban  population  of  the  state 
having  electrical  service  avail¬ 
able  twenty-four  hours  a  day, 
at  rates  which  encourage  the 
liberal  use  of  electrical  appli¬ 
ances,  it  is  estimated  that  Iowa 
spent  more  than  six  million 
dollars  for  such  appliances  last 
year. 

Iowa  electric  light  and  pow¬ 
er  companies  have  been  spend¬ 
ing  between  $40,000,000  and 
$50,000,000  a  year  extending 
and  improving  a  service  which 
today  includes  11,000  miles  of 
high  voltage  transmission 
lines.  These  lines  carry  elec¬ 
trical  energy  from  large  gen¬ 
erating  stations  into  every 
county  and  nearly  every  town¬ 
ship  in  the  state. 

About  30,000  lowans  are 
■  stockholders  in  Iowa  public 
utilities.  Companies  find  these 
stockholders  naturally  have  a 
direct  Interest  in  the  operation 
and  success  of  utilities,  and 
make  better  prospects  for  new 
appliances. 

The  Home  Economics  De¬ 
partment  of  the  Iowa  State 
College  at  Ames  is  helping  to 
secure  greater  electrification  in 
farm  homes.  Further  impetus 
is  given  to  the  sales  of  elec¬ 
trical  appliances  and  equip¬ 
ment  by  the  home  economics 
short  course  in  electrical  equip¬ 
ment,  which  is  annually  spon- 


RETURNS  REFLECT 
CENERAL  BUSINESS 
GAIN  DURING  1927 


This  map  shows  service  lines  of  electric  light  and  power  companies  of  state  and  also  isolated  gen¬ 
erating  stations  which  make  the  entire  state  of  Iowa  a  good  market  for  electrical  appliances. 


IOWA  FIRM  ENTERS 
FIELD  OF  AVIATION 

Keokuk — The  first  airplane 
made  in  Keokuk  by  the  newly 
established  Flaggship  Airship 
Company  made  a  successful 
trial  fiight  here  Sunday,  March 
18. 

The  plane  was  designed  by 
Claude  Flagg  and  was  made  en¬ 
tirely  in  Keokuk  with  the  ex¬ 
ception  of  the  engine.  Hun- 
dr^s  of  i>eople  were  on  band 
to  witness  the  first  fiight. 


sored  by  the  National  Electric 
Light  Association  and  held  at 
Ames  during  March. 


.^Advertisers  who  understand  the  Iowa 
situation  know  from  experience  that  the  con¬ 
sumers’  market  there  cannot  be  properly  sold 
without  the  use  of  newspapers  in  these  twenty- 
one  key  cities. 

IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


Average  Individual  Payments 

Considerably  Higher  Than 
Last  Year 

Dubuque,  March  16-^— Gain  of 
at  least  8  per  cent,  and  prob¬ 
ably  more,  over  last  year’s  in¬ 
come  tax  collections  is  re¬ 
ported  for  the  Iowa  district  of 
the  United  States  Internal  Rev¬ 
enue  Bureau. 

While  returns  are  not  com¬ 
pleted,  collections  this  after¬ 
noon  had  reached  approximate¬ 
ly  $2,795,000,  according  to  un¬ 
official  figures,  pending  com¬ 
pletion  of  the  auditing  of  the 
books. 

Returns  as  far  as  checked, 
indicate  that  there  will  be  con¬ 
siderable  increase  over  those 
made  for  the  year  of  1926.  So 
far  an  increase  of  about  $205,- 
000  is  shown. 

Although  March  15  was  the 
last  day  to  file  returns,  any 
that  come  in  the  mail  on  March 
16  were  accepted  without  pen¬ 
alty.  More  than  40,000  returns 
are  believed  to  have  been  filed 
Wednesday,  Thursday  and  Fri¬ 
day. 


Ames  . Tribune 

Boone  . News-Republican 

Burlington  . Gssette 

Burtington  . Hawk-Eye 

Ce<Ur  Rapids  . Gazette 

A  Republican 

Centervflle..Iowegiaa  A  Citisen 

Cotmcil  Bluffs  . Nonpareil 

Davenpert  . Democrat 

A  Leader 

rtavaiipui  I  . Times 

Dubuque  . Tetegrapb-Heruld 

and  Tfanes  Jounial 

Fort  Dodge  . Me 

A  ChronicU 
Fort  Aladkon  . 


Iowa  City . Piaes  Citizen 

Keokuk  . Gate  City 

Marshalltown  . Times- 

Republican 

Mason  City  . Globe-Gazette 

A  Times 

Afuacatine  . Journal  A 

News-Tribune 

Oalwcln  . Register 

Oakalooea  . Herald 

Ottumwa  . Courier 

Sioux  City  . Joomal 

Sknix  Ci^  . Trftune 

Waahingtan  . Journal 

Waterloo  . Eeenina  Courier 

Waterloo  . Trlbmm 


Creamery  Increases 
income  of  Trading 
Area  at  Iowa  City 

Iowa  City,  March  31 — With 
the  establishment  of  a  pow¬ 
dered  milk  plant,  there  will  be 
distribution  of  an  added  mil¬ 
lion  dollars  to  the  farmers 
within  the  trading  territory  of 
Iowa  City  during  the  first  year 
of  its  operation,  according  to 
officials  of  the  Globe  Creamery 
Company,  Iowa  City’s  newest 
Industry. 

The  plant,  which  is  already 
in  operation,  has  capacity  to 
handle  50,000  pounds  of  milk 
every  day.  The  company’s 
schedule  of  production  in¬ 
cludes  the  manufacture  of  pow¬ 
dered  skim  milk,  powdered 
butter  milk  and  high  grade 
butter. 

$3,000  a  Day  to  Farmers 
It  is  estimated  that  within 
the  first  few  months  of  oper¬ 
ation,  the  factory  will  be  pay¬ 
ing  farmers  of  the  Iowa  City 
district  nearly  $3,000  a  day. 
TATille  it  is  figured  that  ap¬ 
proximately  one  million  dol¬ 
lars  will  be  distributed  through 
the  trade  territory  during  the 
first  year,  this  is  much  less 
than  the  capacity  of  the  cream¬ 
ery  will  permit. 

During  the  first  year  of  op¬ 
eration,  the  company  will  use 
the  production  of  more  than 
15,000  cows  in  Johnson  county 
and  adjacent  territory. 

Iowa  City  was  chosen  as  the 
location  of  this  new  plant  be¬ 
cause  the  men  promoting  the 
new  concern  found  the  sur¬ 
roundings  here  almost  identi¬ 
cal  with  those  where  similar 
powdered  milk  plants  now 


Here  and  There 
in  Iowa 


Fort  Dodge — Selection  of  a 
100-acre  tract  one  mile  east  of 
here  for  Fort  Dodge’s  new  air¬ 
port  was  announced  recently 
by  the  Junior  Chamber  of 
Commerce,  which  is  in  charge 
of  the  project.  The  Iowa  Air¬ 
ways  Corporation,  the  operat¬ 
ing  company,  has  started  the 
work  of  constructing  the  new 
airport. 


Burlington  —  Several  thou¬ 
sand  residents  of  Burlington 
and  surrounding  territory 
thronged  the  business  district 
of  this  city,  recently,  for  the 
annual  spring  oi>ening  and 
style  show.  Long  before  the 
hour  set  for  the  unveiling  of 
shop  windows,  the  huge  crowd 
began  to  gather  and  by  8 
o’clock  the  streets  were  so 
packed  that  traffic  was  ob¬ 
structed. 


—  1 1  fiourish. 


Des  Moines  —  Iowa’s  $100,- 
000,000  road  bond  bill,  which 
provides  for  the  paving  of  all 
primary  roads  in  the  state  was 
passed  by  the  state  legislature 
in  special  session,  and  has 
been  signed  by  Governor  Ham- 
mill. 


Cedar  Rapids — The  local  mu¬ 
nicipal  budget  for  the  fiscal 
year  beginning  April  1,  adopted 
by  the  city  council  recently, 
is  $425,000.00.  This  is  higher 
than  last  year’s  allotment — the 
increase  l^ing  made  necessary 
by  extensive  Improvements  In 
a  number  of  city  departments. 


Iowa  Contributes 
$36,000,000  Toward 
American  Exports 

Iowa  exported  to  foreign 

countries  approximately  $36,- 
000,000  worth  of  products  last 
year,  according  to  the  estimate 
made  by  Robert  Martin,  Bu¬ 
reau  of  Foreign  and  Domestic 
Commerce  for  the  Iowa  and 
Nebraska  district. 

“Iowa  farmers  and  manufac¬ 
turers  depended  on  foreign 

countries  in  1926  to  take  32 

per  cent  of  the  lard  they  pro¬ 
duced,  8  per  cent  of  their  con¬ 
densed  milk,  16  per  cent  of 
their  wheat,  27  per  cent  of 
their  rye,  20  per  cent  of  their 
agricultural  machinery,”  Mr. 
Martin  pointed  out,  “and  a 

considerable  proportion  of  such 
specific  items  as  refrigerating 
machinery,  elevating  graders 
and  backfillers,  automotive  ac¬ 
cessories,  fountain  pens,  dairy 
products,  breakfast  foods,  poul¬ 
try  supplies,  canned  foods, 
electric  washing  machines,  hos¬ 
iery,  and  construction  and  mis¬ 
cellaneous  machinery. 

‘"The  bulk  of  Iowa's  exports 
ts  in  agricultural  products, 
but  it  is  interesting  to  observe 
that  a  feature  of  our  recent 
foreign  trade  development  is 
the  rapidly  increasing  import 
tance  of  our  manufactured 
products.  As  an  example,  our 
exports  of  agricultural  machin¬ 
ery,  which  amounted  to  $483,- 
000  in  1924,  rose  to  $750,000  in 
1925  and  $1,930,000  in  1926. 
They  will  probably  amount  to 
over  $3,000,000  in  1927.” 

At  the  present  time,  about 
170  Iowa  firms  regularly  export 
directly  to  foreign  countries.  ^ 
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®bttuari) 

‘P^dwaro  Hopkins  Mason,  brother  of 
Julian  Mason,  editor  of  the  New 
York  Evening  Post,  died  suddenly  of 
angina  pectoris,  March  25,  in  New  York. 
He  was  a  resident  of  Chicago  and  had 
been  engaged  in  electrical  power  devel¬ 
opment  in  South  America. 

Daniel  L.  Case,  60,  for  37  years  edi¬ 
tor  and  manager  of  Railroad  Trainmen, 
ofl^ial  publication  of  the  Brotherhood  of 
Railroad  Trainmen,  Qeveland,  died,  in 
that  city  March  23. 

Claude  N.  Douglass,  65,  veteran 
southern  Indiana  newspaper  man,  died  of 
his  home  in  New  Albany,  Ind.,  March 
25,  of  injuries  and  shock  suffered 
Thursday  night  when  he  was  struck  by 
an  automobile  as  he  was  covering  a 
story. 

Mrs.  Helen  Lucile  Walsh,  wife  of 
John  K.  Walsh,  managing  editor  of  the 
Kalamazoo  (Mich.)  Gazette,  died  last 
week  at  her  home  after  an  illness  of 
several  weeks.  Mrs.  Walsh  is  survived 
by  her  hus'band,  one  daughter,  Jean,  11 
years  old,  and  one  son,  David  Everett, 
two  years  old. 

Charles  McDowell,  44,  formerly  as¬ 
sociated  in  publishing  the  Lineville  (la.) 
Tribune  more  than  20  years  ago,  died 
suddenly  in  St.  Louis  March  19. 

Jerry  Nunan,  82,  formerly  a  reporter 
for  the  Portland  Oregonian  and  later  for 
the  Portland  Telegram,  died  at  Portland 
March  3.  Prior  to  going  to  Portland, 
Mr.  Nunan  was  editor  and  owner  of  the 
Grants  Pass  (Ore.)  Courier.  He  is  sur¬ 
vived  by  a  son,  Paul  Nunan  of  Laguna 
Beach.  Cal.,  and  a  daughter,  Cinita 
Nunan  of  Portland, 

Richard  Patrick  Otis,  printer  for  the 
W'estern  Newspaper  Union,  Denver,  died 
March  16.  He  came  to  Denver  from 
Cincinnati  35  years  ago. 

Word  of  the  death  of  Robert  W'ills 
Berlin,  24,  reporter  on  the  Salt  Lake 
Tribune,  reached  his  parents,  Mr.  and 
Mrs..  E'.  E.  Berlin,  in  Indianapolis  last 
week.  He  was  a  reporter  four  years  on 
the  Terre  Haute  (Ind.)  Star  and  also 
worked  on  newspapers  in  El  Paso,  Tex., 
and  Sacramento,  Cal. 

Thomas  Trimble  Myler,  71,  for  more 
than  30  years  engaged  in  the  advertising 
business  in  Pittsburgh,  died  at  his  home 
in  Wilkinsburg,  a  suburb,  March  21.  At 
the  time  of  his  death  he  was  treasurer  of 
the  Edward  M.  Power  Company,  adver¬ 
tising  representatives. 

Scott  Cummins,  82,  widely  known  as 
the  “Pilgrim  Bard,”  died  March  21  at 
his  home  in  Alva,  Okla.  He  was  best 
known  as  a  writer  of  newspaper  verse 
dealing  with  pioneer  days  in  Oklahoma. 

Melvin  S.  Uhl,  64,  veteran  newspaper 
man,  for  many  years  advertising  manager 
for  the  Omaha  Daily  News  and  later 
managing  editor  of  the  Des  Moines  (la.) 
Daily  News,  and  associated  with  the 
Western  Newspaper  Union,  died  March 
22  in  his  home  in  Hollywood,  Cal. 

Thomas  E.  Downs,  59,  prominent 
Republican  leader  and  editor  of  the 
Boonville  (Ind.)  Standard,  died  at  his 
home  last  week  following  a  heart  attack. 

James  P.  Drummond,  25,  of  Leomin¬ 
ster,  Mass.,  district  man  for  the  Wor¬ 
cester  (Mass.)  Evening  Gazette,  was 
killed  by  carbon  monoxide  gas  in  his 
garage  while  making  repairs  on  his  auto¬ 
mobile  March  23.  Drummond  was  work¬ 


ing  his  way  through  law  school  on  his 
earnings  as  a  reporter. 

Mrs.  J.  W.  Doxsee,  66,  wife  of  J.  W. 
Doxsee,  editor  of  the  Monticello  (la.) 
E.rf'ress,  died  March  22  in  her  home. 

.\xdrew  j.  (Jack)  Hollis,  68,  a  vet¬ 
eran  in  the  Pittsburgh  newspaper  field 
and  one  of  the  last  of  the  correspondents 
who  covered  the  Johnstown  flood,  died 
at  his  home  in  Brookline,  a  suburb,  on 
March  24.  He  was  last  engaged  as  copy 
reader  on  the  Post-Gazette. 

E.  H.  CocLEY,  68,  assistant  superin¬ 
tendent  of  leased  wires  of  the  Associated 
Press  from  1894  to  1901,  died  at  Coates- 
ville.  Pa.,  from  injuries  he  sustained  on 
March  8  when  struck  by  an  automobile. 
He  had  been  employed  in  many  eastern 
cities  during  his  long  career  as  a  tele¬ 
graph  operator. 

Francesco  Sisca.  Italian  poet  and 
founder  of  the  Italian  weekly.  La  Follia, 
published  in  New  York,  died  March  24 
at  the  age  of  89.  He  is  survived  by  four 
sons  and  three  daughters. 

John  Dunc.an,  70,  for  a  number  of 
years  a  compositor  on  the  Columbus 
Ohio  State  Journal,  died  recently. 

Mrs.  C.atherine  Bagley,  78,  widow 
of  George  Bagley  and  former  newspaper 
woman,  died  at  her  home  in  Buffalo, 
N.  Y.  After  her  hu.sband’s  death  in  1897 
she  managed  the  old  Portland  (Me.) 
Globe  for  a  year.  She  formerly  resided 
in  Somerville,  Mass. 

Sharon  L.amberson,  90.  one  time 
owner  of  the  Fremont  (O.)  Messenger, 
died  this  week  at  his  home  at  Tiffin. 

Mrs.  Laura  K.  Willard,  59,  mother 
of  Frank  Willard,  cartoonist  for  the  Chi¬ 
cago  Tribune  and  creator  of  “Moon 
Mullins,”  died  March  22,  following  an 
operation. 

Henry  V.  Morris.  70,  who  had 
worked  as  a  printer  on  the  Cincinnati 
Enquirer  for  38  years,  died  a  few  days 
ago. 

Sterling  Heilig.  64.  a  Philadelphia 
newspaper  man.  who  served  as  a  Euro- 
jiean  correspondent  for  37  years,  died  at 
the  American  Hospital  at  Neuilly,  near 
Paris,  March  28,  according  to  a  cable¬ 
gram  received  by  friends  in  Philadelphia. 

Mrs.  Sophia  Williams,  77,  widow  of 
Dr.  Talcott  Williams,  EHrector  Emeritus 
of  the  Columbia  University  School  of 
Journalism,  died  at  her  home  in  New 
York,  March  28.  Mrs.  Williams  is  sur¬ 
vived  by  a  sister,  Mrs.  N.  Bliss  of  Glen 
Ridge,  N.  J.  She  was  born  in  Albion, 
N.  Y.,  in  1850,  and  was  married  to  Dr. 
Williams  in  1879. 

.Albert  Kerr  Lowry,  53.  for  the  past 
30  years  one  of  the  publishers  of  the 
Indiana  (Pa.)  Times,  died  at  his  home 
there  March  21  after  long  illness.  Three 
brothers  and  three  sisters  survive. 

W.  Russel  Cole,  insurance  broker 
and  first  city  editor  of  the  old  San  Fran¬ 
cisco  Morning  Call,  died  recently.  He 
was  long  active  in  the  affairs  of  the  San 
Francisco  Press  Club. 


KIMBALL  G.  COLBY 

Kimball  Gleason  Colby,  publisher  of 
the  Lcnercnce  (Mass.)  Telegram  from 
1905  until  1925,  died  March  25  in  a 
New  York  hospital,  after  a  brief  illness. 
He  was  a  native  of  Methuen,  Mass.,  and 
a  member  of  an  old  New  England 
family. 


For  the  last  six  years,  our  client  has  been  a  member  of 
the  management  of  America’s  foremost  newspaper  syndi¬ 
cates.  Four  years  of  that  time,  until  last  March,  he  was 
editor  and  manager  of  one  of  the  three  great  American 
press  associations.  He  has  been  managing  editor  of  two 
large  metropolitan  dailies  and  has  had  advertising  ex¬ 
perience.  He  would  like  a  post  as  publisher  or  editor 
of  a  newspaper  in  a  smaller  city.  Address  J.  P.  Muller 
Advertising  Agency,  220  West  42nd  Street,  New  York. 


R.  L.  FEARN  DIES 

Richard  Lee  Fearn,  former  Washing¬ 
ton  correspondent  of  the  United  Press 
-Associations,  died  at  Washington,  March 
22.  He  had  been  chief  of  the  Washing¬ 
ton  bureau  cf  the  New  York  Tribune 
from  1902  to  1909,  and  was  on  the  staff 
of  the  Brooklyn  Daily  Eagle  from  1886 
to  1891.  He  had  also  been  London  corre¬ 
spondent  for  United  Press,  and  was  a 
former  president  of  the  Gridiron  Club 
of  Washington. 


ROSCOE  C.  MITCHELL 

Roscoe  C.  Mitchell,  48,  veteran  news¬ 
paper  and  publicity  man,  was  found  dead 
in  his  room  in  Washington,  March  26. 
•An  autopsy  revealed  that  death  was  due 
to  acute  gastritis  with  other  complica¬ 
tions.  Mr.  Mitchell  had  been  connected 
with  various  newspapers,  including  the 
Xezv  York  World,  Raleigh  News  and 
Observer  and  Philadelphia  Public  Ledger, 
for  which  he  was  Washington  corre¬ 
spondent.  He  was  also  cm  the  Wash¬ 
ington  staff  of  the  Associated  Press. 


MAJ.  VICTOR  GROSJEAN 

Major  Victor  Grosjean,  Confederate 
veteran  and  pioneer,  former  editor  of  the 
Shreveport  (La.)  Caucasian  died  in 
Shreveport  Sunday  at  the  age  of  eighty- 
three. 

FRANK  H.  THOMAS  DIES 

Frank  H.  Thomas,  well  known  adver¬ 
tising  man,  who  represented  Comfort 
Magazine  in  the  west  for  more  than  30 
years  died  at  his  home  in  Chicago, 
March  21.  Mr.  Thomas  was  the  founder 
of  the  Off-the-Street  Club,  a  welfare 
work  conducted  for  boys  and  girls  of 
Chicago. 


PAYS  TRIBUTE  TO  PAUN 

The  Purple  Circle,  an  organization 
founded  by  the  late  G.  Herb  Palin,  drew 
up  a  resolution,  March  14,  paying  tribute 
to  the  deceased  advertising  man  and 
slogan  writer.  The  Purple  Circle  also 
sent  out  a  letter  to  all  members  asking 
their  opinion  on  the  question  of  continu¬ 
ing  the  organization  in  view  of  the  loss 
of  its  president  and  founder. 


TENNESSEE  MAN  SENTENCED 

J.  H.  Smalling,  former  publisher  of  the 
Jellico  (Tenn.)  Carry-On,  has  been  con¬ 
victed  in  Federal  court.  Knoxville,  of  us¬ 
ing  the  mails  to  defraud  and  sentenced  to 
a  year  and  a  day  in  the  -Atlanta  peniten¬ 
tiary  on  three  counts,  to  run  concurrently. 
He  was  also  fined  $100  on  each  count. 
Smalling  was  accused  of  conducting  a 
subscription  contest,  offering  an  automo¬ 
bile  and  other  prizes,  and  failing  to  make 
good. 
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FORMER  B.  M.  SLAIN 

William  M.  Unduch,  former  business 
manager  of  the  Baltimore  Sun  was  shot 
and  killed  in  his  hotel  room  March  24. 
Webster  M.  Kefauver  made  a  statement 
to  the  police  confessing  that  he  had  shot 
Unduch  in  self  defense,  after  a  struggle 
occasioned  by  “an  old  sore.”  Unduch 
was  formerly  amateur  billiard  champion 
of  Maryland.  He  was  54  years  old. 


A  Laboratory  Check — 

of  your  type-metals  now  in  use  will  reveal  the 
cause  of  any  troubles  you  may  now  be 
experiencing  .  .  .  and  with  the  Restore  Plan 
it  is  mere  routine  to  add  the  proper  Restore 
Metal  that  will  bring  the  type-metal  back  to 
its  original  perfect  working  formula.  For  a 
score  of  years  the  Restore  Plan  has  success¬ 
fully  served  the  country’s  largest  publishers 
and  printers  in  this  very  important  capacity. 

With  the  Restore  Plan  the  Original  Type  Metal  May  Be 
Used  Indefinitely 


WRITE  FOR  DESCRIPTIVE  FOLDER 


linotype  intertype  stereotype 

MONOTYPE  THOMPSON 


o'??;?.  PHILADELPHIA. 

Manufacturers  of  Spartan  Type  Metals.  Stock  In  Principal  Cities 


Painted  lor  Sorippt'Howard 
Nawtpapcrt  by  Dean  Cornwell 


A  crosstown  car  line,  in  an  Ohio  city,  ran 
one  rickety  old  car  with  a  flat  wheel  which 
bumped  and  squealed. 

Housewives  said  it  got  on  their  nerves. 
A  minister  was  so  much  bothered  that  he 
couldn’t  prepare  his  sermons.  Finally,  a  man 
whose  nocturnal  rest  was  being  disturbed, 
telephoned  to  “Mr.  Fixit’’  of  the  city’s 
SCRlPPS-HOWARONewspaper,  and  complained 
of  the  noisy  nuisance. 

“Mr.  Fixit’’  got  busy  with  the  officials 
of  the  traction  company.  A  new  and  silent 
wheel  replaced  the  old  one.  And  so  the  neigh* 


borhood  quiet  was  immediately  restored. 

“Mr.  Fixit’’,  or  some  one  like  him,  is  on 
the  staff  of  every  SCRIPPS-HOWARD  News¬ 
paper.  His  business  is  to  help  abate  the 
minor  irritations  in  the  city’s  life.  His  ear  is 
ever  attuned  to  any  citizen’s  complaint,  if 
it  concerns  some  shortcoming  in  the  city’s 
streets  or  service. 

If  the  branches  of  an  elm  extend  over  the 
sidewalk  and  brush  pedestrians’  faces;  if  a 
crack  in  a  pavement  imperils  safe  walking; 
if  a  manhole  cover  seems  about  to  break; 
if  there’s  any  one  of  a  thousand  civic  annoy¬ 


ances  that  Mr.  Citizen  wishes  to  remedy, 
without  knowing  how  to  go  about  it,  “Mr. 
Fixit’’  is  the  man  to  consult.  If  action  is  to 
be  had,  he  will  get  it. 

In  most  cities,  life  is  so  complex  that  the 
average  person  has  little  idea  where  to  go 
to  get  things  done.  The  newspaper  that  be¬ 
friends  him  in  the  problems  that  arise  daily 
is,  in  turn,  sure  to  win  and  hold  his  friendship 
and  confidence.  His  heart-deep  confidence, 
which  in  the  SCRIPPS-HOWARD  Newspapers 
extends  to  the  advertising  as  well  as  to  the 
editorial  columns! 


NEW  YORK  .  .  Telegram 
CLEVELAND  .  .  .  Preti 
BALTIMORE  .  .  .  Post 
PITTSBURGH  .  .  ,  Prest 
'  COVINGTON  .  . 


SAN  FRANCISCO 
WASHINGTON  . 
CINONNATI  .  . 
INDIANAPOLIS  . 


News  DENVER  .  Rocky  Mt.  News 
News  DEINVER  .  .  Evening  News 
.  Post  TOLEDO  .  .  .  News-Bee 
Times  COLUMBUS  .  .  .  Citiun 


Kentucky  Post — Kentucky  Edition  0}  Cincinnati  Post 


SCRl  PP  S-HOWARD 

members  of  the  audit  bureau  of  CIRCULATIONS 


AKRON  .  .  .  Times-Press 
BIRMINGHAM  .  .  .  Post 
MEMPHIS  .  Press-Scimitar 
HOUSTON  ....  Press 


YOUNGSTOWN  .  Telegram 
PORT  WORTH  .  .  Press 
OKLAHOMA  CITY  .  News 
EVANSVILLE  .  .  .  Press 


KSOXVILLE  News-Sentinel 
EL  PASO  Post 

SAN  DIEGO  ....  Sun 
TERRE  HAUTE  .•  .  Post 


ALBUQUERQUE  ....  New  Mexico  State  Tribune 


SNEWS  PAPERS 

AND  MEMBERS  OF  THE  UNITED  PRESS 


NATIONAL  ADVERTISING  DEPARTMENT  '  * 

Stuart  S.  DIRECTOR 

*50  PARK  AVENUE,  NEW  YORK  •  CHICAGO  •  SEATTLE  •  SAN  FRANCISCO 
PORTLAND-'^DETROIT  •  LOS  ANGELES  •  ATLANTA 


JU)ong  Islan 
Det'elobeman 


pose  helpful  to  those  paying  the  bill.” 

The  type  of  advertising  Mr.  Baker 
was  referring  to  is  of  the  sort  solicited 
by  newspapers  from  contractors,  plum¬ 
bers,  electric  lighting  fixture  firms,  and 

.similiar  establishments  on  the  occasion  of  planned  with  a  merchandiMiig  under- 


vertiser  and  newspaper  it  is  essential  that 
a  salesman,  when  he  requests  copy  serv¬ 
ice,  be  provided  with  copy  that  if  sold 


advises 
the  immediate  purchase  of 

INSIDE  GOLF 

by 

CHESTER  HORTON 

a  great  professional  and  the 
ablest  teacher  of  America. 

A  maa  who  in  word  and  pic¬ 
ture  prodnaes  the  finest  ef 
golf  features.  97  editors  will 
confirm  this. 

Write  or  Wire 

Natiofud  Newspaper  Service 
326  W.  Madison  Street 
Chicago,  Illinois 


Service  Department  Can  Make  Up  Advertising  Profitable  for 
Advertisers,  He  Believes — Favors  Series  Rather  Than 
One-Time  Copy 

TS  there  any  such  thing  as  a  “legitimate  of  copy  prepared  in  advance,  an  efficient 
special  page?”  copy  service  department  is  the  important 

John  R.  Baker,  promotion  manager  of  link  in  Mr.  Baker’s  so-called  “special 
the  New  York  American,  whose  staff  has  page”  advertising.  The  American  oper- 
been  soliciting,  obtaining  and  publishing  ates  its  own  copy  service  department, 
special  pages  since  October,  1926,  argues  rarely  buying  any  mats  or  service  out- 
in  the  affirmative.  What  makes  the  ad-  side. 

vertisements  he  sponsors  legitimate,  he  ..j  inclined  to  think  that  publishers 
said  this  week  in  an  interview,  is  that  the  advertising  managers  look  upon  a 

copy  IS  prepared  and  the  subjects  service  department  purely  as  a  salerpro- 
chosen  so  carefully  that  the  advertisers  ttu. 


u.ai  inc  auveruscrs  adjunct  tO  the  advertising 

re«ive  real  profit  and  benefit  from  their  department,  and  use  it  as  a  means  of  at- 


<«•  .•  aiiu  U9«  Ik  a. 

P  1  tracting  or  getting  advertisers  to  place 

The  chief  argument  against  ffie  special  business  where  they  might  not  otherwise 
page  IS  that  it  wastes  the  ad^rtisws  do  so.  I  believe  that  in  the  main  this  is 
money,  Mr.  Baker  said.  Biff  the  die  right  way  to  view  it. 
waste,  I  believe,  is  caused  chiefly  by 

poorly  prepared  copy  which  does  no  one  “But  there  is  danger 


“But  there  is  danger  if  the  functioa 


any  good.  If  the  advertiser  merchan-  of  the  service  department  is  considered 
discs  his  advertising  by  having  reprints  only  in  the  light  of  cold  busir^s  getting, 
made  for  nrivate  circulation  amoncr  oro-  for  if  a  service  department  is  to  be  of 


made  for  private  circulation  among  pro¬ 
spective  clients,  the  argument  against  ad¬ 
vertising  of  the  one-time  variety  is  dis¬ 
pelled,  and,  if  the  advertising  is  skill- 

'fiiltv  \^iA  ryttf  tf  ar‘r‘/\mrJicViAc  o  col^c 


for  if  a  service  department  is  to  be  of 
lasting  benefit  to  the  newspaper  it  must 
be  of  definite  and  permanent  value  to  the 
advertiser. 


hers,  electric  liirhtinir  fixture  firms,  and  \ _ i  _ i  _ _ i  i _ _ . 


-estate  development.  He  has  even  had 
success  in  soliciting  space  from  food 
product  manufacturers  and  wholesale 
grocers  in  connection  with  the  opening  of 
new  restaurants.  No  publicity  in  edi¬ 
torial  columns  is  ever  allowed  for  such 
advertising. 

“It  is  my  contention  that  advertise¬ 
ments  of  this  sort  so  prepared  that  they 
are  helpful  to  the  realtor  in  selling  his 
parcels  or  to  the  restaurant  owner  in 
obtaining  patrons  are  also  helpful  to 
contributing  advertisers,  because  the 
faster  the  realtor  sells  property  or  the 
better  trade  the  restaurant  gets,  the 
better  they  will  do  in  future.  It  is 
also  of  no  small  consequence  for  a  small 
contractor  or  other  business  of  this  sort 
to  be  identified  with  a  big  real  estate 
venture.” 

In  soliciting  this  kind  of  business  the 
American’s  salesmen  go  first  to  the 
restaurant  owner  or  realtor  with  sug- 
Igested  copy  all  prepared,  urging  him  to 
pay  the  whole  cost  of  insertion  which 
amounts  to  $2,500  for  a  full  page.  In 
case  die  prospect  argues  that  that  is  too 
high,  the  solicitor  suggests  that  an  effort 
be  made  to  obtain  the  support  of  con¬ 
tributing  advertisers,  and  asks  the  prin¬ 
cipal’s  co-operation.  The  principal 
always  pays  a  large  share  of  the  total 
cost,  usually  $500,  while  the  remaining 
cost  of  the  page  is  made  up  of  con¬ 
tributions  of  $50  more  or  less  from  the 
smaller  factors  in  the  deal. 

Since  all  selling  is  done  on  the  basis 


sianaing  oi  ine  aaverriser  s  prooiem. 
.And,  because  of  these  factors,  I  do  not 
favor  preparations  of  single  pieces  of 
copy  for  advertisers  who  are  using  space 
regularly  in  our  paper  or  in  competitive 
papers,  and  particularly  in  preparation 
of  copy  for  advertisers  who  have  not  used 
our  paper.  When  trying  to  interest  new 
advertisers  complete  campaigns  should 
be  mapped  out.  Otherwise,  you  will  find 
the  mortality  rate  exceedingly  high 
among  these  advertisers. 

“From  October,  1926,  up  to  the  pres¬ 
ent  the  New  York  American  has  car¬ 
ried  approximately  $250,000  worth  of  ad¬ 
vertising  in  which  the  service  deportment 
has  had  a  finger.  In  other  words,  the 
service  department  furnished  the  ammuni¬ 
tion  that  blazed  the  way  to  this  business.” 

Mr.  Baker  declared  that  copy  could 
be  prepared  at  small  expense  to  k>ok 
appealing.  He  often  uses  photostats  for 
illustration,  and  in  preparing  a  series  he 
makes  a  photostat  of  the  general  layout, 
varying  the  drawings  in  each  copy.  He 
said  that  70  per  cent  of  the  advertise¬ 
ments  prepared  for  submission  were  suc¬ 
cessful. 


Example  of  carefully  prepared  layouts  used  by  Netv  York  American  in 
soliciting  “special  page”  advertising. 


LEGAL  PAPER  TO  SUSPEND 

Suspension  of  the  Buffalo  City  Record, 
a  publication  which  has  been  issued 
especially  to  print  legal  notices  of  that 
city,  and  thus  avoid  having  them  appear 
as  paid  advertising  in  a  daily  newspaper, 
will  take  place  on  April  1,  it  is  announced. 
The  Record  has  only  a  dozen  paid  sub¬ 
scribers. 


EMPLOYES  BUY  PERIODICALS 

Controlling  interest  in  the  Phelps  Pub¬ 
lishing  Company,  publishers  of  the  New 


England  Homestead  and  14  other  periodi¬ 
cals,  of  Springfield,  Mass.,  has  been  pur¬ 
chased  by  nine  veteran  employes  of  the 
company.  The  shares  transfering  con¬ 
trol  were  purchased  from  the  estate  of 
the  late  Herbert  Myrick. 


Righter  Resign* 

E.  Righter,  for  the  past  10  years 
space  buyer  in  charge  of  newspaper  space 
for  J.  Walter  Thompson  Company,  is  re¬ 
signing  April  2.  He  will  be  succeeded 
by  C.  H.  Cummings,  formerly  space  buyer 
for  the  Corman  Company. 


Satisbed  with  Certified 


There  must  be  a  good 
reason  why  so  many  pub¬ 
lishers  and  their  stereo¬ 
typers  are  known  to  be 
“satisfied  with  Certified.” 

We  have  always  in¬ 
vited  comparisons,  and  as 
a  rule  those  who  have 
compared  have  found 
Certified  Quality  and 
Certified  Service  to  their 
entire  liking. 

We  invite  your  COM¬ 
PARISON,  too,  for  to 
COMPARE  is  to 
KNOW. 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  31,  1928 


BAKER  OF  N.  Y.  AMERICAN  ARGUES  FOR 
‘‘LEGITIMATE  SPECIAL  PAGE” 


PREPARED  COPY  WHICH  SELLS  SPACE 


i 


/ 


An  Increase  of  44% 
in  Ludlow  Sales 

In  an  unusually  quiet  equipment  market, 
Ludlow  sales  during  four  months  preced¬ 
ing  March  I,  1928,  exceeded  by  44  per 
cent  the  volume  of  sales  during  the  cor¬ 
responding  months  a  year  earlier.  The 
figures  for  the  month  of  February  were 
60  per  cent  higher  than  those  for  Febru¬ 
ary  of  last  year. 

There  are  reasons  for  this  growth. 

If  you  want  to  protect  yourself  against 
having  on  your  inventory  equipment 
which  is  fast  becoming  obsolete,  you  will 
install  the  Ludlow  for  job  and  display 
composition. 

Fully  descriptive  literature  awaits  your  request. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 


LUDLOW  TYPOGRAPH  COMPANY 
2032  Clyboura  Avenue.  Chicago.  Illinois 

Please  send  me  full  information  regarding  the  fastest 
growing  system  of  display  composition. 


Name. 


REPORTER  DISMISSED 
FOR  PARTISANSHIP 


PAY  TRIBUTE  TO  RRST 
AMERICAN  PRINTER 


EDITORS  VISIT  SITE  OF  HRST  PRESS 


Charles  T.  White  Discharged  from  N.  Y, 
Herald  Tribune  for  Writing  Letter  to 
Sen.  Nye  Involving  Gov.  Smith 
in  Oil  Probe 


U.  S.  Editors  Placed  Memorial  Wrea& 
at  House  Where  Juan  Pablos 
Operated  Press 
in  1536 


Prompt  dismissal  from  the  New  York 
Herald  Tribune  where  he  had  worked  25 
years,  followed  a  letter  Charles  T.  White, 
political  reporter,  w'rote  Senator  Nye 
suggesting  that  Gov.  Alfred  E.  Smith  of 
New  York  be  called  for  questioning  by 
the  oil  investigating  committee. 

Mr.  White  wrote  the  letter  on  station¬ 
ary  of  the  National  Reoublican  Qub, 
marked  it  confidential,  and  held  the  view 
that  it  had  nothing  to  do  with  his  work 
as  newspaper  man.  Officials  of  the  paper 
differed  with  their  employe  and,  in  dis¬ 
missing  him,  published  a  statement  re- 
■‘partisanship”  of  a  member 


.\n  interesting  incident  of  the  visit  to 
Mexico  City  of  the  Mid- West  Editorial 
Good  Will  Mission,  was  the  placing  of  a 
floral  tribute  before  the  memorial  tablet 
marking  the  house  where  Juan  Pabloi 
set  up  the  first  printing  press  on  the 
.American  continent  in  1536. 

Senor  Gonzalo  Espinosa  of  the  Mexico 
City  Excelsior  welcomed  the  visiting: 
editors  and  told  in  Spanish  the  history  of 
the  Tablet  and  of  the  craftsmanship  of 
Pablos,  the  first  American  printer. 

William  Southern,  Jr.,  editor  of  the 
Independence  (Mo.)  Examiner,  and  past 
president  of  the  Inland  Daily  Press  As- 
sociation,  credited  Dean  Williams  of  the 
School  of  Journalism  of  the  University 
of  Missouri  with  the  inspiration  for  t^ 
gift  and  made  the  presentation  on  behalf 
of  the  Mission  and  the  Dean. 

Mr.  Southern  said  that  it  was  alto¬ 
gether  fitting  that  the  users  of  the 
printed  word  from  the  United  Stat» 
should  pay  tribute  to  the  man  whose 
enterprise  had  established  the  first  print 
shop  in  the  Americas;  that  between  the 
two  great  Republicc  of  Mexico  and  the 
United  States — “there  flows  a  wide  and 
deep  current  of  intelligence  and  thought" 
“Your  country  and  mine,"  said  Mt. 
Southern,  “hold  to  the  same  ideals,  and 
the  mighty  eagle  which  is  carried  on 

- „  -  your  shield  and  ours  symbolizes  freedom 

the  New  York  Herald  Tribune,  and  Mrs.  and  liberty  for  which  we  both  strive  and 
Holcombe,  will  leave  New  York  next  which  we  manifest  in  the  printed  word 
Wednesday,  April  4,  on  the  Berengaria  first  given  to  the  continent  at  this  spof 
for  a  two  months’  European  tour.  and  which  is  the  instrument  of  our  pro- 

While  abroad.  Mr.  Holcombe  will  visit  fession  as  newspaper  men.” 

Herald  Tribune  correspondents  and  of-  The  response  was  made  in  Spanish  by 
fices  in  London,  Paris,  Berlin,  Warsaw  Senor  Carlos  Norega  Hope  of  the 
and  Rome.  Mexico  City  El  Universal. 


gretting  the  ' 
of  their  staff. 

.At  one  time  Mr.  White  was  tax  com¬ 
missioner  of  New  York,  returning  to  the 
Herald  Tribune  after  his  term  expired. 

Up  until  a  year  and  a  half  ago,  Mr. 

White  was  exchange  editor  of  the  paper, 
and  then  became  political  reporter. 

Mr.  White  made  th'  following  state¬ 
ment  to  Editor  &  Publisher. 

"The  New  York  Herald  Tribune 
printed  an  editorial  in  its  issue  of  Feb. 

14,  giving  the  substantial  facts  of  Gov-  . 

ernor  Smith’s  appointment  of  Harry  F.  WF.F.Kl  .IF.S  OF  NEBRASKA 
Sinclair  and  George  W.  Loft  as  members  w  *  »  TWT/-'iii  a  i  ii^lT  Dl  A M 

of  the  New  York  State  Racing  Commis-  LAUlNL^H  A.UL/11  “LAIN 

sion.  One  of  the  first  acts  of  these  - 

Democratic  appointees  was  to  remove  the  C.  R.  Warren  Company  of  Lincoln  Now 
Republican  Secretary  of  the  Commission  \Vork — Data  Sought  Follows  Re- 

pHce^^^'"^  ^  Democrat  in  his  quirement.  of  Audit  Bureau 

“I  wrote  to  Senator  Nye  about  this  Circulations 

matter  as  a  Republican  from  the  Repub- 

lican  Ouh.  The  letter  was  very  casual  The  first  weekly  newspaper  auditing 

and  it  was  marked  confidential.  Senator  organization  to-  function  in  tlie  United 
Nye,  however,  gave  my  name  when  he  States  this  week  began  an  extensive  task 
mentioned  the  letter  in  public,  and  that  of  auditing  Nebraska’s  400  weeklies, 
of  course  led  to  my  discharge  from  the  The  Ord  Quiz,  edited  by  H.  D.  Leg- 
Herald  Tribune.  gett,  past  president  of  the  state  press  as- 

“I  am  not  a  politician.  I  am  a  deputy  sociation,  was  to  receive  the  honor  of 
tax  commissioner  and  I  have  been  a  being  the  first  officially  audited  publica- 
working  newspaner  man  for  25  years,  tion. 

The  tax  commission  appointment  came  Ole  Buck,  field  manager  of  the 

to  me  wholly  unexpectedly.”  Nebraska  Press  .Association,  has  been  a 


Mid-West  Editorial  Good  Will  Mission  in  Mexico  City  placing  floral  wreath 
before  memorial  tablet  marking  site  where  Juan  Pablos  set  up  first  printing 
press  in  America  in  1536. 


TO  VISIT  BUREAUS 


THE  GRAND  TOTAL  OF  ADVERTISING 


St.  Paul  Dispatch  -  Pioneer  Press 

for  1927 


CHICAGO  PAPERS  JOIN 
TO  HGHT  CRIME 


Was  Greater  Than  That  of  Any 
Other  Twin  City  Newspaper 


Second  Mmneepolu  Paper — 14,102.274  li 


^  If  ■  good. 

—and  yoa  want  ethar  folk  ta  kaaw 
if  a  raad. 

—thrifty  falk  wha  hava  manay  aad 
tha  habit  af  ipaadiiig, 

— ^paa^  who  Uva  la  tha  proiparaoi 
OlevalaBd  markat. 

then — 

yan  mnit  tall  them  about  it  through 

k  Ohio's  Greatest 

Newspaper 

'*'4^  Cleveland  News 

— “  DAILY  AMD  BVMDAT  " 

Magraaaatad  Gm.  A.  IkOnvilt  Co. 
by  SM  Park  Ava.,  Maw  Tark 

Md  PaapU’a  Oaa  Bldg.,  OUaaga 


Sc.  Paul  Dupatch-Pioneer  PrcM  Leads  the  First  Minneapolis  Paper  by  1,487,367  Linss 
St.  Paul  Dispatch-Pioneer  Press  Leads  the  Second  Minneapolis  Paper  by  1,627,310  Lines 
St.  Paul  Dispatch-Pioneer  Press  Leads  the  Second  St.  Paul  Paper  by  6,394,826  Linsi 


Paul 


ZIEGLER  SELLS  OUT 

J.  A.  Ziegler  has  sold  his  interests  in 
the  Florence  (N.  C.)  News  Review  to 
J,  ,M.  O’Dowd,  his  partner.  Mr.  Ziegler 
intends  to  go  into  the  real  estate  business. 


A  Definite  Yardstick  of  the 
New  York  Merchandise  Market 


HIGH 


MEDIUM 


LOW 


79,321 

FAMILIES 

7.5% 


687,477 

FAMILIES 

65.1% 


289,045 

FAMILIES 

27.4% 


Annual  6xptnditures  Annual  expenditures  Annual  expenditures 
$7,500  and  up  $3,000  to  $7,500  $3,000  and  less 

Above  is  the  "yardstick”  of  the  New  York  market 
^  reduced  to  an  area-chart.  These  three  divisions 
of  the  city's  population  according  to  expenditure 
groups  represent  the  1,055,813  English-speaking  fam¬ 
ilies  of  New  York  City — obviously  the  homes  where¬ 
in  all  English  language  newspapers  must  look  for 
their  readers. 

It  was  on  a  groundwork  such  as  this  that  the  Bu¬ 
reau  of  Business  Research  of  New  York  University 
conducted  the  city-wide  survey  which  supplied  the 
facts  about  the  newspapers  read  by  these  families 
which  are  being  revealed  in  this  series. 

The  combinations  herein,  and  many  other  basic 
conditions  affecting  advertisers  in  New  York  are  set 
forth  in  "A  Study  of  the  New  York  Market”,  a  copy 
of  which  will  be  sent  on  request.  Among  the  news¬ 
papers  of  Greater  New  York  it  is  possible  to  make 
136  different  two-paper  combinations  and  680  three- 
paper  combinations.  What  many  of  them  are,  and 
how  they  affect  advertising  are  among  the  interesting 
divisions  of  this  absorbing  study.  Ask  for  a  copy  on 
your  business  stationery. 


Overlap  Among  Papers 
of  Similar  Appeal 

JUST  AS  New  York’s  population  falls  into  three 
groups,  as  indicated  or  even  governed,  by  aver¬ 
age  annual  expenditures,  so  the  distribution  of  the 
city’s  newspapers  falls  into  three  groups,  somewhat 
as  follows: 


Peaking  Up  in  the  Peaking  Up  in  the 
HIGH  GROUP:  LOW  GROUP: 

The  Times  The  American 

The  Herald-Tribune  The  Journal 

The  Sun  The  Three  Tabloids 

The  Telegram 
The  Post  3. 

New  York’s  Foundation  Papers 
Possessing  Even  Distribution  Across  All  Three  Divisions: 

THE  WORLD 
The  Sunday  World 
.  The  Evening  World 

It  is  obvious,  comparing  the  number  of  families 
reading  each  paper  with  the  total  number  of  families 
in  each  expenditure  group,  that  the  maximum  "over¬ 
lap”  between  newspapers  is  among  those  appealing 
to  the  same  type  of  reader.  For  instance,  the  Univer¬ 
sity  survey  located  79,321  families  in  the  HIGH  ex¬ 
penditure  group,  whereas  the  five  newspapers  peak- 
ing-up  in  that  group  have  an  indicated  circulation 
among  these  79,321  families  of  139,466.  The  extent 
of  the  overlap  among  these  papers  may  be  realized 
when  it  is  pointed  out  that  The  World  and  The 
Evening  World  reach  55,837  families  in  this 
HIGH  area,  and  the  five  papers  peaking  up  in  the 
LOW  area  divide  66,817  HIGH  area  readers  among 
them,  or  a  grand  total  of  262,120  families  for  the 
city’s  smallest  group  in  point  of  population. 

The  same  is  true  among  the  newspapers  serving 
the  289,000  families  of  the  LOW  area,  whereas.  The 
World  and  The  Evening  World,  as  foundation 
papers  ecjually  distributed  across  all  three  expendi¬ 
ture  groups,  share  the  charaaeristics  of  and  deliver 
their  quota  of  sales  from  each  group  proportionate 
to  its  sales  possibilities. 


LOW  GROUP: 
The  American 
The  Journal 
The  Three  Tabloids 


Pulitzer  Building 
New  York 


New  York 


Tribune  Tower 
Chicago 


U  -  .4i 


Foundation  Papers  Increase  Net  Coverage 

Business  follows  the  same  course  as  the  distribution  of  newspapers.  The 
sales  of  one  business  will  peak  up  in  the  HIGH  group;  another  in  the  LOW 
group;  a  third  will  draw  equally  from  all  three  groups.  The  first  question  an 
advertiser  should  ask  himself  is,  "From  what  expenditure-group  do  I  draw  my 
greatest  sales?”  This  once  determined — and  it  can  easily  be  analyzed  from  The 
World’s  Marketing  Map  of  New  York — the  choice  of  advertising  mediums 
settles  down  to  the  purchase  of  the  largest  ne/  coverage  at  the  lowest  rate 
available. 


Times  and  Herald-Tribune 
HIGH  MEDIUM  LOW 


Times  and  Herald-Tribune 
HIGH  MEDIUM  LOW 


Slllllllllllllll 


Gross  Coverage 

Net  Covers45e 

8  187,139  38,371 

43,082  177,142  36,895 

7c  27.2%,  13.3%, 

54.3%,  25.8%,  12.8%, 

Total  273,598 

Total  257,119 

For  instance,  the  above  charts  show  the  gross  and  net  coverage  of  a  two 
paper  combination  favored  by  some  advertisers  aiming  to  reach  the  HIGH 
group.  They  furnish  a  net  coverage  of  257,119  New  York  families  with  an 
overlap  of  16,479.  Their  average  coverage  across  all  three  groups  is  only 
24.4%  and  on  a  10,000  line  contract  their  combined  cost  is  $1,505  per  line. 


Morning  World  and  Times 
HIGH  MEDIUM  LOW 


Morning  World  and  Times 
HIGH  MEDIUM  LOW 


Gross  Coverage 

Net  Coverage 

269,060  79,386 

44,434 

254,235  74,402 

39.1%,  27.5%, 

56% 

37%,  25.7% 

Total  396,259 

Totel  373,071 

17,813 

60.3% 


In  contrast,  we  substitute  The  Morning  World,  a  foundation  paper,  and 
immediately  add  115,952  net  families  reached  at  the  same  time  saving  more 
than  9  cents  per  line.  (The  combined  cost  is  now  only  $1,413  per  line.)  The 
net  coverage  in  all  three  groups  is  increased  to  35.3%,,  and  the  coverage  in  the 
HIGH  group  (the  aim  of  the  preceding  combination)  is  increased  from  54.3% 
to  56%.  Thus,  evenness  of  distribution  increases  efficiency  of  coverage  at  a 
definite  economy  of  expenditure. 


Even  Distribution  Assures  Advertising  Efficiency 

It  is  the  evenness  of  their  distribution,  in  accordance  with  the  market's 
maximum  opportunities  for  retail  sales,  that  has  earned  for  The  Morning 
World,  The  Sunday  World  and  The  Evening  World  the  designation  of 
FOUNDATION  PAPERS — the  logical  starting  point  for  any  campaign  de¬ 
signed  to  cover  the  market  intensively.  The  basis  of  a  campaign  once  laid  in 
these  three  papers,  it  becomes  possible  to  increase  emphasis  in  any  one  of  the 
three  expenditure  groups  by  adding  additional  papers  which  by  their  character¬ 
istics  **peak-up”  in  one  of  the  three  groups. 


News  and  Journal 
HIGH  MEDIUM  I 


News  and  Journal 
HIGH  MEDIUM  LOW 


Gross  Coverage 

31,086  542,187  284,148 

39^%  78.9%  98.37o 

Total  857,421 


Net  Coverage 

25,088  412,486  214,379 

31.6%  60.0%  74.1% 

Tout  651,953 


Here,  as  an  example,  are  two  papers  peaking  markedly  toward  the  LOW 
expenditure  group,  that,  in  spite  of  a  gross  market  of  857,421,  offer  a  net  cover¬ 
age  of  only  651,953,  indicating  205,468  families  as  reading  both  papers.  The 
10,000-line  rate  for  the  combination  is  $2.75. 


Evening  World  and  News 
HIGH  MEDIUM  LOW 


Gross  Coverage 

32,522  420,449  222,160 

41.0%,  61.2%,  76.9%, 

Total  675,131 


Evening  World  and  News 
HIGH  MEDIUM  LOW 


Net  Coverage 

29,059  376,227  194,794 

36.6%,  54.7%,  67.4%, 

Total  600,080 


Building  on  The  Evening  World  as  a  foundation  paper,  we  find  a  net 
coverage  of  600,080  at  $2.08  per  line  on  a  10,000-line  contraa.  Here  the  ele¬ 
ment  of  cost  is  emphasized  to  a  marked  degree,  in  that  the  52,000  excess  fami¬ 
lies  in  the  News-Journal  combination  are  purchased  at  67  cents  per  line,  a  rate 
obviously  out  of  all  range  for  newspaper  space. 


The  Foundation  of  a  Three -Paper  Combination 

The  principle  of  using  THE  WORLD  and  THE  EVENING  WORLD  as  foundation 
papers  in  the  foregoing  examples  is  just  as  sound  in  three-papelr  combinations 


Times,  Herald-Tribune,  Sun 
HIGH  MEDIUM  LOW 


Gross  Coverage 

68,762  265,841  52,370 

86.6%  38.7%,  18.1% 

Total  386,973 

Morning  World,  Times,  Sun 
HIGH  MEDIUM  LOW 


Gross  Coverage 

68,847  347,762  93,025 

86.8%,  50.6%,  32.2% 

Total  509,634 

Evening  World,  Times, 
Herald-Tribune 


MEDIUM 


Gross  Coverage 

65,383  330,310  94,074 

82.4%,  48%,  32.5%o 

Total  489,767 


This  is  a  frequently  used  three- 
paper  combination  peaking  up  sharp¬ 
ly  toward  the  HIGH  expenditure 
group.  Because  of  its  large  overlap 
of  92,439,  it  offers  a  net  market  of 
only  294,534  at  $2,125  per  line  on  a 
10,000  line  basis.  Its  average  cover¬ 
age  across  all  three  expenditure 
groups  is  27.9%,  or  a  little  more 
than  a  fourth  of  the  potential  market. 

Here  is  a  three-paper  combination 
embracing  The  Morning  World,  a 
foundation  paper,  which  provides  a 
combined  net  market  of  416,000 
families,  or  121,526  more  than  the 
combination  above.  Not  only  does  it 
provide  this  41%  increase  in  net 
families  at  a  rate  9.2  cents  per  line 
lower  than  the  above  combination, 
but  it  increases  the  average  net  cover¬ 
age  across  all  three  groups  to  39.4% . 
The  advertiser  saves  in  rate,  and 
gains  in  net  market  and  in  average 
coverage. 

Building  on  another  foundation 
paper,  The  Evening  World,  in  the 
original  three-paper  combination  at 
the  top  of  this  page  emphasizes  just 
as  striking  an  advertising  economy. 
The  net  New  York  families  reached 
are  increased  by  122,171  a  gain  of 
41%,.  The  cost  is  4  cents  less  per 
line  on  a  10,000  line  basis,  and  the 
net  added  coverage  in  all  three  ex¬ 
penditure  groups  is  equal  to  nearly 
12%  of  the  city’s  total  market.  No 
basis  of  reasoning  applicable  to  ad¬ 
vertising  can  fail  to  give  these 
obvious  advantages  their  full  signifi- 


Times,  Herald-Tribune,  Sun 
HIGH  MEDIUM  LOW 


HIGH 

100%T-- 

90% 

80% 

70% 

GO%-rr 

50%- 

4o%-4 

30%-^ 

2D%-\ 

10%-Os 


47,137 

59.4%o 


Net  Coverage 

202,896  44,501 

29.5%£,  15.4%o 

Total  294,534 


Morning  World,  Times,  Sun 
HIGH  MEDIUM  LOW 


Net  Coverage 

51,107  283,293  81,660 

64.4%o  41.2%o  28.3%, 

Total  416,060 

Evening  World,  Times, 
Herald-Tribune 

HIGH  MEDIUM  LOW 


Net  Coverage 

51,275  282,022  83,408 

64.6%  A\%  28.9%o 

Total  416,705 


This  is  the  second  of  a  series  of  inserts  designed  to  simplify  the  distribution  and  sale  of  merchandise  in 
Greater  New  York.  A  subsequent  insert  will  explain  another  important  phase  of  newspaper  coverage. 
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WHAT  SMALL  CITY  PUBLISHER  CAN  DO 
TO  AID  NATIONAL  ADVERTISERS 


Special  Says  Dailies  Can  Increase  Prestige  of  Home  Cities 
to  Stop  Buying  Drift  to  Larger  Centers — Can 
Stress  Diversified  Stocks 

By  ARTHUR  W.  COOLEY 
President,  Inland  Newspaper  RepresentatiTes,  Inc. 


rpHE  national  advertiser’s  merchandis- 

ing  problems  in  the  smaller  city  often 
prove  complicated — it  is  only  a  compara¬ 
tively  short  while  ago  that  many  manu¬ 
facturers  sought  distribution  of  their 
products,  through  representation,  in  the 
smaller  community.  Competition  with 
mail  order  houses  and  the  “buy  away 
from  home”  idea  were  considered  as 
enormous  stumbling  blocks.  Frequent 
discussions  in  the  press  regarding  mer¬ 
chants  “squabbling”  within  a  community 
lead  to  the  belief  that  “cut  throat”  tactics 
stunted  the  growth  of  permanent  pro¬ 
gressive  business. 

The  small  city  daily  has  now  become 
a  governing  factor  in  the  merchandising 
pulsations  of  communities.  Its  respon¬ 
sibility  is  far-reaching  for  readers  are 
not  only  affected  by  promoted  editorial 
policies — the  entire  nation  may  fall  in 
the  rut  of  misbelief  regarding  trade  possi¬ 
bilities  and  further  development  by  read¬ 
ing  a  mere  news  notice. 

Thus,  the  small  city  daily  can  be  con¬ 
sidered  a  nucleus  in  community  develop¬ 
ment  around  which  circulates  the  prob¬ 
lems  of  cooperation. 

One  seldom  pictures  an  editor  and  pub¬ 
lisher  playing  the  role  of  merchandising 
counsel,  which  he  must  do  to  have  an 
understanding  of  the  national  advertiser’s 
viewpoint.  Each  community  expecting 
national  recognition  must  be  known  as 
a  progressive  one. 

Merchandising  plans  and  editorial 
policy  must  develop  home  trade. 

Every  smaller  city  has  its  civic  or¬ 
ganization  of  which  the  publisher  is  a 
prominent  member.  This  organization 
releases  booklets  with  not  only  the 
thought  of  bringing  new  industry  within 
town  boundaries,  but  opening  retail 
markets.  It  is  a  rare  exception  when 
these  booklets  outline  facts  concerning 
local  merchants’  turnover  and  stocks. 
And  why  should  these  points  be  empha¬ 
sized? 

The  national  advertiser,  always  looking 
for  new,  potential  markets,  is  most  will¬ 
ing  to  establish  a  dealer  (and,  inciden¬ 
tally,  bring  money  into  a  community 
through  the  purchase  of  advertising 
space).  But  he  must  have  definite  as¬ 
surance  that  the  town  and  newspaper  is 
actually  attempting  to  promote  home 
trade  through  the  establishing  of  retail 
stores  which  dispense  new,  up-to-date 
products.  The  following  points  can  well 
be  remembered. 

While  discussing  smaller  city  merchan¬ 
dising  plans,  it  is  the  manufacturers’  ten¬ 
dency  to  remark  that  merchants  buy  large 
quantity  lots  that  do  not  have  a  quick 
turnover  and  thus,  because  of  age,  make 
a  bad  appearance.  Manufacturers’  sales¬ 
men  working  on  a  straight  commission 
basis,  with  no  intent  of  harm  on  their 
part,  have  overstocked  so  many  small  re- 
Uilers  throughout  the  country  that  there 
is  no  ready  capital  for  new  items.  Thus, 
far-seeing  merchants  in  nearby  centers 
enjoy  trade  because  of  the  diversification 
of  stocks. 

The  increasing  tendency  of  manufac¬ 
turers  is  to  recommend  that  quantities  of 
material  purchased  be  delivered  in  small 
lots  over  set  monthly  periods;  they  have 
had  to  come  to  this.  With  such  a  plan, 
the  customary  quantity  discounts  are  al¬ 
lowed  and  turnover  gives  more  working 
capital. 

The  national  advertiser  wants  to  estab¬ 
lish  active  markets.  He  wants  to  know 
if  a  town  actually  has  buying  power 
within  its  limits,  the  trade  tendency  of 
the  outlying  farm  area,  and  what  effort  is 
being  tnade  to  establish  a  merchandising 
reputation  which  will  mean  greater  trad¬ 
ing  volume.  The  editor  and  publisher’s 
first  and  foremost  opportunity  in  building 
his  paper  and  assisting  in  community 
growth  is  co-operating  in  the  preparation 


of  detailed  community  surveys  in  conjunc¬ 
tion  with  national,  state  and  civic  organ¬ 
izations.  He  must  first,  before  aiming 
toward  the  development  of  possible  in¬ 
coming  industry,  be  certain  that  there  is 
a  definite  trend  in  the  advancement  of 
alrrady  established  trade  possibilities. 
This  can  be  done  in  more  ways  than  one. 
Our  or^nization  has  taken  an  interest 
in  the  situation  which,  at  its  best,  means 
a  new  era  in  smaller  community  life. 
The  first  situation  to  be  handled  is  un¬ 
biased,  yet  forceful  town  publicity.  This 
need  be  both  internal  and  external. 

Internal  town  publicity  is  most  easily 
handled  by  a  civic  organization  or  in  co¬ 
operation  with  outside  interests  that  can 
point  out  to  residents  that  which  is  avail¬ 
able  within  township  boundaries.  The 
tendency  tow’ard  outside  buying  is  caused, 
in  the  majority  of  cases,  by  a  feeling  of 
prestige  which  the  larger  communities  are 
suppc^ed  to  develop.  This  condition  is 
experienced  in  even  Chicago  and  New 
York  where,  from  the  more  or  less 
egotistical  viewpoint,  trading  is  done  with 
centers  which  supposedly  add  prestige  to 
buyers.  Yet,  were  a  study  to  be  made 
of  the  products  purchased,  it  would  be 
found  that  the  same  articles  were  avail¬ 
able  in  each  city  at  a  like  price. 

External  town  publicity  should  come 
under  the  supervision  of  its  civic  organ¬ 
ization  working  in  very  close  touch  with 
the  daily  newspaper.  Aside  from  con¬ 
tinual  press  notices  that  can  be  released, 
trade  and  business  magazines  are  most 
anxious  to  publish  feature  articles  con¬ 
cerning  anything  that  shows  progress  in 
manufacturing,  wholesaling  or  retailing. 
A  newspaper  man  with  an  eye  for  news 
can  see  his  town  featured  in  innumerable 
places,  and  will  be  paid  well  by  magazines 
for  his  efforts.  The  underlying  advan¬ 
tage  of  this  work  is  that  it  builds  the 
prestige  of  a  town  name  and  makes  a 
lasting  impression  regarding  its  progres¬ 
siveness. 

Style  plus  service.  That  combination 
has  developed  more  continuous  trading 
than  any  other  and  it  can  be  established 
in  the  smaller  city  if  there  is  an  earnest 
attempt  toward  its  establishment.  One 
can  buy  the  same  Hart,  Schaffner  & 
Marx  suit  in  a  smaller  town  in  Indiana 
that  is  sold  at  Indianapolis.  But  does 
one? 

When  a  national  advertiser  realizes  the 
advantages  which  a  particular  community 
affords  and  establishes  dealers,  he  not 
only  brings  prestige  products  into  that 
community  and  increases  its  wealth 
through  national  advertising,  but  attempts 
to  develop  community  pride,  ultimately 
greater  community  buying. 

Advertisers  are  ready  to  establish  new 
distribution  centers  or  develop  old  ones, 
an  important  part  of  their  plan  being  the 
use  of  newspapers.  But,  they  must  be 
convinced  that  there  is  an  actual  market. 
This  fact  should  be  the  publishers’  in¬ 
spiration  toward  the  bettering  of  mer¬ 
chandising  plans.  He  can  readily  appre¬ 
ciate  his  possibilities  and  attempt  to  de¬ 
velop  them. 

Our  experience  is  that  national  adver¬ 
tisers  are  eager  to  use  smaller  town  news¬ 
papers  of  proven  value  and  continuous 
research  work  will  be  carried  on  with 
national,  state  and  civk  organizations  to 
learn  of  the  best  trade  centers. 


AGAINST  BEAUTY  CONTEST 

On  the  ground  that  participants  in 
beauty  contests  are  not  truly  representa¬ 
tive  of  the  .American  girl,  30  leading 
hotel  and  amusement  men  of  Rockaway 
and  Far  Rockaway,  N.  Y.,  decided  against 
holding  a  beauty  contest  in  the  Rock- 
aways  similar  to  that  recently  abandoned 
by  Atlantic  City. 


Advertiser 


This  letter  published  by  permission  of 
Jenny  Wren  Company 
Manufacturers  of 

Jenny  Wren  “Ready-Mixed”  Flour 


Lawrence,  Kansas 

^  le 

Horace  H.  Delano,  Western  Advertising  Manager 
The  Christian  Science  Monitor 
lose  McCormick  Building  , 

Chicago,  Illinois 

Dear  Mr.  Delano: 


We  have  never  seen  such  wonderful  response 
to  any  work  that  we  have  done  as  we  have  had  from 
the  Monitor  advertising.  Practically  all  other 
promises  of  co-operation  have  fallen  flat  after 
they  get  the  contract,  but  we  are  receiving  co-op¬ 
eration  from  your  representatives  all  over  the 
country. 

Being  a  new  product  and  new  on  the  market 
we  need  the  Monitor’s  help  and  we  certainly  appreciate 
it.  V.'e  hope  that  your  organization  can  continue 
their  efforts  In  our  behalf  and  we  assure  you  that 
we  are  going  to  continue  and  be  an  advertiser  in  the 
Monitor  as  long  as  it  is  possible  for  us  to  do  it. 

The  Monitor  is  the  one  paper  that  is  living  up  to  Its 
promises  to  us. 

Yours  truly. 


F^:PK. 


JEM’IY  WREN  COMPANY, 


W ill  you  let  us  tell  you  more  about 
the  Monitor's  special  dealer  co¬ 
operation  and  merchandising? 


THE 


AN 


INTERNATIONAL  DAILY  NEWSPAPER 

**  Nation-Wide  Dealer  Tie-In 
for  Manufacturers*' 


ADVERTISING  OFFICES  IN 

BOSTON,  NCW  YOKK,  PHILADELPHIA,  MlAltl,  CLEVELAND,  OETIOIT,  CHICAGO, 
ST.  LOUIS,  KANSAS  CITY,  SAN  FRANCISCO,  LOS  ANGELES,  SEATTLE,  PORTLAND, 
LONDON,  PARIS,  BERLIN,  FLORENCE 
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BEST  CIRCULATION  SCHEME 

IT  is  not  unconunon  for  a  metropolitan  newspaper 
to  run  as  many  as  200,000  words  of  editorial  mat¬ 
ter  in  a  single  issue.  The  content  of  an  average 
24-page  paper,  half  editorial  matter,  is  approximately 
100,000.  A  fairly  rapid  reader  absorbs  about  200 
words  a  minute.  A  seventh-grade  school-boy  silently 
reads  120  words  per  minute.  For  the  rapid  reader  of 
the  metropolitan  newspaper  more  than  16  hours  would 
be  required  for  complete  absorption,  whereas  the 
school-boy,  to  read  completely  the  24-page  paper  de¬ 
scribed,  would  be  on  the  job  nearly  14  hours. 

No  one  supposes  that  any  newspaper  is  thus  read 
or  is  made  to  be  read  in  such  manner.  The  selective 
function  operates  and  the  reader  takes  what  he 
fancies,  rejects  that  which  does  not  appeal,  the  eye 
darting  here  and  there  through  the  pages  for  its 
natural  food. 

Before  us,  as  we  write,  lies  a  newspaper  of  36  pages, 
space  not  quite  evenly  divided  between  editorial  and 
advertising,  and  we  are  strtKk  by  the  fact  that  this 
newspaper  is  difficult  for  us  to  read.  What  is  the 
matter  with  it?  The  stories  are  rambling  and  long — 
there  are  only  11  items  of  interest  on  page  one.  The 
type  dress  is  drab  and  old-fashioned.  The  headlines 
are  dull,  one  reading,  “Country  Warms  Up  To  Cam¬ 
paign,”  a  generality  in  no  wise  borne  out  by  the  de¬ 
tailed  story. 

The  editing  is  not  sharp,  facts  are  not  brought  to  the 
surface  for  quick  and  easy  assimilation,  the  mind  tires 
and  one  turns  on  to  other  pages.  While  there  is  some 
attempt  at  classification  of  interests,  with  sporting, 
woman’s,  editorial,  comic  and  financial  pages  duly 
labeled,  nevertheless  the  product  gives  an  impression 
of  disorder  and  lack-lustre.  This  may  be  a  particu¬ 
larly  poor  issue,  but  we  are  sure  that  even  on  great 
breaks  of  news  this  particular  paper  is  never  very 
exciting.  We  happen  to  know  that  it  is  not  progress¬ 
ing  to  the  satisfaction  of  its  owner. 

Editorship  in  these  days  of  swift  action  and  complete 
lives  means,  so  far  as  news  handling  is  concerned,  the 
making  of  a  paper  which  is  never  laborious  to  the 
reader,  rather  is  to  him  a  thrill.  Dr.  Thaddeus  L. 
Bolton,  the  psychologist,  says  that  the  newspaper  per¬ 
forms  for  adults  the  same  function  that  the  roller¬ 
coaster  does  for  children,  and  the  simile  is  worth  re¬ 
membering.  Monotony  is  unbearable,  everyone  escapes 
it  if  possible,  and  one  of  the  chief  reliefs  from  bore¬ 
dom  is  a  printed  page  recording  the  day’s  grist  of 
exciting  human  experiences  head-lined  and  pointed  for 
busy  eyes. 

The  best  circulation  scheme  to  our  knowledge  is 
that  which  creates  a  paper  which  people  eagerly  reach 
for  and  which,  by  its  treatment  of  news,  creates  an 
expectancy  for  tomorrow’s  developments  in  the  world 
of  action. 


Reporters  who  describe  ladies  as  "beautiful” 
should  make  sure  that  some  photographer  will 
not,  in  the  next  edition,  hold  that  description 
up  to  the  ridicule  of  the  recuiing  public,  always 
sensitive  m  such  matters. 

ELECTION  YEAR  HARBINGER 

The  first  “boiler  plate”  political  handout  we 
have  seen  in  the  1928  campaign  is  being  circu¬ 
lated  by  Western  Newspaper  Union  for  the 
Ohio  Hoover-for-President  Committee.  It  is  being 
widely  distributed  “free  of  cost,  charges  prepaid”  and 
the  Union  takes  pains  to  announce  that  it  is  acting  as 
“manufacturers  and  shippers  only.”  There  is  an  un¬ 
signed  cartoon  showing  Mr.  Hoover  in  a  flattering 
attitude  and  also  a  neat  piece  of  propaganda,  which 
has  the  appearance  of  news,  written  by  Strickland 
Gillilan,  whose  half-tone  portrait  adorns  the  article. 
We  are  not  surprised  by  the  old  stunt — fully  expected 
it. 

What  would  surprise  us  would  be  for  some  editor 
who  “falls”  for  such  stuff  frankly  to  tell  his  readers 
where  and  how  he  got  it. 

Advertising  satesmen  keep  in  mind  that 
American  newspaper  space  this  year  is  selling 
at  the  lowest  rate  per  thousand  of  circulation 
i;t  a  decade. 


Took  branches  of  palm  trees,  and  went  forth 
to  meet  Him,  and  cried.  Hosanna:  Blessed  is 
the  King  of  Israel  that  cometh  in  the  name 
of  the  Lord. — St.  John,  XII:  12,  13. 


DANGER  SIGNAL  SET 

George  van  fleet,  veteran  editor  of 
Marion  (O.)  Star,  in  an  editorial  in  that 
paper,  complains  that  the  press  was  unjust  in 
its  handling  of  the  Washington  story  which  con¬ 
cerned  a  proposed  investigation  of  the  estates  of 
Mr.  and  Mrs.  Harding  to  trace  Continental  Trading 
Company  Liberty  bonds.  Indignantly,  the  editor 
and  long-time  friend  of  the  late  President  declares 
that  the  original  story  which  dealt  with  the  sus¬ 
picions  of  the  Senate  Committee  was  glaringly  dis¬ 
played  on  first  pages,  whereas  subsequent  announce¬ 
ment  that  there  was  no  foundation  for  the  suspicion 
was  “run  by  practically  all  the  papers  under  small 
heads  and  ‘buried’  in  inside  pages.” 

We  dare  say  that  there  is  just  basis  for  Mr.  Van 
Fleet’s  specific  complaint  that  the  sequel  was  sub¬ 
ordinated.  However,  it  was  a  newspaper  man,  William 
F.  .\llen,  of  St.  Louis  Post-Dispatch,  who  probed 
into  the  facts  at  Marion  and  made  Senator  Nye, 
Chairman  of  the  Teapot  Dome  Committee,  appear 
ridiculous  in  view  of  his  sensational  announcement. 

Editors  who  are  committed  to  clean  and  unbiased 
news  reporting  are,  in  this  peculiar  year,  confronted 
by  as  desperate  a  rivalry  for  control  of  public 
opinion  as  we  have  ever  seen.  Political  propaganda 
may  now  be  suspected  in  almost  any  guise.  No  man 
figuring  in  the  contest  may  feel  safe  in  his  rights. 
For  instance,  we  see  a  United  States  Senator  at¬ 
tempting  to  use  the  press  to  put  an  oil  smirch  on 
a  candidate  with  no  more  basis  for  the  charge,  so 
far  as  has  been  shown,  than  that  he  had  once  ap¬ 
pointed  an  oil  case  defendant  to  a  commissionership 
which  had  nothing  whatsoever  to  do  with  oil ;  and 
when  the  candidate  vigorously  protests  against  this 
injustice  we  see  another  attempt  to  convince  the 
public,  through  the  press,  that  the  candidate  has 
given  comfort  to  the  Teapot  betrayers.  All  such 
play  seems  like  nonsense  to  common  sense  folks,  but 
expert  publicists  know  that  the  false  charge,  con¬ 
spicuously  made  on  first  pages,  will  long  persist  in 
many  minds.  No  matter  what  Governor  Smith  may, 
as  a  candidate,  say  or  do  to  coimteract  the  Robin¬ 
son  imputation,  unnumbered  headline  readers  will 
go  to  the  polls  believing  he  was  somehow  tarred 
with  the  oil  stick. 

These  are  but  incidents  in  the  merciless  battle 
of  the  political  antagonists  as  they  jockey  for  po¬ 
sition  in  pre-convention  days  and  suggest  what  their 
desperation  may  be  before  the  race  is  run.  Surely 
it  is  a  warning  that  extraordinary  care  should  be 
taken  with  news  accounts.  News  columns  must  not 
be  made  the  football  of  audacious  politicians.  Re¬ 
porters  must  authenticate  their  accounts  and  editors 
see  to  it  that  men  who  make  charges  against  other 
men  shall  not  weasel  out,  leaving  the  newspaper  to 
hold  the  bag,  when  those  charges  are  disproved.  And, 
as  Mr.  Van  Fleet  says,  when  falsehood  has  been 
exposed  the  news  should  be  given  display  on  some¬ 
what  equal  terms  with  the  original  accusing  publi¬ 
cation.  Honest  reporting  is  not  enough;  there  must 
he  editing  which  leans  backward  to  be  fair. 

For  violation  of  a  local  anti-noise  ordinance 
an  Elisabeth,  N.  /.,  newsboy  ivas  brought  to 
court  and  received  a  suspended  sentence  on  his 
promise  not  to  repeat  the  outcry,  "Extra.” 
The  sensitive-nerved  citisens  of  Elisabeth  ap¬ 
parently  would  not  care  to  have  invmediate  in¬ 
formation  on  the  death  of  a  President,  a  decla^ 
ration  of  war  or  a  great  disaster. 


A  DIRTY  DOLLAR 

There  appears  on  the  screen  of  imagination  the 
figure  of  a  woman  in  a  drab  tenement.  Her’s 
is  a  house  of  a  hundred  urgent  needs.  Qothes 
for  the  children  who  are  ashamed  of  their  shabby 
appearance  before  their  school-mates,  piano  lessons 
for  promising  Mary,  dentistry  for  James,  a  truss  to 
lessen  grandfather’s  aching  side,  over-due  rent,  food 
to  satisfy  a  hard-working  husband,  palliating  his 
Sunday  morning  ugliness  when  the  defeat  of  low 
wages  and  long  hours  surges  through  his  mind  and 
stabs  his  heart. 

We  know  such  women — have  known  them  all  our 
lives.  Oh,  she  will  say,  if  I  could  but  make  a  little 
extra  money  at  home.  How  a  few  dollars  would  help ! 

There  is  a  breed  of  human  hyenas  that  prey  upon 
such  pathetic  women  as  these,  through  the  advertis¬ 
ing  columns  of  newspapers  and  magazines.  If  in 
the  whole  realm  of  commercial  hellishness  of  the 
day  there  is  anything  meaner  than  the  “home  work 
for  women”  gyp  we  have  yet  to  hear  of  it.  The 
classified  advertisement  is  craftily  written.  It  is 
calculated  to  draw  a  letter  from  despairing  women 
of  the  type  described.  In  response  the  gyp  sends 
a  lengthy,  roseate  explanation,  which  concludes  with 
the  requirement  that  a  dollar  or  more  be  sent  for 
material.  There  is  a  promise  of  purchase  of  the 
goods,  stitched  by  patient  hands,  if — 

The  woman  does  the  work,  perhaps  embroidery, 
in  the  spare  moments  of  the  day  and  in  the  dark 
reaches  of  the  night  when  the  family  is  slumbering. 
Hopefully  she  sends  a  package  to  the  gyp  and  awaits 
the  reward  that  may  mean  to  her  a  glimpse  of 
happiness,  a  moment’s  respite  from  killing  worry. 
The  work  is  returned.  It  is  not  satisfactory.  Perhaps 
the  poor  creature  gets  a  10  cent  apron  for  her  time 
and  her  money  investment. 

We  are  pleased  to  notice  that  J.  David  Stern, 
editor  and  publisher  of  the  Camden  (N.  J.)  Courier 
and  Post  has  not  only  barred  “sewing  at  home” 
advertisements  from  those  newspapers,  but  is  cam¬ 
paigning  in  the  news  and  editorial  columns  against 
this  wicked  petty  fraud,  which  seems  to  baffle  the 
postal  authorities  and  all  other  public  institutions 
designed  to  protect  the  shorn  lamb.  We  wish  that 
the  example  might  have  followers  among  newspaper 
men  everywhere.  We  believe  with  Mr.  Stern  that 
any  advertisement  is  suspect  which  reads:  “Earn 
money  at  home.  Easy  sewing.  Experience  un¬ 
necessary.  All  materials  supplied.  Send  stamp  for 
particulars.” 

Who  in  American  journalism  wants  any  part  of 
that  dirty  dollar? 

Bag  packed  for  April  conventions? 

A  GOOD  SUGGESTION 

Among  our  letters  today  we  find  an  interesting 
and  valuable  suggestion  from  H.  E.  Denegar  of 
the  Beneficial  Operating  Bureau,  in  New  York, 
which  among  other  things  engages  in  the  business  of 
auditing.  The  letter  says : 

We  wish  you  would  undertake  a  movement  through 
your  columns  to  encourage  all  daily  newspapers  to  in¬ 
corporate  in  the  page  title  the  name  of  the  city  and 
state  where  the  paper  is  published.  As  you  well  know, 
there  are  many  cities  of  the  same  name  in  different 
stgtes.  There  are  many  newspapers  of  the  same  name 
in  different  cities.  In  examining  tear  sheets  it  is  some¬ 
times  impossible  to  tell  the  name  of  the  city  of  publication. 

True,  and  this  is  one  of  the  just  complaints  that 
national  advertisers  and  agencies  have  against  some 
newspapers.  There  was  a  day  when  newspaper  man¬ 
agements  were  mainly  concerned  with  local  business 
and  could  afford  to  slight  matters  that  might  be  a 
convenience  to  general  advertisers.  But  today,  with 
general  advertising  yielding  about  17  per  cent  of  the 
volume  of  the  daily  paper,  the  situation  demands  that 
there  be  no  neglect  of  such  obvious  responsibilities  as 
that  of  presenting  a  title  which  will  be  as  jrfain  in 
New  York  and  Chicago  as  it  is  at  home.  It  is  a 
simple  matter  to  run  page  titles  containing  the  name 
of  city  and  state  and  the  date.  Newspapers  are 
broad  and  marginal  space  is  available.  Nothing  is 
more  discouraging  in  an  advertising  office  than  to 
attempt  to  check  a  tear  sheet  that  is  blank  and  might 
be  from  any  city  or  state.  Mr.  Denegar  has  offered 
a  suggestion  worthy  of  use  in  many  newspaper  offices. 
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p-  — - — j  Barton,  general  manager  of  the 

PURELY  PERSONAL  Xyack  (N.  Y.)  Journal,  has  resigned 

_ and  gone  to  Hollywood.  Fla.,  for  a  vaca- 

-  ~  tion.  Irving  V.  Brickell  has  succeeded 

Arthur  M.  HOWE,  editor  of  the  him. 

Brooklyn  (N,  Y.)  Daily  Eagle,  ad-  - 

dressed  the  Pre-Journalism  Shirty  of  edixqRIAL  ROOMS 

rnhimbia  College  at  its  annual  luncheon 

held  Tuesday  at  Columbia  University,  CIDNEY  THATCHER,  formerly  Lon- 
Kew  York.  Mr.  Howe  is  a  member  of  ^  don  correspondent  for  the  Curtis 
(he  advisory  board  of  the  Columbia  Publications,  is  now  on  the  staff  of  the 


FOLKS  WORTH  KNOWING 


T^ARTIN  J.  WEIR,  advertising  man- 
ager  of  the  Scranton  (Pa.)  Re- 

publicm  will  celebrate  his  20th  anni- 

_ _  versary  in  the 

newspaper  busi¬ 
ness  next  fall. 

Mr.  Weir  was 
born  in  Mexico 

and  came  to  the 
United  States  at 
the  age  of  seven. 
He  started  his 

newspaper  career 
as  a  newsboy 

with  the  Wilkes- 

Barre  (Pa.) 
Times  -  Leader, 
when  he  could 
MA.T1I.  J.  Wtn  scarcely  speak  a 
word  of  English. 
In  a  few  years  he  became  a  reporter  on 
that  paper  and  later  joined  the  advertis¬ 
ing  staff. 

He  left  the  Times-Leader  to  go  to  the 
Wilkes-Barre  Record,  where  he  worked 


School  of  Journalism.  New  York  Herald  Tribune. 

William  T.  Dewart,  presi^nt  of  the  John  B.  Atkins,  of  the  London  Spec- 
Sew  York  Sun,  is  expKtM  to  return  tator,  was  among  the  passengers  sailing 
home  from  a  tour  of  Mexico,  together  England  on  the  Caronia  from  Boston 
with  Mrs.  Dewart  and  their  two  sons,  March  18. 

Heppner  Blackman,  former  night  city 
fiev  York  Advertising  Qub  and  James  York  DMy  News,  has  join^ 

C  Grey,  editorial  writer  for  t^  New  publicity  staff  at  William  Fox  West 
York  Sun.  are  also  in  Mr.  Dewarts  Studios.  Hollywood,  Cal.  Black- 

party-  man  for  eight  years  was  current  event 

CoL  Henry  W.  Shoeimker,  president  cartoonist  and  columnist  on  the  Fort 
of  the  Altoona  (Pa.)  Tribune,  has  been  Worth  Stcw-Telegrani,  and  also  at 
appointed  historian  of  the  Pennsylvania  various  times  served  on  editorial  staffs 
Battlefield  Commission  by  Governor  of  the  A'eu'  York  American  and  Inter- 
Fisher.  The  commission  has  charge  of  national  News  Service, 
investigating  the  battle  fields  of  France  j  ^  Mason,  New  York  corre- 
and  Belgium  and  selecting  the  points  for  spondent  of  the  London  Daily  Express, 
state  monuments.  visited  San  Antonio  March  a  en  route 


"  r  Rrvan  niTKti'clior  ni  ycars,  befofe  goiug  to  the  Scran- 

John  Stewart  Bryan,  publisher  of  the  to  Mexico  where  he  will  gather  material  („  Reoublican  as  assistant  advertising 


Maktin  j.  Will 


Richmond  News-Leader  and  A.  N.  P.  A.  for  his  paper. 


president  is  in  London  endeavoring  to 
round  up  portraits  of  Virginia’s  Colonial 


John  Hewlett,  of  the  New  York  Doily 


round  up  portraits  ox  Virginias  t,oioniai  stirror,  sailed  for  Europe  on  the  Deutsch-  to  the  Republican 
Governors  for  exhibition  in  a  special  March  27.  m"!  wK  ne; 


ton  Republican  as  assistant  advertising 
manager.  When  war  was  declared,  he  en¬ 
listed,  and  after  the  Armistice  returned 


collation  at  Richmond,  next  autumn. 


Ti  _  John  W.  White,  South  American  corre-  jwisncr  nuvciiisinK  v-«iiyuiiy  m  vimiKc 

VL  spSiident  for  the  Chicago  Daily  News,  of  sales,  copy  and  prompt^  Later  he 

portraits  P  within  two  months  has  visited  Chile,  joined  the  Wilkes-Barre  Daily  News  and 

owners.  Bolivia  and  Paraguay,  covering  12,675  then  the  Wilkes-Barre  Telegram. 

John  H.  Wright,  editor  and  publisher  mijes  and  using  eleven  railroad  systems  He  left  the  latter  paper  to  join  Scran- 
of  Postage  and  Mating,  bought  the  resi-  ^^d  one  river  steamer.  ton  Republican,  succeeding  George 

dence  of  George  E.  Keiser  at  f-  77th  p  p  Somarindyck  as  advertising  manager. 


Mr.  Weir’s  next  job  was  with  the 
Swisher  Advertising  Company  in  charge 


.  J  r _ _ k..  vt-  jyeiv  1  UTK  nertuu  j  rsoune, 

^11  improved  for  occupancy  by  Mr.  ^  ..p..  ^ 

Wngnt.  University  of  Pennsylvania 

Bemarr  Macfadden,  publisher  of  the  Philadelphia  on  March  22, 
Sew  York  Evemng  Graphtc,  will  be  the  , 


a  varsity  “P*’  at  a  banquet  of  veteran  Lute  Johnson,  former  member  of  the 
University  of  Pennsylvania  athletes  held  Denver  Post  editorial  staff  has  been 
in  Philadelfrfiia  on  March  22.  awarded  the  fifth  prize,  $5(X),  by  the 

yr„.\A  .k*  Paramount- Famous-Lasky  corporation 


new  lore  evening  fjruynie,  wui  w  lut  Csirffr  FJplH  hpaH  of  ihf  Nmt  Vnrb  raramoum-r amous-L.asKy  corpurauuii 

^wer  Manhattan  Industrial  Association,  York  last  week. 

r?  r-  u  t  iv,  ru-  Dave  Piatt,  formerly  copy  desk  man  George  Blake  has  joi^  the  sports 

Glenn  Griswold,  editor  of  the  Cfcjcago  ^^e  5a»i  Diego  (Ctil.)  Independent,  oi  tint  Los  Angeles  Evenmg  Herald. 
Jow^  of  Cowwi^cc,  sailed  cm  March  ^  Arthur  D.  Mackte,  telegraph  editor  of 

24  for  a  two  months  tour  of  Europe.  oiego  Sun.  Piatt  was  formerly  with  ‘i^e  Jersey  City  Jersey  J.onmal,  and  Mrs. 

Pleasant  A.  Stovall,  publisher  of  the  the  Sun.  Mackie  are  parents  of  a  son. 

Savann^iGz.)  Pr«f,  head^  a  delega-  Kirchhofer,  managing  editor  H.  C.  Montee  has  resigned  as  cable 

o*„Georgians  wIra  called  at  the  Buffalo  Evening  News,  spoke  be-  editor  of  International  News  Service  to 

White  House  March  23  to  invite  Presi-  .l  \fercer  club  of  that  citv  re-  jom  the  Philadelphia  Evening  Bulletin. 

dent  Cc^lidge  either  to  pay  a  visit  to  Sly  on  *^fhe  National  Sidl  O^t-  Richard  F.  W^er  has  left  the  New 
Savannah  or  to  spend  the  summer  there,  ForJfe  Evening  Post  and  has  gone  to  the 


dent  Coolidge  either  to  pay  a  visit  to  cgntly  on  “The  National  Political  Out-  Richard  F.  Warner  has  left  the  New 
Savannah  or  to  spend  the  summer  there,  ForJfe  Evening  Post  and  has  gone  to  the 

Qyde  M.  Reed,  publisher  of  the  Philio  Becker  Goetz  of  the  Buffalo  suS  oi  the  Boston  Transcript.  Mr.  Wzr- 
Parsons  (Kan.)  Sun,  is  a  candidate  for  Evening  News  editorial  staff,  accom-  has  been  on  the  Post  about  three 
Republican  nomination  for  governor,  p^ni^  by  Mrs.  (Joetz,  is  at  Pineliurst,  years.  Previous  to  that  he  worked  on 
Charles  F.  Scott,  owner  of  the  lola  after  several  weeks  in  Florida!  the  Boston  Herald  znd  Boston  Transcript. 


(Kan.)  Register,  is  a  candidate  also. 


Robert  Fredericks  resigned  from  the 


Jose^  H.  Zerbey,  publisher  of  ^e  ,.opy  desk  of  the  San  INego  ((5^.)  Sm» 
Potlsi'ille  (Pa.)  Repubhem,  and  his  become  copy  desk  man  on  the  Okla- 
^ughter,  Mildred,  have  just  returned  homo  Citx  (QMz.)  News. 
from  a  two  months  vacation  in  Florida.  y-t.-  u  t  i  r  .l 


Frederick  E.  Merwin,  ^n  of  C  L  /oebirerr' Baltimore.  Md.,  is  now  March  3 

Merwiri’  publisher  of  the  East  Palestine  on  the  copy  desk  of  the  Richmond  (Va.) 


John  Mayhew.  formerly  of  the  Manu- 


WEDDING  BELLS 

WILBUR  C.  RILEY,  reporter  for  the 
”  Denver  Morning  Post,  to  Miss 
Jessie  Moffett,  also  a  reporter  for  the 


(0.)  Leader,  has  been  elected  editor-in- 
chief  of  the  Ohio  Wesleyan  Transcript, 


Times-Dispatch. 

Harold  F.  Pickering,  political  writer 


university,  Delaware,  Ohio. 

Henry  J.  .\llen,  editor  of  the  Wichita 


to  enter  the  advertising  business. 

Meyer  Levin,  staff  writer  for  the 


(K>n.)-  and  Victor  Murdock,  rkS.  niSrV;.?  w,r„  o.  U™  Starr  ot  Detroil, 

"'if'"  fl’-  1"  fit'."  SSV  cJ^.tarMa’ShTat^ 

wen.b»,.c.  tendered  by  fellow  workers.  .  M.ss  Dorofty 


LIKABLE 

LOVABLE 

LAUGHABLE 


Qay  V.  Miller,  Jr.,  editor  of  the 
Spencer  (W.  Va.)  Times-Record,  to 


IN  THE  BUSINESS  OFFICE 


/^HAPTxrc  XT  r-T  ADt'  k  J  become  staff  artist  for  the  Salt  Lake 

(]HARLES  N.  CLARK  has  resigned  city  Telegram. 

,  from  the  San  Diego  Sun  editorial  ,  k„  xio,-!,  i  ira _ d 


department  to  become  affiliated  with  the  u  EAmmd  Brill 

srf s; 

T  ^  e  •  •  ^  Dispatch  to  tjie  copy  desk  of  the  same 

U)uis  Docry,  advertising  manager  of  paper. 


I 


Mmty  mhd  Guy. — Mmry  to99$  him  mmd 
mmk0$  him  with  kbhd  miwiem* 


GOOD  TIME 
GUY 


Charles  McCabe,  United  Press  corre¬ 
spondent  at  Columbus,  O.,  to  Miss  Ruth 
Starr  of  Detroit,  Mich.,  in  Fort  Wayne, 


well  banquet  tendered  by  fellow  workers.  Dorothy  Jeanne  Miller,  formerly 

He  left  Chicago  March  24  for  a  year’s  society  and  radio  editor  of  the  Harris- 
Stay  in  one  of  the  Palestine  farm  colonics,  (“•)  Et*enwg  News,  to  Thomas 

L>.  Hagcnbuch,  of  thc  Boston  bureau  of 


Wiley  Paden,  local  commercial  artist,  Yt:.  pt«c  Tk  k  ( 

IS  become  staff  artist  for  the  Salt  Lake  J' 

'itv  THeatnm  Transfiguration,  New  York  City. 

T  k  xf  .  T  .  J  t:..,  at,-..  They  will  reside  at  Cambridge,  Mass. 


rial  staff  of  the  Rid^ond  (Va.)  Times-  HOLDING  NEW  POSTS 

ispatch  to  the  copy  desk  of  the  same  WILLIAM  B  (GUS)  NUCKOLS. 

the  North  Side  News  New  has  .  „  .  .  .  .  j-.  -  .  ^  ^rom  police  reporter,  Richmond 

3AA,a  k:  .  «  «  A  J  Frank  Kilduff  has  joined  the  editorial  Times-Dis batch  to  Atlantic  Citv  News 

^  *  solicitors  Miss  Ada  department  of  the  Tulsa  World.  S^i^ce  ^  ^ 

'juberman,  formerly  of  the  Boston  t7„i,-,„.  M/.K’ni.rk* 

Herald;  Allan  Goldman,  formerly  of  the  edit/w^<!v7«^’  Frank  D.  Woodworth,  from  city  edi- 

New  York  World;  1.  T.  Porter,  for-  ^  M  Richmond  (Va.)  Times-Dispatch,  to 

Munsey  Publications;  in  a  similar^ capiitv.  (N.  Y.)  TiWr  as  make-up  man. 

^^rge  Garrick,  formerly  of  the  Brook-  v  a  v  ck  i.  k  -  -  j  ^k  - 

ly  Eugin  and  Jack  Gill.  SoriM"SH  . »ECIAL  EDmONS 


iyn  Eagle  and  Jack  Gill. 

ha?'inL?^k"’n^°^"’'n^  Wiliam  ’  D.  '~Knke^^^^^  £L  RENO  (Okla.)  AMERICAN  pub- 

YnrP^  o.  *  ^  Bronx  Democrat,  New  newspaper  man,  formerly  connected  with  „  lished  an  agricultural  editKwi,  March 
OTk,  as  general  manager.  the  Tri-State  News  Bureau,  whiA  22.  The  issue  was  compiled  by  the 

.  C.  G.  Abbey  has  resigned  as  advertis-  ceased  to  exist  following  the  recent  Oklahoma  School  of  Journalism  and 
IDg.  of  the  LaSalle  (Ill.)  Post-  merger  of  Pittsburgh  newspapers,  was  contained  64  pages  with  a  cover  of 

rnbitne  and  is  now  with  the  advertising  admitted  to  practice  as  a  lawyer  in  the  coated  stock, 
uepartment  of  the  Buffalo  Times.  Allegheny  County  courts  recently.  (Continued  on  next  page) 


SPECIAL  EDITIONS 


Guy  m*d  Bahw  — Bahm  jvM 

mmkm$  him  pop  myed. 


FRANK  SMILEY 

(Bill  Conselman) 

Creator  of  *‘Ella  Cinders** 

Drawing*  by  Dick  Huemor 


With  a  heart  as  big  as 
his  appetite  Guy  warms  his 
way  into  the  affections  of 
comic  strip  readers  and 
holds  them  as  a  personal 
pal.  The  kind  of  guy 
everyone  kids  and  everyone 
likes. 


If  your  territory  is  open,  wire  for 
terms — our  expense — to 


Metropolitan  Newspaper 
Service 


Maximiliui  Elser,  Jr.. 
General  Manager 


Earl  J.  Hadley 
Aisociate 


I  50  Nassau  Street.  New  York  City 
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Boston  rMass.)  Sunday  Herald,  an¬ 
nual  Spring  Real  Estate  Number,  Sun¬ 
day,  March  25. 

Elgin  (Ill.)  Courier-News  vr’mted  an 
18-page  Elks  New  home  edition,  March 
24. 

Itidianapolis  Star,  12-page  suburban 
shopping  day  section,  March  21. 


CHANGES  OF  OWNERSHIP 
TV/TEYERS  and  Lasswcll,  formerly  con- 
nected  with  the  Little  Rock  Daily 
News  of  Little  Rock,  have  leased  the 
Commy  (Ark.)  Times  and  have  assumed 
charge  of  the  paper. 

Ooyd  Gray,  for  17  years  publisher  of 
the  Boonville  (Ark.)  Progress,  but 
who  sold  the  paper  and  plant  about  a 
year  ago,  has  again  taken  over  the  busi¬ 
ness  aftd  the  plant  of  the  Progress  and 
with  his  two  sons  will  run  the,  paper. 

.\.  E.  Smalley  of  the  Wagner  (8.  D.) 
Eagle  has  leased  the  Springfield  (S.  D.) 
Times  from  J.  W.  Bordewyk  who  edited 
the  publication  for  13  years. 

Benjamin  F.  Brown,  editor  of  the  Es- 
calon  (Cal.)  Times,  has  bought  from 
Mrs.  Helen  Mitchel  the  Corcoran  (Cal.) 
Journal,  founded  in  1908  by  the  late  L. 
P.  Mitchell. 

C.  G.  Hill,  owner  of  the  Cartltage 
(Ind.)  Citizen,  a  weekly,  has  sold  the 
plant  to  Xen  Creek  of  Fairmount.  Ind., 
who  took  possession  Monday,  March  19. 
Mr.  Hill  has  been  engaged  in  newspaper 
work  35  years.  Will  A.  Willcut,  editor 
of  the  Citizen  for  the  last  15  years,  will 
continue  in  this  capacity. 

Martin  Cunningham  and  Qemon  Kelly 
have  sold  the  Wa tonga  (Okla. )  Herald 
to  Harrison  Brown,  postmaster  of  Wa- 
tonga  and  former  state  senator. 

Ray  Norman  of  Crescent,  Okla..  has 
purchased  the  Cashion  (Okla.)  Inde¬ 
pendent  from  A.  J.  Garnett.  Norman 
was  formerly  with  the  Crescent  News 
and  the  Kingfisher  (Okla.)  Times. 

M  O.  Wallis  has  purchased  the 
Olustee  (Okla.)  News  from  A.  A.  Bald¬ 
win. 

Sale  is  announced  of  the  Marshall 
County  Enterprise,  Madill,  Okla.,  to  the 
Madill  Record,  published  by  Hiram  Imp- 
son,  B.  H.  Impson  and  (3.  S.  Stanton. 
The  Enterprise  was  established  five  years 
ago  by  (jeorge  H.  Wyatt  who  was  its 
editor  until  the  consolidation  now  ef¬ 
fected. 

Kansas  City  Southwest,  a  weekly 
newspapier  in  Waldo,  Mo.,  has  been  pur¬ 
chased  by  R.  K.  Girard,  a  reporter  for 
the  Kansas  City  Journal-Post,  and  Cor¬ 
nelius  Ashley,  a  reporter  for  the  Kansas 
City  Star,  from  J.  W.  McCammon.  pub¬ 
lisher. 

Hammond  Fowler,  for  the  past  six 
years  editor  and  business  manager  of  the 
Rockwood  (Tenn.)  Times  and  president 
of  the  Times  Printing  Company,  has 
leased  the  Times  newspaper  and  job 
printing  plant  to  (Jordon  C.  Nixon,  for¬ 
merly  with  the  Lexington  (Ky.)  Leader. 
Mr.  Fowler  has  joined  the  editorial  de¬ 
partment  of  the  Chattanooga  News. 

Austin  (Minn.)  Mower  County  News 
has  been  purchased  from  Herman  Roe. 
Northfield,  and  .\.  R.  Buckingham, 
Kansas  City,  Mo.,  by  Anna  B.  Roble, 
who  owned  the  plant  12  years  ago. 

Wilbur  Scott  of  Windsor,  Mo.,  has 
purchased  the  Deepwater  (Mo.)  World 
and  will  assume  publication  .\pril  1.  E. 
E.  Leach  was  the  former  owner. 

Henry  C.  MacArthur  and  Kenneth  L. 
Robinson  have  purchased  the  Northeast 
News,  the  Alt^ena  News  and  North 
Pasadena  News,  all  of  California. 

San  Rafael  (Cal.)  Independent  has 
absorbed  the  Mill  Valley  (Cal.)  News, 
of  which  M.  E.  Ray  has  bwn  editor. 

Roy  C.  Irvine,  formerly  publisher  of 
the  Lacrosse  (Wash.)  Clipper,  has 
bought  from  Charles  A.  Sprague  the 
Ritztnlle  (Wash.)  Journal-Times. 

Harold  H.  Wren,  owner  of  the  Casa 
Grande  (Ariz.)  Dispatch,  has  purchased 
also  the  Casa  Grande  Bulletin  from  Ted 
Healy  and  will  consolidate  the  two 
papers. 


Clarence  (Mo.)  Courier  was  pur¬ 
chased  this  week  by  the  owners  of  the 
Shelby  County  Independent,  also  of 
Clarence,  for  an  unannounced  considera¬ 
tion.  Maupin  and  Bell,  the  owners  of 
the  Independent,  published  semi-w’eekly, 
will  absorb  the  weekly  Courier,  owned 
by  E.  W.  Ragland.  Omar  D.  Gray, 
editor  of  the  Sturgeon  (Mo.)  Leader, 
and  newspaper  broker,  handled  the  sale. 

Portage  County  Democrat,  a  weekly, 
published  at  Ravenna,  O.,  has  been  pur¬ 
chased  by  the  Raz-enna  Evening  Record, 
formerly  the  Republican,  owned  by  Al¬ 
bert  and  E.  C.  IHx. 

Control  of  the  Cornwall  (Ont.)  Free¬ 
man  has  been  assumed  by  the  Freeholder 
Publishing  Company,  Ltd.,  wjth  J.  A. 
Qark,  of  Ottawa,  as  editor  and  manager. 


NEW  PLANTS  AND  EQUIPMENT 

^ONTR.^CTS  have  been  awarded  for 
the  construction  of  an  addition  to  the 
plant  of  the  Dyersbtirg  (Tenn.)  State 
Gazette.  The  addition  will  nearly  double 
the  size  of  the  present  plant. 


ON  THE  MECHANICAL  SIDE 

TACK  MATTHEWS  has  been  ap- 
pointed  composing  room  superinten¬ 
dent  of  the  Vancouz'er  (B.  C.)  Province, 
succeeding  Thomas  Harold. 


SCHOOLS 

T>LANS  are  being  rushed  at  Norman, 
Okla.,  for  the  temporary  building 
which  will  house  the  school  of  journalism 
of  the  University  of  Oklahoma  and 
which  is  to  be  completed  by  the  opening 
of  the  1928-1929  jchool  year.  The  build¬ 
ing  will  be  a  two-story  brick  identical  in 
size  and  design  with  the  building  now 
occupied  by  the  University  print  shop.  It 
will  house  classrooms,  editorial  and  busi¬ 
ness  offices  of  the  Oklahoma  Daily, 
student  newspaper,  and  will  provide  office 
space  for  faculty  members. 

Ralph  O.  Nafziger  has  been  appointed 
editor  of  the  Unizvrsity  of  Wisconsin 
Press  Bulletin  to  succeed  Morse  Salis¬ 
bury  who  is  now  with  the  U.  S.  Depart¬ 
ment  of  Agriculture  in  Washington  in 
charge  of  agricultural  and  home  eco¬ 
nomics  radio  programs.  Mr.  Nafziger 
formerly  was  on  the  staffs  of  the  Om^ta 
World  Herald,  the  Fargo  (N.  ’D.) 
Forum,  and  taught  journalism  at  the 
North  Dakota  State  (Tollege  of  Agricul¬ 
ture  at  Fargo. 

“Foreign  News  Sources  and  News¬ 
papers,”  a  two  hour  course,  will  be  given 
at  the  University  of  Colorado  this  spring 
quarter  by  J.  Stuart  Hamilton,  instructor 
in  journalism. 

Louis  H.  Bell,  Jr.,  of  Chester,  Pa.,  has 
been  elected  editor-in-chief  of  the  Penn 
State  Collegian,  semi-weekly  student 
newspaper  of  the  Pennsylvania  State 
College. 

Ella  Howard,  formerly  with  the  Mc- 
Minninlle  (Ore.)  Telephone-Register,  has 
been  named  manager  of  the  publicity  de¬ 
partment  of  Willamette  University  at 
Salem,  Ore. 

The  Yale  Daily  News,  published  at 
Yale  University,  celebrated  its  5(Kh  an¬ 
niversary,  March  26,  at  a  dinner  attended 
by  300  Yale  students  and  faculty  mem¬ 
bers.  The  chief  speakers  were  Ogden 
L.  Mills,  Under  Secretary  of  the  Treas¬ 
ury  and  Norris  G.  Osborne,  editor  of  the 
.Vezv  Haven  Journal  Courier.  Mr,  Os¬ 
borne  was  editor  of  the  Yale  Record  in 
1880. 

Shamokin  (Pa.)  Dispatch  on  March 
21  was  edited  by  the  students  of  (Joal 
Township  High  School.  The  stixlents 
turned  out  a  20-page  paper. 

Four  journalism  students  from  the 
University  of  Minnesota  took  over  the 
management  of  the  Northfield  (Minn.) 
.News  for  the  issue  of  March  22,  afford¬ 
ing  a  short  vacation  to  Herman  Roe, 
publisher,  and  Carl  L.  Weicht.  editor. 


ASSOCIATIONS 

TVEW  JERSEY  LEGISLATIVE 
CORRESPONDENTS’  CXUB  re¬ 
cently  held  its  annual  dinner  party  in 
New  York  City.  Governor  A.  Harry 
Moore,  of  New  Jersey,  accompanied  by 


EDITORIAL  ANGLERS 


These  prond  newspaper  anglers 
caught  this  lOO-pound  tarpon  and  the 
hunch  of  smaller  members  of  the 
finny  tribe  on  a  recent  trip  to 
Florida.  They  are,  left  to  right.  Miss 
Mildred  Zerbey,  (jeorge  W,  Marble, 
editor  of  the  Fort  Scott  (Kan.)  Trib¬ 
une  Monitor  and  J.  H.  Zerbey,  editor 
of  the  Pottsville  (Pa.)  .Morning 
Paper  and  Evening  Republican. 


his  secretary,  Fred  Bloodgood,  were 
guests  of  honor.  The  committee  on  ar¬ 
rangements  consisted  of  James  Dale,  of 
the  Newark  News;  James  Higgins, 
Nezvark  Star-Eagle;  Christopher  \Ies- 
serschmitt,  Trenton  Times,  and  Edwin 
Lanigan,  Banning  Nezvs  Bureau. 

Fred  S.  Warren  of  the  Denver  Post 
was  elected  president  of  the  Denver 
Press  Qub  recently.  Ciharles  E.  Louns- 
berry,  promotion  editor  of  the  News  was 
named  vice  president.  Directors  are : 
Charles  P.  Johnson  and  Wallis  M.  Reef 
of  the  News;  Horace  V.  Stewart  and 
Frank  Haesler  of  the  Post,  and  Warren 
E.  Boyer,  publicity  director  of  the  Den¬ 
ver  Tourist  bureau.  Charles  Mac.Mlister 
Willcox  w'as  re-elected  treasurer,  and 
Boyer  was  again  named  secretary  and 
house  manager. 

W.  B.  Moseley,  formerly  with  the  In¬ 
ternational  News  Service,  has  been 
elected  secretary  of  the  new  Canada 
Biltmore  club  at  Buffalo. 

I.ynn  (Mass.)  Press  Club  of  which 
John  A.  Flynn  is  president,  will  hold 
its  fifth  annual  ball  and  frolic  at  tbe 
New  Ocean  House  Hotel,  Swampscott, 
May  18. 

Meeting  at  McKinney,  the  Northeast 
Te.xas  Press  Assouation  elected  M.  B. 
Smith.  Farmerville  Times,  to  succeed 
Sam  C.  Holloway,  Deport  Times,  as 


president  and  selected  Greenville  for  the  u 
third  annual  cemvention  next  year.  W,  1 
Brundige,  Grand  Prairie,  and  (Tarl 
Gallagher  (re-elected)  were  named  vice-  ! 
president  and  secretary,  respectively.  i 

Two  hundred  employes  of  the  Boston 
(Mass.)  Herald  and  Traveler  attended 
the  annual  banquet  of  the  Heraue 
Traveler  Benefit  Association  March 
18.  John  J.  Jackson,  president,  presided. 
Joe  Toye,  special  writer  for  the  Traveler, 
was  toastmaster.  During  1927  the  asso-’ 
elation  has  paid  $1,700  in  sick  benefits. 

Charles  Mix  -  Douglas  (Jounty 
Press  Association,  was  organized  lit 
week  at  a  meeting  in  the  office  of  the 
Lake  Andes  (S.  D.)  li’az’e  and  G.  F. 
Kane,  Lake  .\ndes  Wave,  was  elected 
president;  Ed.  Wolff,  Platte  Tribunt, 
secretary;  and  L.  E.  Cory,  treasurer. 

Fort  Worth  has  been  substituted  for 
Huntsville  as  the  1928  meeting  place  of 
the  Texas  Woman’s  Press  -Associa¬ 
tion.  Date  of  the  convention  will  be  set 
later,  according  to  Mrs.  W.  R.  Potter  of 
Bowie,  president. 

Harding  Area  Newsp.aper  Club  has 
been  formed  by  newspaper  editors  of 
North  Central  Ohio.  The  next  meeting 
will  be  held  at  Carey  May  5.  Officers 
are  H.  C.  Ramsell,  Sycamore  Leader, 
president ;  W.  R.  Conaway,  Cardington 
Independent,  vice-president;  John  Zook, 
Bucyrus  Telegraph-Forum,  secretary- 
treasurer. 

Editors  and  publishers  of  the  North¬ 
west  Arkansas  Press  Association 
held  a  one-day  meeting  at  Fayetteville 
.\rk.,  recently.  It  was  voted  to  hold 
the  next  annual  meeting  at  Gentry,  Ark. 

Thirty-sixth  annual  convention  of  the 
Kansas  Edit(mual  Association  will  be 
held  in  Emporia  May  4  and  5,  Will  T. 
Beck,  Holton,  president,  has  announced. 
Mr.  Beck  and  William  Allen  White  are 
co-operating  on  the  program. 


FLASHES 


A  woman  governor  while  making  a 
speech  espied  a  mouse  and  climbed  upon 
a  table.  A  woman  may  be  governor,  but  a 
mouse  is  a  mouse. — Dervid  V.  Felts  w 
Springfield  (Ill.)  State  Journal. 


Postmaster  General  New  thinks  25- 
year  sentences  for  mail  robbers  are  inad^ 
quate.  Particularly  when  the  robbers 
can  not  be  induced  to  serve  them. — Flor¬ 
ence  (Ala.)  Herald. 


The  Atlanta  judge  who  told  a  hit-and- 
run  motorist  that  “whisky  and  gasoline 
don’t  mix,”  obviously  hasn’t  had  much  to 
drink  lately. — Russel  Crouse  in  New  York 
Evening  Post. 


Some  folks  should  adopt  a  little  child, 
if  for  no  other  reason  than  to  provide  the 
dog  with  something  to  play  with. — Dts 
.Moines  Register. 


When  it  comes  to  having  faith  it  is  dif¬ 
ficult  to  find  anyone  more  steadfast  than 
the  amateur  gardener. — J.  R.  Wolfe  « 
.Milwaukee  Sentinel. 


To 

Neifspaper  Publishers 

CONTEMPLATING  THE  BUILDING 
OF  NEW  PRODUCTION  PLANTS 

Hojvell  &  Thomas 

No.  3868  Carnegie  Avenue,  Cleveland,  Ohio 

offer 

an  architectural  and  engineering 
service,  combining  newspaper 
production  engineering  with  ex¬ 
perienced  architectural  training 

aevdand  Press— Pittsburgh  Press— Rochester  Times-Union— Houaton  Preis 
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HOE 

Repair  Parts  For 
Hoe  Presses 


N' 


EWSPAPER  presses  are  highly  specialized  machines 
and  during  peak  production  are  subjected  to  great 
strain.  It  is  then  that  weak  and  poorly  made  parts  give  way. 

The  quality  of  the  materials  used  in  Hoe  Presses  and  all 
their  component  parts  is  not  only  of  the  best  throughout,  but 
the  type  of  materials  best  suited  for  each  particular  position 
has  been  determined  by  the  most  modern  engineering 
methods,  fortified  by  many  years  of  actual  experience. 

Every  part  is  manufactured  on  the  type  of  machine  tool  best 
suited  to  make  an  accurate  job  and  by  expert  mechanics  who 
are  specialists  in  this  work.  This  is  of  especial  importance 
with  parts  in  pivotal  positions  which  bear  the  greatest  strain 
under  all  conditions. 


The  manufacturer’s  interest  in  furnishing  the  right 
replacement  parts  is  greater  than  that  of  the  local  machine 
shop.  This  interest  is  not  merely  to  make  a  profit  but  to  see 
that  the  press  continues  to  produce  well  and  operate 
efficiently.  It  is  obvious  that  the  manufacturer  who  made 
the  original  parts  is  the  logical  one  to  duplicate  these  parts 
when  it  becomes  necessary. 


Hoe  parts  embody  those  materials  and  those  combina¬ 
tions  of  finish  which  have  been  found  essential  to  long  life 
and  efficient  operation. 


A  24-Hoar-A-Day  Service  is  MaintsHned  oa  Repair  Parts  by  the  Hoe 
Repair  and  Service  Department  and  a  Telegraph  or  Telephone 
Communication  Will  Receive  Immediate  Attention 


NEW  YORK 


BOSTON  •  CHICAGO  SAN  FRANCISCO 


NEW  ORLEANS 


DUNELLEN 


LONDON 
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OFFERING  INSURANCE 


Detroit  New*  and  Cincinnati  Enquirer 
Giving  Subscribers  Dollar  Policies 

The  Detroit  News  is  offering  its  sub¬ 
scribers  a  $10,000  travel  accident  insur¬ 
ance  policy  for  one  dollar.  The  policies 
increase  in  value  10  per  cent  each  year. 
The  maximum  is  paid  for  loss  of  life  in 
a  railroad  passenger  car,  street,  elevated 
or  subway  railroad,  steamship  or  steam¬ 
boat;  or  for  the  loss  of  both  hands  or 
feet,  or  loss  of  the  sight  of  both  eyes. 
For  loss  of  one  hand,  foot  or  eye,  $5,000 
is  paid. 

The  policies  pay  $3,000  for  loss  of  life 
by  wrecking  of  a  public  omnibus  or  auto¬ 
mobile  stage;  and  $1,500  for  loss  of  one 
hand,  foot  or  eye,  with  the  full  figure  for 
loss  of  both  hands,  feet  or  eyes.  For 
similar  accidents  in  privately  driven 
horse-drawn  or  motor  vehicles,  they  pay 
^,000  and  $1,000,  and  for  similar  acci¬ 
dents  resulting  from  lightning,  tornado, 
cyclone,  being  struck  by  a  vehicle,  col¬ 
lapse  of  a  building,  drowning  at  a  public 
beach  or  burning  in  a  public  building, 
$1,000  and  $500. 

Disability  payments  of  $20  a  week  are 
provided  for.  The  insuring  company  is 
the  Federal  Life  Insurance  Company  of 
Chicago. 

The  Cincinnati  Enquirer  is  offering  a 
similar  policy  for  $1,000  maximum,  but 
covering  occupational  accidents  as  well  as 
travel.  The  original  payment  is  $1.75. 
The  National  Casualty  Company  handles 
the  insurance. 


To  Distribute  Papers 

Charles  M.  Ruley,  city  circulation 
manager  of  the  Miami  (Fla.)  Daily 
News,  has  notified  members  of  the  I.  C. 
M.  A.  that  he  will  attend  to  the  distribu¬ 
tion  of  their  papers  in  Miami  during  the 
National  Shrine  convention.  May  1-4, 
and  the  National  Elks  convention,  July 
9-13,  if  they  care  to  have  him  do  so. 
There  will  be  no  charge  for  the  service 
which  will  be  furnished  in  accordance 
with  the  special  instructions  of  each 
newspaper. 


USTS  “DEAD  BEATS" 


COMPILES  CARRIER  RULES 


Glens  Falls  Circulation  Mstnager  Keep* 
Service  at  Top  Efficiency 

By  means  of  an  explanatory  folder  for 
sub^:ribers,  and  a  list  of  eight  rules  for 
his  boys,  G.  R.  Miller  has  raised  carrier 
service  on  the  Glens  Falls  (N.  Y.)  Post- 
Star  to  almost  100  per  cent  eflfeiency. 
The  folder  for  subscribers  explains  the 
problems  of  the  carriers  and  asks  the  sub¬ 
scribers  to  co-operate  with  the  boy  by 
informing  him  of  any  deficiencies 
service. 

In  addition,  a  pamphlet  clearly  explain¬ 
ing  the  reason  for  each  rule  is  given  to 
new  carriers,  with  instructions  to  read 
it  until  they  understand  fully  what  is 
required  of  them. 


League  Sells  Papers 

Fifty  Junior  League  girls  of  Wichita 
turned  "newsies”  March  17  and  hundreds 
of  copies  of  the  Simday  edition  of  the 
Beacon  were  sold  in  the  downtown 
streets.  Although  five  cents  is  still  the 
regulation  charge,  prices  skyrocketed 
considerably,  one  copy  bringing  $50.  The 
Beacon  of  March  18  was  the  Junior 
League  edition,  every  department  of  the 
paper  having  been  in  charge  of  league 
members.  Funds  obtained  will  be  devoted 
to  the  League’s  pet  charity,  a  model  day 
nursery. 

Organizes  Newsboys’  Band 

A  forty-piece  newsboys’  band  was  in¬ 
troduced  to  the  public  last  week  by  the 
Albany  (N.  Y.)  Evening  News  as  the 
first  organization  of  its  kind  in  New 
York  State.  The  boys  have  been  given 
flashy  uniforms  with  bright  red  jackets. 
The  band  was  trained  by  and  is  under 
the  direction  of  Robert  VV’inters,  former 
British  army  bandmaster. 

Carrier  Saves  Life 

Daniel  Dowd,  carrier  of  the  Buffalo 
Evening  News,  rescued  an  unidentified 
man  from  drowning  recently,  plunging 
into  the  icy  waters  of  the  Erie  canal  to 
rescue  the  man  who  had  fallen  through 
the  ice. 


Carolina*  Chrculaition  Managers  As¬ 
sociation  Co-operate  on  Bad  Bill* 

The  spring  issue  of  the  Carolinas  Cir¬ 
culation  Managers  Association  Bulletin 
contains  a  list  of  news  agencies  in  North 
and  South  Carolina  which  one  or  more 
of  the  member  papers  have  been  unable 
to  collect  bills  from.  Extensive  co¬ 
operation  has  been  arranged  between 
members,  so  that  each  paper  refuses  to 
credit  agencies  until  its  other  newspaper 
bills  have  been  paid. 

Will  X.  Coley  of  the  Raleigh  News 
and  Obserz>er,  as  secretary  of  the  Asso¬ 
ciation,  compiles  the  Bulletin. 


Offers  Carriers  Trip 

The  V ancouver  (B.  C.)  Morning  Star 
is  offering  its  carriers  a  trip  to  Seattle 
as  a  prize  in  a  contest  for  new  sub¬ 
scriptions. 


Terminate  Representation 

Completing  an  association  of  25  yearj  \ 
with  the  Brooklyn  Standard  Union,  R. 
F.  R.  Huntsman  and  R.  F.  R.  Hunts-  i 
man,  Inc.,  relinquished  representation  of 
this  newspaper  March  31.  They  will  r^  ■ 
tain  an  interest  in  all  advertising  con¬ 
tracts  now  in  force  until  their  termina¬ 
tion.  Beginning  April  1,  R.  F.  R.  Hunts¬ 
man,  Inc.,  will  represent  the  Brom 
Home  Nc'ws,  New  York,  in  the  national 
field. 

I  - 

Fresno  Paper  Appoints 

The  tresno  (Cal.)  Republican  has  ap¬ 
pointed  Williams,  Lawrence  &  Cresmtr 
Co.,  New  York  and  (Chicago,  as  hs 
national  advertising  representatives,  ef¬ 
fective  April  1. 


I 


Starts  New  Edition 

The  Brooklyn  (N.  Y.)  Daily  Eagle 
inaugurated  an  extra  afternoon  edition 
last  Monday,  which  will  come  off  the 
press  at  1 :3()  o’clock.  It  is  issued  be¬ 
tween  the  Home  and  the  Wall  Street  edi¬ 
tions. 


Herald  Tribune  Banquets 

The  annual  dinner  given  by  the  New 
York  Herald  Tribune  circulation  de¬ 
partment  for  its  members  and  dealers, 
was  held  on  March  26,  at  the  Hotel 
Astor,  with  225  members  and  guests  at¬ 
tending.  .\n  elaborate  musical  program 
was  provided  by  Vincent  Lopez  and  his 
orchestra.  Speakers  were  Howard 
Davis,  business  manager;  Porter  Caruth- 
ers,  circulation  manager ;  W.  O.  Mc- 
Geehan,  sports  writer;  Geoffrey  Parsons, 
chief  editorial  writer.  Colonel  William 
Haskell  and  Mayor  James  Berg  of 
Mount  Vernon. 


Joins  Ohio  Tabloid 

Kenneth  Carlin,  assistant  circulation 
manager  of  the  Jamestown  (N.  Y.) 
Mortiing  Post,  has  gone  to  Toronto,  O., 
to  be  circulation  and  advertising  manager 
of  the  Toronto  Press,  a  tabloid,  and 
other  Ohio  papers  of  the  Wilkinson 
syndicate. 


Children  See  Show 

Nearly  200  children  were  given  a 
“safety  show,”  March  24,  as  the  climax 
of  a  two  weeks’  drive  by  the  Union  City 
(N.  J.)  Hudson  Dispatch,  to  obtain 
members  of  the  Just  Kids  Safety  Club. 
The  drive  was  undertaken  by  the  King 
Arthur  Club  of  the  Hudson  Dispatch. 


Entertains  Carriers 

Carriers  of  the  Jamestown  (N.  Y.) 
Journal,  were  guests  of  that  newspaper 
recently  at  a  banquet  which  has  b«ome 
an  annual  affair.  James  M.  Armstrong, 
circulation  .manager ;  and  Henri  M.  Hall, 
business  manager,  spoke. 
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8t  In  Peoria 
In  12  out  of  18 
Major  Classifications 

Local,  Clssslfled,  Antoaiabllet.  Ac¬ 
cessories,  Department  Stores,  Men’s 
Clothlni,  nnanclal,  Food,  Electrle 
and  Badlo,  Dru(s.  MlseellaDeoaa, 
Grand  Total. 


PEORIA 

Joumal-T ranscript 

Peoria,  IlliBoU 

Chas.  H.  Eddy  Co. — Natl.  Rep’vs. 
Chicafo  —  New  Yorii  —  Boston 

446,000  Lines 

Lead  Over  Other  Peoria  Paper 

198,000  lines 

Gain  Over  1926  Lineage 


PREPARES  BOOKLET 


Beckwith  Sumnuuizes  Progress  of  Serv¬ 
ice  Over  Existence  of  48  Year* 

The  S.  C.  Beckwith  Special  Agency, 
headed  by  J.  T.  Beckwith,  president,  and 
R.  W.  Beckwith,  vice-president,  has  pre¬ 
pared  a  booklet  commemorating  the  48th 
anniversary  of  its  founding,  showing  its 
.service  fields,  officers  and  employes,  and 
largely  devoted  to  congratulatory  mes¬ 
sages  from  client  papers. 

Preliminary  pages  contain  an  apprecia¬ 
tion  of  Samuel  C.  Beckwith,  the  founder, 
and  an  outline  of  the  company’s  history, 
from  1880,  when  it  earned  $25  a  week, 
to  last  year  when  its  gross  was  $4,(K)0,- 
000. 


Joins  Kimball  Corporation 

Don  A.  Gleason  has  joined  the  organ¬ 
ization  of  Fred  Kimball,  Inc.,  New  York 
office. 


f  -  ' 

Detroit  Branch  Moves 

The  Detroit  office  of  Cone,  Rothtn-  ’ 
burg  &  Noee,  Inc.,  publisher’s  represent¬ 
atives,  Roy  Buell  in  charge,  has  moved 
to  the  third  floor  of  the  General  Motors 
building. 

Elizabeth  Times  Appoints 

New  Jersey  Newspapers,  Inc.,  Harvey 
Wood,  president,  with  offices  in  New  : 
York,  Newark,  Chicago,  Philadelphia 
and  Boston,  has  been  named  to  represent  | 
the  Elisabeth  (N.  J.)  times  natiwially. 

OFFERS  MUSIC  COURSE 

The  Kansas  City  Journal-Post  is  offer-  5 
ing  its  readers  a  music  course,  of  24  les¬ 
sons  in  piano  playing.  The  first  lesson  ' 
appeared  in  the  Journal,  March  17.  A  - 
lesson  will  be  published  each  Saturday 
until  the  course  is  completed.  The  course 
has  been  prepared  by  W.  Scott  Grove. 

PETERBOROUGH  STAFF  DINES 

The  staff  of  the  Peterborough  (Ont) 
Examiner  held  their  annual  banquet  at 
Paragon  Hall,  Peterborough,  March  24.  . 
F.  D.  Craig,  editor  of  the  Examiner,  I 
presided.  ) 


Hol<ls  Flower  Contest 

The  Chicago  Tribune  has  announced 
its  second  home  flower  garden  contest. 
In  repeating  last  year’s  competition,  the 
Tribune  offers  $6,0(X)  in  cash  prizes  for 
the  best  midsummer  flower  gardens. 


Mansiger  Recovering 

Robert  Conrad,  district  circulation 
manager  of  the  Niagara  Falls  Gazette, 
is  recovering  after  an  (^ration  for  ap¬ 
pendicitis. 


Gives  Baby  Spoons 

The  Denver  Rocky  Mountain  News 
and  Eivning  News  gave  the  first  baby 
born  in  Denver,  Feb.  29,  a  gold  spoon. 
To  the  other  eight  babies  born  on  the 
same  day  it  gave  silver  spoons. 


Newspaper  Plant 
For  Sale 

Consisting  of  Hoe  Straight  Line  Sextuple  (48  page)  four 
plate  wide,  three  deck  press,  having  extra  four  plate  wide 
cylinder  for  colors.  Equipped  with  double  former  and  folders 
and  Dispatch  mailing  room  delivery  conveyors.  Has  the 
Koehler  control  system  with  nine  starting  stations ;  motor 
brake  control  regulated  by  one  H.  P.  motor,  7^4  H.  P.  starting 
motor  and  75  H.  P.  high  speed  motor  of  220  volts  60  cycle 
power.  The  cut-off  is  22  13/16  inches  and  will  print  seven  or 
eight  column  pages,  as  desired.  This  machine  is  like  new, 
having  had  but  a  few  years  of  actual  use  and  well  worth  inves¬ 
tigating  by  anyone  considering  press  changes. 

Also  Hoe  Octuple  Straight  line  press,  equipped  to  print  both 
color  and  black  and  Hoe  Sextuple  Angle  bar  press,  both  in 
good  condition  and  capable  of  doing  excellent  work  for  many 
years. 

Battery  of  Linotypes:  2  Model  8,  7  Model  K,  8  Model  5, 

1  Model  4,  2  Model  2,  1  Model  1 ;  and  three  Intertypes,  2  Model 
B  and  1  Model  B  (side  magazine).  All  these  machines  are 
in  first  class  running  condition. 

The  above  comprises  only  the  major  equipment  of  the 
former  mechanical  plant  of  The  Pittsburgh  Dispatch,  which, 
for  the  past  five  years,  has  been  held  as  an  emergency  plant. 
In  addition  to  the  items  above  enumerated  there  is  the  ifsual 
stereotyping  machinery,  steam  tables,  metal  pots,  curved  rout¬ 
ing  machines  and  double  truck  casting  box  with  machines  for 
finishing  two  plate  wide  curved  pages. 

This  equipment  can  be  purchased  in  part  or  in  whole  at 
exceptionally  low  prices  and  inquiries  will  promptly  be 
attended  to  and  detailed  particulars  given  if  addressed  to  THE 
PITTSBURGH  NEWSPAPER  PUBLISHERS  ASSOCIA¬ 
TION,  507-8  FARMERS  BANK  BUILDING,  PITTS¬ 
BURGH,  PENNSYLVANIA. 
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5H  Point  on  5H  Point  Slug 

The  Intertype  Ideal  News  Face  Is  a  perfectly  steady  and  yet  a 
perfectly  balanced  type  face  that  has  sufficient  color  around 
each  letter  as  well  as  In  each  letter.  Being  one  of  the  Modem 
Ruman  group  of  type  faces,  Intertype  Ideal  News  Face  Is  In 
harmony  with  the  make-up  of  a  newspaper  column  and  Is  a 
steady  letter.  There  Is  no  confusion  from  vibration.  Also.  It  Is 
a  balanced  letter.  The  light  strokes  and  the  heavy  strokes  are 
In  correct  proportion.  It  Is  not  the  same  "color"  all  over.  In 
other  words,  It  is  not  a  monotone,  which  Is  Just  as  tiring  on 

5H  Point  on  6H  Point  Slug 

The  Intertype  Ideal  News  Face  Is  a  perfectly  steady  and  yet  a 
perfectly  balanced  type  face  that  has  sufficient  color  around 
each  letter  as  well  as  In  each  letter.  Being  one  of  the  Modem 
Roman  group  of  type  faces,  Intertype  Ideal  News  Face  Is  In 
harmony  with  the  make-up  of  a  newspaper  column  and  Is  a 
steady  letter.  There  Is  no  confusion  from  vibration.  Also,  It  Is 
a  balanced  letter.  The  light  strokes  and  the  heavy  strokes  are 
In  correct  proportion.  It  Is  not  the  same  "color”  all  over.  In 
other  words.  It  Is  not  a  monotone,  which  Is  Just  as  tiring  on 

SVx  Point  on  6 Vi  Point  Slug 

The  Intertype  Ideal  News  Face  is  a  perfectly  steady 
and  yet  a  perfectly  balanced  type  face  that  has  suf¬ 
ficient  color  around  each  letter  as  well  as  in  each  let¬ 
ter.  Being  of  the  Modern  Roman  group  of  type  faces, 
Intertype  Ideal  News  Face  is  in  harmony  with  the 
make-up  of  a  newspaper  column  and  is  a  steady  let¬ 
ter.  There  is  no  confusion  from  vibration.  Also,  it  is  a 
balanced  letter.  The  light  strokes  and  the  heavy 
strokes  are  in  correct  proportion.  It  is  not  the  same 

eVi  Point  on  7  Point  Slug 

The  Intertype  Ideal  News  Face  is  perfectly  steady 
and  yet  a  perfectly  balanced  type  face  that  has  suf¬ 
ficient  color  around  each  letter  as  well  as  in  each  let¬ 
ter.  Being  of  the  Modem  Roman  group  of  type  faces, 
Intertype  Ideal  News  Face  is  in  harmony  with  the 
make-up  of  a  newspaper  column  and  is  a  steady  let¬ 
ter.  There  is  no  confusion  from  vibration.  Also,  it  is  a 
balanced  letter.  The  light  strokes  and  the  heavy 
strokes  are  in  correct  proportion.  It  is  not  the  same 

6%  Point  on  7  Point  Slug 

The  Intertype  Ideal  News  Face  is  a  perfectly  steady 
and  yet  a  perfectly  balanced  type  face  that  has  suf¬ 
ficient  color  around  each  letter  as  well  as  in  each  let¬ 
ter.  Being  of  the  Modem  Roman  group  of  type  faces, 
Intertype  Ideal  News  Face  is  in  harmony  with  the 
make-up  of  a  newspaper  column  and  is  a  steady  let¬ 
ter.  There  is  no  confusion  from  vibration.  Also,  it  is  a 
balanced  letter.  The  light  strokes  and  the  heavy 
strokes  are  in  correct  proportion.  It  is  not  the  same 

6%  Point  on  7V&  Point  Slug 

The  Intertype  Ideal  News  Face  is  a  perfectly  steady 
and  yet  a  perfectly  balanced  type  face  that  has  suf¬ 
ficient  color  around  each  letter  as  well  as  in  each  let¬ 
ter.  Being  of  the  Modem  Roman  group  of  type  faces, 
Intertype  Ideal  News  Face  is  in  harmony  with  the 
make-up  of  a  newspaper  column  and  is  a  steady  let¬ 
ter.  There  is  no  confusion  from  vibration.  Also,  it  is  a 
balanced  letter.  The  light  strokes  and  the  heavy 
strokes  are  in  correct  proportion.  It  is  not  the  same 

7  Point  on  7  Point  Slug 

The  Intertype  Ideal  News  Face  is  a  perfectly  steady 
and  yet  a  perfectly  balanced  type  face  that  has  suf¬ 
ficient  color  around  each  letter  as  well  as  in  each 
letter.  Being  of  the  Modern  Roman  group  of  type 
faces,  Intertype  Ideal  News  Face  is  in  harmony 
with  the  make-up  of  a  newspaper  column  and  is  a 
steady  letter.  There  is  no  confusion  from  vibration. 
Also,  it  is  a  balanced  letter.  The  light  strokes  and 
the  heavy  strokes  are  in  correct  proportion.  It  is 

7  Point  on  8  Point  Slug 

The  Intertype  Ideal  News  Face  is  a  perfectly  steady 
and  yet  a  perfectly  balanced  type  face  that  has  suf¬ 
ficient  color  around  each  letter  as  well  as  in  each 
letter.  Being  of  the  Modern  Roman  group  of  type 
faces,  Intertype  Ideal  News  Face  is  in  harmony 
with  the  make-up  of  a  newspaper  column  and  is  a 
steady  letter.  There  is  no  confusion  from  vibration. 
Also,  it  is  a  balanced  letter.  The  light  strokes  and 
the  heavy  strokes  are  in  correct  proportion.  It  is 

8  Point  on  8  Point  Slug 

The  Intertype  Ideal  News  Face  is  a  perfectly 
steady  and  yet  a  perfectly  balanced  type  face  that 
has  sufficient  color  around  each  letter  as  well  as 
in  each  letter.  However,  a  news  face  must  have 
more  than  steadiness.  A  Modem  Roman  face  may 
not  have  sufficient  difference  of  color  between  the 
light  and  heavy  portions  of  each  letter.  This  will 
produce  a  monotone  which  is  almost  as  tiring  on 
the  eyes  as  too  much  action.  Being  of  the  Modem 

8  Point  on  10  Point  Slug 

The  Intertype  Ideal  News  Face  is  a  perfectly 
steady  and  yet  a  perfectly  balanced  type  face  that 
has  sufficient  color  around  each  letter  as  well  as 
in  each  letter.  However,  a  news  face  must  have 
more  than  steadiness.  A  Modem  Roman  face  may 
not  have  sufficient  difference  of  color  between  the 
light  and  heavy  portions  of  each  letter.  This  will 
produce  a  monotone  which  is  almost  as  tiring  on 
the  eyes  as  too  much  action.  Being  of  the  Modem 


10  Point  on  10  Point  Slug 

The  Intertype  Ideal  News  Face  is  a  per¬ 
fectly  steady  and  yet  a  perfectly  balanced 
type  face  that  has  sufficient  color  around 
each  letter  as  well  as  in  each  letter.  Being 
of  the  Modem  Roman  group  of  type  faces, 
Intertype  Ideal  News  Face  is  in  harmony 
with  tile  make-up  of  a  newspaper  column 
and  is  a  steady  letter.  There  is  no  confusion 
from  vibration.  Also,  it  is  a  balanced  letter. 
The  Ught  strokes  and  the  heavy  strokes  are 
in  correct  proportion.  It  is  not  the  same 
“color”  all  over.  In  other  words,  it  is  not  a 
monotone  which  is  just  as  tiring  on  the 
eyes  as  too  much  vibration.  However,  a 
news  face  may  not  have  sufficient  differ¬ 
ence  of  color  between  the  hght  and  heavy 
portions  of  each  letter.  This  will  produce  a 
monotone  which  is  almost  as  tiring  on  the 
eyes  as  too  much  action.  Intertype  Ideal 


10  Point  on  12  Point  Slug 

The  Intertype  Ideal  News  Face  is  a  per¬ 
fectly  steady  and  yet  a  perfectly  balanced 
tjrpe  face  that  has  sufficient  color  around 
each  letter  as  well  as  in  each  letter.  Being 
of  the  Modern  Roman  group  of  type  faces, 
Intertype  Ideal  News  Face  is  in  harmony 
with  the  make-up  of  a  newspaper  column 
and  is  a  steady  letter.  There  is  no  confusion 
from  vibration.  Also,  it  is  a  balanced  letter. 
The  Ught  strokes  and  the  heavy  strokes  are 
in  correct  proportion.  It  is  not  the  same 
“color”  all  over.  In  other  words,  it  is  not  a 
monotone  which  is  just  as  tiring  on  the 
eyes  as  too  much  vibration.  However,  a 
news  face  may  not  have  sufficient  differ¬ 
ence  of  color  between  the  Ught  and  heavy 


INTERTYPE  IDEAL  NEWS  FACE 


for  Advertisements,  Magazines, 
Booklets,  Circulars, 
Catalogs,  Etc. 

as  well  as  for  News  Columns 


PRINTERS  as  weU  as  publishers  are  now  using  In¬ 
tertype  IDEAL  News  Face,  and  in  abimdance. 
Newspapers  use  the  larger  sizes  of  this  face  for  their 
editorials  as  well  as  for  their  advertisements.  And 
many  well-known  magazines  wiU  soon  be  appearing  in 
this  face. 

This  is  not  a  surprise  to  those  who  know  something 
about  t3^  and  have  carefuUy  examined  Intertype 
IDEAL  News  Face.  Its  chief  characteristic  is  READ¬ 
ABILITY,  and  the  chief  requirement  of  Magazines, 
Booklets,  Catalogs  and  Circulars  is  READABILITY. 

Are  you  a  newspaper  publisher?  Then  Intertype 
IDEAL  News  Face  will  be  found  just  as  Ideal  for  adver¬ 
tisements  as  for  news.  ^ 

In  your  Job  Printing  Department  you  will  find  that 
IDEAL  matrices  will  be  about  the  busiest  mats  you 
ever  had  on  your  machines.  And  all  Intertype  matrices 
will  run  on  your  Une-casting  machine. 

Get  the  whole  story  from  your  nearest  Intertype 
office.  And  it  will  save  a  lot  to  get  this  story  soon. 


^standardized 

I  N  T  E  RT  Y  P  E 


INTERTYPE  CORPORATION 
1440  Broadway,  New  York 
Chicago  San  Francisco  New  Orleans 

London  Berlin 

Text  Bet  in  10  Point  Intertype  Ideni  Newt 
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BUCHEN  IN  EUROPE 


Continental  Headquarters  Established 
in  Brussels  With  10  Branches 

The  Buchen  Company,  Chicago  adver¬ 
tising  agency,  announces  the  establish¬ 
ment  of  an  associated  European  com¬ 
pany,  located  at  Brussels,  Belgium.  Mr. 
H.  I.  Orwig,  formerly  manager  of  the 
Buchen  Company  Branch  at  Lansing, 
Michigan,  is  resident  manager. 

In  addition  to  the  central  office  at 
Brussels,  branch  office  facilities  will  be 
maintained  at  the  following  points : 
Zurich,  Switzerland ;  Helsingfors,  Fin¬ 
land;  Oslo,  Norway;  Berlin,  Germany; 
Copenhagen,  Denmark ;  Bristol.  Eng¬ 
land;  Stockholm,  Sweden;  Madrid, 
Spain;  Amsterdam,  Holland;  Turin, 
Italy. 


KELLY  INCORPORATES 


New  York  Agent  Will  Head  Company 
— Enlarges  Staff 

Warren  Kelly  who  has  conducted  a 
general  advertising  agency  in  New  York 
since  July  1926,  has  incorporated  under 
the  name  of  Warren  Kelly,  Inc.  Mr. 
Kelly  is  president  and  treasurer,  Julius 
Freeman,  vice-president ;  Henry  M. 
Lupton,  Jr.,  secretary  and  in  charge  of 
media. 

R.  N.  Watkins,  formerly  of  John 
Morris  Advertising  Agency  of  Philadel¬ 
phia  has  been  placed  in  charge  of  re¬ 
search,  direct  mail  and  booklet  planning. 
Frederic  J.  Elmiger,  formerly  of 
Rusling  Wood  and  Palmer’s  Advertising 
Service  becomes  art  director. 


Appoint  Art  Director 

Dee  Carlton  Browm,  formerly  art  di¬ 
rector  for  the  Eugene  McGuckin  Com¬ 
pany,  Philadelphia,  has  been  appointed 
art  director  for  Geare,  Marston  &  Pill¬ 
ing,  Inc.,  Philadelphia.  Prior  to  his  con¬ 
nection  with  the  Eugene  McGuckin 
Company,  Mr.  Brown  was  art  director 
for  the  H.  K.  McCann  Company,  New 
York. 


Abt  Joins  United 

Henry  Edward  Abt,  formerly  adver¬ 
tising  manager  of  The  New  Perfumer’s 
Journal,  New  York,  and  manager  of  the 
Co-operative  Sales  4gency,  Ithaca,  N.  Y., 
has  joined  the  copy  staff  of  the  United 
Advertising  Agency,  New  York.  This 
agency  has  been  appointed  to  direct  the 
advertising  of  The  Meter  Service  Corp., 
New  York,  and  the  Old  Bleach  Linen 
Company,  Ltd.,  New  York. 


Two  Join  Gould  Company 

Henry  F.  Baker  has  joined  the  M.  P. 
Gould  Company,  advertising  agency, 
New  York  City,  as  an  account  executive. 
He  w'as  formerly  with  Corman  Com¬ 
pany.  Warren  Franke  has  also  joined 
the  agency  as  assistant  production  man¬ 
ager.  For  the  past  12  years  he  has  been 
with  Tri-Arts  Printing  Corporation. 


Agent  Wins  Prize 

William  T.  Gray,  account  executive 
for  Edwin  Bird  Wilson,  Inc.,  financial 
advertising.  New  York,  recently  was 
awarded  fifth  national  prize  of  $1,000  and 
first  New  York  State  prize  of  $225  in  a 
letter  writing  contest  conducted  by 
laundry  owners  of  the  United  States. 


Placing  Book  Copy 

The  John  William  Warren  Company, 
Metropolitan  Tower,  New  York,  book 
publishers,  is  using  space  in  newspapers 
and  magazines.  The  account  is  being 
handled  by  Robinson,  Lightfoot  &  Co., 
Inc.,  advertising  agency.  New  York. 


Him  Salvarex  Account 

The  Salvarex  Company,  of  Hoboken, 
N.  J.,  manufacturers  of  a  therapeutic 
ointment,  have  appointed  Evans,  Kip  & 
Hackett,  Inc.,  New  York,  to  handle  their 
advertising  and  act  as  merchandising 
counsel.  A  test  campaign  will  probably 
precede  the  general  advertising  program. 


New  Biow  Accounts 

Alvin  Auston  Silberman,  vice-presi¬ 
dent  of  the  Biow  Company,  Inc.,  adver¬ 
tising  agency  of  New  York  City,  has 
been  appointed  advertising  counsel  for  C. 
E.  Conover  Company,  New  York  City, 
makers  of  Naiad  Dress  Shields  and 
Sanitary  Products;  E.  M.  Gattle  &  Co., 
New  York,  jewelers;  and  the  Bolivar,  a 
New  York  residential  hotel. 


Schmitt  Heads  Central 

Central  Advertising  Service.  Inc.,  New 
York,  has  appointed  Wm.  A.  Schmitt 
general  manager.  Mr.  Schmitt  was 
formerly  associated  with  the  Corman 
Company  and  prior  to  that  with  the 
Charles  C.  Green  Advertising  Agency, 
Inc. 


Becomes  Art  Director 

T.  J.  Burke,  in  commercial  art  work 
in  New  York,  Cleveland  and  New  Or¬ 
leans.  has  been  appointed  art  director  of 
Bauerlein  Inc.,  New  Orleans  advertising 
agency.  He  has  been  on  the  staff  of  the 
agency  for  several  months. 


Hicks  Has  Cohen  Account 

Cohen  Bros.,  Manufacturing  Company, 
Inc.,  manufacturers  of  women’s  sports¬ 
wear,  New  York  has  placed  its  advertis¬ 
ing  account  with  the  Hicks  Advertising 
Agency,  New  York. 


Opens  New  Agency 

George  W.  Riley,  formerly  of  the 
Fuller  and  Smith  Company,  has  opened 
a  general  advertising  agency  in  the  Hotel 
Jamestown  block,  Jamestown,  N.  Y.  He 
resigned  as  advertising  manager  of  the 
Joseph  and  Fess  Company,  Qeveland,  to 
open  the  agency. 


Has  Drapery  Account 

Geare,  Marston  &  Pilling,  Inc.,  Phila¬ 
delphia,  have  been  appointed  advertising 
agents  for  Stead  &  Miller  Company, 
Philadelphia,  manufacturers  of  drapery 
and  upholstery  materials. 


World  Wide  Moves 

World  Wide  Advertising  Corporation, 
a  general  advertising  agency,  has  moved 
to  the  Salmon  Tower  Building,  11  West 
42nd  street.  New  York. 


Placing  Ice  Cream  Copy 

McKee  &  Albright,  Philadelphia 
agency,  has  announced  that  it  is  placing 
orders  for  the  advertising  of  Breyer  ice 
cream  in  an  e.xtensive  list  of  daily  news¬ 
papers  in  New  York,  Pennsylvania,  Del¬ 
aware,  New  Jersey,  District  of  Columbia, 
Virginia  and  Maryland.  The  plan  calls 
for  the  use  of  copy  of  from  300  to  600 
lines. 


A  W  To  Graybar  Building 

A  W  Advertising,  Inc.,  will  move  to 
the  Graybar  Building  on  April  2  after 
15  years  at  42nd  street  and  Broadway. 


Whenever  you  see 
a  dispatch  signed  by 


you  know  the  paper  that  prints 
it  has  the  exclusive  city-of-pub- 
lication  rights  of  the  financial 
service  of 

CONSOLIDATED  PRESS 


IN  volume  of  business  and  buying 
power  Dallas  is  a  far  better 
market  than  its  mere  size  shows. 


In  this  city  the  trade  of  a  rich  and 
fruitful  region  centers.  It  is  the 
garden  land  of  Texas.  There’s  not 
a  more  attractive  selling  field  any¬ 
where. 

The  Dallas  Morning  News  is  the 
one  big  paper  of  the  Dallas  market. 
Has  been  for  42  years,  but  now 
more  than  ever. 

The  Dallas  Journal,  with  a  con¬ 
centrated  circulation  of  more  than 
40,000,  gives  thorough  local  evening 
coverage. 

Through  the  combination  rate 
you  can  add  the  Journal  at  a  frac¬ 
tion  of  any  other  “second”  paper’s 
cost. 


THE  DALLAS  JOURNAL 


The  John  Budd  Company,  Representatives 
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“1  think  Central  Press  does  less  bally- 
hooing  and  more  extensive  and  exclu¬ 
sive  spot  news  picture  covering  than 
any  other  service  in  America.” 

— W.  T.  Thompson,  Managing  Editor, 

The  Duluth  Herald 


THE  CENTRAL  PRESS  ASSOCIATION 
1435  E.  TWELFTH  ST.  CLEVELAND,  OHIO 


40 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  31,  1928 


“UNAGE  QUOTA  COMMISSION  PLAN” 
DEVISED  FOR  CLASSIFIED  SALES 

Solicitors  Paid  Commissions  Only  on  Linage  in  Excess  of  Stipu¬ 
lated  Quota,  Obviating  Jealousies  and  Making  Salaries 
Dependent  Upon  Business  Produced 

By  ROBERT  LESUE  BELLEM 
Manager  Clattilied  Advertising,  Fresno  Bee 


chart  should  be  kept  posted  in  the  classi¬ 
fied  department  where  all  salespeople 
may  consult  it.  The  chart  should  be 
divided  into  squares  for  each  day  of 
the  week,  and  subdivided  so  that  this 
week’s  figures  may  be  shown  as  com¬ 
pared  to  last  week’s ;  another  square  may 
be  added  in  each  day’s  division  to  show 
hold-over  figures.  Post  the  total  figures 
daily,  by  individuals.  Post  also  the  hold¬ 
over  figures — that  is,  the  number  of  lines 
remaining  as  hold-over  for  the  next  day 
after  the  present  day’s  expirations  have 


TT  has  long  been  the  desire  of  classified  people  on  a  staff.  A  has  been  drawing  deduct^.  In  this  way  each  sales- 

A  managers  to  hit  upon  a  system  of  $35  salary;  B,  $32.50;  C,  $30,  D,  $25,  P^^^n  secs  how  much  linage  he  has  run 
payhfg  Sified  sales^ple  on  a  com-  E,  F  and  G.  $20.  to  date;  and  .^n  compare  the  ^tal  with 

nfiLion  basis  that  will  at  the  same  time  A’s  average  weekly  production  was  the  same  i^nod  of  the  week  before,  so 

wSensate  them  for  the  effort  they  ex-  4.000  lines;  B’s,  3,000  lines;  Cs,  2,000  ^at  he  knows  whether  he  is  ahead  or 

pend^and  yet  eliminate  any  chance  of  lines;  D’s.  1,800  lines;  E’s,  1,000  lines;  his  previous  weeks  salary.  The 

person’s  being  underpaid  in  compari-  F  and  G,  900  lines.  hold-over  fipires  enable  him  to  know 

son  with  another  when  their  efforts  are  It  is  decided  that  the  straight  salary 

Sual  but  thdr  productivity  dissimilar  on  the  new  basis  is  to  be  $12  per  week  to  what  has  been  he  d  over  ynll 

due  to  inequalities  in  territory  division,  uniformly;  the  linage  commissions  are  to  surpass  the  previous 

Forexaile,  in  some  cities  the  used  to  be  Ic.  per  line  uniformly.  Now  we  weeks  figures  for  the  same  day. 

car  territory  is  vastly  superior  in  point  determine  the  non-commissionable  quota - 

of  potential  linage  to  the  real  estate  ter-  for  each  individual. 

ritory;  yet  the  two  men  working  these  To  start  A  to  work  so  that  he  will  CHARGED  WITH  SWINDLE 

territories  are  comparatively  equal  in  make  $35  per  week  as  formerly,  he  .  - 

ability  and  in  energy  expended.  Paid  must  make  $23  per  week  in  commissions,  Advertiser  Alleged  to  Have  Collected 

on  a  straight  salary  basis,  these  men  which,  added  to  his  $12  weekly  salary, 

would  be  (and  were  until  we  adopted  will  total  $.35.  That  means  he  should 

o-ar  present  system)  rated  at  an  equal  draw  commissions  on  2,300  lines.  His 


to  his  prospective  salesmen,  police  de¬ 
clare. 

An  advertisement  inserted  in  the  Rich¬ 
mond  (Va.)  Times-Dispatch,  offering 
positions  to  salesmen,  was  answered  by 
scores  of  applicants  during  the  day.  Of 
each  man,  Reid,  alias  Paige,  would  ask 
a  cash  deposit  of  $25,  it  is  said.  Before 
the  deposit  was  made,  Reid  would  refuse 
to  divulge  the  name  of  his  concern,  due 
to  the  nature  of  its  business,  he  told 
applicants,  one  of  whom  is  known  to  have 
made  the  deposit  and  obtained  a  receipt 
for  it.  The  receipt  is  now  in  the  hands 
of  police. 


PRINTS  SHOPPING  EDITION 


Fee*  From  Job  Applicants 

,^4*.  ..4™,  _  —  _  _  _  _  -  _  _  _  Fraudulent  use  of  newspaper  advertis- 

figure.  Paid  ^  on  a  commission  basis  average  has  been  4,000  lines ;  therefore,  jng,  through  which  he  was  able  to  get 
without  considering  territory  inequalities,  his  non-commissionable  quota  should  be  in  touch  with  prospective  salesmen  and 
the  automobile  man  would  outrank  the  1,700  lines.  fleece  them  out  of  a  cash  deposit  they 

real  estate  man  by  about  $10  or  $15  per  In  the  same  way,  B’s  non-commission-  were  required  to  make,  has  been  charged 
week  able  quota  would  be  950  lines;  Cs,  200  against  “Duke”  Reid,  alias  L.  Myron 

The  problem  is  to  find  some  method  of  lines;  D’s,  500  lines;  E’s,  200  lines;  F’s  Paige,  »,  arrested »at  Richmond,  Va. 
adjusting  commissions  using  these  terri-  and  G’s,  100  lines.  A  unique  scheme  for_  the  sale  of  non- 

tory  inequalities  as  a  deciding  factor.  Keeping  the  weekly  linage  figures  ac-  alcoholic  beverages,  which  would  become 
There  are  two  methods  of  doing  this  curately  is  the  nub  of  this  plan.  The  highly  alcoholic  in  content  as  soon  as 
successfully — (a)  by  lowering  linage  clerk  who  marks  the  running  copy  in  the  the  stoM>er  was  removed  from  the  bottle, 
commissions  on  the  productive  territory  paper  each  day  should  be  detailed  to  keep  was  the  offer  made  by  Reid,  alias  Paige, 
and  raising  them  on  the  non-productive  a  separate  marked  paper  for  payroll  pur- 
territory  or  (b)  by  paying  salary  and  poses.  Each  salesperson  should  be  given 
commissions,  and  making  the  salary  for  a  source-number  or  letter,  and  every 
the  non-productive  territory  higher  than  piece  of  copy  he  places  should  bear  this 
that  of  the  productive  territory.  identifying  mark.  Then,  when  the  paper- 

There  are  flaws  in  each  of  these  marker  marks  the  payroll  paper,  he  marks 
methods,  however.  Under  plan  A,  the  on  each  advertisement  its  lines  and  its 
real  estate  man  might  well  be  satisfied,  source,  i.e.,  the  identifying  number  or 
while  the  automobile  man  would  raise  a  letter  of  the  person  who  placed  it.  A 
cry  that  his  linage  was  worth  as  much 

as  the  real  estate  linage,  since  both  were  •"■"•"■"•"'"•"■‘'■"•"•"•"•"•"•"•"•"•'‘■"•"•"•"•inini't" 
sold  on  the  same  rate.  Under  plan  B,  - 

the  real  estate  man  might  still  be  con¬ 
tent,  but  the  automobile  man  might  ask 
why  his  salary  were  less  than  that  of 
the  real  estate  man,  when  his  produc¬ 
tion  was  greater. 

I  believe  the  salary-and-commission 
plan  is  the  best  compromise.  Pay  every 
solicitor  an  equal  salary.  Pay  every 
solicitor  the  same  linage  commissSon. 

But  pay  that  commission  only  on  a 
certain  proportion  of  the  total  linage  sold 
by  each  individual;  in  other  words,  each 
salesman  works  on  a  non-commissionable 
linage  quota,  and  the  commissions  are 


Jer*ey  Chamber  of  Commerce  Aida  in 
Sale  of  20  Page  Section 

A  co-operative  sale  in  which  all  the 
retail  merchants  of  Union  Gty,  N.  J., 
took  part,  resulted  in  a  20  page  special 
shopping  edition  of  the  Union  City  Hud¬ 
son  Dispatch  last  week.  The  edition 
was  distributed  with  a  regular  edition 
of  the  Dispatch,  although  it  carried  no 
date  line. 

The  Union  City  Chamber  of  Com¬ 
merce  organized  the  merchants  for  the 
sale  and  sold  the  space  in  the  special 
edition.  Nearly  100  per  cent  of  the 
merchants  bought  space.  The  front  page 
of  the  issue  was  the  only  one  not  given 
over  completely  to  advertising.  Ac¬ 
cording  to  Jack  Martin  of  the  Hudson 
Dispatch,  this  is  the  first  issue  of  this 
kind  attempted  by  the  Dispatch,  and  it 
will  most  likely  be  repeated  next  year 
when  another  co-operative  sale  is 
planned. 


does  not  ask 
you  to  sign  a 
contract.  It 


paid  only  on  linage  in  excess  of  this  jjo  SalcS  foFCe  but  the 

stipulated  quota. 

Jones'  and"‘’Brown!^*'Ve'"\ork^  '^^rld  Celebrities  who  con- 

estate,  the  other  used  cars.  Pay  each  .  -i  .  i  i 

one  a  basic  salary  of,  say,  $12  per  week,  tribute  regularly  tO  itS  OUt- 

Pay  each  one  a  commission  of  Ic.  per  t  i  1 

line  on  all  linage  over  the  quoU.  But  put.  It  haS  been  a  Syndicate 

Jones,  who  works  real  estate,  has  a 

non-commissionable  linage  quota  of  500,  fQj-  eighteen  Vears  and  is 
while  Brown,  on  used  cars,  has  a  non-  ®  7 

commissionable  quota  of  2,000.  The  ctill  floiiri«ibin(r  Tt  lins  far- 

1,500  lines  difference  in  these  quotas  *’‘^*^*  UOUrisning.  11  nas  lar- 

represents  the  actual  average  difference  fl,  .• 

in  the  prodiKtivities  of  the  two  terri-  UUng  connections, 
tories. 

The  newspaper  changing  to  this  form 
of  remuneration  for  classified  solicitors 
must  go  into  this  method  slowly  and 
with  care.  Ten  or  fifteen  weeks  are  first 
necessary  for  the  preliminary  survey. 

Records  must  be  kept  of  each  salesman’s 
weekly  linage  figures.  At  the  end  of 
the  survey  period,  the  figures  should  be 
averaged.  The  resulting  figures  repre¬ 
sent  what  each  solicitor  has  been  in  the 
habit  of  selling  each  week.  With  this 
as  a  basis;  and  knowing  what  eaqh 
solicitor’s  straight  salary  has  been  here¬ 
tofore,  it  is  easy  to  determine  what  basic 
salary  is  to  be'  i»id  uniformly,  and  how 
much  non-commissionable  linage  should 
be  set  for  each  individual  to  bring  his  or 
her  total  pay  up  to  the  figure  that  has 
been  paid  in  straight  salary  on  the  old 
basis  of  remuneration. 

For  instance;  say  there  are  seven  sales- 


101  MILK  STREET 
BOSTON,  MASS. 


J.  J.  Bosdan, 
Editor. 


Anna  M.  Weiss, 
Manager. 
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After  8.  thorough  and  complets  survey 
of  "The  Home  Nows",  Bronx  and  Manhattan, 
founded  by  James  0*Flaherty  and  so  ably  car¬ 
ried  on  by  his  son,  James  0*Plaherty,  Jr., 
this  Agonoy  is  pleased  to  announce  that,  be¬ 
ginning  April  lot,  this  newspaper  will  be  rep¬ 
resented  in  the  National  advertising  field  by 
R.  F.  R.  Huntsman,  Inc. 

The  integrity  of  a  newspaper  proprietor  ' 
inevitably  is  reflected  in  the  newspaper  it¬ 
self,  and  fixes  its  value  and  service  to  its 
readers  and  likewise  to  its  advertisers. 

"The  Home  News",  Bronx  and  Manhattan,  stands 
1(X)  percent  in  the  regard  of  those  who  read 
it  every  night  and  Sunday  morning. 

The  men  who  have  built  a  guaranteed 
circulation  of  over  130,000  for  "The  Homo  Ne’.vs" 
have  been  actuated  by  a  sincere  desire  to  serve 
their  community,  and  we  find  a  universal  appre¬ 
ciation  of  their  aooompl ishment . 

This  paper  is  written  for  the  home,  and  it 
serves  its  field  as  no  other  medium  does.  It 
abjures  politics,  minimizes  crime,  tells  the 
truth-and  all  of  it-and  the  readers  believe  in 
this  medium  absolutely.  It  covers  the  news 
Nationally  and  locally, 

"The  Home  News"  refuses  to  print  dishon- 
e.3t  or  harmful  advertising,  and  we  hope  to  se¬ 
cure  for  it  much  decent  and  dependable  advertis¬ 
ing  from  those  who  v^ish  to  roach  families  Which 
respond  to  such  advertising. 


U 


7/oolworth  Tower 
Now  York 
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g  pt.  body 


7  Point 
g  pt.  body 


7  pt.  body 


The  selection  of  a  newspaper 
tsrpe  dress,  whether  for  news  col¬ 
umns  or  classified  ads,  calls  for  the 
—  careful  weighing  of  two  factors:  « 
legibility  and  word  count.  It  is 
8  Point  ordinarily  assumed  that  one  must 
9  pt.  body  be  sacrificed  for  the  other,  but  this 
is  not  necessarily  true  as  may  be 
sot  body  selection  of  a  newspaper 

^  ■  type  dress,  whether  for  news  col¬ 

umns  or  classified  ads,  calls  for  the 
careful  weighing  of  two  factors: 
legibility  and  word  count.  It  is 
ordinarily  assumed  that  one  must 
be  sacrificed,  for  the  other,  but  this 
is  not  necessarily  true  as  may  be 
The  selection  of  a  newspaper  type 
7  Point  dress,  whether  for  news  columns  or 

'  classified  ads,  calls  for  the  careful 

g  pt.  body  weighing  of  two  factors:  legibility  and 
word  count.  It  is  ordinarily  assumed 
that  one  must  be  sacrificed  for  the 
'  other,  but  this  is  not  necessarily  true 
as  may  be  seen  by  a  study  of  the  new 
face,  Ionic  No.  5,  in  which  these  two 
The  selection  of  a  newspaper  type 
7  pt.  body  I  dress,  whether  for  news  columns  or 
classified  ads.  calls  for  the  careful 
weighing  of  two  factors:  legibility  and 
word  count.  It  is  ordinarily  assumed 
that  one  must  be  sacrificed  for  the 
other,  but  this  is  not  necessarily  true 
as  may  be  seen  by  a  study  of  the  new 
face,  Ionic  No.  5,  in  which  these  two 
The  selection  of  a  newspaper  type 
^3/  Pninti  dress,  whether  for  news  columns  or  clas- 
°  slfied  ads,  calls  for  the  careful  weighing 

714  pt-  body  of  two  factors:  legibility  and  word  coimt. 

It  is  ordinarily  assumed  that  one  must 
be  sacrificed  for  the  other,  but  this  is 
not  necessarily  true  as  may  be  seen  by  a 
study  of  the  new  face,  Ionic  No.  5,  in 
which  these  two  desirable  qualities  are 
The  selection  of  a  newspaper  type 
7  pt.  body  dress,  whether  for  news  columns  or  clas¬ 
sified  ads,  calls  for  the  careful  welghmg 
of  two  factors:  legibility  and  word  count. 

,  It  is  ordinarily  assumed  that  one  must 

be  sacrificed  for  the  other,  but  this  is 
not  necessarily  true  as  may  be  seen  a 
study  of  the  new  face.  Ionic  No.  5,  in 
which  these  two  desirable  qualities  are 
The  selection  of  a  newspaper  type 
6V2  Point  dress,  whether  for  news  columns  or  clas- 
7  t  Krut  slfied  ads,  calls  for  the  careful  weighing 
7  pt.  body  of  t^o  factors:  legibility  and  word  count. 

It  Is  ordinarily  assumed  that  one  must 
be  sacrificed  for  the  other,  but  this  is 
not  necessarily  true  as  may  be  seen  by  a 
study  of  the  new  face,  Ionic  No.  5,  in 
which  these  two  desirable  qualities  are 
The  selection  of  a  newspaper  type 
tu.  dress,  whether  for  news  columns  or  clas- 

pt.  ooay  giQod  calls  for  the  careful  weighing 
of  two  factors:  legibility  and  word  count. 
It  Is  ordinarily  assumed  that  one  must 
be  sacrificed  for  the  other,  but  this  is 
not  necessarily  true  as  may  be  seen  by  a 
study  of  the  new  face,  Ionic  No.  6,  in 
which  these  two  desirable  qualities  are 
The  selection  of  a  newspaper  type  dress. 
_  .  whether  for  news  coliunns  or  classified 

6  Point  <^ds.  calls  for  the  careful  weighing  of  two 
factors:  legibility  and  word  count.  It  is 
sH  pt.  body  ordinarily  assumed  that  one  must  be  sac¬ 
rificed  for  the  other,  but  this  Is  not  neces¬ 
sarily  true  as  may  be  seen  by  a  study  of 
the  new  face,  Ionic  No.  9,  In  which  these 
two  desirable  qualities  are  combined  to  a 
The  selection  of  a  newspaper  type  dress. 
Snf  whether  for  news  columns  or  classified 

9  pi.  ooay  carefxU  weighing  of  two 

factors:  legibility  and  word  count.  It  is 
ordinarily  asavuned  that  one  must  be  sac¬ 
rificed  for  the  other,  but  this  Is  not  neces¬ 
sarily  true  as  may  be  seen  by  a  study  of 
the  new  face,  Ionic  No.  5.  In  which  these 
two  desirable  qualities  are  combined  to  a 
The  selection  of  a  newspaper  type  dress, 

.  whether  for  news  columns  or  classified  ads, 
5  t/f  Point  calls  for  the  careful  weighing  of  two  factors: 

'  ^  legibility  and  word  count.  It  Is  ordinarily  as- 
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sumed  that  one  must  be  sacrificed  for  the 
other,  but  this  Is  not  necessarily  true  as  may 
be  seen  by  a  study  of  the  new  face.  Ionic  No.  S. 
In  which  these  two  desirable  qualities  are  com¬ 
bined  to  a  remarkable  degree.  The  growing  de- 
The  selection  of  a  newspaper  type  dress, 
whether  for  news  columns  or  classified  ads. 
calls  for  the  careful  weighing  of  two  factors: 
legibility  and  word  count.  It  Is  ordinarily  as¬ 
sumed  that  one  must  be  sacrificed  for  the 
other,  but  this  Is  not  necessarily  true  as  may 
be  seen  by  a  study  of  the  new  face,  Ionic  No.  S. 
In  which  these  tiu  desirable  qualities  are  com¬ 
bined  to  a  remarkable  degree.  The  growing  de- 
The  selection  of  a  newspaper  type  dress,  whether 
for  news  columns  or  classified  ads.  calls  for  the 
careful  weighing  of  two  factors ;  legibility  and  word 
count.  It  Is  ordinarily  assumed  that  one  must  be 
sacrificed  for  the  other,  but  this  Is  not  necessarily 
true  as  may  be  seen  by  a  study  of  the  new  face, 
Ionic  No.  5,  In  which  these  two  desirable  quallUes 
are  combined  to  a  remarkable  degree.  The  growing 
demand  for  space,  with  which  publishers  In  all  parts 
The  selection  of  a  newspaper  type  dress,  whether 
for  neirs  columns  or  classified  ads.  calls  for  the 
careful  weighing  of  two  factors;  legibility  and  word 
count.  It  la  ordinarily  assumed  that  one  must  be 
sacrificed  for  the  other,  but  this  Is  not  necessarily 
true  as  may  be  seen  by  a  study  of  the  new  face, 
Ionic  No.  5,  In  which  these  two  desirable  qualities 
are  combined  to  a  remarkable  degree.  The  growing 
demand  for  space,  with  which  publishers  In  all  parts 
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CHANGE  TO  NEWSPAPERS 


American  Bottler*  Take  Co-operative 
Campaign  Out  of  Magazine* 

The  American  Bottlers  of  Carbonated 
Beverages,  the  national  association  of  the 
manufacturers  of  “soft  drinks,”  has  de¬ 
cided  to  place  its  cooperative  national  ad¬ 
vertising  campaign  in  the  newspapers  this 
year.  For  two  years  the  industry  had 
been  advertising  cooperatively  in  national 
magazines  and  the  change  to  newspapers 
is  announced  as  for  the  purpose  of  reach¬ 
ing  the  homes  more  intimately. 

The  newspaper  campaign  will  begin 
May  1,  with  weekly  releases  for  most  of 
the  schedule,  and  will  continue  through 
the  summer  months,  the  busy  selling 
season  for  the  industry.  The  advertise¬ 
ments  will  be  placed  in  more  than  800 
daily  newspapers  and  about  SO  weekly 
newspapers.  There  will  also  be  a  supple- 
mentarv  campaign  of  24-sheet  poster- 
showings  on  billboards  throughout  the 
country.  Fred  Millis.  president  Millis 
.\dvertising  Company,  Indianapolis,  Ind., 
is  advertising  counsel  for  the  campaign. 


USTERINE  USES  BLACKS 


Paper*  A*k  That  Copy  Be  Toned  Down 
Becau*e  of  Solid  Ma**e<  of  Color 

At  least  three  papers,  the  New  York 
Times  and  Herald  Tribune  and  the 
Philadelphia  Bulletin,  have  toned  down 
the  new  Listerine  layouts,  released  last 
week,  before  printing  them,  because  of 
the  masses  of  black  used.  Newspapers 
throughout  the  country  carried  the  full 
page  advertising. 

The  copy  is  being  placed  for  the  Lam¬ 
bert  Pharmacal  Company,  St.  Louis,  by 
the  Lambert-Feasley  Company,  advertis¬ 
ing  agency. 

,ir  SPENDS  $15,000  A  DAY 


Wrigley  Advertising  Ha*  Cost  $40,000,- 
000  in  17  Yr*.  of  National  Campaign* 

William  Wrigley,  Jr.,  has  spent  $40,- 
000,000  for  advertising  in  the  17  years 
since  he  started  his  first  national  cam¬ 
paign,  he  told  John  F.  Sinclair  recently 
in  an  interview  written  for  a  newspaper 
syndicate.  Wrigley  is  now  advertising  at 
the  rate  of  $15,()00  a  day,  selling  $1,0(W,- 
000  worth  of  gum  a  week  and  making 
profits  of  $8,000,000  a  year. 

Wrigley  advertising  has  been  published 
in  25  languages,  in  all  parts  of  the  world. 


Tailor*  to  Spend  Million 

The  Merchant  Tailors  of  America 
will  conduct  a  co-operative  national  ad¬ 
vertising  campaign  in  newspapers  and 
magazines.  Well  over  $1,000,000  will  be 
spent.  The  advertising  will  be  handled 
by  Homer  McKee  Company,  Inc.,  In¬ 
dianapolis. 


To  U*e  Paper*  Exclu*ively 

Consolidated  Distributors,  Inc.,  New 
York,  operating  a  chain  of  34  5  cents  to 
$1  stores  will  use  local  newspaper  adver¬ 
tising  exclusively  in  the  future.  President 
Jesse  Froelich  announced  last  week. 


AD  TIPS 


Atherton  A  Currier,  Inc,,  420  Lexington  are- 
nue,  Chicago.  Placing  order*  with  newspaper* 
in  selected  sections  for  Longman  A  Martinez, 
L.  A  M.  Paints,  110  William  street,  New  York. 

Austin  F.  Bement,  Ino.,  410  North  Michigan 
avenue,  Chicago,  is  issuing  schedules  to  a  gen¬ 
eral  list  of  newspapers  on  the  Portland  Cement 
Association. 

Blackman  Company,  120  W.  42nd  street.  New 
York.  Again  placing  newspaper  schedules  for 
the  Vacuum  Oil  Company,  61  Broadway,  New 
York. 

Henry  P.  Boyton  Company,  Cleveland,  O.,  is 
trying  out  several  large  city  newspapers  in  the 
central  we*t  on  the  advertising  of  the  Cham- 
berlaln-tlaber  Co.,  Cleveland,  O.  (Presto  House 
Cleaning  Products). 

Cecil,  Warwick  A  Cecil,  Inc.,  247  Park  ave¬ 
nue,  New  York.  In  charge  of  the  advertis¬ 
ing  of  Young,  Qriffrln  Coffee  Company,  Franco 
American  Coffee  and  Fifth  Ave.  Coffee,  97 
Water  street.  New  York.  Also  placing  the 
advertising  of  Vanlva  Products  Company,  Shav¬ 
ing  Cream,  250  Park  avenue.  New  York. 

Conover-Mooney  Company,  750  North  Michigan 
avenue,  Chicago.  Will  use  a  tryout  campaign 


in  roto  statiuiis  in  the  East  on  Stromberg  Mo¬ 
tor  Devices  Compan.v,  Chicago.  Also  issuing 
one-time  orders  covering  500  lines  to  news¬ 
papers  at  scatterid  points  on  Cudahy  Pack¬ 
ing  Company.  Chicago. 

Critchfield  A  Co.,  14  E.  Jackson  Blvd.,  Chi¬ 
cago.  Handling  the  account  of  the  Firestone 
Tire  &  Rubber  Company,  Akron,  Ohio,  which 
was  transferred  to  them. 

Federal  Advertising  Agency,  Inc.,  6  East  39tb 
street.  New  York.  Placing  the  account  of  Sid¬ 
ney  Blumenthal  &  Co.,  Inc.,  The  Shelton  Looms, 
395  Fourth  avenue.  New  Y^ork,  manufacturers 
of  "La  Loie  Silvel,”  a  transparent  velvet. 

Charles  Daniel  Frey  Company,  333  No.  Michi¬ 
gan  avenue,  Chicago.  Handling  the  advertising 
of  Plumbing  &  Heating  Industries  Bureau, 
Evansville,  Ind. 

La  Porte  A  Austin,  Inc.,  21  East  40th  street. 
New  York.  Placing  the  advertising  of  Moon 
Motor  Car  Company,  4400  No.  Main  street,  St. 
Louis,  Mo.,  manufacturers  of  "Moon"  and 
"Diana”  motor  cars. 

Fuller  A  Smith,  Cleveland,  O.,  will  issue  con¬ 
tracts  and  orders  shortly,  to  morning  papers 
almost  exclusively,  on  the  Westinghouse  Elec¬ 
tric  Go.,  Pittsburgh,  Pa.,  on  the  non-merulian- 
dise  list  (service  and  institutional). 

Griffin,  Johnson  A  Mann,  Inc.,  350  Madison 
avenue.  New  York.  In  charge  of  the  adver¬ 
tising  of  Lucile  Buhl,  Inc.,  IVtilet  Articles,  2 
W.  45th  street.  New  York. 

Gundlach  Advertisiiw  Company,  400  North 
Michigan  avenue.  Chicago,  and  Philadelphia. 
Handling  the  advertising  of  the  Philadelphia 
Storage  Battery  Company,  Phllco  Stora«e  Bat¬ 
tery,  Ontario  and  C  streets,  Philadelphia. 

Joseph  Katz  Company,  10  E.  Mount  Vernon 
Place,  Baltimore.  Placing  advertising  of  the 
Puritan  Knitting  Mills,  Inc.,  Philadelphia, 
manufacturers  of  "Puritan  V  Kote.” 

Klau-Van  Fietersom-Dunlap-Tounggreen.  Mil¬ 
waukee,  Wis.,  have  issued  orders  and  contracts 
to  a  limited  list  of  large  city  newspapers  on 
the  Addressograph  Co.,  Chicago. 

^  Lambert  A  Feasley,  Inc.,  17  E.  49th  street. 
New  York.  Placing  page  copy  with  newspapers 
in  various  sections  for  the  Lambert  Pharmacal 
Company.  Listerine,  2101  Locust  street,  St. 
Louis,  Mo. 

A1  Paul  Lefton  Company,  North  American 
Building,  Philadelphia.  Placing  orders  with 
newspaper*  in  various  sections  for  Topki* 
Brothers  Company,  underwear,  217  French 
street,  Wilmington,  Delaware. 

Lord  A  Thomas  and  Logan,  1151  So.  Broad¬ 
way,  I4>s  Angeles.  Again  placing  orders  with 
newspapers  in  various  sections  for  the  Cali¬ 
fornia  Fruit  Growers  Exchange,  Sunkist  Fruits, 
607  So.  Bill  street,  Lo*  Angeles. 

H.  K.  McCann  Company,  San  Francisco,  is 
issuing  contracts  covering  5,600  lines  to  news¬ 
papers  in  scattered  sections  on  the  California 
Walnut  Growers  Association,  Los  Angele*. 
Cleveland  office  Is  placing  advertising  of  the 
Perfection  Stove  Company,  7609  Platt  avenue. 
Cleveland,  manufacturers  of  kerosene-burning 
cook  stoves,  room  beaters,  water  heaters  and 
ovens. 

The  Bouse  of  Hubbell,  Cleveland.  0..  will  use 
a  list  of  newspapers  on  the  Climax  Cleaner 
Co.,  Cleveland,  O. 

Moser  A  Cotins,  10  Hopper  street,  Utica,  N. 
Y.  Directing  the  advertising  of  the  Foamite 
Corp.  Fire  Extinguisher  and  American  La 
France  Fire  Engine  Company,  Utica,  N.  Y. 

Earl  C.  Noyes  Company,  12  Eiast  Garfield 
boulevard,  Chicago.  Made  up  a  new  list,  com¬ 
prising  about  100  newspapers,  to  be  used  for 
advertising  of  the  Reis  Products  Company,  Chi¬ 
cago,  on  Pedl-Balm.  A  successful  test  cam¬ 
paign  baa  just  been  completed. 

Paris  A  Peart,  369  Lexington  avenue.  New 
York.  Will  direct  the  advertising  of  the  India 
Tea  Bureau,  149  Broadway,  New  York. 

Quinlan  Advertising  Company,  35  East 
Wacker  drive,  Chicago.  Will  use  about  a  half 
dozen  metropolitan  cities  in  a  tryout  campaign 
on  the  National  Association  of  Kraut  Packers, 
Clyde.  O. 

Wm.  H.  Rankin  Company,  342  Madison 
avenue.  New  York.  Making  contracts  and 
placing  schedules  with  newspapers  in  various 
sections  for  Thoe.  J.  Lipton,  teas,  Hoboken, 
N.  J. 

Richardson-Briggs  Co.,  Cleveland,  O.,  is 
preparing  a  spring  list  on  (himmer  Product* 
Co.,  Cleveland,  0. 

Roberts  A  MacAvinche,  Chicago.  Sending  out 
copy  for  Cluett,  Peabody  A  Co.,  Inc.,  to  a 
list  of  dailies;  sending  orders  on  Pedodyne  to 
a  select  list  of  dailies;  sending  copy  and  orders 
to  a  list  of  170  dailies  and  Sundays  in  U.  S. 
A.  and  Canada  for  advertising  of  Dearborn 
Supply  Company;  placing  a  special  mall  order 
campaign  in  South  America  for  Walter  Field 
Company,  Chicago. 

Frank  Seaman,  Inc.,  470  Fourth  avenue.  New 
York.  Making  contracts  with  some  New  Eng¬ 
land  newspapers  for  E.  I.  dn  Pont  de  Nemours 
A  Co.,  Wilmington,  Del. 

Alfred  J.  SUbersteln,  Inc.,  310  Fifth  avenue. 
New  York.  In  charge  of  advertising  of  Ponsell 
Floor  Machine  Company,  220  W.  19th  street. 
New  York. 

Small,  l4>weU,  Inc.,  441  Lexington  aTenne. 
New  York.  Handling  the  advertising  of  Gar¬ 
rett  A  Co.,  "Old  Monticello  Tonic  and  Virginia 
Dare  Wine  Tonic,”  882  Third  avenue,  Brooklyn 
N.  Y.  ’ 

Sweeney  A  James,  Cleveland,  O.,  are  issuing 
contracts  varying  from  8,000  to  16,000  lines 
copy  to  start  the  latter  part  of  the  month,  on 
the  Mansfield  Tire  A  Rubber  Oo.,  Mansfield,  O. 

Tracy,  Inc.,  420  Lexington  avenue.  New 
York.  In  charge  of  advertising  of  Adolph  Gold- 
mark  A  Sons,  Van  Houtens  Cocoa.  Marshall's 
Herrings  and  Chivers  Marmalade,  New  York. 

Williams  A  Cunnyngham.  6  No.  Michligaii 
avenue,  Chicago.  Will  direct  the  advertising 
of  the  Chicago,  Milnaiikt-e  A  St.  Paul  It.  It 
Co.,  Chicago. 


The  PHILADELPHIA 
DAILY  NEWS 


Among  All  of  tlie  Daily 
Newspapers  of  the 
United  States  in 
February 


Quite  an  achievement  for  a  tabloid  newspaper  less 
than  three  years  old. 

Quite  an  achievement  for  a  tabloid  newspaper 
located  in  a  highly  competitive  field. 

Here  are  the  respective  standings  of  the  ten 
leaders  on  actual  lineage  gains  for  February,  a 
month  which  produced  heavy  losses  again  for 
many  of  the  erstwhile  “leading  newspapers”  of 
the  country.  While  third  in  lineage  gain  the 
DAILY  NEWS  is  FIRST  in  percentage  of  in¬ 
crease  over  February,  1927. 


Increase 

Total 

Feb.,  1928 

1  Buffalo  News . 

.  .  .114,592 

999,851 

11.4% 

2  Brooklyn  Eagle . 

.  .  .111,679 

1,266,463 

8.6% 

3Phila.  Daily  News 

106,750 

333,530 

32% 

4  Denver  Post . 

.  .  .  89,668 

1,069,992 

8.4% 

5  New  York  Daily  News 

.  .  .  87,959 

661,545 

13.3% 

6  New  York  Times  .... 

.  .  .  86,726 

2,142,074 

4.  % 

7  Milwaukee  Sentinel  .  . 

.  .  .  69,708 

445,359 

15.6% 

8  Omaha  Bee  News  .  .  . 

.  .  .  68,137 

617,427 

11.  % 

9  Birmingham  News  .  . 

. .  .  65,156 

1,293,222 

5.  % 

10  Seattle  Post-Intelligencer  63,304 

745,556 

8.5% 

These  comparative  figures  simply  serve  to  con¬ 
firm  our  oft-repeated  statement  that  per  dollar 
invested  the  PHILADELPHIA  DAILY  NEWS  is 
pulling  better  for  a  speedily  increasing  list  of 
wideawake  clients  and  advertising  agencies  than 
any  other  local  newspaper. 


Over  160,000  Daily 
Plus  ^^Uncanny  Pulling  PoweP* 


Eastern  Office 

350  Hudson  Street 
Phone  Canal  1000 
New  York  City 


Western  Office 

Charles  H.  Shattuck 
168  N.  Michigan  Avenue 
Chicago 
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COLLODION 

FOR  NEGATIVE  MAKING 

A  recent  development  of  the  Laboratories  of 
Chemco  Inc.  This  Photographic  Collodion  is 
now  being  marketed  after  a  long  period  of  re¬ 
search,  and  only  after  it  has  been  pronounced 
exceptionally  good  and  thoroughly  satisfactory 
by  several  leading  lithographers. 

It  does  not  form  a  sediment  when  allowed  to 
stand  for  a  long  period  of  time. 

Photo-engravers  and  photo-lithographers 
using  wet  plates  would  do  well  to  try  this  Col¬ 
lodion  and  note  the  better  results  obtainable 
&  with  its  use. 


W  KCEP  BOTTLE  CQWKEP 


r  OKsno 

COLLODION 

MWativf.  makis<.  i 

/.  !  . 

^  nt  hM»  .i»(  tw. 

‘  Itai  Iwtk <IM l-m  t' ■  t  •il* 

■  Ml.n  Mil  IMkr  MH-  ..IVm  o< 


We  are  prepared  to  make  shipments  to 
all  parts  of  the  United  States  by  express. 


CHEMCO  INC. 

205  West  39th  St.  New  York  City 


CHEMCO.  Inr 

M4«V««T.1S^^sTNC»T 
MEW  YOMK  <  4rV 
UMMEOluit 
s*  MMWi  mAHa.*  VfMlM 


JCaboratories: 

GLEN  COVE,  LONG  ISLAND 
NEW  YORK 
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SHQPmKm^THIREY 


By  MARLEN  PEW 


TN  the  quiet  of  our  sanctum  tower 
on  Monday  we  were  in  the  act  of 
readinpr  the  leading  article  in  Harper's 
Magazine,  which  outlined  a  dire  bio¬ 
logical  forecast  for  our  beloved  America 
on  the  theory  of  general  decadence  of 
the  family,  and  of  marriage,  the  author 
predicting  that  the  history  of  ancient 
Rome  and  Greece  must  be  repeated  here, 
when  our  telephone  gently  tinkled. 

“This  is  Philip  Schuyler  speaking,” 
said  a  familiar  voice.  “I  won’t  be  in 
today.  What  do  you  think  has  happened  ? 
Jessie  went  to  the  hospital  last  night  and 
this  morning  twins  were  born  to  us,  yea, 
twins,  a  boy  and  a  girl.  Jessie  is  fine 
and  the  babies  are  wonderful,  the  boy 
weighing  7  pounds,  the  girl  8.  So  I  can’t 
come  in  today,  or  perhaps  tomorrow,  if 
that’s  all  right.” 

It  is  possible  that  the  biologist  is 
right,  that  the  nation  is  slipping  slowly 
to  disgraceful  extinction,  but  to  the 
friends  and  associates  of  the  Schuylers 
the  prophecy  seems  exaggerated.  The 
Associate  Editor  of  Editor  &  Publisher 
and  his  young  and  graceful  wife  are  the 
parents  of  four,  the  eldest  being  five 
years  old. 

*  •  ♦ 

TN  a  recent  news  film  we  noticed  the 
attitude  of  Col.  Charles  Lindbergh 
toward  a  man  who,  tuggii^  along  a 
6-year-old  boy,  sought  to  touch  the  magic 
hand  of  the  world-famed  birdman. 
Fed-up  on  handshaking  and  patting  little 
boys  on  the  head.  Col.  Lindbergh  uncere¬ 
moniously  beckoned  the  stranger  away. 
The  face  of  the  latter  dropped,  the  child 
vanished  from  view  and  the  flier  went 
sternly  about  his  business. 

It  is  well  known  that  Col.  Lindbergh 
is  bored  to  distraction  by  public  attention 
and  one  can  understand  it  and  sympathize 
with  his  desire  to  rest  from  the  limelight. 
The  part  of  the  hero  is  not  easy.  There 
are  times  when  one  wishes  to  be  alone. 
However,  we  confess  to  a  sense  of  dis¬ 
appointment  that  our  gilded  young  super¬ 
man  is  losing  some  of  that  charming 
poise  and  simple  candor  which  has  so 
endeared  him  to  the  world.  He  might 
better  go  on  patting  little'  boys’  heads 
and  shaking  hands  with  his  admirers, 
patiently  discounting  even  offensive  in¬ 
trusions,  as  all  this  is  a  legitimate  feature 
of  his  role.  If  it  gives  pleasure  and 
stimulates  high  emotions  it  is  worth  while, 
however  tiresome.  We  have  known 
some  heroic  figures,  in  their  day  almost 
equal  to  that  of  the  sturdy  eagle,  who 
lived  to  mourn  the  loss  of  popularity  and 
good-will  through  unfortunate  attitudes 
of  indifference.  Col.  Lindbergh  may  re¬ 
tire  gracefully  if  he  so  desires.  But 
while  he  continues  to  be  the  hero  of  the 
sweetest  dreams  of  youth,  we  hope  he 
will  not  hold  up  ^forbidding  hands  to 
folks  who  truly  love  him  and  naturally 
wish  to  demonstrate  their  affection. 

*  «  * 

COME  months  ago  a  newspaper  man, 
formerly  well-connected,  was  sent  to 
State’s  prison  for  a  crime  involving  a 
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.small  amount  of  money.  He  is  a  man  of 
engaging  personality,  intelligence  and 
ability.  It  was  difficult,  inde^,  for  his 
friends  to  explain  his  offense.  He  was 
happily  married,  has  load  several  good 
jobs,  enjoyed  the  friendship  of  influen¬ 
tial  men,  seemed  to  find  genuine  pleasure 
in  his  achievements  and  was  never  known 
to  confuse  boozing  with  work. 

In  a  personal  letter  written  from  his 
prison  cell  recently  this  man  gave  me 
some  information  which  not  only  does 
much  to  explain  the  mystery  of  his 
misfortunes,  but  is  a  warning  to  a  type 
of  newspaper  man  familiar  to  almost 
every  office  1  have  ever  worked  in.  “The 
cause  of  my  trouble,”  he  wrote,  “is  that 
I  have  not  lived  normally.  For  years 
I  have  gone  at  high  tension  for  long 
stretches.  There  was  no  relaxing.  I 
did  not  get  anything  out  of  home  life 
and  contributed  nothing  to  it,  but  made 
an  obsession  of  my  work  and  even  when 
I  was  at  home  my  mind  would  be  in 
the  shop.  I  ignored  sports,  sociability 
and  all  of  the  natural  and  right  things. 
While  I  was  employed  I  did  not  indulge 
any  dissipation  that  my  family  could  not 
know  all  about.  Better  for  me  if  I  had 
dissipated  moderately.  It  was  simply  a 
case  of  office  and  enough  time  at  home 
for  irregular  meals  and  scant  sleep.  This 
went  on  until  the  inevitable  break  came 
and  I’d  Mow  up,  away  up,  and  then  I 
would  concentrate  on  the  blow-up  as 
hard  and  unreasonably  as  I  had  pre¬ 
viously  concentrated  on  my  job.  I  never 
tried  to  combine  the  two.  I  would  drink 
and  seemed  to  want  to  lose  myself  from 
all  friends  and  usual  associates  in  an 
entirely  foreign  environment.  Then,  the 
agony  of  getting  back,  the  load  of  debt 
incurred  and  all  the  rest  of  it.  Most  of 
my  earnings  would  be  devoted  to  pay¬ 
ing  for  the  things  I  had  purchased  and 
obligations  incurred  during  the  spree, 
hence  I  have  been  under  almost  constant 
financial  strain.  ♦  ♦  ♦  j  have  never 
cashed  a  check,  borrowed  a  dollar  or 
bought  a  thing  without  expecting  to  pay 
in  full.  I  have  had  wildly  visionary  ideas 
during  these  periods  as  to  how  I  would 
do  it.  booze  inflating  these  ideas.  A 
prominent  prison  psychologist,  after  two 
days’  examination  of  me,  said  that  my 
greatest  trouble  was  an  unreasonaMe 
optimism.  Another  told  me  that  he  be¬ 
lieved  I  would  be  all  right  if  I  would 
avoid  the  conditions  that  led  to  blow-ups 
and  broaden  my  every-day  interests,  or 
if  the  pressure  became  too  heavy  jump 
for  boat  or  train  and  get  away  and  be 
alone  to  think  it  out.  In  business  I  am 
honest.”  ♦  *  * 
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'^HE  breath-taking  fact  is  that  this 
interesting  young  man  is  serving  a 
life  sentence  in  a  New  York  prison,  as 
a  fourth  offender,  though  his  crimes 
have  concerned  only  relatively  small 
checks  uttered,  he  says,  in  his  periods 
of  blow-up  and  spreeing.  This  is  one 
of  the  amazing  results  of  the  Baumes 
laws.  New  York’s  method  of  frightening 
criminals,  an  experiment  which  has  given 
undoubted  comfort  to  those  who  want  to 
jrrotect  property,  but  is  irreconcilable  on 
any  human  ground.  The  district  attorney 
and  the  judge  who  sent  this  man  to  a 
living  death  for  giving  a  bad  check  for 
a  couple  of  hundred  dollars,  when  he 
was  out  of  work,  broke  and  spreeing,  are 
as  well  convinced  as  I  am  that  he  is 
the  victim  of  a  sadly  twisted  psy¬ 
chology  rather  than  a  malicious  criminal 
intent.  They  had  no  choice  in  the  mat¬ 
ter  of  the  sentence,  he  was  a  fourth 
offender  and  under  the  law,  life  im¬ 
prisonment  was  the  arbitrary  penalty. 
The  district  attorney  has  cited  the  case 
as  an  example  of  the  merciless  brutality 
of  the  law.  Such  obsessions  and  such 
blow-ups  by  men  of  the  type  are  by  no 
means  uncommon  in  our  experience. 
We  have  known  unreasonable,  visionary 
men  of  high  standing  to  do  much  worse 
than  utter  bad  checks  during  periods  of 
spreeing  and  suffer  no  punishment.  To 
condemn  one  to  a  life  term  for  the  little 
venial  crime  charged  against  this  prisoner 
seems  so  monstrously  barbaric  that  we 
wonder  if  the  society  that  permits  it  is 
not  itself  most  seriously  indicted. 

TRinNG  NEW  HLM 

Polygraphic  Product  Said  to  Eliminate 
Use  of  Chemicals 

The  Philadelphia  Public  Ledger  this 
week  began  experimenting  with  a  new 
photographic  film  which  is  claimed  to 
eliminate  entirely  the  use  of  chemicals 
such  as  iodine,  sodium  phosphate,  silver, 
etc.,  in  preparing  exposed  plates  for  en¬ 
graving.  The  Mm  is  manufactured  by 
the  Polygraphic  Company  of  America, 
Inc.,  Rochester,  N.  Y 
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REGINA  LEADER  SOLD 

Armadale  Corporation  Will  Take 
Canadian  Newspaper 

The  Regina  (Sask.)  Leader  will  pu; 
under  the  control  of  the  Arniadak 
Corporation  of  Toronto  as  soon  as  th 
terms  of  a  contract  entered  into  by  tk 
-Armadale  Corporation  and  H.  E.  a^j 
E.  J.  Meilicke,  owners  of  the  Leade 
have  been  completed,  it  was  announcai 
in  the  Leader,  March  23. 

The  announcement  further  stated  th* 
all  the  stock  of  the  .Armadale  Corpora, 
tion  is  owned  by  John  W.  Sifton  g' 
Winnipeg,  W.  B.  Sifton  of  Malloryto*n 
Ont.,  Harry  Sifton  of  Toronto,  Cliffonj 
Sifton,  Jr.  of  Toronto  and  Victor  Sift* 
also  of  Toronto.  The  transfer  in  owne. 
ship  carries  with  it  no  change  in  th 
management  or  policy  of  the  Leader,  aai 
Burford  Hooke  continues  as  president 
of  the  company,  according  to  the  stat^ 
ment. 
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“Thanks  for  the  Ad . !!” 

“EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  is  a  nice  maga¬ 
zine — but  it’s  published  for  newspaper  men.” 

Have  you  heard  our  competitors  say  that?  They  have  said  it,  we  hear,  and 
we  thank  them  for  the  ad. 

Advertising  agencies  are  not  numerous.  The  number  placing  any  substantial 
amount  of  business  is  surprisingly  small.  Cover  the  first  500  or  600  and 
what  business  you  could  get  from  the  remainder  wouldn’t  wad  a  shot  gun. 

EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  is  read  regularly 
by  560  agencies. 

How  many  national  newspaper  advertisers  are  there?  By  accurate  check, 
EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  reaches  those 
advertisers  who  invest  95.5%  of  the  known  national  newspaper  advertis¬ 
ing  appropriations.  But  when  you  reach  them  all,  you  have  probably  less 
than  a  thousand. 

If  your  medium  reaches  practically  A  LL  the  live  eigencies  and  practically 
ALL  the  worthwhile  national  advertisers,  what  more  can  ANY  medium 
offer? 

EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  offers  MORE.  It 

offers  coverage  of  agencies — coverage  of  advertisers — and  coverage  of  lead¬ 
ing  newspaper  executives. 

Newspaper  publishers  do  more  than  publish  newspapers.  They  are  the 
friends  and  advisors  of  manufacturers,  of  sales  managers,  of  advertising 
managers.  Their  influence  is  importzmt.  They  help  make  up  many  an 
advertiser’s  list  of  mediums. 

Thus,  through  EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  you 

reach  the  whole  advertising  fraternity — you  make  contact  with  every  kind 
of  executive  who  is  interested  in  the  placing  of  newspaper  advertising.  And 

for  all  these  men,  EDITOR  &  PUBLISHER  and  TTdE  FOURTiH  ESTATE 

has  high  reader  interest — for  this  journal  is  not  edited  with  paste-pot  and 
shears.  Our  news  comes  largely  by  telegraph  from  our  own  correspond¬ 
ents.  You  read  it  FIRST  in  EDITOR  &  PUBLISHER  and  THE  FOURTH 
ESTATE.  We  do  not  rewrite  news  taken  from  our  contemporaries. 

Cover  the  field  at  one  cost  through 
EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 
Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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ATLANTIC  CITY  BANS 
BEAUTY  CONTEST 


Annual  Event  Participated  in  by  Dailies 
Dropped — Commercialism  and 
Lowering  Standards  the 
Cause 


CStrecial  to  Eoitob  &  Publisher) 

Atlantic  City,  Jan.  28. — There  will 
be  no  Atlantic  City  beauty  pageant  this 
year,  and  it  is  extremely  doubtful  if  there 
ever  will  be  again,  unless  the  municipality 
itself  takes  over  the  project,  and  this 
seems  hardly  likely. 

For  eight  years  the  annual  pageant  was 
sponsored  by  the  Atlantic  City  Chamber 
of  Commerce,  with  financial  assistance 
from  the  city.  This  year  the  city  with¬ 
drew  its  annual  subsidy  of  $50,000,  not 
because  it  was  opposed  to  the  pageant 
in  any  form,  but  because  it  needed  the 
money  for  other  purposes. 

Opposition,  however,  developed  from 
the  big  beach  front  hotel  men,  who  in  the 
past  had  always  been  willing  to  play  host 
to  the  scores  of  visiting  beauties.  The 
hotel  men,  who  cater  to  a  refined  clientele, 
maintained  that  the  beauty  pageant,  in¬ 
stead  of  attracting  guests  to  their  houses, 
actually  drove  them  away ;  that  there  had 
been  charges  from  various  sources  that 
the  beauty  contest  exploited  American 
girlhood ;  that  it  had  become  hopelessly 
commercialized,  and  that  instead  of  being 
good  publicity  for  Atlantic  City,  had 
done  the  resort  positive  harm.  They  were, 
in  short,  through  with  it;  but  they  told 
the  Chamber  of  Commerce  committee 
which  appeared  before  them  that  if  they 
would  devise  some  other  annual  event 
to  take  the  place  of  the  pageant,  and 
which  could  be  staged  in  the  city’s  great 
convention  hall,  now  under  constn-'lion, 
they  would  liberally  support  it. 

But  since  the  convention  hall  will  not 
be  completed  until  next  fall,  it  was  sug¬ 
gested  that  all  plans  for  the  present  year 
be  abandoned,  and  that  the  matter  be 
taken  up  again  next  year.  This  sug¬ 
gestion  was  adopted  by  the  Chamber 
directors,  and  will  doubtless  be  ratified 
by  the  Chamber  as  a  whole. 

When  the  pageant  was  first  started 
eight  years  ago,  it  appeared  to  be  a 
highly  laudable  endeavor.  The  plan  was 
to  get  a  newspaper  in  each  important 
city  in  the  country  to  conduct  a  beauty 
contest,  the  winner  to  be  sent  to  the 
pageant  as  a  contestant  for  the  crown 
of  Miss  America.  At  that  time  news¬ 
papers  all  over  the  country  vied  with  one 
another  for  the  right  to  hold  this  con¬ 
test.  The  idea  was  a  novel  one;  it  had 
certain  good-will  and  circulation  building 
possibilities,  and  was  entered  into  with 
thoroughness  and  enthusiasm.  As  a  re¬ 
sult  the  type  of  beauty  obtained  in  nearly 
every  instance  was  of  a  very  high  order, 
but  the  pageant  held  this  high  level  for 
only  two  or  three  years. 

Girls  winning  the  crown  of  Miss 
America  were  found  commercializing 
their  honors  by  innumerable  methods,  and 
many  of  those  who  did  not  win  the 
coveted  title,  but  who  were  runners-up 
and  winners  of  other  honors,  also  sought 
commercial  advantage.  As  a  result,  many 
of  the  newspapers  lost  their  enthusiasm 
for  pageant  contests,  and  some,  indeed 
became  openly  hostile.  As  a  result,  of 
late  years  most  of  the  beauties  have  been 
chosen  in  contests  conducted  by  various 
parks,  theatres,  clubs,  and  other  similar 
organizations.  It  was  generally  felt  that 
the  pageant  had  seriously  deteriorated. 


originated  among  Brahma  cattle  imported 
by  Martin  from  South  America. 

Martin  originally  sued  for  $38,000, 
representing  loss  claimed  to  have  been 
suffered  by  him  in  being  forced  to  sell 
43  head  of  the  cattle  at  reduced  prices 
following  the  publicity.  The  first  trial 
of  the  suit  at  San  Antonio  resulted  in 
the  rancher  getting  a  judgment  for 
$12,500.  A  new  trial  was  granted  at  the 
request  of  both  Martin  and  the  Chronicle 
and  in  the  second  trial  the  plaintiff  won 
a  $20,000  verdict.  The  Chronicle  then 
appealed. 

In  its  reversal  opinion  the  Appellate 
Tribunal  held  in  error  the  refusal  of  the 
trial  judge  to  admit  an  article  from 
another  paper  which  the  defense  con-, 
tended  might  have  been  a  factor  in  caus¬ 
ing  Martin’s  alleged  loss. 


WALL  STREET  REPORTERS 
HAVE  DAY  ON  PAGE  ONE 


(Contittued  from  page  3) 


the  bears  on  the  ropes.  The  post  fur¬ 
nishes  a  peak  for  the  swaying,  churning 
jam  of  bodies.  Hands  thrust  up  from 
the  melee,  extending  two,  four,  or  any 
other  desirable  number  of  fingers  at  the 
referee. 

Occasionally  one  hears  a  shriek  quite 
plainly  and  distinctly  out  of  the  roar. 
Someone  has  taken  a  left  jab  in  the  Long 
Island  estate.  A  particularly  pompous, 
bewhiskered  old  person  in  afternoon 
clothes,  comes  sauntering  across  the  floor, 
far  from  the  madding  crowd.  Suddenly 
he  turns,  waves  his  arms  at  the  heavens, 
galops  across  the  floor  like  an  infirm 
billy-goat  and  screams  at  the  Radio  pack, 
and  at  the  top  of  his  voice.  No  one 
pays  the  slightest  attention  to  him. 
Twice,  three  times,  four  times,  he  bays 
at  the  moon  without  any  visible  result, 
and  then,  smiling  complacently,  he  re¬ 
sumes  his  promenade  on  the  outskirts  of- 
the  arena. 

In  all  that  watching  crowd  above,  there 
are  only  two  Wall  Street  reporters.  One 
has  come  in  to  see  that  he  lost  $1.65 
playing  General  Motors,  and  the  other 
has  come  to  see  him  see.  The  old  man 
on  the  Venetian  balcony  at  the  south  end 
of  the  room  suddenly  moves  into  action. 
At  2:59:45  p.  m.,  he  rings  off  the  last 
15  seconds  of  play.  The  gong  begins  to 
strike— there  are  15  seconds  of  Bedlam, 
and  it  is  over.  Four  million,  eight 
hundred  and  some  thousand  shares,  ac¬ 
cording  to  your  paper. 

And  thereby  hangs  a  tale.  History,  if 
history  notices  such  things,  will  never 
state  categorically  the  day  on  which  the 
New  York  Stock  Exchange  had  its  first 
4,000,000  share  market.  Nearly  all  of 
the  New  York  papers  agree  that  it  was 
Thursday,  March  22.  The  Times  and 
the  Herald  Tribune  stick  out  for  Mon¬ 
day,  March  26. 

Every  paper  has  to  calculate  its  totals 
from  its  own  sources.  The  proponents 
of  Thursday  say  that  the  sheet  from 
which  the  Times  and  Herald  Tribune  ob¬ 
tained  their  totals  neglected  through 
some  accident  to  list  any  transactions  in 
two  of  the  principal  stocks  traded  in  dur¬ 
ing  the  day,  Victor,  and  Standard  Gas 
&  Electric.  The  Times  financial  depart¬ 
ment  says  that  it  listed  all  totals  within 
a  reasonable  range  of  error,  and  “it  just 
wasn’t  a  four  million  day.” 

At  the  Stock  Exchange,  however,  of¬ 
ficials  are  inclined  to  agree  with  the 
Thursday  crowd  about  the  4,000,000  share 


day.  The  Stock  Exchange  itself  never 
estimates  the  totals. 

The  proposition  which  the  newspapers 
face  is  that  of  making  a  daily  estimate 
involving  10,000  to  15,000  separate  items, 
classified  in  1,096  groups,  and  reaching 
a  total  of  from  three  to  four  millions. 
An  error  of  one  per  cent  in  that  com¬ 
plicated  calculation  means  an  error  of 
30,000  to  40,000  shares.  So  is  it  not  re¬ 
markable  that  on  Wednesday  morning, 
for  instance,  the  Times  reported  sales  as 
4,790,270;  the  World,  4,851,400;  the 
Herald  Tribune,  4,810,400;  the  Journal 
of  Commerce,  4,890,100. 

The  “big  day”  increases  office  work, 
but  not  enormously.  Sales  increase 
by  the  size  of  lots,  rather  than  by  the 
number  of  lots.  But  there  are  more 
stories  to  handle;  more, columns  to  fill. 

The  reporters  have  another  grievance 
against  such  a  succession,  of  big  days  as 
is  now  in  progress.  E.  M.  Lokey  of  the 
Times  and  C.  N.  Stabler  of  the  Herald 
Tribune  stated  it  very  prettily  in  a  dis¬ 
cussion  with  the  assistant  publicity  di¬ 
rector  of  the  Exchange. 

“How  are  we  going  to  write  leads,” 
they  inquired,  “if  you  keep  up  this  record 
breaking  stuff  another  two  weeks?  What 
we  need  now  is  a  few  poorest  days  in 
history.  This  show  is  getting  worse  than 
Abie’s  Irish  Rose.” 

Normally  there  are  150  to  175  reporters 
on  the  Street.  W.  F.  Walmsley  is  in 
charge  of  the  Times  office;  John  Low- 
ther  heads  the  Herald  Tribune  staff. 
John  Crone  and  Fred  Lovering  of  the 
H^'orld,  Harold  Bunce  of  the  Sun,  Frank 
Williams  of  the  Post,  Ralph  Hcndershot 
of  the  Telegram,  Jack  Hawthorne  of  the 
Journal,  James  Maher  and  Julius  Behrens 
of  the  American  and  George  Hughes  of 
the  Evening  World  are  others  in  the 
thick  of  things,  who  will  be  looking  in 
the  thesaurus  if  biggest  days  continue. 

Obtaining  inside  information,  keeping 
in  the  thick  of  things,  seeing  both  sides 
of  the  market,  newspaper  men  must  make 
a  great  deal  of  money  speculating.  That 
is  the  common  opinion  and  this  is  the 
statement  of  the  assistant  director  of 
publicity  at  the  Exchange  on  the  matter : 

“The  newspaper  men  all  gamble  and 
they  all  lose.” 

He  qualified  this  statement  with  a 
“nearly”  before  the  first  “all”  but  he  let 
the  second  “all”  stand  unqualified. 

In  the  old  days  some  newspaper  men 
made  a  great  deal  of  money  on  the  Ex¬ 
change,  on  tips  and  bribes.  But  the  breed 
of  newspaper  men  has  changed  somewhat, 
and  a  few  double-crosses  put  over  by 
operators  have  become  legends  to  frighten 
away  the  small  minority  who  might  other¬ 
wise  betray  their  papers.  .\nd  even  in 
the  old  days,  Wall  Street  took  more 
money  from  the  Fourth  Estate  than  it 
ever  returned. 

Inevitably,  a  few  puff  stories  creep  in, 
chiefly  because  a  lazy  or  overworked  re¬ 


porter  fails  to  check  material  from  his 
“pipes.”  And  a  few  Wall  Street  publi¬ 
cations,  usually  fly-by-nights,  are  notori¬ 
ous  tout  sheets,  whose  publication  is 
secondary  to  the  operations  they  promote. 

“Some  of  our  best  stories,”  says  F. 
Schneider,  Jr.,  of  the  Sun,  one  of  the 
ablest  of  the  financial  editors,  “are  those 
we  get  in  tracing  and  exploding  this 
variety  of  bunk.  As  for  the  dependa¬ 
bility  of  the  Wall  Street  reporter — it  de¬ 
pends  on  the  editors  who  select  them. 

I  wouldn’t  keep  a  man  on  here  for  a 
minute,  if  I  had  the  least  doubt  about 
him.  If  I  weren’t  positively  impressed 
with  his  conscientiousness  and  honesty, 
I’d  never  take  him  on  the  staff.” 

Mr.  Schneider  calls  all  of  his  men  in 
shortly  before  the  Exchange  closes  in 
order  to  get  a  co-ordinated  picture  of  the 
day;  in  order  that  each  man  in  writing 
his  assignment  shall  have  the  benefit  of 
the  news  and  views  collected  by  the 
others. 

Some  weeks  ago  the  Post  printed  a 
pamphlet,  “Battling  Minutes,”  which  was 
used  for  promotion  in  Wall  Street,  telling 
the  history  of  a  piece  of  financial  news 
from  its  occurrence  to  its  appearance  in 
the  paper,  on  a  Wall  Street  stand.  As 
a  result,  E.  H.  H.  Simmons,  president 
of  the  Exchange,  James  C.  Auchincloss, 
chairman  of  the  publicity  committee,  and 
two  members  of  the  committee  visited  the 
Post  to  watch  the  operation  at  first  hand. 

The  swift,  accurate  operations  of  the 
newspaper  might  be  a  model  for  the 
frantic  horde  in  the  Exchange.  There  is 
no  time  for  milling  and  shrieking  here. 
An  adding  machine  operator  takes  the 
quotations  off  the  tape  and  fills  them  into 
forms  already  set.  Totals  change,  but 
not  titles.  If  there  is  no  trading  in  a 
stock  at  press  time,  the  slug  can  be  pulled 
out  before  plating.  Two  men,  or  three, 
sit  by  a  cluster  of  tickers,  and  doctor  up 
leads  as  they  are  phoned,  carried  or 
handed  in. 

The  first  lead  comes  in  in  comfortable 
time  for  the  press.  The  only  fireworks 
are  on  the  Wall  Street  Qosing  edition, 
and  even  here  everything  has  been  cal¬ 
culated  so  that  the  story  reaches  type  at 
the  exact  moment  when  it  will  get  the 
latest  news  without  delaying  the  presses. 
The  newspaper  machine  clicks  with  its 
usual  smoothness. 

Only  one  newspaper  picture  has  ever 
been  taken  of  the  Exchange  in  action, 
according  to  its  publicity  department. 
That  was  taken  by  the  Daily  News  a  la 
the  Snyder  execution.  A  photographer 
with  a  pocket  camera  snapped  it  and 
escaped.  Two  or  three  drawings  have 
been  made,  and  one  movie,  taken  as  a 
matter  of  history,  was  permitted. 

But  many  of  the  members  are  reluctant 
to  be  snapped  in  action  and  the  Exchange 
rule  stands  against  pictures.  Watching 
the  scene,  it  is  easy  to  understand  their 
reluctance. 


LIBEL  VERDICT  REVERSED 


New  Trial  Ordered  in  Rancher’c  Case 
— Won  $20,000  Award 

The  eijjhth  court  of  civil  appeals,  El 
Paso,  Tex.,  has  reversed  and  remanded 
for  new  trial  the  suit  in  which  John  T. 
Martin,  San  Antonio  rancher,  got  judg¬ 
ment  for  $20,000  against  the  Houston 
Chronicle. 

The  suit  grew  out  of  publication  in 
1924  of  an  article  dealing  with  the 
posSibilitj  that  the  Texas  hoof  and  mouth 
disease  epidemic  that  year  might  have 


Executive  Wanted 


A  national  advertising  organization 
has  an  unusual  opportunity  for  an 
ambitious  experienced  man.  He  must 
be  a  college  graduate,  must  know 
national  advertising,  must  write  well 
and  must  be  able  to  tell  a  convinc¬ 
ing  sales  story  to  business  executives. 

He  will  be  stationed  at  Chicago. 

All  replies  will  be  held  in  the  clos¬ 
est  confidence.  Address  Box  D-952, 
care  Editor  A  Publisher. 


(■“■LINOTYPE""-) 
METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
or  too  slow.  Requires  little  attention. 

Order  from  the  l^egreit  Agency 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
RepreienUtives  in  the  Rrincipel  Cities  of  the  World 


F»4J1J — Linotype  Metal  Feeder,  for  all  models  (except 
42  em)  without  electric  pot . $40.40 

F»4)14 — Linotype  Metal  Feeder  for  electric  pot.  All  modeU 
except  42  em . $40.00 

F*4)15 — ^Linotype  Metal  Feeder,  for  all  42  em  axidels 
without  electric  pot . $$0.00 

Fo4310 — Linotype  Metal  Feeder  for  electric  pot.  All  42 
era  models . .  a  •  $S0.00 

(All  prices  subject  to  cbenge  without  notice) 


LINOTYPED 
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NEW  ENGLAND’S 

Six  Thriving  Markets 

Where  People  Earn  and  Spend  Freely 


A  study  of  each  of  these  six  markets  will  easily  convince  the  national 
advertiser  that  singly  or  collectively  these  trading  areas  represent  a 
wealth  of  buying  power  that  can  he  converted  into  productive  sales  for 
the  advertiser’s  product. 

Maine,  New  Hampshire,  Vermont,  Massachusetts,  Rhode  Island, 
Connecticut,  are  located  in  the  heart  of  the  Country’s  most  important 
industrial  center.  The  people  who  live  in  these  states  are  all  concen¬ 
trated  in  large  cities,  served  hy  these  local  newspapers  listed  helow. 
These  people  live  in  communities  where  the  standard  of  living  char¬ 
acterizes  them  as  typical  American  families,  who  own  their  homes, 
drive  their  cars,  entertain,  and  send  their  children  to  schools  and 
universities  for  their  education. 

These  are  the  people  who  are  the  readers  of  the  daily  newspapers 
listed  below  and  appealing  to  them  through  advertising  columns  of 
these  newspapers  always  meets  with  quick  response  and  success. 


KASSACHVSETTS— F<»i>ul.tion,  3.86S,366 


•Attleboro  Sun  . 

...(E) 

•Boston  Globe  . 

(MAE) 

•Boston  Globe  . 

....(») 

tBoeton  Transcript  . . . 

...(E) 

•Boston  Post  . 

...(M) 

•Boston  Post  . 

....(S) 

tPitohburg  Sentinel  . . 

...(E) 

•HsTerhill  Gazette  . . . 

...(E) 

•Lynn  Item  . 

....(E) 

tlrowell  Courier-Citizen 

and 

Erening  Leader  . . 

(MAE) 

*Hew  Bedford  Standard 

Kercury  . (K&E) 

*New  Bedford  Sunday  Stand¬ 
ard  . (S) 

*Korth  Adams  Transcript.  (E) 

•Pittsfield  Eagle  . (E) 

•Salem  Mews  . (E) 

•Taunton  Oazette  . (E) 

•Worcester  Telegram-Gazette 
(MAE) 

•Worcestw  Sunday  Telegram 

(») 


Circu¬ 

8,600 

10,000 

lation 

Unee 

lines 

5,bS3 

.08 

.08 

293,508 

.50 

.50 

389,646 

.55 

.55 

35,940 

.90 

.80 

404.661 

.60 

.60 

344.564 

.55 

.55 

18,159 

.06 

.046 

16,813 

.065 

.06 

16,831 

.066 

.06 

80,534 

.07 

.07 

38,719 

.10 

.10 

99,068 

.10 

.10 

10,481 

.06 

.04 

18,307 

.055 

.050 

81,464 

.09 

.07 

9,383 

.00 

.036 

100.166 

.38 

.85 

51,538 

.81 

.18 

COMNECTIGUT— Population,  1.880,631  BHODE  ISLAMD— Population,  604.397 


Clrcu- 

8,500 

10,000 

01re» 

8,600 

10.000 

lation 

lines 

lines 

latlea 

Unea 

lines 

tBridgeport  Post-Telegram 

•Pawtucket  Times  . . . . 

...(E) 

88,396 

.08 

.06 

(EAM) 

44,739 

.15 

.15 

•ProTidence  Bulletin  . 

...(E). 

78,364 

.80 

(B).87 

•Bridgeport  Post  . (S^ 

88.549 

.10 

.10 

•Providence  Journal  ... 

,..(M) 

41,766 

.18 

(B).87 

•Hartford  Conrant  . (M) 

35.708 

.09 

.09 

•Providence  Journal 

...(S) 

74,684 

.80 

.80 

•Hartford  Oourant  . (S) 

68.748 

.13 

.13 

•Providence  Mews  .... 

...(E) 

88.049 

.08 

.08 

fHartford  Times  . (E) 

56.347 

.15 

.15 

•Providence  Tribune  . 

...(E) 

19,766 

.10 

.09 

‘•Middletown  Press  . (E) 

8,494 

.06 

.06 

•  tWesterly  Sun  . 

(EAS) 

6,608 

.03 

.06 

tMew  Haeen  Begister. .  (EAS) 

50.846 

.15 

.14 

•Woonsocket  Call  .... 

...(E) 

14,970 

.06 

.06 

•Mew  London  Day  . (E) 

18.738 

.06 

.045 

tMorwich  Bnlletin  . (M) 

tMorwalk  Hour  . (E; 

13.048 

6,619 

.07 

.046 

.05 

.045 

VEBMOMT — Population,  358,488 

•Stamford  Adrocate  . (E) 

11,005 

.06 

.04 

•Barre  Times  . 

...(E) 

7,198 

.04 

.03 

•Waterbnry  Bepublican- 

tBrattleboro  Beformer 

...(E) 

3,536 

.085 

.08 

American  . (MAE) 

86.343 

.06 

.08 

•Burlington  Free  Press 

...(M) 

14,767 

.06 

.06 

•Waterbury  Bepublican  ..(S) 

16.560 

.08 

.08 

•Bntland  Herald  . 

...(M) 

11,815 

.065 

.065 

tSt.  Johnibury  Caledonian- 

MAIME— Population,  768,014 

Becord  . 

..  (E) 

4.068 

.03 

.08 

•Portland  Press-Herald  Express, 

Sunday  Telegram . .  ( MAE) 

68,473 

.80 

.16 

MEW  HAMPSHIBE— Population,  448.688 


•Concord  Monitor-Patriot.  (E) 

6,879 

.0375 

.085 

tKaeoe  Sentinel  . (E) 

3,994 

.036 

.083 

tManchester  Dnion-Lesder 

-  (MAE) 

81.886 

.15 

.18 

•  A.  B.  C.  Fublisbrer’s  Statement,  October  1,  1987. 

••  A.  B.  C.  Publisber’s  Statmnent,  March  31,  1987. 
t  GoTwnment  Statement,  October  1,  1987. 

(B)  (h>mbination  rate  Daily  Journal  and  Ere.  Bulletin, 
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NEWSPAPER  WOMEN’S 
BALL  NETS  $1,000 


Ritz  Carlton  Scene  of  New  York 
Group’s  Sixth  Annual  Celebra¬ 
tion — “Printer’s  Devils’’ 
Welcome  Guests 


The  sixth  annual  Newspaper  Women's 
Club  ball,  held  on  March  23,  at  the  Ritz 
Carlton  Hotel  in  New  York,  added  ap¬ 
proximately  $1.0(K»  to  the  permanent 
buildinp  fund  of  the  club,  according  to 
Miss  Emma  Bugbee,  president. 

Peter  J.  Brady,  the  club’s  tinancial 
adviser,  and  president  of  the  Labor  Bank 
of  New  York,  has  advised  the  club  to 
hold  its  funds  temporarily  until  real 
estate  conditions  in  New  York  city  arc 
more  settled. 

Throughout  the  ball  members  of  the 
club,  w'earing  armbands  marked  “Printer’s 
Devil,”  mingled  with  the  guests  and  acted 
as  pages,  guides,  dancing  partners  and 
annourKers. 

Among  the  boxholders  were  Mr.  and 
Mrs.  J.  M.  Patterson,  Mr.  and  Mrs. 
Ogden  Reid,  Herbert  Bayard  Swope, 
Bemarr  Macfadden,  Alexander  P.  Moore, 
'Henry  L.  Stoddard,  William  Randolph 
Hearst,  Miss  Fannie  Hurst,  Mrs. 
Nicholas  P'.  Brady,  Mrs.  Jc4m  T.  Pratt, 
Mrs.  Henry  Moses,  Mrs.  Nelson  Clark, 
Will  Hays,  Peter  J.  Brady,  tlie  United 
Artists  Corporation,  David  fiasco,  Mrs. 
Charles  H.  Sabin,  Mrs.  Richard  T.  Wil¬ 
son,  Otto  H.  Kahn.  Colonel  Michael 
Friedsam,  Colonel  Jacob  Ruppert,  Charles 
M.  Schwab,  Charles  Stoneham,  Tex 
Rickard,  Lynde  Denig  and  Dean  John  T. 
Madden. 

Election  of  officers  for  the  new  year 
will  be  held  on  the  first  I'riday  of  May. 

Celebrates  84th  Birthday 

Miss  Harriet  M.  Dewey,  who  has  been 
cashier  of  the  Chicago  Daily  News^  for 
more  than  50  years  and  is  still  actively 
on  the  job  every  day,  celebrated  her  84th 
birthday  on  March  2  by  spending  the  day 
at  her  desk  transacting  her  usual  busi¬ 
ness.  Members  of  the  staff  of  the  Daily 
News  remembered  the  occasion  with 
several  baskets  of  flowers. 


Editor  on  Labor  Paper 

Mrs.  Ruth  E.  Turrell,  formerly  corre¬ 
spondent  for  the  Worcester  Telegram 
and  Gazette  in  Lunenburg  and  Fitch¬ 
burg,  Mass.,  has  been  appointed  editor 
of  the  women’s  page  of  the  Dayton  (O.) 
Labor  Union,  a  weekly  paper.  One  of 
the  features  of  the  page  is  a  column 
which  she  edits  entitled,  “Ruth  Ellen 
Talks.” 


Return*  from  Trip 

Miss  Nettie  B.  Cardin,  society  editor 
of  the  Sioux  Falls  (S.  D.)  Argus 
Leader,  has  returned  from  a  month’s  visit 
to  Southern  California. 


Head*  Society  Staff 

Miss  Ann  Armstrong,  formerly  city 
editor  of  the  lnglc7vood  (Cal.)  Daily 
Californian,  has  become  society  editor  of 
the  San  Diego  (Cal.)  Sun. 


TO  VISIT  CANADA 

Members  of  the  Advertising  Associa¬ 
tion  of  Great  Britain  will  spend  two  days 
in  Montreal,  while  travelling  to  Detroit 
for  the  annual  convention  of  the  Inter¬ 
national  Advertising  Association  in  July. 
They  will  leave  Southampton  June  23, 
arriving  at  Quebec,  June  30.  After 
spending  the  day  at  Quebec,  they  will 
proceed  to  Montreal,  where  they  will  be 
the  guests  of  the  Montreal  Advertising 
Gub. 


SCOUTS  STUDYING  JOURNALISM 

The  Boy  Scouts  of  America  have  is¬ 
sued  a  pamphlet  on  Journalism  as  one  of 
their  Merit  Badge  ^ries.  The  pamplilet 
contains  the  rudiments  of  a  course  in 
journalism  to  be  studied  by  Boy  Scouts 
who  intend  to  try  for  the  journalism 
merit  badge. 


nNDS  STIMULUS  IN  NEWS 

Newspapers  recording  fires,  murders, 
earthquakes  and  other  events  which  the 
average  citizen  “cannot  possibly  attend  in 
person”  furnish  the  consciousness  a  stimu¬ 
lus  without  which  “the  life  of  the  average 
citizen  would  become  unbearably  monoto¬ 
nous,”  Dr.  Thaddeus  L.  Bolton,  head  of 
the  Psychology  Department  of  Temple 
University  told  a  Philadelphia  audience 
this  week.  The  newspaper  performs  the 
same  function  for  adults  that  the  rdler 
coaster  does  for  children,  the  lecturer 
said. 


Trader  Horn  tells  F,.  M.  Carney,  Hearst  promotion  manager,  of  some  of  his 
own  promotions  in  Africa’s  “heart  of  darkness.”  The  Hearst  papers  have 
contracted  for  serial  publication  of  the  books. 


CONDUCTS  BUSINESS  SURVEY 

The  New  York  World  started  publica¬ 
tion  of  a  survey  of  national  business  con¬ 
ditions  March  27.  The  survey  will  ap¬ 
pear  in  the  form  of  daily  articles  hy 
industrial  leaders  from  all  branches  of 
business. 


FOURTH  ESTATES  WANTED 

In  order  to  complete  the  files,  Enm* 
&  Publisher  needs  one  copy  each  of  the 
following  issues  of  The  Fourth  Estate: 
Aug.  9,  1924;  Dec.  6,  1924;  July  31,  1926; 
Nov.  6,  1926;  Nov,  13,  1926. 


PH.D.  PRAISES  COMICS 


Learned  Syndicate  Writer  Find*  Pbilo- 
*ophic  Le**on  in  Them 

If  wc  do  not  enjoy  the  comic  strips 
in  the  daily  newspapers,  there  is  some¬ 
thing  wrong,  with  us,  according  to 
Mehran  K.  Thomson,  Ph.D.,  who  writes 
for  McGurc  Newspaper  S>Tidicate. 

In  a  recent  article  of  his  syndicate 
series,  Mr.  Thomson  says:  “The  comics 
reveal  the  absurdity  of  taking  life  too 
seriously.  The  great  celebrities  of  the 
more  popular  comics  are  better  known 
than  many  historical  characters.  If  we 
should  run  into  any  of  them  on  the 
street,  we  would  recognize  them  at  once. 
The  comics  furnish  a  real  outlet  to  the 
desire  for  the  grotesque  and  outlandish.” 


Sign  New  Contract* 

Helen  Wills  has  entered  into  a  new 
agreement  with  King  Features  Syndicate, 
whereby  that  organization  will  handle 
all  her  tennis  articles  for  newspapers. 
Dthers,  who  have  signed  new  contracts 
with  King  Features  are  jean  Knott, 
creator  of  the  daily  comic  strip,  “Eddie’s 
Friends”;  Gene  Carr,  creator  of  “Lady 
Bountiful”  and  “Little  Nell,”  comic 
strips;  and  C.  Ferra.  creator  of  the 
“Just  Boys”  comic  art  series. 


Boxer*  to  Write  Life  Storie* 

Tom  Heeney,  Australian  heavyweight, 
is  writing  his  life  story  for  King 
Features  Syndicate  and  will  also  pre¬ 
pare  a  series  of  signed  articles.  Johnny 
Risko  is  also  doing  his  autobiography 
for  King. 


Forming  Safety  Club* 

Thirty-seven  newspapers  using  the 
daily  comic  strip  "Just  Kids,”  drawn  by 
Ad  Carter  for  King  Features  Syndicate, 
Inc.,  have  organized  children’s  safety 
clubs  in  their  cities,  as  a  result  of  the 
strip  which  is  hooked  up  with  the  idea 
of  instructing  youngsters  against  traffic- 
dangers. 

Fergu*on  Goe*  Abroad 

Fred  S.  Ferguson,  president  of  NE.\ 
Service.  Inc.,  .sailed  for  Europe,  March 
23.  on  the  Paris,  carrying  plans  for  the 
expansion  of  foreign  photo  and  feature 
news  service  for  NE.\  ami  .\cme  News- 
pictures.  He  will  return  to  New  York 
in  time  to  attend  the  .\.N.P..\.  conven¬ 
tion  in  .\pril. 

Join*  NEA 

Robert  Talley,  former  editor  of  the 
liinninghain  Post,  has  joined  the  Cleve¬ 
land  editorial  staff'  of  NE.\  Service,  Inc. 
His  first  assignment  is  a  series  of  word 
1  ortraits  of  presidential  possibilities  in 
iK)th  the  Democratic  and  Republican 
parties. 

Change  Name  of  Feature 

“Art  and  Needle,”  a  woman’s  page 
feature  handled  by  the  International 
Syndicate,  Baltimore,  Md..  will  be  issued 
under  the  title  of  “Peggy,  Ann  and 
Barbara,”  April  2.  The  feature  will  be 
in  one  column  form  with  cut. 


FIND  PAPERS  BEST  FOR 
VACATION  MESSAGE 


I**ue*  Ea*ter  Page 

The  International  Syndicate  of  Balti¬ 
more  has  issued  an  Easter  page,  made  up 
of  photographs  of  paintings  depicting  the 
crucifixion  and  resurrection  of  Christ. 


Ambassador  Write*  Series 

Richard  Washburn  (Tiild,  former 
.\mbassador  to  Italy,  is  the  author  of  a 
series  of  seven  articles.  “How  Mussolini 
Smashed  the  Mafia,”  for  International 
Feature  Service. 


SHOPPING  NEWS  SUSPENDS 

The  Atlantic  City  Shof>ping  News 
'uspended  recently  after  about  two 
months  of  publication. 


‘CONTACTING”  HIS  AMERICAN  PUBUC 


Southern  California  Increase*  Budget 
For  Advertising  Region — California 
Publisher*  Instrumental  in 
Selection  of  Medium 


Exactly  144,897,582  separate  advertise¬ 
ments  extolling  the  attractions  of  a  sum¬ 
mer  stay  in  the  Southland,  will  appear  in 
the  next  few-  months  in  the  spring  news¬ 
paper  campaign  of  the  .\11  Year  Club  of 
Southern  California  in  41  metropolitan 
centers  throughout  the  East,  it  is  an¬ 
nounce  by  C.  G.  Milham,  the  club’s 
executive  secretary. 

.Altogether,  79  newspapers  will  be  used 
in  this  drive  designed  to  increase  Southern 
California’s  army  of  tourist  visitors  in 
the  coming  summer.  Fifty-seven  of  them 
will  carry,  on  week  days,  a  word  picture 
of  Southern  California  three  columns 
wide  by  15  inches  deep,  and  each  adver¬ 
tisement  in  a  series  of  ten  will  have  a 
circulation  of  10,543,563,  or  a  total  of 
105,435,630  for  the  series. 

Newspaper  copy  on  Sundays  will  also 
be  three  columns  wide  by  15  inches  deep. 
The  first  insertion  got  under  way  Mardi 
1 1  in  the  rotogravure  sections  of  22 
newspapers  having  a  circulation  of 
6,576,992.  There  will  be  six  of  these  in¬ 
sertions  making  a  total  for  the  Sunday 
messages  of  39,461,952. 

“The  aggregate  circulation  of  144.897,- 
582  gives  some  22,000,000  more  messages 
about  Southern  California’s  attractive¬ 
ness  than  did  last  year’s  campaign  on 
behalf  of  this  region  that  was  conducted 
by  the  All  Year  Club,”  said  Mr.  Milham, 
“but  we  are  buying  $175,000  worth  of 
newspaper  space  this  spring  as  compared 
with  $150,000  a  year  ago. 

“In  this  connection,  our  ccmtacts  with 
the  California  Newspaper  Publishers’ 
.Association  and  our  experience  througji 
many  years,  have  served  to  bring  out 
the  importance  of  newspaper  space  as  a 
medium  in  increasing  the  number  of 
Southern  California’s  tourist  visitors,  and 
too,  the  story  of  Southern  California  can, 
through  the  newspapers,  be  brought  to 
many,  many  millions  cf  persons  at  a  cost 
♦hat  is  comparatively  nominal.  All  of 
these  millions  of  messages  are  being  cir¬ 
culated  at  a  cost  of  a  fraction  more  than 
one  tenth  of  a  cent  apiece.” 

Cities  in  which  these  advertisements 
are  being  printed  include  New  York, 
Boston,  Philadelphia,  Baltimore,  Wash¬ 
ington,  .Atlanta,  Pittsburgh,  Newport, 
Cleveland,  Cincinnati,  Coliunbus.  Indian¬ 
apolis,  Chicago,  St.  Louis,  Memphis,  Nets- 
Orleans,  Little  Rock.  Oklahoma  City, 
Tulsa,  Dallas,  Fort  Worth,  San  Antonio, 
El  Paso,  Houston,  Kansas  City,  Wichita, 
Topeka,  Des  Moines,  Davenport,  Cedar 
Rapids,  Sioux  City,  Omaha,  Lincoln, 
Milwaukee,  St.  Paul,  Minneapolis,  Den¬ 
ver,  Phoenix,  Tucson,  Salt  Lake  City 
and  Honolulu. 
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MISSOURI  TO  ASSIST 
CHINESE  SCHOOL 


his  stums  according  to  contract  but  that 
it  was  impossible  for  anyone  to  guarantee 
they  would  receive  lirst  page  publicity  in 
the  Springfield  papers. 


PLAY  ON  NEWSPAPER  LIFE 


Department  of  Joumaliam  Will  Co¬ 
operate  with  Yenching  Univeraity, 
Peking — To  Seek  $500,000 
Endowment 


The  School  of  Journalism  of  the  Uni-  ' 
yersit)  of  Missouri  has  decided  to  asso¬ 
ciate  itself  with  Yenching  University. 
Peking,  in  the  development  of  a  school 
of  journalism  there. 

The  demand  for  trained  newspaper 
personnel  is  becoming  very  great  in 
China.  A  radical  simplification  of  the 
Chinese  written  language  a  few  years 
ago  is  making  possible  phenomenal  in¬ 
creases  in  literacy  among  the  Chinese 
people.  The  number  and  circulation  of 
newspapers  and  other  periodicals  keeps 
pace  with  the  increases  in  the  numbers 
able  to  read. 

A  department  of  journalism  was 
established  at  Yenching  in  1924,  the  first 
in  China. 

Missouri’s  co-operation  will  consist  in 
advice  and  guidance  along  academic  and 
administrative  lines.  It  is  expected  that 
in  time  visiting  and  exchange  professor¬ 
ships.  reciprocal  graduate  scholarships, 
fellowships  and  graduate  student  as- 
sistantships  will  be  maintained  in  both 
schools. 

An  advisory  and  promotion  committee 
is  now  being  formed  in  .America  of  which 
Dean  Walter  Williams  of  the  School 
of  Journalism  of  the  University  of 
Missouri  will  serve  as  chairman.  A 
permanent  endowment  fund  of  at  least  a 
h^f  million  dollars  will  ultimately  be 
sought  but  the  present  plans  call  for  a 
financing  of  the  first  few  years  of  the 
school  by  a  small  group  of  individuals. 

Three  other  .American  schools  have 
affiliated  relationships  with  Yenching 
similar  to  that  now  being  entered  into 
by  Missouri.  The  Harvard-Yenching 
Institute  is  maintained  jointly  by  the  two 
universities  at  Cambridge  and  Peking  for 
graduate  research  in  Chinese  culture. 
Wellesley  students,  alumni  and  faculty 
sponsor  the  Yenching  Women’s  College. 
The  departments  of  social  and  political 
science  at  Yenching  are  supported  by 
Princeton-in- Peking,  an  organization  of 
Princeton  faculty,  alumni  and  students. 

The  chairman  of  the  department  of 
journalism  in  Yenching  is  Vernon  Nash, 
an  alumnus  of  the  Missouri  School  of 
Journalism.  .After  two  years  of  news¬ 
paper  work,  he  was  appointed  the  1916 
Rhodes  Scholar  from  Missouri.  His 
personal  support  in  China  has  been  pro¬ 
vided  by  a  group  of  friends  in  Kansas 
City,  chiefly  by  fellowvmembers  of  the 
Lions  Oub  there.  These  individuals 
have  indicated  their  intention  of  continu¬ 
ing  their  part  in  the  enterprise.  Mr. 
Nash  is  spending  his  furlough  year  as  a 
graduate  student  assistant  in  journalism 
here.  He  plans  to  return  to  Peking  with 
his  family  next  fall. 


....  why  the 

Madison 
Capitol  Times 

uses 

C-H  Conveyors 


The  management  of  the 
Madison  Capitol  Times 
knows  the  value  of  seconds — 
especially  on  the  last  lap  of  the 
race  to  get  the  papers  on  the 
street  first. 

A  "dead  heat”  with  time  must 
be  run  every  day.  Scoops  can 
pay  back  quickly  the  cost  of  the 
modern  equipment  that  makes 
them  possible.  Equipment 
which  makes  every  split-second 
count  builds  prestige,  circula¬ 
tion,  ad  lineage,  profits. 

For  these  reasons  the  new 
plant  of  the  Madison  Capitol 
Times  is  equipped  with  C-H 
Dispatch  Conveyors.  Right 
from  the  presses,  the  papers  are 
whisked  in  a  steady,  "scoop¬ 
saving”  stream  to  the  waiting 
delivery  trucks  below.  No  con¬ 
fusion,  just  mechanical  speed 
which  never  gets  unnerved. 

So  matter  how  your  plant  is  laid 
out,  Cutler-Hammer  Dispatch  Con¬ 
veyors  can  be  readily  installed. 
Justxvrite for  complete  information. 


FAILED  TO  GET  PUBLICITY 


But  “Mentali.t”  Collected  Salary 

Through  Courts  Despite  Guarantee 

Rajah  Raboid,  billed  as  the  “world’s 
premier  mentalist,”  failed  to  make  page 
one  of  the  Springfield,  Mass.,  newspapers 
with  his  publicity  stunts  but  nevertheless 
he  won  a  suit  for  $750  against  the  G.  B. 
Theatres  Corporation  of  Springfield, 
Mus.,  and  the  theater  firm  lost  a  cross 
action  in  which  it  alleged  he  failed  to 
carry  out  his  contract. 

Raboid  asked  $750  salary  for  a  week’s 
engagement  at  the  Broadway  Theater, 
Springfield,  which  the  theater  firm  re- 
fu^  to  pay  on  the  grounds  that  he 
failed  to  furnish  additional  publicity  as 
specified  in  his  contract. 

Counsel  for  Raboid  argued  that  he 
had  fulfilled  his  contract  in  every  respect 
and  the  fact  he  did  not  get  the  high| 
pressure  publicity  for  his  sensational 
stunts  that  he  received  in  another  Con¬ 
necticut  City  recently,  was  due  to  the 
wore  stringent  policy  of  the  Springfield 
papers.  Counsel  said  that  Raboid  did 
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L.  I.  STAR  COMPLETES 
PLANT  ADDITION 


STEREO  ROOM  IN  L.  I.  CITY  STAR  ADDITION 


RETAIL  STORES  SEEKING 
TO  IMPROVE  COPY 


New  Two-Story  and  Basement  Addi¬ 
tion  Houses  New  Press  and 
Other  Mechanical 
Equipment 


Ralph  Yonker  of  J.  L.  Hudson  Co«. 
pany  Discusses  “New  Model”  Copy 
at  New  York  Advertising  Club 
Luncheon 


The  new  addition  to  the  plant  of  the 
Long  Island  City  (N.  Y.)  Daily  Star,  a 
two-story  and  basement  structure  which 
contains  all  the  mechanical  facilities  of 
the  paper  except  the  composing  room, 
was  opened  last  week.  The  total  cost  of 
the  building  and  the  new  machinery  in¬ 
stalled  is  $115,000. 

The  building  is  constructed  of  tapestry 
brick  on  a  steel  framework  with  pre¬ 
cast  stone  trimming.  Huge  plate  glass 
windows  set  in  steel  sash  take  up  nearly 
all  the  wall  space  at  the  front  of  the 
building.  The  rear  of  the  building  is  well 
supplied  with  daylight  by  another  set  of 
windows  which  make  up  practically  the 
entire  rear  wall,  and  extend  one-third  of 
the  distance  along  the  side  wall. 

The  addition  has  been  built  immediately 
alongside  the  main  building  of  the  Daily 
Star,  and  all  intervening  walls  have  been 
torn  down,  giving  the  effect  of  one  com¬ 
plete  building. 

The  top  floor  of  the  new  section  con¬ 
tains  the  stereotyping  plant.  A  new  R. 
Hoe  &  Co.  stereotyping  outfit  has  been 
installed.  The  Hoe  electric  melting  pot 
is  equipped  with  a  General  Electric  heat¬ 
ing  system. 

The  plates  are  routed  directly  from  the 
trimming  and  cooling  machine  to  an  auto¬ 
matic  conveyor  which  takes  them  to  the 
press  room  on  the  floor  below.  The  con¬ 
veyor  can  also  be  reversed  so  as  to  return 
used  plates  to  the  melting  pot  on  the  sec¬ 
ond  floor. 

The  ground  floor  of  the  new  wing  con¬ 
tains  a  new  Hoe  Super-speed  Unit  Type 
Sextuple  Press,  equipped  with  the  new 
Ball  Racks  for  loading  paper  and  keeping 
an  even  tension  on  the  roll  during  the 
press  run.  This  is  said  to  be  the  first 
press  in  operation  in  New  York  City  to 
be  equipped  with  these  racks.  The  press 
is  also  equipped  with  overhead  ink  supply, 
automatically  regulated. 

The  press  room  is  equipped  with  non¬ 
slip  steel  flooring.  The  floor  is  laid  in 
sections  which  can  be  removed  at  any 
time  to  accomodate  new  units  of  the  press. 
An  I-beam  hung  from  the  ceiling  facili¬ 
tates  construction  of  new  press  units,  and 
the  basement  already  contains  the  sub¬ 
structure  for  an  extra  unit. 

The  Cutler-Hammer  control  system  is 
used,  and  instead  of  one  large  motor,  two 
50  h.p.  motors  are  being  used  to  run  the 
press.  These  motors  are  synchronized  so 
that  both  can  be  operated  together.  At 
present  only  one  is  being  used  to  operate 
the  sextuple  press  and  it  is  expected  that 
both  of  them  together  will  run  an  octuple 
press  at  full  speed. 

The  new  wing  permts  of  the  use  of  the 
entire  basement  of  the  main  building  for 
paper  storage. 

The  printed  papers  are  carried  from  the 
mailing  table  in  the  new  wing  to  the 
farther  side  of  the  old  building  by  a  Jam- 
pol  conveyor,  where  they  are  loaded  on 
the  five  Daily  Star  delivery  trucks. 

The  lighting  system  in  the  stereotyping 
department  is  composed  of  16  glass  steel 
lighting  units  which  eliminate  eye  glare, 
and  in  addition  to  these  a  saw  tooth  ar¬ 
rangement  of  the  roof  provides  plenty  of 
daylight. 

The  advertising  and  business  depart¬ 
ments  are  on  the  ground  floor. 

LeRoy  L.  Smith  is  editor  and  publisher 
and  Frank  J.  Kappler  is  associate  pub¬ 
lisher  of  the  Star. 

The  addition  was  planned  by  I^ck- 
wood.  Green  &  Co.,  architects,  100  E. 
42nd  St.,  New  York. 


View  of  new  stereotyping  room  of  the  Long  Island  City  Star,  showing  space 
for  expansion  in  foreground. 


ENVELOPE  PROPAGANDA 
EXPOSED  BY  N.  E.  A. 


Dayton  Chamber  of  Commerce  Station¬ 
ery  Used  by  Printing  Company 
to  Fight  Publishers  Backing 
Oddie  Bill 


Wayne  Lee,  secretary  of  the  Dayton 
to.)  Giamber  of  Commerce  has  ad- 
mitt^  that  the  Dayton  Chamber  of 
Commerce  had  permitted  the  Middle 
West  Supply  Company,  manufacturers 
of  government  stamped  envelopes,  to  re¬ 
produce  Chamber  of  Commerce  station¬ 
ery  in  sending  out  thousands  of  letters  to 
bankers,  lodges  and  other  groups  asking 
these  citizens  to  boycott  local  publishers 
unless  they  discontinued  advocacy  of  the 
Oddie  bill,  according  to  a  notice  sent  out 
by  the  National  Editorial  .Association, 
March  26. 

Mr.  Lee  made  this  admission  to 
Senators  McKellar  and  Frazer  of  the 
sub-committee  of  the  Senate  Committee 
on  Post  Offices  and  Post  Roads,  and 


Karl  Bull  of  the  Cedar;  ille  (O.)  Herald 
at  an  informal  conference  in  Dayton  last 
week. 

The  demand  of  the  officers  of  the  Ohio 
Newspaper  Association  for  a  formal 
hearing  on  the  source  of  the  anti-pub¬ 
lisher  propaganda  sent  out  in  the  attack 
on  the  Oddie  bill,  which  bars  government 
printing  of  return  addresses  on  enveloj^s, 
was  refused  by  Senator  Phipps,  acting 
chairman  of  the  Senate  Postal  Commit¬ 
tee.  It  was  then  that  Senators  McKellar 
and  Frazer  granted  the  publishers  the 
courtesy  of  an  informal  conference,  and 
travelled  with  them  to  Dasrton  to  inspect 
the  plant  of  the  Middle  West  Supply 
Company,  which  prints  envelopes  for  the 
government. 

The  request  of  an  Ohio  newspaper 
editor,  travelling  as  a  reporter  for  the 
N.  E.  A.,  to  accompany  the  Senators 
through  the  plant  was  denied  by  Howard 
Marsden,  general  manager  of  the  Supply 
Company.  Mr.  Marsden  informed  the 
editor  that  permission  would  not  be  ac¬ 
corded  a  representative  of  the  press  to 
join  in  the  inspection  of  the  envelope 
plant,  because  “it  is  a  government  plant.” 


Ralph  Yonker,  director  of  advertising 
of  the  J.  L.  Hudson  Company,  DetrcA, 
addressed  members  of  the  Advertisii^ 
Club  of  New  York  on  the  sidjject  “Re- 
tail  Advertising,  1928  Model”  at  a  lunch¬ 
eon  conference  in  the  Qub  House, 
Thursday,  March  22,  under  the  auspices 
of  the  Retail  .Advertising  Group  of  the 
Club,  Sheldon  R.  Coons,  vice-president 
of  Gimbel’s,  New  York,  presiding. 

Honor  guests  included;  Clarks<a 
Cowl,  Chairman  of  the  Board  of  James 
A.  Hearn  &  Co.;  Tom  Connolly,  adver¬ 
tising  manager,  John  Wanamaker;  Fred 
Farrar,  Typographic  Service  Company; 
.Amos  Parrish,  president  Amos  Parrish] 
Inc. ;  Beatty  Stevens,  director  of  pid>. 
licity,  .Abraham  &  Straus,  Brooklyn; 
Herbert  Redman,  vice-president  Gimbel 
Brothers  and  Saks  Fifth  Avenue  Store; 
Benjamin  B.  Butterworth,  New  York 
Times,  and  M.  J.  Eisler. 

Mr.  Yonker  said  that  the  1928  model 
retail  advertising  is  very  different  in 
appearance  from  the  older  types.  The 
modern  movement  was  started  in  New 
York  and  he  thinks  it  is  here  to  stay. 
Retailers  are  paying  more  attention  to 
the  manpower  back  of  the  advertising. 
It  is  foolish,  he  believes,  to  spend  $800 
for  a  newspaper  page  and  then  only  $30 
on  what  goes  into  it.  He  prefers  to  in¬ 
crease  personnel  and  improve  copy 
quality. 

Mr.  Yonker  was  strongly  of  tht 
opinion  that  returns  from  retail  adver¬ 
tising  in  newspai^rs  are  not  diminishing. 
However,  he  said  this  questioning  wiB 
do  good,  for  it  will  lead  to  more  careftil 
investigation  by  space  buyers.  He 
strongly  urged  that  pet  whims,  fancies 
and  theories  be  eliminated. 

Mr.  Yonker  gave  it  as  his  opinion  that 
the  only,  way  to  find  out  why  returns 
from  retail  advertising  are  low  is  to  have 
some  firm  spend  time  and  money  to  in¬ 
vestigate  the  subject,  to  check  up 
whether  fashion  shows  are  worth  while, 
whether  house  magazines  do  much  good, 
etc.  The  Hudson  store  has  started  sudi 
work,  he  added,  and  has  already  found 
some  valuable  material. 

“Suppose,”  said  Yonker,  “that  only  15 
per  cent  of  a  store’s  merchandise  is 
touched  by  advertising  and  the  average 
cost  of  advertising  is  2j4  per  cent  of  the 
selling  price  of  all  goods  sold.  There¬ 
fore,  the  advertising  cost  on  the  itena 
advertised  is  about  16  per  cent.  WTjen 
you  find  this  out  you  wake  up.  You  are 
going  to  decide  that  you  are  really  spend¬ 
ing  money  on  building  confidence,  good 
will  and  prestige.  If  it  costs  16  per  cent 
to  sell  special  merchandise,  are  you 
going  to  sell  this  merchandise  for  the 
house  through  advertising?  At  least 
you  are  going  to  insist  that  special  offer¬ 
ings  must  be  made  on  the  basis  of  mak¬ 
ing  friends  for  the  house.  You  are  also 
going  to  insist  that  special  sales  be  cut 
out  and  that  the  money  saved  be  put  into 
regular  advertising  that  gives  informa¬ 
tion  and  service  to  the  customer.” 


TO  VISIT  COLOGNE 

The  International  Press  Elxhibition  at 
Cologne  is  the  chief  objective  of  a  trip 
which  students  in  the  School  <n 
Journalism  at  New  York  University  will 
take  this  summer  under  the  leadership 
of  Professor  H.  B.  Rathbone.  Students 
will  sail  from  New  York  on  June  16  and 
will  return  from  Cherbourg  on  July  24. 


PLANNING  HAWAII  MEETING 


Handsome  plant  of  the  Cleu-iston  (Fla.)  News,  weekly,  which  is  one  of  the 
most  modem  small  plants  in  the  state. 


President  of  Coast  Ad  Clubs  Visiti 

Honolulu — Convention  June  10-13 

A.  Carman  Smith,  president  of  the 
Pacific  Advertising  Qubs  Association,  tt- 
cently  made  a  trip  to  Honolulu  to  confer 
with  members  of  the  Honolulu  Club  and 
various  committees  relative  to  plans  for 
the  convention  of  the  Association  which 
will  be  held  in  Honolulu,  June  10-13. 

In  view  of  the  enthusiasm  which  he 
encountered  on  his  visit,  Mr.  Smith  pr^ 
diets  that  the  forthcoming  meeting  will 
be  the  most  interesting  event  in  the  25 
years  history  of  the  P.  .A.  C.  A. 

Southern  California  delegations  are 
expected  to  embark  from  l^s  Angeles 
June  2,  arriving  at  Honolulu  June  8. 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  31,  1928 


51 


foreign  press  group 

n  Fr'TQ  Air'APA  attorney  general  of  Ohio  has 

3  AJ-iViAIVfA  ruled  that  a  paper  or  magazine  published 

-  monthly  by  the  student  body  for  the  ^ou 

German  Correspondents  Admitted  at  public  schools  of  a  county  school  district 

lOth  Annual  Dinner  and  German  and  published  during  the  school  year  Ahr 


held  at  Bucwood  Inn.  Sha\vnee-on-the_-  day.  under  the  title  of  “Jacksonville 
Delaware.  Water  Gap.  Pa.,  May  23-25.  Day.”  In  spite  of  torrential  rains  the 


The  committee  in  charge  includes  next  day,  the  store  was  crowded  and 
Douglas  Taylor,  advertising  manager  of  Cohen  Brothers  did  the  biggest  day’s 
Printers’  Ink,  M.  C.  Robbins,  E.  H.  business  in  their  history,  according  to 


10th  Annual  Dinner  and  German 
Ambassador  Is  Principal 
Speaker 


and  published  during  the  school  year  Ahrens,  J.  D.  Pease,  Karl  Mann.  J.  S.  John  Othen,  advertising  manager  of  the 

only,  is  not  a  newspaper  under  the  law  Hildreth,  E.  E.  Haight,  H.  H.  Rosen-  Journal. 

requiring  publication  of  financial  reports  berg,  and  L.  F.  Boffey.  - 


By  H-arold  Butcher  down  for  the  i 

The  Association  of  Foreign  Press  Cor-  accounting, 
respondents  in  the  United  States  has  made  .  r  p  ~i 
it  quite  clear  that  the  World  War  is  *** 

definitely  over.  _  The  fourth  i 


of  a  school  district  in  a  paper  of  general 
circulation.  The  opinion  was  handed 
down  for  the  guidance  of  the  state  board 


STORE  BUYS  18  PAGES 


TYPOTHETAE  TO  QUEBEC 

The  United  Typothetae  of  America 


Cohen  Brothers  Department  Store  of  will  hold  its  1928  convention  in  the  city 
Jacksonville,  Fla.,  ran  a  ten-page  special  of  Quebec,  Canada,  Oct.  1-6.  This  is  the 


— ARP  MPPTiNr  MAV  9-*  advertising  section  in  the  Jacksonville  second  time  a  Canadian  city  has  had  the 

!  World  War  is  *”*=J^**"''  wiai  Journal  and  an  eight-page  section  in  the  Typothetae  meeting.  The  1921  gathering 

definitely  over.  The  fourth  annual  meeting  of  the  .\sso-  Jacksonville  Times-Union,  March  16,  an-  was  held  at  Toronto.  Adam  Lewis, 

Not  only  were  dated  Business  Papers  executives  will  be  nouncing  a  special  sale  for  the  following  Southam  Press,  Toronto,  is  president! 

several  German  '  ,  ,  - -  _ 


c  o  r  r  e  spondents 
received  into  the 
Association  in 
January  with  the 
Utmost  cordialty 
but  the  tenth  an¬ 
nual  dinner,  held 
Thursday,  March 
22,  in  the  Hotel 
Astor,  New  York, 
was  made  the 
occasion  of  hav¬ 
ing  Dt.  Friede- 
A.  Algara  Wilhelm  von 

Pthtwitz  und  Gaffron,  German  .\mbassa- 
dor,  as  the  guest  of  honor. 

At  the  same  dinner  Leonce  Levy,  U.  S. 
cemspondent  of  Le  Matin,  Paris,  closed 
a  year  of  office  as  president  of  the  Asso¬ 
ciation,  and  A.  Algara,  of  El  Universal. 
M0tico,  was  installed  as  his  successor. 

The  German  Ambassador  compared  the 
relations  of  the  press  and  of  diplomacy  to 
thoae  of  matrimony. 

“In  matrimony,  however,”  he  added, 
"there  is  the  danger  of  divorce;  but  we 
hope  there  will  be  no  danger  of  divorce 
between  the  press  and  diplomacy.” 

Dr.  von  Prittwitz  quoted  from  the  re¬ 
cent  speech  of  President  Coolidge  at  the 
National  Press  Qub,  Washington,  to 
stress  the  point  that  the  harmonious  re¬ 
lationships  of  the  world  were  largely  in 
the  care  of  the  press  by  virtue  of  the  fact 
that  the  press  is  the  principal  intermedi¬ 
ary  between  the  diplomacy  of  all  naticins 
and  the  world  in  general.  The  ingenuity 
of  men  was  constantly  producing  new  in¬ 
ventions,  he  said,  but  human  genius  lacked 
adequate  means  to  maintain  the  peace  of 
the  world,  and  to  settle  the  troubles  that 
might  come  up  in  the  world. 

“The  German  government,”  said  the 
Ambassador,  “stands  for  peace,  and  the 
majority  of  the  German  people  also  stand 
for  peace.  Diplomacy  is  now  the  policy 
of  peoples  not  merely  of  governments.  I 
want  to  be  an  ambassador  from  the 
German  people  to  the  people  of  the  United 
States.” 

Bernard  Ridder,  of  the  New  York 
Stoats  Zeitung,  was  the  next  speaker. 

“You  can  always  tell  a  newspaper 
man,”  he  said,  “but  the  art  of  an  ambas¬ 
sador  is  not  to  tell  him  too  much!  No 
nuui  can  be  elected  Mayor  of  New  York 
without  the  united  opposition  of  the  news¬ 
papers;  but  ambassadors,  on  the  other 
hand,  need  the  support  of  the  press.  The 
German  Ambassador  has  won  the  whole¬ 
hearted  support  of  the  American  press.” 

R.  Remy,  Agence  Havas,  Washington, 
D.  C,  also  spoke. 

The  new  officers  of  the  Assodation 
were  announced  by  William  T.  Guard,  of 
the  Metropcilitan  Opera  House.  F. 
Douglas  Williams,  Reuters  Ltd.,  London, 
and  E.  K.  Moy,  Qiinese  newspapers,  were 
appointed  vice-presidents.  Sydney  J. 
Garke,  London  Daily  Telegraph,  was  re¬ 
eled  secretary,  and  Harold  Butcher, 
Liverpool  Echo,  assistant  secretary. 
Members  of  the  committee  are ;  A.  Arbib- 
Costa,  La  Tribtina,  Rome;  Mrs.  Albert 
Boni,  Nieuwe  Rotierdamsche  Courant; 
Percy  S.  Bullen,  London  Daily  Tele- 
^Ph;  W.  W.  Davies,  La  Nacion, 
Buenos  Aires;  Leonce  Levy,  Le  Matin, 
Paris;  Dr.  R.  A.  Mattfeldt,  Frankfurter 
Zettung;  and  S.  Midzutani,  Japanese 
Telegraphic  News  Agency. 

MACAULEY  in  HOSPITAL 

,R.  C.  Macauley,  cartoonist  at  various 
times  for  several  New  York  newspapers 
^erwent  a  spinal  operation  in  the 
Whopedic  Hospital,  New  York,  March 
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Milwaukee  Journal  Buys  Second  Machine 

Almost  before  the  ink  was  dry  on  the  announcement  of  the  Milwaukee  Journal’s 
■  first  purchase  of  a  Goss  Giant  Dry  Mat  Roller,  they  installed  another  one. 

It  requires  only  3  horse  power  and  moulds  dry  mats  with  better  results  than 
Direct  Pressure  Machines.  Massive  bed,  solid  roller,  heavy  frames,  powerfully 
cross  braced,  give  a  construction  that  is  powerful  enough  for  all  needs.  A  letter 
brings  you  complete  description  and  price  of  this  heavy  duty  Goss — write  for  it. 

THE  GOSS  PRINTING  PRESS  COMPANY 

Main  Office  and  Factories,  CHICAGO,  ILL. 

NEW  YORK  OFFICE  SAN  FRANCISCO  OFFICE 

220  West  Forty-Second  Street  707  Call  Building 

The  Goss  Printing  Press  Company  of  England,  Ltd.,  London 


El 


GIANT’’  DRY  MAT  ROLLER 


in  the  immediate  future.  Two  thousand  daily 
newspapers  in  the  United  blates  are  con¬ 
cerned.  Some  are  proponents  of  the  idea,  seme 
are  opponents,  hut  all  are  interested,  because 
the  ijroup  operation  idea  is  obviously  only  in 
its  infancy  and  is  certain  to  spread.  Even 
thouKh  the  true  journalist  insists  upon  viewing 
his  vocation  as  a  profession,  as  the  editorial 
effort  most  certainly  is.  the  task  of  producing 
daily  newspapers  successfully  is  today  a  most 
Complex  ol>eration.  involving  the  superimpos¬ 
ing  of  professional  efforts  upon  a  solid  busi¬ 
ness  foundation. 


of  tomorrow  he  insists  that  these  will 
devote  more  and  more  of  their  energy  to 
make  their  readers  think  for  themselves 
and  will  spend  less  effort  to  do  the  pub¬ 
lic's  thinking. 


UR  OVN  VOR!X> 

*  or  LetTbRS 


U'KOM  the  press  of  Little,  Brown  4 
Co.  comes  the  novel,  “A  Man  of 
Learning,"  by  one  of  our  own  men  of 
letters.  Nelson  Antrim  Crawford,  for¬ 
merly  a  newspaper  man,  later  a  teachw 
of  journalism  in  Kansas,  and  since  1925 
Director  of  Information  in  the  United 
States  Department  of  Agriculture  at 
Washington. 

Mr.  Crawford  will  be  remembered  by 
members  of  the  working  press  as  the 
author  of  that  excellent  text,  “The 
Ethics  of  Journalism.”  In  fiction  form 
he  now  takes  up  the  ethics  of  the  modem 
college  administrator  who  is  dramatized 
in  Arthur  Patrick  Redfield,  Ph.D.,  LL.D, 

Dr.  Redfield  is  a  high  pressure  sales¬ 
man  who  has  applied  to  the  development 


By  JAMES  MELVIN  LEE 


I  \OX  C.  SEITZ  for  many  years  had  volume,  liowever.  is  thi 
to  keep  a  close  eye  on  the  cost  of  “Our  Presidents."  One  bj 
newsprint,  the  expense  accounts  of  re-  no.^ed  out  in  the  home  stn 
porters  and  the  numerous  other  items  I'.efore  the  reader,  .\hou1 
that  had  to  have  his  O.  K.  as  business  pears  on  the  track  Mr.  Si 
manager  of  the  Nac  York  World  before  inent.  Washington,  for  ( 
payment  could  be  made.  But  ever  since  unquestionable  title  to  in 
he  sat  at  the  city  desk  of  the  Brooklyn  not  as  a  president.” 
Eagle  he  has  kept  his  weather  eye  open  says,  “was  more  concern 
on  all  political  matters.  To  him  the  game  ing  his  views  than  in  m 
of  politics  has  Ijeen  almost  as  interesting  fairs  of  the  government, 
to  watch  as  the  newspaper  game  has  been 
exciting  to  play. 

Consequently  he  is  just  the  person  to 
put  into  a  volume  brief  biographical 
sketches  of  the  men  who  have  missed  the 
presidency — a  volume  that  carries  the 
head,  “The  ‘-\lso  Rans’  ”  (Thomas  Y. 

Crowell  Company).  Some  of  the  sub¬ 
jects  of  these  sketches  are  much  more 
distinguished  than  a  few  of  those  who 
crossed  the  election  wire  first  on  the  No¬ 
vember  home  stretch. 

In  the  foreword  Seitz  says ; 

Written  at  the  beginning  of  another  Presi- 
-dential  campaign  this  volume  is  a  retrospect 
of  American  politics  on  the  losing  side.  I 
have  stopped  with  William  Jennings  Bryan, 
and  only  allude  to  Alton  B.  Parker,  the 
single  interlude  in  Mr.  Bryan’s  twelve  year 
domination  of  the  Democracy.  The  defeated 
candidates  since  then,  Charles  E.  Hughes. 

James  M.  Cox,  and  John  W.  Davis,  still 
flourish  as  able  and  interesting  citizens,  each 
continuing  to  make  his  own  place  in  the  af¬ 
fairs  of  the  nation.  It  has  not  been  deemed 
seemly  to  reexhibit  them  in  their  retirement 
from  party  leadership. 

Those  fond  of  asking-me-another 
about  election  matters  will  find  answers 
in  this  volume.  It  is,  therefore,  a  good 
book  to  have  in  the  newspaper  office  as 
another  presulential  election  approaches. 

It  is  sure  to  be  well  thumbed. 

.Ml  through  the  book  the  part  played 
by  the  press  in  presidential  elections  is 
stressed  repeatedly.  James  Watson 
\Vebb  gave  John  C.  Calhoun  the  use  of 
five  long  columns  in  the  New  York 
Courier  &•  EfUfuirer  for  a  public  defense 
of  nullification.  James  Gordon  Bennett 
of  the  Xeze  York  Herald,  to  adv-ance  his 
support  of  Pierce,  put  52  of  Winfield 
Scott’s  speeches  into  a  campaign  pamph¬ 
let  and  labeled  it  “The  ^lodern  Epic 
.  .  .  The  Iliad  of  the  Nineteenth 
Century.”  George  W.  Childs  of  the 
Philadelf’hia  Public  Ledger  once  con¬ 
tracted  to  print  a  history  of  the  travels  of 
John  Charles  Fremont.  Opinions  of  cor¬ 
respondents  are  quoted  to  show  what 
they  thought  of  “also  rans.” 

One  editor  has  a  chapter  by  himself — 

Horace  Greeley  of  the  New  York 
Tribune.  Some  members  of  the  working 
press  will  regret  that  Mr.  Seitz  did  not 
develop  more  in  detail  the  plans  to  make 
Schuyler  Colfax  editor  of  the  New  York 
Tribune  after  Greeley  had  resigned  to 
enter  the  presidential  race. 

The  most  challenging  chapter  in  the 


y  AGAIN!  ^ 

'  in  1927  ^ 

the  Dispatch  led  all 
Ohio  newspapers  in 
Tolume  of  paid  advertis¬ 
ing. 

The  Dispatch  lead  over  the 
second  Ohio  paper  in  1927 
was  3,593,205  lines. 

The  Dispatch  carried  54% 
of  all  Columbus  newspaper 
advertising  in  1927,  exce^- 
ing  the  other  two  Columbua 
rapers  combined  by  1,094,296 
lines. 


OHIO’S  GREATEST 
HOME  DAILY 


America's 

Complete 

Newspaper 


of  its  cir 
iulation  is  coneon^ 


Largest 

Evening 

Circulation 

in  the 

South 


NEW  YORK 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  E3rster,  care  Star 
Building,  Peoria,  Ill. 


Buffalo 


More  news  stories 
appear  FIRST  in 
the  columns  of  the 
Detroit  Free  Press 
than  in  both  other 
Detroit  newspapers 
combined. 


Net  Paid  Daily 
Circulation  for 
FEBRUARY 


Thm  Wonder  Cityot  America 

i«  e*«7  for  any  mIm- 
m«n  to  cover,  if  he 
works  from  the  district 
rentes  end  maps  given 
him  by  the 


The  BALTIMORE 

NEWS 


buffalo  evening  news 

Remd  Indoataf  8  Homme 

EDWARD  H.  BUTLER 
Editor  and  PebRshar 
KELLY-SMITH  COMPANY 
Represents  Hves 

Graybar  Bldg.  Tribuna  Tawsr 

New  York,  N.  Y.  Cbleago,  IB 

Atlsatie  Bldg.  Waterman  Bldg. 

PbOadelpbla  Boetae 


"Starts  The  Day 
In  Detroit” 
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of  an  educational  plant  the  same  great 
business  principles  that  have  put  Ameri¬ 
can  industries  on  the  map  of  the  world’s 
business.  Ihe  satire  of  this  novel  is  as 
delighiiui  as  anything  that  has  appeared 
in  Hu  JiiicriLan  Mercury  to  which  Mr. 
Crawford  has  been  a  frequent  contrib¬ 
utor-  It  often  stings  because  it  is  a 
mirror  of  the  truth  about  some  college 
presidents. 

At  times  Mr.  Crawtord  is  as  good  a 
preacher  as  he  was  a  teacher.  And  that 
assertion  pays  a  very  line  compliment  to 
the  autlior  of  “A  Man  of  Learning." 

»  4k 

Professor  Leon  R.  Whipple  of  the 
Department  of  Journalism  of  New 
York  Lniversity  sketches  in  The  Surz-cy 
Gral>hic  for  March  a  full  length  portrait 
of  George  Horace  Lorimer,  editor  of  the 
Saturday  Ereuiug  Fflsi. 


It  is  probably  the  most  uncertain  work  in 
the  world,  e-xcept  the  stane.  Newspapers  cut 
and  slash  their  pay  rolls  ruthlessly,  withe  ut  re¬ 
gard  for  brilliant  work  done  in  the  past,  for 
length  of  service  or  for  verbal  agreements. 

In  this  respect  the  profession  is  a  hectic  one 
compared  with  that  of_  the  established  teacher, 
for  instance,  who  in  New  York  cannot  be  dis- 
chareeil  fn  m  her  job  except  for  grave  offense. 
So  accustomed  are  newspaper  workers  to  the 
“swinging  of  the  iron  ball."  that  it  is  not  con¬ 
sidered  a  disgrace  to  be  fired. 

After  chatting  about  the  temptation  of 
newspaper  work  she  records  this  incident : 

Recently  a  young  and  pretty  girl  writer  was 
sent  out  to  cover  one  angle  of  a  well  known 
murder  trial.  The  general  man  on  the  as¬ 
signment  was  cautioned  to  “keep  an  eye  on  her.” 

At  midnight  he  found  her  in  the  hotel  room 
of  one  of  the  reporters,  surrounded  by  an  ad¬ 
miring  group  of  males  and  quite  giddy  from 
Hattery  and  highballs.  He  telephoned  his  city 
editor : 

“For  Heaven’s  sake,  call  this  youngster  in. 
I  won’t  be  responsible  for  her  virtue.”  She 
returned  to  New  York  next  day. 


The  first  woman  to  be  graduated  by 
the  School  of  Journalism  at  the  Uni¬ 
versity  of  Missouri  was  Mary  Paxton. 
Unless  1  am  greatly  mistaken  she  was 
the  first  woman  reporter  to  work  on  a 
Kansas  City  newspaper.  She  deserves 
personal  mention  in  "Our  Own  World 
of  Letters’’  for  her  delightful  talq  for 
children.  “River  Gold”  (The  Bobbs- 
Merrill  Company). 

Little  Pat,  the  hero  of  "River  Gold.” 
is  none  other  than  the  author’s  own  son, 
for  Mary  Paxton  is  now  Mrs.  Keeley 
of  Columbia,  Mo.  Pat  is  said  to  have 
been  the  manuscript  reader  of  “River 
(k)ld"  and  to  have  suggested  several 
changes  which  were  adopted  by  the 
author. 

The  gold  of  the  volume  is  not  on  some 
far  away  Treasure  Island  but  may  be 
found  in  the  mud  bank  of  a  river  in  the 
MiMIe  West.  To  tell  the  story  of  the 
search  for  this  hidden  treasure  would  be 
to  spoil  the  perusal  of  “River  Gold.” 


.■\mong  men  reporters  she  finds  no 
prejudice — provided  the  girl  plays  the 
game  fairly.  These  reporters  become 
angry  only  wlien  they  see  the  girl 
“vamping  a  district  attorney  or  a  police¬ 
man  for  news.”  On  the  other  hand.  Miss 
Robinson  calls  attention  to  the  fact  that 
these  same  reporters  do  not  hesitate  to 
take  the  district  attorney’s  girl  secretary 
out  to  lunch  “and  otherwise  exert  their 
male  wiles.” 

Newspaper  executives  get  this  bouquet 
from  Iter : 

.Mthough  beauty,  I  think  is  an  asset  to  either 
man  or  woman,  the  truth  is  that  a  newspaper 
executive  who  knows  his  business  is  far  more 
appreciative  professionally  of  an  exclusive  lec¬ 
ture  or  a  big  news  beat  that  will  give  prestige 
to  his  paper  than  he  is  of  the  loveliest  of 
trimly  turned  ankles. 

What  about  marriage?  Here  is  Miss 
Robinson’s  reply  to  that  question; 

Many  newspaper  women  are  married  to  news¬ 
paper  men.  A  notable  example  in  New  York 
is  the  delightful  case  of  Ishbel  Ross  of  the 
ttrralii  Tribune,  and  Bruce  Rae  of  the  Times. 
They  frequently  battle  each  other  on  assign- 
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OW  John  A.  Mitchell,  editor  of  Life,  "''olf’the  Hall-Mills  murder  investigation. 


established  a  ’so-called  school  of 
antiseptic  journalism  is  outlined  in 
PersomUty  for  .\pril  by  Thomas  L. 
Masson. 

a  *  a 

^0  into  journalism,  asserts  Grace 
Robinson  of  the  Mew  York  Daily 
News  in  Liberty  for  March  17 — provided 
“)ou  want  to  associate  with  corpses, 
make  buddies  of  policemen,  embrace 
unwed  mothers,  console  murderesses,  and 
be  high-hatted  by  Fifth  Avenue  butlers.” 
Her  story  is  headed  “Situation  Wanted — 
Female.”  It  is  her  own  story  of  earning 
one’s  living  in  the  newspaper  business. 

Miss  Robinson  then  takes  up  some  of 
the  qualifications  a  woman  should  possess 
in  order  to  break  into  metropolitan  jour¬ 
nalism.  .\  con\ersational  command  of 
Yiddish  and  Italian  is  said  to  be  of  more 
practical  use  than  an  acquaintance  with 
the  classics.  Speed  on  the  typewriter  is 
set  down  as  being  preferred  to  the  art 
of  performing  e.xpertly  on  the  piano. 
The  ability  to  be  at  ease  with  tenement 
mothers  and  sweaty  fathers  of  kidnapped 
diildren  will  carry  the  woman  reporter 
farther,  so  the  story  runs,  than  the  cul¬ 
ture  received  in  a  fashionable  boarding 
school. 

These  statements,  however,  are  thus 
tpialified  by  Miss  Robinson : 

Every  history  you  ever  read,  every  novel 
ever  devoured,  every  poem  you  ever  memor- 
•led.  every  language  in  which  you  dabbled, 
every  philosophy  through  which  you  ever  picwed 
■a  the  name  of  formal  ^ucation,  will  help  you 
«  some  time  or  other  in  a  journalistic  career. 

Miss  Robinson  puts  great  stress  upon 
writing  as  well  as  reporting.  She  be- 
1^'es  that  the  newspaper  woman  keenly 
«ive  to  the  beauty  and  pathos  and  tragedy 
■  more  likely  to  pound  out  on  the  type¬ 
writer  a  vivid  story  than  the  mere  auto- 
roaton  who  simply  reports  essential 
facts. 

Most  of  the  material  in  “Situation 
Wanted — Female”  is,  as  has  already  been 
pointed  out,  the  story  of  Miss  Robinson’s 
®wn  experiences.  Here  and  there 
Wroughout  the  article  she  scatters  bits 
of  practical  advice  and  information  about 
women  newspaper  workers.  In  speaking 
ot  w^en  reporters  in  New  York  she 
«ys  their  Mlaries  range  from  $40  a  week 
'*'***'  starting  at  $18 
^SZO.  Of  the  work  itself  she  com¬ 
ments  as  follows : 


the 

Times  put  over  scoop  after  scrop  on  the  Tribune. 
It  was  clear  that  these  exclusive  stories  eman¬ 
ated  from  the  office  of  the  Prosecutor.  Alexander 
Simpson,  in  Jersey  City.  N.  J.  The  Tribune 
sent  Ishbel  to  that  point  to  find  the  leak. 

She  fretted  and  worried  over  the  situation 
for  days  hut  never  found  it.  Her  husband 
knew — but  wouldn’t  tell  her,  and  she  knew  he 
wouldn’t.  Obviously  their  jobs  wouldn’t  he 
worth  anything  if  they  didn’t  keep  faith  with 
their  respective  papers. 

The  horrors  that  a  woman  reporter 
must  see  in  the  routine  tasks  of  the  day 
are  then  taken  up.  But  a  happy  ending 
for  “Situation  Wanted — Female”  is  found 
in  a  little  chat  about  pleasanter  assign¬ 
ments — winter  trips  to  Florida  to  write 
society  features  and  things  of  that  sort, 
including  covering  the  first  night  of  a 
play  for  the  dramatic  department  or  the 
return  of  a  celebrity  like  Lindbergh. 

4t  4f 

^HREE  interesting  booklets  have  been 
^  issued  by  the  New  York  Sun.  “New 
York  in  Pictures”  shows  important 
buildings,  parks,  monuments  and  the 
oddities  of  New  York.  To  this  booklet 
an  introduction  has  been  contrifAited  by 
James  J.  Walker,  Mayor  of  New  York. 

“Facts  .■\bout  the  Government,”  a  useful 
booklet  for  the  newspaper  desk,  chats 
about  the  national  government  and  the 
work  of  its  different  departments, 
bureaus  and  services.  The  introduction 
is  from  the  pen  of  General  H.  M.  Lord, 
director  of  the  United  States  Bureau  of 
the  Budget 

The  third  of  the  set  carries  the  head, 
“Facts  .\bout  New  York.”  It  is  a  col¬ 
lection  of  practical  information  about  the 
historical,  literary,  and  interesting  spots 
of  the  greatest  city  in  .America. 

All  three  of  these  booklets  are  reprints 
of  stories  from  the  New  York  Sun. 


TEXAS  DAILY  SOLD 

The  Childress  (Tex.)  Index,  pub¬ 
lished  for  40  years  by  L.  E.  and  Fred 
L.  Haskett,  has  been  acquired  by  Nunn 
&  Warren,  owners  of  a  string  of  papers 
in  Northwest  Texas.  The  ladex  became 
a  daily  only  last  year.  Ouring  the  past 
15  years  the  paper  has  been  managed  by 
Fred  L.  Haskett,  who  purchased  his 
father’s  interest  three  years  ago.  Nunn 
&  Warren  will  take  charge  May  1.  L. 
E.  Haskett  will  continue  with  the  paper. 
Fred  L.  will  move  to  Wichita  Falls  or 
Dallas. 


You  Can  Play  Safe 

In  Indiana 

Advertising  in  the  Daily 
Newspapers  Always  Pays 


The  Advertiser  who  wants  to  play  safe  and  get  the 
most  out  of  his  advertising  appropriation,  will  find 
Indiana  an  exceptionally  strong  market  because 
industry  and  agriculture  thrive  in  abundance. 
The  people  who  live  in  this  territory  are  not  merely 
wage  earners.  The  majority  of  them  are  either 
engaged  in  skillful  occupations,  have  salaried 
positions,  or  obtain  their  income  from  the  rich  farm 
lands.  The  standard  of  living,  therefore,  will  be 
found  to  be  much  higher  than  exists  in  the  average 
community. 


Distribution  can  be  obtained  economically  in 
this  great  trading  area  through  use  of  the  news¬ 
papers  listed  below.  The  great  mass  of  consumers 
living  in  Indiana  can  be  reached  directly  and  in¬ 
fluenced  to  buy  your  products  through  the  adver¬ 
tising  columns  of  the  daily  newspapers.  All  these 
papers  maintain  efficient  merchandising  staffs  who 
know’  how  to  obtain  effective  co-operation  from  the 
dealer.  They  will  gladly  furnish  you  with  market¬ 
ing  data  and  facts  and  figures  on  the  possibilities 
of  your  product  in  Indiana. 


fl  rite  them  today. 


*CoIumbus  Republican  . 

. (E) 

Circu-  , 
Ution 

5,016 

Bat«  for 
5.000 
Lines 

.03 

*Fort  Wavne  Journal-Gazette 

. (M) 

41,747 

.09 

*Fort  Wavne  Journal-Gazette 

. (S) 

31,314 

.09 

*Fort  Wayne  News-Sentinel  . , 

. (E) 

44,699 

.10 

tFrankfort  Times  . 

. (M&S) 

8,193 

.04 

*Gary  Post-Tribune  . 

. (E) 

17,083 

.07 

*Huntingdon  Press  . 

. (M&S) 

5,020 

.03 

*lndianapolis  News  . 

. (E) 

129,480 

.25 

Indianapolis  Star  . 

. (M) 

105,851 

.20 

Indianapolis  Star  . 

. (S) 

137,164 

.27 

•Lafayette  Journal  &  Courier 

(M)  8,094 

(E)  14,076 

1  22,170 

.06 

tLa  Porte  Herald-.\rgus  _ 

. (E) 

6,720 

.04 

•Marion  Leader  Tribune  _ 

. (M&S) 

9,986 

.04 

Muncie  Star  . 

. (M) 

24.052 

.08 

Muncie  Star  . 

. (S) 

15,553 

.08 

tShelbyvlLle  Democrat  . 

. (E) 

4,038 

.025 

•South  Bend  News-Times  . . . 

. (E> 

27,873 

.08 

•South  Bend  News-Times  . . . 

. (S) 

26.173 

.08 

•South  Bend  Tribune. ...  (S) 

24,409....  (E) 

25,473 

.07 

•Terre  Haute  Tribune  . 

. (E&S) 

23,086 

.06 

Terre  Haute  Star  ...*. . 

. (Ml 

26.810 

.07 

Terre  Haute  Star  . 

. (S) 

26,199 

.07 

A.  B.  C.  Publisher’*  Statement.  October  1.  1927 
tCovemment  Statement,  October  1,  1927 


54 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  31,  1928 


PUBLICITY  MAN  MAKES 
HANDSOME  OFFER 


H.  C.  Klemfust  Will  Permit  Editor*  to 
Have  Three  Months’  Free  Trial  of 


Business  Opportunities 


His  “Supersuds”  Puffery 
“Unique  Service’’ 


The  latest  attempt  to  acquaint  the  read¬ 
ing  public  with  “Supersuds”  was  sent  to 
daily  newspaper  editors  last  week  by  H. 
C.  lUemfuss,  New  York  publicity  man  in 
the  form  of  the  H.  C.  Klemfuss  Home 
Economic  News.  The  so-called  news  was 
a  proof  of  three  articles  ^ving  hints  for 
easy  methods  of  laundering,  and  a  line 
at  the  bottom  of  the  proof  read,  “Your 
readers  will  appreciate  these  timely  sug¬ 
gestions — applicable  to  all  homes.”  Each 
article  menticmed  Supersuds. 

The  proof  was  accompanied  by  a  letter, 
headed  “National  News  Feature  Syndi¬ 
cate.”  Two  paragraphs  of  the  letter  read : 

“We  feel  certain  this  unique  service  will 
promote  greater  reader  interest,  and  as  an 
inducement  offer  you  these  distinctive 
articles  for  Three  Months’  Free  Trial, 
with  no  charge  or  obligation. 

“This  exceptional  trial  offer  is  made  to 
build  up  good  will  and  a  substantial  news¬ 
paper  clientele.” 

William  E.  O’Brien,  advertising  man¬ 
ager  of  the  Buffalo  Courier  &  Express, 
in  a  communication  to  Editor  &  Pub¬ 
lisher,  enclosing  Mr.  Klemfuss’  gift  to 
the  editors  said,  “This  certainly  insults 
the  intelligence  of  editors.” 

NEW  B.  B.  B.  ORGANIZED 

A  Better  Business  Bureau  has  been  or¬ 
ganized  in  Denver. 


ADVERTISING  BUSINESS  OPPORTUNITIES 


EDITOR  &  PUBLISHER 
Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .SO  per  line 

3  Times  —  ,40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of  in¬ 
sertion.  Minimum  Contract  space,  three 
lines.  The  Editor  A  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver¬ 
tisement. 


ADVERTISING 


Metlia 


Full  Long  Island  Coverage.  Five  territories — 
4  Long  Island  papers — 8  townships.  Smith- 
town  Messenger,  Islip  Messenger,  Kings  Park 
and  Huntington  Messenger,  Lake  Ronkonkoma 
Mirror.  Send  one  plate  only  for  all  papers  to 
The  Messenger  Printery,  Smithtown  Branch, 
Long  Island. 


_ Classified  Promotion _ 

Classified — Double  your  classified  advertising; 
.10  years'  experience;  come  to  your  office,  take 
charge,  suggest  methods,  train  your  help,  make 
8  to  12  weeks’  campaign.  Second  or  third 
paper.  Have  done  it  for  others,  can  do  it  for 
.vou.  Make  stated  weekl.v  charge  for  stated 
term.  For  details  write  D-857,  Editor  &  Pub¬ 
lisher. 


Special  Page* 


A  Cfiiurch  Page  will  add  character  and  dignity 
to  your  newspaper.  It  means  an  addition  of 
125.000  lines  of  advertising  from  present  non- 
advertisers.  Small  organization,  personally 
supervised,  and  experienced  with  church  page 
problems,  can  handle  another  paper  for  a  pub¬ 
lisher  who  appreciates  the  value  of  such  page. 
Eastern  territory.  Best  references.  Arrange  an 
interview.  D-914,  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 


BrolMrs 


A  Business-getter  who  has  sympathy  with  and 
know*  how  to  sell  inspirational  literature  both 
in  books  and  a  magazine,  can  buy  an  Interest, 
or  under  certain  conditions,  all  of  a  successful 
book  and  magazine  publishing  business.  Be 
should  have  not  less  than  $50,000  available. 
Harris-IMbble  Company,  345  Madison  Avenue, 
New  York  City. 

Desirable  Evening  Papers  earning  average  net 
dividends  of  ten  per  cent  for  five  ye«rs.  after 
paying  owner  fair  salary,  located  in  the  follow¬ 
ing  states:  North  Carolina,  South  Carolina,  Wis¬ 
consin.  Pennsylvania,  West  Virginia  and  Cali¬ 
fornia.  Also  several  desirable  weeklies  and  two 
small  magazines.  J.  B.  Shale,  Times  Bldg., 
New  York:  0  North  Michigan  Avenue,  Chicago. 
Louis  Eddy,  Marshall  Field  Building,  Chicago, 
Metropolitan  Theatre  Building,  Los  Angeles. 
Confidential,  quick  handling  of  publishing  prop¬ 
erties.  Buyers  and  sellers  ready  to  negotiate. 
Middle  West  Properties — Exclusive  listings. 
.N'o  damaging  publicity.  Personal  service  In 
every  deal.  Everything  confidential.  High 
grade  newspaper  bonds  for  sale.  Clyde  H. 
Knox,  851  Board  of  Trade,  Kansas  City,  Mo. 


Brokers 


Newspapers  of  quality — High  class,  confidential  I 
service  to  sellers  and  buyers.  Quick  action  tor  E 
clients  in  sales,  consolidation  a^  leases.  Write  It 
us  fully  what  you  want.  Wilhelm  A  Boha  i' 

.109  12th.  N.  W.  Canton.  O. _ ’  t 

Omar  D.  Gray,  Sturgeon,  Mo.,  newspaper  brokerV  I 
who  specializes  in  consolidating  newspapers^ 
writes;  "After  I  had  consolidated  last  week 
tiie  two  weekly  newspapers  in  Clarence,  Mo., 
tile  Independent  of  that  city  wrote  these  lines! 

'It  takes  an  outsider  to  turn  the  trick.  The 
two  papers  here  had  tried  for  three  months  to 
get  together,  and  Gray,  who  understands  his 
work,  did  tlie  job  on  third  visit  to  this  city. 
When  Gray  goes  to  Heaven  he  will  never  be 
satisfied  until  he  gets  a  pass  into  Hell  anj 
tries  to  bring  the  two  places  together.'  Th*  I 
Kansas  City  Star  of  March  20.  said:  'Gray,  | 
tiie  persistent  newspaper  consolidator,  is  said  [ 
to  be  planning  a  merger  of  Hell  and  Heaven  | 
because  he  says  that  things  could  be  run  mote  f 
economically.  It  might  be  well  for  President 
t.'oolidge  and  Omar  Gray  to  have  a  meeting  and 
talk  things  over  because  both  seem  to  be  daffy 
aliout  cutting  expenses.’  ” 

Gray  refuses  to  comment  but  adds:  "If  I  don’t 
sell  a  $100,000  daily  on  April  1,  I  am  going  to 
l>e  mightily  disapp<dnte<l.  I  can  sell  an  Indiana 
daily  for  $30,000  and  an  Illinois  dully  for 
*7.500.” 


_ Capital  Wanted! _ ^ 

Capital  Wanted  to  finance  new  magazine  with 
national  appeal  and  distinctive  mall  order  posal- 
bilities.  Now  ready  for  press.  No  editorial  ei. 
I«*rience  re<|iiired.  D-971,  Editor  &  Publish^. 

Use  Classified  to 
sell  Used  Equipment 


Supplies  and  Equipment 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G>E  sales  office 

GENERAL  ELECTRIC 


Halvorsen  Newspaper 
Stuffing  Machines  ^ 

are  now  being  used  by  many  of  the  leading 
newspapers  irom  coast  to  coast  and  border 
border.  In  one  plant  the  machine  has  saved 
one-fifth  oi  its  cost  in  six  months.  QPapers 
can  be  delivered  in  better  condition  to  dis¬ 
tributor*  and  to  the  readers. 

A/Ut  a  thorough  investigation  you 
will  want  to  invest 
W rite  for  full  particulars 

NONPABEIL  MACHINE  COMPANY. 
St  S.  Throop  Straat,  Chicago 


USED  NEWSPAPER  PRESSES 

IW,  24  and  32-pac«  Ptmsm 

GOSS  24  and  28-page  pr***e*  good  for  black 
or  color  work,  ^o  (io**  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double 
Sextuple  Preases. 

DUPLEX  Metropolitan  Qundmpls  stereotype 
presses — print  up  to  32  pagos. 

AtuUUo  for  Early  DoBwary 

WALTER  SCOTT  &  COMPANY 

MaU  Oflee  ft  Taotery . Plalnteld.  V.  7. 

Vew  Terk  Oftao..Brek*w  BUg.,  IWT  Breajway 
OUeage  Oflee . 


Modern 

Composing  Room 
Furniture 

a*  made  by  a*  will  speed 
op  prodnetion  and  reduce 
costs — a  real  saving  in 
your  Pay  RolL  Are  yon 
interested?  If  so,  consult 
yonr  regular  dealer  in 
printers’  supplies  or 
write  ns  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  an(l  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO,  Worcester. 


DUPLEX -REBUILT  is  RIGHT- REBUILT 

“You  sold  u*  ft  pruM  nueond  hud  but  w* 
might  hftT*  thought  it  boUt  mw.  so  aicoly 
did  it  nm.”  (From  m  rocont  bvyor’s  lottsr.) 


DUPLEX 

GOSS 

HOE 


USED  PRASES 


of  varipus  types  and  capacity:  what  are  your  needs? 
Duplex  Printing  Press  Company,  Battle  Creek,  Mich. 


World  Bldg. 
Now  York 


77  Washiagtoa  St. 

CUcii^ 


Do  Young  Bldg. 
Su  Fm  Bcisce 
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f  Employment 

■ 

Equipment 

5 

Services 

business  opportunities 

Newspapers  For  Sale 

CStboUc  Weekly  fw  sale;  official  Diocesan 
paper,  long  eetablisbed.  In  large  Pennsylvania 
^,ity.  D  i>47.  Editor  *  Publisher, 
for  Sal  e— Sew  York  State  county  seat  weekly 
with  excellent  equipment.  Priced  at  $20,000 
eae-half  cash.  Address  J.  W.  Shaw,  Secretary, 
»w  York  Press  Association,  Elmira,  N.  Y. 

Newspapers  Wanted 

Waated  to  Buy,  evening  daily,  city  25,000  to 
50.000  Eastern  State,  New  England  preferred. 
D-867.  Editor  &  Publisher. _ 

Trade  Papers  For  Sade 

Canadian  Trade  Paper  for  sale.  Gross  business, 
$.70,000.  Pmlit,  minimum.  $.7. 000  net.  Sale 
pri^,  $L’0.000  cash.  One-man  proposition, 
gplen'did  opportunity.  D-9C9.  Editor  &  Pub¬ 
lisher. 

CIRCULATION 

_ Promotion _ 

Circulation — When  quick,  additional  circulation 
coverage  becomes  necessary,  remember  that  our 
twenty  years  In  this  one  line  of  endeavor 
is  your  proo*  against  experimenting.  Write  or 
wire.  Paciflc  Coast  Circulation  Service,  Bell 
Block.  Cincinnati.  Ohio. 

Circulation  Bunders — Blair  *  .Austin,  IMS 
Perkiomen  avenue.  Reading,  Penn.  Originators 
of  Salesmanship  Club  Campaigns. 

Oreatest  Results  per  Dollar  expended  in  circa- 
lation  building  campaigns,  2S  years  of  leader¬ 
ship.  Myers  drc.  Organisation,  Box  283. 
Waterloo.  Iowa. 

Superior  Circulation  BuUders — ^The  W.  S.  Ken¬ 
dall  Company,  lOt  North  Bailey  avenue.  I.,ools- 
vllle.  Kentucky.  The  circulation  building  or¬ 
ganisation  that  has  set  the  standard  for 
aggressive,  successful  circulation  campaigns  for 
twenty  years. 

The  World's  lArgeat  Circulation  Building  Or¬ 
ganisation — The  only  circulation  building  serv¬ 
ice  In  Newspaperdoin  furnishing  publishers’ 
affidavits  of  the  exact  results  of  its  every 
campaign.  The  rharbw  Partlowe  Company, 
Occidntal  Building.  Indianapolis. 


EDITORIAL 

Ship  News  Pictures 


EMPLOYMENT 


EMPLOYMENT 


EMPLOYMENT 


Help  Wanted 


Situations  Wanted 


Situations  Wanted 


Ship  News  Pictures — Let  us  represent  you  on 
Ship  News  pictures.  All  incoming  and  out¬ 
going  boats  I’overed.  Largest  staff  of  ship  news 
photographers  in  New  York.  Metropolitan 
Photo  Slerviee.  105  Hudson  St.,  New  York. 

EMPLOYMENT  . 

~  Help  Wanted  ~ 


Newspaper  Advertising  Salesman — 

We  have  openings  for  a  few  resL  high  class, 
experienced,  special  edition  and  special  page 
newa)aper  advertising  salesmen  with  proven 
ability,  who  are  capable  of  earning  $10,000.00  or 
more  yearly  on  North  America's  best  newspaper 
special  propositions.  Please  state  age,  experi¬ 
ence  and  referencee  in  first  letter.  Openings  in 
North,  Bast,  South  and  West. 

Address,  Thomas  W.  Briggs  Company.  Homo 
Office,  Memphis,  Tenn.,  or  Bastem  Office,  44 
Broad  St.,  New  York  City. 


Publicity  Man  wanted,  with  imagination,  expe¬ 
rienced  in  office  management,  ability  to  talk 
fluently  and  meet  prominent  people.  Headquar¬ 
ters,  Cobleskill,  N.  Y.  Address  Virgil  H. 
Clymer,  care  of  Howe’s  Caverns,  Inc.,  O.C.S.B. 

Building,  Syracuse,  New  York, _ 

Reporter  and  Desk  Man — Eixperienced  reporter, 
capable  of  handling  any  desk  in  news  depart¬ 
ment  if  necessary,  for  Important  North  Caro¬ 
lina  afternoon  daily.  Most  be  capable  writer 
and  know  news.  Write  full  particulars,  salary 
expected  and  give  references.  D-923.  Eidltor  A 
Publisher. 

flelesmsn  Dnnsnal  opportunity  open  to  salesman 
who  has  following  with  the  large  Newspaper 
Publlshera  A  part  Interest  or  a  good  contract 
can  be  obtained.  State  full  particulars  about 
yourself.  Replies  will  be  strictly  confidential. 
Box  D-903,  Bdltor  A  Publisher, 

Society  Editor — Experienced  newspaper  woman 
of  tact  and  ability  for  afternoon  dally  in  North 
Carolina’s  most  important  social  center.  Write 
particulars,  salary  expected  and  give  refer¬ 
ences^^ _ 

Sports  Editor — First  class  sports  editor  for 
afternoon  daily  in  most  important  sports  center 
in  Carolinas.  Only  thoroughly  reliable  and  ex¬ 
perienced  men  need  apply.  Write  full  particu¬ 
lars,  salary  expected  and  give  references. 
D-922.  Editor  A  Publisher. 


Circulation — Want  to  connect  as  Circulatton 
Manager,  with  a  newspaper  that  desires  to  grow 
by  safe  and  sane  methods.  A  non-beltever  of 
premiums,  with  a  long  and  successful  career  as 
circulator,  from  newsboy  to  circulation  man¬ 
ager.  Office-owned  routes  Is  ni.v  forte  and  work¬ 
ing  with  boys  is  my  hobby.  More  than  doubled 
the  clrculution  for  the  newspaper  that  I  work 
on  now.  in  the  territory  I  cover.  Know  all 
phases  of  circulation.  My  best  references  are 
my  present  and  past  employers.  Age  31,  mar- 

ried.  Address  D-94fl.  Editor  A  Publisher. _ 

Circulation  Manager  available  at  once.  Fifteen 
years  experience.  A  thoroughly  capable  aggres¬ 
sive  worker.  Familiar  with  all  detail  promo¬ 
tion  work  and  audit  records.  Reasonable  salary. 
References  famished.  D-W8,  EMitor  A  Pub- 
Ilsher. 

Circulation  Manager,  thoroughly  experienced. 

Wheeler.  714  Washington.  Mobile.  Ala. _ 

Classified  Manager,  employed,  seeks  new  con¬ 
nection  where  Ideas  will  be  appreciated.  10 
years’  experience.  D-9ri4.  Bdltor  A  Publisher. 
Composing  Room  Superintendent  or  Foreman, 
efficient,  capable  executive,  experienced  in  all 
composing  room  work,  wishes  permanent  posi¬ 
tion  in  city  of  50  or  100  thousand,  preferably 
South  or  West,  but  will  consider  any  location; 
married,  steady,  reliable;  salary  moderate;  ref¬ 
erencee  as  to  character  and  ability.  D-960, 
Editor  A  Publisher. 

Composing  Room  Foreman  or  Superintendent, 
with  wide  executive  experience,  who  has  the 
ability  to  organise  and  manage  your  compoffing 
room  at  a  mlnimnm  cost,  la  open  for  engage¬ 
ment.  Can  give  entire  satisfaction  where  abil¬ 
ity  is  reqnlred.  Go  anywhere.  References. 
D-918,  Editor  A  Publisher. 


Advertising  Salesman — Only  English  Catholic 
new!«paper  In  city  with  400,000  Catholics,  offers 
opportunity  to  practical  Catholic  man  over  80 
years  of  age  who  has  successfully  sold  space  for 
religions  or  class  publication.  Paper  has  official 
backing  and  excellent  reputation.  If  interested 
In  permanent  connection,  detail  experience  and 
give  bnslncss  and  church  reference  In  first 
letter.  State  preference  for  salary  or  commla- 
slon.  Correspondence  confidential.  Write  D-948, 
Editor  A  Publisher. 

Advertising  Salesman — Well  known  publishers’ 
representative  has  position  open  in  New  York 
office  for  first  class  young  solicitor,  who  baa 
demonstrated  ability  to  produce  results.  If  you 
can  qualify  and  are  interested  please  give,  in 
first  letter,  full  details  of  experience,  age, 
present  connection,  class  of  papers  worked  on, 
references,  salary  exjiected  and  other  qualifica¬ 
tions.  This  is  not  a  position  for  a  beginner. 
D-964.  Editor  A  Publisher. 

Circulation  Manager  for  established  daily  (alone 
In  field)  planning  big  expansion.  Mnat  have  pro¬ 
duction  reconl  at  low  unit  coot;  eatabllsh 
suburban  truck  and  boy  delivery;  be  unafraid  of 
field  work  or  soliciting  when  necessary;  must 
have  own  car.  To  a  man  of  mature  Judgment 
and  experience  an  unusual  opportunity  Is  offered 
in  unusual  home  city  of  IS.OflO.  within  30  miles 
of  metropolitan  center.  No  fancy  salary  but 
honest  return  and  chance  to  be  factor  in  com¬ 
munity.  Open  .April  22.  Confidential.  Give 
age.  lowest  salary,  complete  history.  D-969, 
Editor  A  Publisher. 

Classified  Manager  wnnted — This  paper  carries 
practically  no  classified  advertising.  It  has 
made  no  effort  to  get  it.  We  want  a  young 
man  who  is  able  to  work  intelligently  and  will¬ 
ing  to  work  hard  to  develop  this  feature. 
Evening  newspaper  within  100  miles  of  New 
York.  Give  full  particulars,  including  salary 
necessary  at  start.  D-955.  Editor  A  Publisher. 

Classified  Manager — Capable,  experienced  man 
with  Ideas  for  building  classified.  Mnst  be  or¬ 
ganizer  and  able  to  direct  and  enthuse  depart¬ 
ment.  Write  fully  of  training,  experience  and 
results  obtained,  giving  references  and  stating 
salary  expected.  D-0.">6.  Editor  A  Publisher. 


Sitoationa  Wanted 

Advertising — Copy — College  graduate,  25.  with 
several  years’  newspaper  and  magaalne  experi¬ 
ence,  wishes  position  with  newspaper,  magazine, 
nr  advertising  firm.  Good  worker  and  organiser. 
Best  of  references.  Middle  West  preferred. 
D-917.  Bdltor  A  Publisher. _ 

Advertising  Manager — Eight  years’  display  ad¬ 
vertising  experience  on  combination  paper 
(200,000  daily  clrcnlation)  where  I  am  now  em¬ 
ployed.  Age  30.  University  graduate.  Mar¬ 
ried.  Excellent  references.  D-970,  Bdltor  A 
Publisher. 

Advertising  Manager — Age  33,  married,  now 
employed  on  one  of  nation’s  leading  newspapers. 
Exceptional  ability,  fine  record,  excellent  per¬ 
sonality.  Wants  to  locate  In  growing  city  of 
1(X>,000  or  more.  Ohio  preferred.  9  years  ex¬ 
perience.  If  you  are  Interested,  your  assurance 
is,  you  will  not  be  disappointed  D-915.  Editor 
A  Publisher. 

Advertising  Man,  experienced  in  copy,  layout, 
contact,  sales  letters  and  direct  mall;  31  years, 
college,  four  years  selling,  fonr  years  advertis¬ 
ing.  References.  Desires  position  in  or  around 
Philadelphia.  D-953.  Bdltor  A  Publisher. 
Advertising-Edltorial-Pnblieity — Resourceful  dy¬ 
namo,  aged  24,  having  agency,  newspaper, 
magazine  and  diversified  publicity  background, 
recently  Vienna  correspondent-critic,  seeks  ax- 
ceptional  opening.  Adaptable  for  Junior  execu¬ 
tive,  editor  weekly,  publisher’s  assistant,  direc¬ 
tor  publicity.  Know  aome  languages,  science, 
music;  willing  to  leave  States.  Wife  a  pianist- 
composer.  'Write  proposition  in  confidence. 

D-961.  Editor  A  Publisher. _ 

Advertising — Display  man,  college  graduate, 
married,  2%  years  advertising,  2  years  edi¬ 
torial.  seeks  position  where  Initiative  and 
proven  capacity  for  intelligent,  hard  work  is 
needed;  a  producer  and  builder.  Referencee. 

D-957.  Editor  A  Publisher. _ 

Artist^ — Desires  change.  Good  one-man  art  de¬ 
partment.  Experienced  In  retouching,  layouts, 
sd.  drawings  and  cartoons.  Age  35,  married. 

D-9d6.  Editor  A  Publisher, _ 

Artist  at  once;  layouts,  lettering,  cartooning, 
sketching,  advertising  art.  Go  anywhere. 
Raymond  Calcey,  1137  12th  St.,  West  Park, 

McKees  Rocks.  Pa. _ 

Business  Manager  for  California  dally.  Give 
resultful  supervision  to  business  departments  or 
fill  In,  until  better  Job  materialises,  as  adver¬ 
tising  or  circulation  manager.  Good  copywriter 
and  advertising  bnffineen  producer.  Know  cir¬ 
culation  promotion,  service  and  record-keeping 
methods.  32,  married,  18  years  in  newspaper 
offices,  last  ten  years  in  executive  capacity. 
$75  a  week.  Interview.  D-919,  Editor  A  Pub¬ 
lisher _ 

Business  Manager— Advertising  Manager  and 
Salesman  of  exceptional  ability.  Including  over 
fifteen  years’  successful  executive  experience 
with  well-known  Eastern  dailies,  13,500  to  88,' 


Editorial  Cartoonist— I  can  afford  to  risk  a 
couple  of  months  of  my  time  If  necessary,  to 
prove  that  I  ought  to  be  the  editorial  cartoonist 
of  some  vigorous  Independent  newspaper. 

Marten  Pew  tells  me  that  in  all  newspaperdom 
the  hardest  Job  to  connect  with  Is  that  of  edi¬ 
torial  cartoonist.  But  the  presidential  campaign 
Is  warming  up  and  I  suspect  more  than  one 
newspaper  would  like  to  speak  out  with  car¬ 
toons  that  carry  a  wallop . If  after  looking 

over  my  New  York  magazine  and  newspaper 
work  an  editor  still  remains  skeptical  as  to  my 
ability,  let  him  try  me  out  at  a  dollar  a 
week. 

Now  earning  better  than  $8,000  yearly  as  a 
promotion  idea  man.  but  might  get  along  on 
half  that  if  I  could  fill  iny  usual  3  cols,  the 
morning  after  Mr.  Heflin  erupts  or  Mr.  Bays 
has  his  memory  improved.  Address  D-963, 
Editor  A  Publisher. 


Newspaper  Man — 27  years  of  age  with  a  College 
Education  and  an  extensive  knowledge  of  road¬ 
work  for  circulation  department,  having  had 
six  years  experience,  depires  making  connec¬ 
tion  with  a  newspaper  or  agency.  Will  give 
last  employer  as  reference.  D-93S,  BMitor  A 
Publisher. _ 

Paragrapher,  humnrLst,  freelance,  2fi,  deffiros 
position  newspaper  trade  or  class  pnbllcatloa. 
Inexperienced.  D-&fl2,  Editor  A  Publisher. 
Woman  Reporter,  with  University  degree,  five 
years'  all-around  newspaper  experience,  desires 
position  on  newspaper  or  magazine  in  metro¬ 
politan  area,  or  good  offer  elsewhere.  Refer¬ 
ences.  D-965,  Editor  A  Pnbllsh'>r. 


MECHANICAL _ 

Equipment  for  Sole 

Duplex  16  page  tubular  with  complete  stereo¬ 
type  eqnipment.  Duplex  Model  B,  Goss  Comet. 
MIeble  lA  and  other  desirable  printing  presoas 
and  general  newspaper  equipment.  Griffiths 
Publishers  Exchange,  Inc.,  IM  Naaoan  strset. 
New  York  (3ity. 

For  Bale— 16  Complete  Fonts  Mergenthaler  Mats, 
8-point  Century  Ex  and  Century  Bold;  14  Fonts 
about  one  year  old;  2  Fonts  about  one  month 
old;  all  in  good  condition.  The  Newark  Ledger, 
Newark,  N.  J. 

For  Sale — 32-page,  right-angle  Hoe  Press,  Drum 
Cylinders,  23-inrh  Page  Ctit,  wltli  complete 
stereotyping  equipment.  Price  $5.i)00.  Arizona 
Gazette,  Phoenix,  Arizona. 

For  Sale — 12  page  flat  bed  Duplex  press.  Ro- 
new>-d  throughout;  complete  with  28  chaseo, 
rollers  and  motor.  Now  printing  nearly  8.000 
papers  daily.  Installation  of  Rotary  equipment 
only  reason  for  selling.  A  bargain  for  someone. 

Tucson  Star,  Tucson,  Arizona _ 

Job  Presses.  Paper  (hitters.  Wire  Bdteheis, 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Elasy  terms. 
Hoffman  Type  A  Ehigraring  Co.,  114  E.  13th 

St.,  New  York  City. _ 

Used  Goss  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Press  O).,  153 
S.  Paulina  St.,  (Chicago,  III. 


LEGAL 


Editor-Managw — Tripled  net  earnings  one  daily. 
Open  for  either  position.  Oan  invest.  H-14724 

Clifton.  Cleveland.  Ohio. _ 

Editorial  Writer,  now  employed,  of  two  years’ 
experience  with  Charleston,  8.  C.,  News  A 
Courier,  and  Asheville,  N.  C.,  Citizen,  desires 
position.  Address  Daniel  Huger  Bacot,  10 
Franklin  Street.  Charleston.  Sooth  Carolina. 
Editorial— Experienced  and  capable  newspaper 
man,  now  employed,  wants  position  as  reporter, 
city  editor  or  managing  editor;  moderate  salary; 

go  anywhere.  D-942,  Editor  A  Poblla'ner. _ 

Editorial  Writer,  unafraid  of  trial  arrangement, 
d<«lres  correspondence  with  publicatioo  which 
■night  want  his  services.  Executive  editor  and 
paragrapher.  Used  to  large  organization  and 
responsibility.  D-930,  Bdltor  A  Publisher. 

I’m  Going  West - 

Young  newspaper  executive,  29,  thoroughly 
experienced  In  every  department  of  the  game, 
seeks  opportunity  in  West  or  Northwest. 
Editorship  of  small  city  daily  with  chance  to 
buy  Interest  particularly  desirable.  Or  would 
consider  place  on  larger  publication. 

But  I'm  Not  in  a  Hurry, 

The  advertiser  is  now  employed  as  copy  writer 
and  liouse  organ  editor  In  large  middle  west¬ 
ern  city  and  is  prepared  to  wait  Indefinitely 
for  the  right  opportunity.  When  It  comes, 
he  can  be  depended  upon  to  act  immediately. 
D  958,  Editor  A  Publisher. 

Linotype  Operator — Position  wanted  for  summer. 
Limited  experience.  (bin  write.  Unlverffity 
graduate.  Box  181,  Oslo,  Minn. 

Managing  Editor — New  York  City  daily  wants 
position  as  Managalng  Editor  or  Publisher’s 
Assistant  on  t>mall  city  dally  outside  metro¬ 
politan  area,  20  years’  experience  on  big  and 
small  papers.  Seek  permanency  rather  than 
large  salary.  D-IM9,  Editor  A  Publisher. 

aiiiisMIiitiitliliiliiliiliiliiiniiitiiSMIMliiliiStlSiiliIttilMinillll^ 

I  Don’t  ask  your  friends  to  | 
I  make  contacts  for  you,  but  | 

000  circulation.  Thoroughly  experienced  every  ?  niltlinp  VOUr  eMDerienCe  and  i 

phase  of  advertising,  bualness  and  promotion  =  Outline  yOUr  ffiliu  ^ 

work.  Age  39,  married,  unquestionable  record.  S  Cite  yOUF  efficiency  in  a  5 

Now  located  in  New  York.  Compensitlon  based  s  A  .J  s 

on  actual  Increase  preferred.  D-944.  Editor  A  =  vlaSSinCu  /\Q.  = 

Publisher.  l■lllllllllllti 


INTERNATIONAL  PAPER  COMPANT 
New  York.  N.  T. 

February  29th.  1928. 

The  Board  of  Directors  have  declared  a  regu¬ 
lar  quarterly  dividend  of  one  and  three-quarters 
(1%%)  per  cent  00  the  Oumulatlve  t%  Pre¬ 
ferred  Stock  of  this  Company,  and  a  regular 
quarterly  dividend  of  one  and  one-half  (llslb) 
per  cent  on  the  Cnmulative  6%  Preferred  Stock 
of  this  Otmpany,  for  the  current  quarter,  pay¬ 
able  April  16tb,  1928,  to  holders  of  reci^  at 
the  close  of  business — April  2nd.  1928.  Checks 
will  be  mailed.  Transfer  books  will  not  close. 

OWEN  SHEPHERD, 
Vice-President  A  Treasurer 


THE  SOUTH 

Offers  great  opportualtias  in  the  news¬ 
paper  field.  That  is  why  we  have  opened 
a  Southern  offioe  at  17M  Oomer  Bldg., 
Birmingham,  Alabama. 

For  Eastern  or  Middle  Wsetem  proper¬ 
ties  write  our  New  York  offioe,  Timas 
Bldg.,  New  York. 

Newspapers  bought,  sold,  oonsoUdatod  er 
appraised. 

Harwell  &  Rockwell 

Successors  to 

HARWELL  a  CANNON  (Eat.  1910) 
COMER  BLDG.  TIMES  BLDG. 

Birmingham  New  York 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Bnainoaa  Establiaksd  in  1898 

350  Matfinoffi  Avw.  N«w  York 

Pacifie  Coast  Braresentativs; 

M.  C.  Moors,  1988  WiUhirs  Bonlorard, 
Beverly  Hills.  (MUf. 


56 


Editor  &  Publisher  and  The  Fourth  Estate  for  March  31,  1928 


DOLLAR  .. 

..  PULLERS 


One  Dollar  will 
be  faid  for  each 
idea  published. 
Send  clippmt 
for  payment. 


the  Old  Bus  in  Shape  Now — 
Spring  Is  Just  Around  the  Corner” 
was  the  caption  used  in  the  Bloomington 
(111.)  Bantagraph  a  recent  Sunday 
around  which  a  page  of  advertisements, 
chiefly  repair,  accessory,  painting  and 
recrmditioning,  was  built.  It’s  still  a 
timely  hunch  for  a  page. — S.  J.  L. 

One  important  phase  of  spring  building 
work  in  the  home  is  the  construction  of 
new  stairways,  yet  householders  often 
find  it  difficult  to  get  in  touch  with  any¬ 
one  who  specializes  in  this  kind  of  work. 
The  Cincwnati  Enquirer  has  been  running 
several  advertisements  by  carpenters  and 
builders,  dealing  exclusively  with  the  add¬ 
ed  beauty  and  convenience  of  new  stair¬ 
ways  in  the  home. — L.  B.  Foster. 

Induce  one  of  the  large  department 
stores  of  your  city  to  hold  an  auto  traffic 
school  for  women  one  afternoon  in  its 
auditorium,  with  head  of  the  traffic  divi¬ 
sion  of  police  department,  and  others  to 
lecture  and  demonstrate,  showing  also 
motion  pictures  of  traffic,  in  order  to 
build  business  and  stimulate  good-will. 
This  will  also  mean  added  newspaper 
space  to  put  over  the  stunt.  It  was 
tried  recently  in  the  Northwest  with  ex¬ 
cellent  results. — C.  M.  L. 

.Although  it  may  seem  early,  wise  peo¬ 
ple  are  already  lcK)king  for  summer  homes, 
cottages  or  rustic  camps,  the  Boston 
(Mass.)  Evening  Transcript  recently  told 
its  readers  in  an  office  ad.  The  Tran¬ 
script  suggested  that  a  person  having  a 


particularly  desirable  house,  farm  or  cot¬ 
tage  can  doubtless  rent  or  sell  it  now  and 
g:et  the  matter  off  their  minds  by  adver¬ 
tising  now  in  this  paper. — L.  D.  Cham¬ 
berlain. 

The  Clujttcmooga  (Tenn.)  News  re¬ 
cently  ran  a  page  headed :  “People  You 
Ought  To  Know  in  the  New  Chattanooga 
Bank  Building.”  In  the  center  of  the 
page  was  an  illustration  of  the  new  build¬ 
ing  and  all  around  it,  and  in  uniform 
size,  w'ere  ads  of  the  firms  who  occupy 
the  building. — Norman  B.  Terry. 

Mother’s  Day  is  due  Sunday,  May  13. 
This  is  an  excellent  time  to  get  the  local 
photographers  lined  up  for  a  series  of 
ads  previous  to  that  day.  “Send  Mother 
a  Photo  of  Yourself  on  Mother’s  Day,” 
is  an  ideal  heading  for  a  list  of  local  men. 
— C.  E.  Pellissier. 

As  an  additional  section,  the  Syracuse 
Post  Standard  recently  r.tn  a  special  tab¬ 
loid  section  designated  its  annual  spring 
health  number.  Health  authorities  were 
invited  to  contribute  articles  of  human- 
interest  appeal  and,  of  course,  adver¬ 
tising  solicitors  were  busy  to  make  the 
section  show  a  profit.  Among  the  types 
of  ads  obtained  were  those  of  laundries, 
the  visiting  nurse  association,  various 
drug  stores,  banks  (“when  the  crisis 
comes”),  shoe  shops,  local  car  distrib¬ 
utors,  food,  Y.  W.  (T.  A.,  ice  and  coal, 
books,  theatres,  plumbers’  association,  op¬ 
ticians,  awnings,  etc. — Walter  F.  Dantz- 
scher. 


sumed  its  Sunday  department  under  a 
standing  art  head,  “The  Sunday  Motor¬ 
ist,”  which  deals  with  attractive  tours 
and  matters  of  interest  to  automobile 
owners  throughout  the  newspaper’s  terri¬ 
tory. — L.  B.  Foster,  Dayton,  O. 

( 

Are  girls  in  the  main  really  athletic? 
The  Utica  (N.  Y.)  Observer-Dispatch 
got  some  go<xl  interviews  on  the  subject 
in  which  considerable  disagreement  de¬ 
veloped  among  physical  directors  and 
others. — Oxie. 

NEW  DAILY  DROPS  WEEKLY 

Jamaica  (N.  Y.)  Evening  Newt  Sut- 
pends  Queens  County  News 

The  Jamaica  (N.  Y.)  Queens  County 
JVeekly  Ne^vs  was  discontinued  March 
30,  and  the  full  attention  of  the  pub¬ 
lishers  will  be  focused  on  the  Querns 
County  Evening  Ne7i’s,  which  was  started 
March  2  and  which  has  proven  successful 
enough  to  warrant  this  move,  according 
to  Eugene  E.  Early,  president  and  gen¬ 
eral  manager  of  the  Evening  News, 

The  daily  will  now  have  sole  oc¬ 
cupancy  of  the  plant  on  C^stantine 
avenue,  Jamaica.  The  executive  staff 
will  remain  the  same  as  at  the  start  of 
the  daily.  Eugene  E.  Early  is  president 
and  treasurer ;  Richard  C.  Bolos,  city 
editor;  William  T.  Cooker,  formerly  of 
the  Brooklyn  Times,  is  advertising  man¬ 
ager;  I.  Isenberg,  formerly  with  the 
Worcester  Post,  is  circulation  manager, 
and  John  E.  Sutphin  has  charge  of  the 
copy  desk. 

Two  new  Intertypes  have  been  added 
to  the  equipment  of  the  Evening  News 
plant  in  addition  to  other  miscellaneous 
equipment. 

Distribution  is  handled  by  a  carrier 
system,  employing  128  carriers  to  cover 
central  Queens  County. 

Representation  in  the  national  adver¬ 
tising  field  is  handled  by  Prudden,  King 
&  Prudden,  270  Madison  avenue.  New 
York. 

The  Queens  County  Weekly  News  had 
been  published  continuously  for  13  years. 


HUNCHES 


sssss 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


'Y’OU  might  try  the  stunt  of  a  mid- 
western  newspaper  which  recently 
“threw  a  party”  for  all  of  the  veterans 
of  any  war  who  resided  in  the  city. 
From  the  tottering  80-year-old  of  the 
Civil  War  down  to  the  World  War 
“Youngster’’  they  came,  and  a  merry  time 
was  had  by  all.  It  brought  publicity  and 
good  will  far  in  advance  of  the  cost  of 
the  party. — B.  A.  T. 

The  city  editor  of  an  Indiana  new^ 
paper  sent  a  star  reporter  on  a  trip 
around  the  six  counties  in  which  his 
paper  circulates  to  check  up  on  the  i^ay- 
ground  equipment  of  the  schools  in  the 
various  counties  for  the  spring  term  of 
school.  The  reporter’s  articles  described 
the  equipment  he  found,  and  suggested 
means  by  which  the  poorer  equipped 
schools  could  obtain  better  facilities  for 
outdoor  play. — Dow  Richardson. 

The  Denver  (Col.)  Post  is  lending  a 
helping  hand  to  motorists,  whether  local 


Newspaper  Engineering 

^  An  organization  spmalizing 
in  newspaper  buildings,  all 
\  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

NemtmPer  BuiUinas, 

Predmetion,  Oteretton 
Surreys.  Velumtiens. 

420  Lexington  Avenue,  New  York 


or  visitors  in  Denver,  to  handle  their 
cars  in  a  law  abiding  marmer.  A  series 
of  “Traffic  Tips,”  signed  by  a  i^lice 
sergeant,  appears  regularly,  explaining 
the  city’s  traffic  rules  and  regulations  in 
plain  language,  a  paragraph  at  a  time. — 
F.  Kutnewsky. 

A  series  on  the  subject  “Why  I  CHiose 

^ -  .As  My  Profession”  can  be 

secured  by  almost  any  paper  of  a  small 
or  large  city.  A  cut  should  run  with 
each  article. — E.  Bates. 

VN'ith  the  coming  of  motoring  weather, 
the  Cincinnati  Enquirer  has  again  re- 


IF  YOU  HAVENT  ADOPTED 

Lee  Pape's 

Little  Benny’* 

Your  Readers 

Are  Mitsinz  Daily  Chuckles 
That  Will  Add  To  Your 
Paper’s  Circulation 

Men  Love  BENNY  Because 
He  Takes  Them  Back  To 
Boyhood 

Women  Love  BENNY  Because 
They  Love  The  Grownup  Little 
Boys  Men  Are 

A  Feature  For  Any  Place 

In  Your  Newspaper — Daily  &  Sunday 


George  Mallbew  Adams 
Serrice 

250  Park  Ave.,  New  York 


Complete  wire 
reports  for  eve¬ 
ning,  morning  amd 
Sunday  news¬ 
papers  evenrwhere. 


DANNY  DINGLE 

by 

Bernard  Dibble 
A  STRIP  THAT  CAN’T  BE  BEAT! 

Give  your  readers  a  treat.  Let 
them  follow  the  escapades  of 
Danny  in  his  hnmorous  fun-mak¬ 
ing  roles. 

NOW  distributed  by  the 
GRAPHIC  SYNDICATE,  Inc. 

Matrices  ready  on  advance  releases. 
Write  or  wire  for  full  information 
on  the  comic 

THAT’S  THE  TALK  OF  THE  TOWN 

GRAPHIC  SYNDICATE,  INC. 

350  Hudson  Street 
New  York,  N.  Y. 


and  prior  to  its  dissolution  had  been  a 
prime  factor  in  uncovering  the  Queegs 
County  sewer  graft  scandal.  It  carrief; 
on  an  editorial  campaign  against  the 
excessive  assessments  on  Queens  houss^ 
holders,  and  aided  in  forcing  a  heariig 
l)efore  the  assessment  board  of  .\’eer 
A'ork  city,  which  resulted  in  an  inve<tiga. 
tion  of  the  Queens  County  administra¬ 
tion. 

PUBLISHER  BUYS  FARM 

Frank  P.  MacLennan.  publisher  of  the 
Topeka  (Kan.)  State  Journal  bought  a 
244-acre  tract  of  land  near  Topeka  last 
week.  The  purcliase  price  was 
Mr.  MacLennan  intends  to  build  a 
colonial  home  on  the  property. 

RICHMOND  M.  E.  RESIGNS 

Ernest  C.  Pollard  has  resigned  as  ma* 
aging  editor  of  the  Richmond  (Va.) 
Times- Dispatch,  and  will  enter  advertii. 
ing  and  promotion  work  with  his  brothef^ 
in-law,  .August^  Dietz,  Jr.,  of  the  Diet! 
Printing  Company,  of  Richmond. 


We  sell  newspapers 

SERIALS 

that  sell  newspapers 

“EAGER  LOVE.”  hy  May  ChrUUe. 
"LITTLE  SINS,”  hy  Katharine  Bruih. 
“CRIME  IN  THE  CRYPT,”  hy  Caro- 
lyn  Wells. 

“IMPATIENT  GRISELDA  ”  hy  Doro- 
thy  Scarborough. 

“LINDA”  by  Virginia  Swain. 

“TWO  STOLEN  IDOLS,”  by  Frank 
Packard.. 

“TIGER  LOVE,”  by  Eustace  Halt 
Ball.. 

And  Other  assured  circulation 
builders,  wire  or  write 

King  Features 
Syndicate,  Inc* 
New  York  City 


Pittsburgh 

Newspaper  map  hat  changed 

The  Sun -Telegraph 

(Combining  since  Aug.  2,  the 
Chronicle  Telegraph  and  Sun  in 
the  evening  field,  and  The  Sun¬ 
day  Post  and  Sunday  Gsizett* 
Times  in  the  Sunday  morning 
field). 

is 

AMERICA’S  FASTEST 
GROWING  NEWSPAPER 

Largest  Sunday  Circulation 
in  Western  Pennsylvania 

Hstionsl  advertising  lepresentatiTCs:  Pssl 
Block,  Inc.,  M7  Park  Avenue.  New  Tork; 
Century  Bldg.,  Chicago;  Oenersl  Motors 
Bldg.,  Detroit;  LittU  Bldg.,  Boston;  0m> 
moo  wealth  Trust  Bldg..  Philadelphia. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of  j 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertisinc 
men,  wants  to  help  you  find  him. '  { 
The  Bureau  puts  you  in  touch  ] 
with  experienced,  energetic  men  j 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director,  j 
Personnel  Bureau  of  Sigma  Del-  4 
ta  Chi,  836  Exchange  Ave.,  <1 
Chicago,  IlL  | 

NO  CHARGE  TO 
EMPLOYERS 


